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$606  million 
IV  deal  made 
by  A.H.  Belo 
(See  page  9) 

Cincinnati 
ioint  agreement 
In  jeopardy 
(See  page  10) 


In  the  past  Hve  years  Orange  County, California’s  population  has 
grown  by  185,000  people.  That’s  10  percent  growth. 

Meanwhile,  The- Orange  County  Register’s  circulation  has 
grown  20  percent.  Our  principle  competitor  has  grown  by  only  five 
percent. 

Why  is  The  Register  growing  twice  as  fast  as  our  market  and 
four  times  as  fast  as  a  tough  competitor?  Lots  of  reasons.  One  big 
one  is  the  team  spirit  and  team  effort  of  our  Circulation  Depart¬ 
ment  . . .  dedicated  professionals  generating  new  starts;  delivering 
on  time;  turning  cancellations  into  re-starts;  getting  redeliveries 
to  the  door  quickly,  and  in  general  keeping  our  subscribers  happy. 
Their  record?  43,000  new  subscribers  in  the  past  five  years. 


Classified  ad 
managers  look 
to  boost  Image 
(See  page  11) 

R.  J.  Reynolds 
complains  about 
newspaner  rates 
(See 


A  DIVISION  OF  FREEDOM  NEWSPAPERS 


625  NORTH  GRAND  AVENUE.  SANTA  ANA.  CALIFORNIA 

REPRESENTED  NATIONALLY  BY  STORY  &  KELLY-SMITH.  INC. 

CIRCULATION:  258,901  DAILY  288.906  SUNDAY 


Patrick  Elstcr,  circulation  promotion  mgr;  Darlene  Watson,  sales  representative;  Hani  Sorour,  district  mgr;  Kim  Jensen,  carrier. 
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There’s  a  new 

CHAMP « 

in  Northern  Illinois! 


CHAMP  (’’'Complete 
Household /Newspaper  And  Mail 
Penetration)  REACHES  201 ,100 
UNDUPLICATED  HOUSEHOLDS 
IN  ELGIN,  AURORA  AND  JOLIET 
WITH  COMBINATION  CARRIER 
AND  U.S.  MAIL  DELIVERY 


D 


With  CHAMP,  advertisers  can  now  cover 
the  Elgin,  Aurora  and  Joliet  markets  com¬ 
pletely  without  duplication.  Copley  New¬ 
spapers  has  made  arrangements  with 
the  most  experienced  direct  mail  firm 
in  the  Chicago  area  to  give  its  cus¬ 
tomers  100%  unduplicated  dis¬ 
tribution  for  inserts  and  ROP  ad¬ 
vertising  to  subscribers  and 
non-subscribers  alike. 

We  feel  through  CHAMP,  the 
Northern  Illinois  Copley  New¬ 
spapers  have  found  the  key  to 
success  regarding  a  total  area 
coverage  program.  CHAMP  li¬ 
terally  has  something  for 
every  advertiser,  from  the 
small,  local  one-location  re¬ 
tailers  needing  pinpoint  cir¬ 
culation,  to  the  major  national 
advertisers  or  regional  re¬ 
tailers  interested  in  buying  the  en¬ 
tire  Elgin,  Aurora,  Joliet  market. 

CHAMP  has  been  a  catalyst  in  the 
NORTHERN  ILLINOIS  markets  —  certainly 
for  advertisers.  Join  us  in  facing  the  chal¬ 
lenges  of  the  ’80s. 
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northern  Illinois  Copley  newspapers  are  represented  nationally  by  Sawyer,  Ferguson,  Walker  Co.,  Inc. 


THE  REUTER 
NEWS  REPORT. 
HERE  TOMORROW 
HERE  TODAY. 

When  newspapers  are  looking  for  stability  and  integrity  in  spot  news  coverage,  without  the  cost  of  a  me-too  service, 

The  Reuter  News  Report  is  the  answer  more  than  ever  before. 

Edited  in  New  York,  The  Reuter  News  Report  combines  our  unmatched  international  coverage  and  our  constantly  expanding 
U.S.  coverage  to  create  a  unique  news  service  available  around  the  clock,  seven  days  a  week. 

With  Reuters,  it’s  excellence  all  the  way  -  editorially,  financially,  technically. 

Editorially  -  Last  year  Reuters  opened  nine  new  bureaus,  including  three  more  in  the  United  States-  in  Houston,  Dallas  and 
Detroit.  These  new  bureaus  were  supplemented  by  additional  reporting  and  editing  staff  added  in  existing  bureaus, 
including  specialists  in  energy,  politics  and  communications.  And  more  new  bureaus  are  coming  this  year. 

Financially  -  Steady  editorial  expansion  has  been  made  possible  by  the  impressive  gains  in  revenues  and  profits  Reuters 
has  achieved  in  recent  years.  Revenues  in  1982  totalled  $291.5  million,  and  profits  were  $59.2  million. 

Technically  -  Earlier  this  year  Reuters  signed  a  $3.6  million  contract  with  SI  I  of  Sacramento  for  a  new  state-of-the-art 
electronic  editing  system  which  will  enable  us  to  deliver  news  with  greater  flexibility  and  speed.  This  commitment  is  just 
part  of  the  $50  million  Reuters  is  spending  on  capital  investments  to  assure  those  it  serves  of  the  fastest,  most  efficient  news 
delivery  possible. 

Reuters  -  Excellence  in  News  Today  and  Tomorrow 


To  find  out  more  about  The  Reuter  News  Report,  contact  the  Manager  Media  Services  at  (21 2)  732-2521 , 
or  send  the  coupon  to  Reuters,  80  Broad  Street,  New  York,  NY  10004. 
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*  Major  meetings  In  bold  face 


JUNE 

26- 29 — Newspaper  Personnel  Relations  Association  Conference,  L’En- 

fant  Plaza  Hotel,  Washington,  D.C. 

27- 29 — Videotex  '83,  New  York  Hilton,  New  York  City. 

27- 7/1— The  Newspaper  Guild,  annual  convention.  Bond  Court 

Hotel,  Cleveland. 

28- 29— American  Licensing  and  Merchandising  Exposition  and 

Conference,  Sheraton  Centre,  New  York  City. 

30- 7/4 — National  Prass  Photographers  Association,  Marriott 

Inn,  Providence,  R.l. 

JULY 

7-9 — Virginia  Press  Association,  Wintergreen  Mountain  Inn, 
Wintergreen. 

12-16— International  Society  of  WeeMy  Newspaper  Editors,  Center 
College,  Danville,  Ky. 

14-16— Pennsylvania  Newspaper  Publishers  Association,  Bedford 
Springs  Hotel,  Bedford,  Pa. 

14- 16— Arkansas  Press  Association,  Arlington  Hotel,  Hot  Springs. 

15- 16— Michigan  Press  Association,  Grand  Hotel,  Mackinac  Island. 

15- 17— Alabama  Press  Association,  Gulf  State  Park  Resort, 

Gulf  Shores. 

17- 20— International  Newapaper  AdverUalng  and  Maiketing  Executivea, 

Marriott  Hotel,  Chicago. 

25-26 — Newspaper  Advertising  Co-Operative  Network  (NACON), 
semi-annual  meeting,  Marriott  Hotel,  Salt  Lake  City,  Utah. 

27-30 — Canadian  Community  Newspapers  Association,  Holiday  Inn 
Winnipeg,  Canada. 

31- 6/2 — Texas  Daily  NewspaF>er  Association,  The  Broadmoor 

Hotel  Colorado  Springs. 

AUGUST 

6-7 — Religion  Newswriters  Association,  Georgia  Hotel,  Vancouver, 
B.C.,  Canada 

16- 20— West  Virginia  Press  Association,  Oglebay  Park,  Wheeiing. 

19-20— West  Texas  Press  Association,  Americana  Hotei,  Fort  Worth. 

SEPTEMBER 

11-14 — New  York  State  Publishers  Association,  Montauk  Yacht 
Club  and  Inn,  Montauk,  Long  Island. 

15-17 — Missouri  Press  Association  Trade  Show,  Adam's  Mark  Hotel, 
Kansas  City. 

18- 20 — Central  States  Circulation  Managers'  Association,  Fall 

Conference,  Civic  Center,  Eau  Claire,  Wise. 

Seminars/Workshops/Clinics 

JULY 

10-15 — American  Press  Institute,  Promoting  the  Daily  Newspaper, 
Reston,  Va. 

17- 20— SNPA  Foundation,  Layout,  Design  and  Graphics,  Courier- 

Journal  and  Louisville  Times. 

22-30 — Journalism  Workshop  on  Teaching:  Writing,  Reporting  and 
Editing,  indiana  University,  Bloomington. 

25-6/3 — University  of  Missouri-Columbia.  Use  of  the  Newspaper 
as  a  Classroom  Teaching  Tool. 

29-31 — Economic  Issues  Conference  for  West  Coast  Journalists. 
Foundation  for  American  Communications  and  Gannett  Founda¬ 
tion.  sponsors;  Asilomar  Conference  Center,  Pacific  Grove,  Calif. 

AUGUST 

14-17 — SNPA  Foundation,  "Photojournalism,"  Texas  Tech  Univ¬ 
ersity.  Lubbock. 

21- 27 — Modern  Media  Institute,  Newspaper  Design  for  the  80's, 

St.  Petersburg,  Fla. 

22- 24 — ANPA  Labor  Relations  Seminar,  L'Enfant  Plaza  Hotel, 

Washington,  D.C. 
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About  awards 

Dragonslayers  ...  In  the  tenth  year  of  competition  for 
editorials  and  editorial  cartoons  on  the  subject  of  free 
enterprise,  the  United  States  Industrial  Council  Educa¬ 
tional  Foundation  gave  out  $3,500  in  cash  prizes,  with  $500 
to  three  category  winners:  David  Klement,  Bradenton 
(Fla.)  Herald',  Martin  Stone, California  Business',  and  Dick 
Locher,  Chicago  Tribune  cartoonist.  Also  cited:  Jim 
Wright,  Dallas  Morning  News;  Hugh  Powers,  Houston 
Chronicle;  Dan  Miller,  Crain’s  Chicago  Business;  Steve 
Kelley,  San  Diego  Union;  and  Mike  Lane,  Baltimore 
Evening  Sun. 

*  ♦  * 

Youth  Boosters  .  .  .Two  newspaper  reporters  and  a 
magazine  writer  won  in  the  awards  program  of  Big 
Brothers/Big  Sisters  of  America  for  articles  dealing  with 
problems  of  children  in  one-parent  homes.  No.l  was  Jim 
Spencer,  Norfolk  Virginian-Pilot  with  Rebecca  Nappi, 
Wilmington  (Del.)  News-Journal,  and  Carol  Saline,  Phi¬ 
ladelphia  magazine,  in  second  and  third  places. 

♦  ♦  * 

This  week  with  Joel  Brinkley  .  .  .  Grand  prize  of  $  1 ,000 
in  the  National  Press  Club’s  10th  annual  Consumer  Jour¬ 
nalism  Awards  goes  to  Joel  Brinkley,  for  his  Louisville 
Courier- Journal  series  “Why  Kentucky  Doesn’t  Protect 

Us  from  Dangerous  Doc¬ 
tors.’’  Judges  noted  that 
his  work  “not  only  in¬ 
formed  consumers  about 
a  serious  problem  but 
brought  about  the  reform 
needed  to  correct  it.’’ 
Earlier,  judges  of  the 
Heywood  Broun  Award 
said  the  same,  and  the 
series  merited  honors  in 
other  major  competitions. 
Other  finalists  in  the  NPC 
contest  were:  Ray  Weiss, 
Fort  Meyers  (Fla.)  News- 
Press;  Roberta  Baskin 
and  Patricia  Dean,  WLS-tv  Chicago;  Shelley  Thomas, 
KSL-tv,  Salt  Lake  City;  Alfredo  S.  Lanier,  Chicago  maga¬ 
zine;  and  Daniel  Zerdling  and  John  Ydstie,  National  Public 
Radio.  There  were  140  entries. 

♦  *  * 

Double  Feature  ...  Two  writers  shared  the  Mort 
Weisinger  Award  of  the  American  Society  of  Journalists 
and  Authors  of  Distinguished  Articles.  They  are:  Morton 
Hunt,  for  “Research  through  Deception,’’  in  the  New 
York  Times  Magazine,  and  Sally  Wendkos  Olds,  for  “Do 
You  Want  Your  Mother  to  Die?’’  in  McCall’s. 

:k  3k 

Alarming  .  .  .  Stories  and  pictures  telling  the  hazards 
and  tragedies  in  the  lives  of  firemen  rang  the  bell  in  the 
competition  sponsored  by  the  International  Association  of 
Fire  Fighters  (AFL-CIO).  Winners  in  newspaper  categor¬ 
ies  were:  Tom  Drury,  Litchfield  County  Times,  New  Mil¬ 
ford,  Conn.;  Patrick  Mott,  Santa  Ana  (Calif.)  Register; 
Leon  Wynter,  Washington  Post;  Jim  Shea,  Hartford 
Courant;  (pictures)  Richard  A.  Chapman,  Elgin  (III.)  Daily 
Courier  News;  Danielle  Palotto,  Montgomery  County 
(Md.)  Journal;  Mike  Okoniewski,  Syracuse  Herald 
Journal;  and  Bill  Murphy,  Portland  Oregonian.  A  special 
citation  was  voted  for  the  Kentucky  Post  team  of  Bert 
Workum,  A1  Salvao,  Bill  Straub,  and  Kal  Kuntz  for  their 
special  section  report  updating  the  fire  safety  lessions 
learned  from  the  Beverly  Hills  nightclub  fire  five  years 
ago.  Entries  were  submitted  by  local  unions  of  firefighters. 
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WE  KNOW  OUR 

ABC'S 


'  Nev\«System™  ^ 

1.  ADVERTISING 

2.  BUSINESS 

3.  CIRCULATION 

Computer  systems  for  newspapers  and  magazines^ 


c  1983  Newspaper  Systems.  Inc  All  rights  reserved 


DO  YOU? 


For  those  of  you  who  think  ABC  just  represents  the  first  three  letters  of  the  alphabet,  meet 
NewsSystem'^'^,  the  most  effective  way  to  automate  your  Advertising,  Business  and  Circulation 
departments. 

NewsSystem^“  is  more  than  comprehensive  newspaper  software  and  sophisticated  computer 
hardware.  Each  turn-key  installation  is  supported  by  newspaper  data  processing  professionals 
with  decades  of  industry  experience  who  understand  newspapers  and  their  unique  requirements 
as  only  newspaper  veterans  can. 

NewsSystem^“  was  specifically  designed  and  developed  to  dramatically  improve  service  to  adver- 
tisers  and  subscribers,  control  expenses,  compete  with  other  media,  and 
manage  people  and  resources  more  profitably  than  ever  before. 

\  To  learn  more  about  our  ABC's  and  how  they  can  work  for  you,  call  Newspaper 

Systems,  Inc.  at  (213)670-7021  and  ask  for  Jerry  Rusca,  Executive  Vice  President. 


Newspaper  Systems,  Inc. 

5701  Slauson  Avenue  Suite  100  Culver  City,  California  90230 


NewsSystem'"  is  a  trademark  of  Newspaper  Systems.  Inc. 


Editor  &  Publisher 

THE  FOURTH  ESTATE 


Robert  U.  Brown,  President  and  Editor  James  Wright  Brown 

Ferdinand  C.  Teubner,  Publisher  Publisher,  Chairman  of  the  Board,  1912-1959 


Charier  Member 
Audit  Bureau 
of  Circulations 

Member  American  AN  PA 

Newspaper 
Publishers  Association 
6  mo  avg  circulation  Dec  31.  1962 — 29.332 


Importance  of  CAMs 

Classified  advertising  managers  and  the  departments  they 
run  are  so  important  to  the  volume  of  newspaper  revenue 
that  they  should  not  have  to  be  concerned  about  their  status 
in  the  industry,  or  in  their  own  individual  operations.  But 
they  are  and,  judging  from  discussions  at  their  annual  con¬ 
vention  this  week,  they  are  determined  to  do  something  to 
improve  that  status.  We  hope  they  succeed. 

Just  to  put  classified  advertising  in  its  proper  place  with 
respect  to  newspaper  revenues,  take  a  look  at  the  cost  and 
revenue  figures  for  an  average  medium-sized  (50,000- 
circulation)  newspaper  released  by  the  Inland  Daily  Press 
Association  appearing  on  page  13  of  this  issue. 

Classified  advertising  contributed  15%  of  that  newspa¬ 
per’s  total  revenue  and  almost  20%  of  its  total  ad  revenue. 
Classified  dollar  volume  was  almost  three  times  that  pro¬ 
duced  by  national  or  general  advertising.  Sales  cost  per  col¬ 
umn  was  probably  considerably  less  than  national.  And  yet, 
national  is  the  glamourpuss  in  the  industry — ^the  one  that 
gets  the  attention  and  the  headlines.  Of  course,  these  ratios 
will  vary  from  market  to  market. 

Until  the  recent  recession,  classified  used  to  produce  more 
revenue  than  circulation.  That  could  happen  again. 

Classified  ad  managers  have  every  right  to  demand  their 
place  in  the  sun.  As  revenue  producers,  they  deserve  it.  As 
ambassadors  of  good  will  for  their  newspapers  (they  are  in 
personal  contact  with  more  people  daily  than  any  other 
newspaper  department  with  the  possible  exception  of  cir¬ 
culation)  they  should  be  recognized. 

Coping  with  stress 

Newspapers  are  spending  more  and  more  time  and  money 
dealing  with  the  health  and  well-being  of  their  executives 
and  employes,  including  programs  to  help  them  deal  with 
stress  both  on  and  off  the  job. 

For  researchers  in  this  field,  we  have  a  suggestion. 

It  has  always  been  believed  that  the  person  who  occupies 
the  editor’s  chair  on  a  newspaper  is  in  one  of  the  most  stress¬ 
ful  jobs  in  the  world.  Not  good  for  your  health,  it  is  said. 

We  haven’t  made  any  study  of  the  health  of  newspaper 
editors  but  it  seems  significant  to  us  that  25  of  the  presidents 
of  the  American  Society  of  Newspaper  Editors  over  the  last 
30  years  are  very  much  alive  and  cooking  even  though  many 
of  them  are  retired  from  the  jobs  they  then  held. 

Is  it  because  ASNE  members  selected  only  young  and 
healthy  specimens  for  that  job?  Or  is  it  because  these  men 
were  and  are  well-adjusted  persons  working  with  compatible 
bosses  in  a  happy  environment  of  their  own  making  and 
selection  doing  what  they  like  to  do  and  doing  it  well?  Maybe 
it’s  the  sort  of  job  that  stimulates  one’s  interest  and  keeps 
one  alive. 

Someone  might  find  the  secret  to  perpetual  youth. 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 

With  which  have  been  merged  The  Journalist  estab¬ 
lished  March  22.  1884;  Newspaperdom  established 
March.  1892:  the  Fourth  Estate.  March  1. 1894;  Editor  & 
Publisher,  June  29. 1901 .  Advertising.  January  22. 1925 
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Letters 


RIGHT  OF  REPLY 

I  usually  find  myself  pretty  much  in 
agreement  with  most  of  your  editorials, 
but  I  must  vigorously  disagree  with  the 
one  in  your  May  28  issue  entitled,  “It 
Can  Happen  Here.” 

You  oppose  a  statutory  “right  of  rep¬ 
ly”  law  to  protect  the  people  from  the 
influence  of  the  big,  liberal,  left-wing 
newspapers  and  sometimes  to  protect 
us  from  bias  on  the  other  side  as  well. 
Conservative  papers  sometimes  are 
guilty,  but  not  as  often. 

The  truth  is  that  it  is  next  to  impossi¬ 
ble  for  conservative  political  candi¬ 
dates  in  either  party  or  for  the  con¬ 
servative  viewpoint  to  get  fair  treat¬ 
ment  in  the  American  press  today. 

Most  of  the  liberal  newspapers  have 
gone  so  far  to  the  left  that  it  is  both 
pathetic  and  tragic  and  has  become 
even  unbelievable  in  that  they  distort 
the  facts  so  badly.  (Nobody  objects  to 
their  editorials  or  even  cares  about 
them),  but  the  sad  truth  is  that  their  real 
editorials  appear  on  the  front  page 
camouflaged  and  purported  to  be  news 
stories.  Many,  if  not  most  of  their  stor¬ 
ies,  are  slanted  to  reflect  the  liberal 
view  and  to  help  the  liberal  candidate. 

As  far  as  I  am  concerned,  the  tele¬ 
vision  networks  long  ago  lost  whatever 
credibility  they  ever  had.  Today,  you 
also  see  this  bias  and  distortion  creep¬ 
ing  into  wire  service  reports. 

Some  of  the  big  newspapers  buy 
several  wire  services  (which  they 
don’t  need)  so  they  can  use  the  story 
which  best  reflects  their  editorial  posi¬ 
tion,  no  matter  how  distorted.  We 
know  some  liberal  newspapers,  for  in¬ 
stance,  who  buy  Jack  Kilpatrick’s  col¬ 
umn — but  use  it  only  when  they  agree. 
They  do  the  same  with  other  columns. 
Now,  isn’t  that  bias  in  its  rawest  form? 

The  law  you  objected  to  in  England’s 
House  of  Commons  simply  would  have 
given  the  right  of  reply  to  anyone  refer¬ 
red  to  in  a  report  which  he  or  she  had 
reasonable  grounds  for  considering  it  to 
be  inaccurate  or  distorted. 

Please  tell  me  what’s  wrong  with  re¬ 
quiring  a  newspaper  to  print  the  other 
side  when  there  is  “reasonable” 
grounds  for  what  was  printed  to  be  con¬ 
sidered  inaccurate  or  distorted? 

Newspapers  should  be  held  account¬ 
able  and  liable — just  like  an  individual 
is  liable  when  he  slanders  his  neighbor. 
Such  accountability  does  not  violate 
freedom  of  speech  or  press  freedom. 

No  newspaper  should  be  allowed  to 
cover  up  its  bias  or  to  crucify  a  public 
official  or  individual  it  doesn’t  like  by 
hiding  behind  “freedom  of  the  press.” 

We  know  newspapers  that  publish 
mainly  only  letters  to  the  editor  they 
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agree  with — perhaps  slipping  in  a  dis¬ 
senting  one  just  occasionally  to  give  the 
false  appearance  of  being  fair.  Oppos¬ 
ing  views  go  into  the  waste  basket. 

Is  it  any  wonder  that  so  many  news¬ 
papers  are  being  sued  and  that  editors 
spend  much  of  their  conventions  talk¬ 
ing  about  how  to  restore  a  good  image? 
No  wonder  we  have  lost  the  respect 
and  confidence  of  the  public. 

The  bill  in  England  came  near  pas¬ 
sing.  The  vote  was  90  to  7  but  failed 
because  100  votes  are  needed  for  a  pri¬ 
vate  member’s  bill  to  proceed  for  a 
second  reading. 

You  say  “It  can  happen  here.”  I  say 
“It  should  happen  here.”  And  the 
penalities  should  be  very,  very  harsh, 
indeed,  whether  the  offending  news¬ 
paper  is  conservative  or  liberal. 

Decent,  fair-minded  newspapers 
have  nothing  to  worry  about  from  such  a 
law.  So  why  should  you  object? 

Instead  of  yelling  about  freedom  of 
the  press,  some  of  these  newspapers 
ought  to  be  busy  cleaning  up  their  own 
acts.  We’re  inclined  to  think  that  news¬ 
papers  have  too  much  freedom — and 
too  many  of  them  abuse  it.  And  that’s 
no  secret  to  anybody  in  the  profession. 

Let’s  make  newspapers  truthful, 
honest,  accurate,  fair  and  account¬ 
able — no  matter  what  it  takes  to  do  it. 
And  let  those  who  fail  to  do  so  pay  the 
price.  They  do  not  deserve  to  exist  any¬ 
way.  Their  communities  would  be  bet¬ 
ter  off  without  them. 

News  articles  criticizing  and  crucify¬ 
ing  conservative  leaders  and  candi¬ 
dates  and  the  conservative  viewpoint 
regularly  appear  on  the  front  pages  of 
these  liberal  newspapers  while  correc¬ 
tions,  “beg  your  pardons”  and  other 
half-way  apologies  for  the  inaccuracies 
in  the  front  page  ‘news’  stories  can  al¬ 
ways  be  found  on  page  33  or  deeper  into 
the  paper.  This  is  an  evil,  sordid  prac¬ 
tice  but  it  has  become  a  standard  proce¬ 
dure  for  the  liberal  press — as  any  fair- 
minded  newsman  will  acknowledge. 

Hoover  Adams 
(Adams  is  publisher,  Dunn  (N.C.) 
Daily  Record.) 


SUGGESTIONS 

Roy  Copperud  opened  himself  up  to 
criticism  when  he  blamed  the  schools 
for  mediocre  skills  (E&P,  May  28),  and 
Irving  Stein  wasted  no  time  blaming  the 
inattentive  students  (June  11). 

Also  blamed  in  the  past  have  been 
weak  managing  editors,  poor  ombuds¬ 
men,  unqualified  recruiters,  insensitive 
parents,  video  games,  video-game 
manufacturers,  and  video-game  adver¬ 
tising  agencies. 

We  end  up  with  a  long  list  of  bad  guys 
and  not  too  many  good  guys.  It’s  pretty 
hard  to  get  someone  to  work  on  your 
behalf  when  you  beat  up  on  everyone 
else  in  your  pursuit  of  excellence. 

Two  suggestions:  (1)  find  and  give 
credit  to  the  many  people  who  are 
doing  something  right — and  there  are 
many  of  them;  (2)  seek  their  help  in 
finding  solutions  to  the  problem  of 
mediocrity. 

John  F.  Holtz 

3940  E.  River  Road 
W.  Henrietta,  N.Y. 

MISTAKE 

I  am  writing  to  correct  a  mistake  in 
your  “About  awards”  column  in  the 
edition  of  June  4,  1983. 

John  Vaughan,  the  columnist  who 
won  an  award  from  the  Black  Media 
Association  in  Charlotte,  North  Caroli¬ 
na,  works  for  the  Charlotte  News.  The 
item  you  carried  has  him  working  for 
the  Charlotte  Obsen’er.  Although  both 
newspapers  are  owned  by  Knight- 
Ridder,  they  are  separate  editorial  op¬ 
erations  and  share  no  content  or  staff. 

John  Epperheimer 

(Epperheimer  is  executive  editor/ 
news,  Charlotte  News.) 

Short  take 

The  person  I  was  with  had  four  rods 
at  the  ready  so  he  wouldn’t  waste  valu¬ 
able  seconds  tying  things  rod  in  each 
hand  while  steering  the  trolling  motor 
with  his  teeth. — Tulsa  Tribune. 


DIEHL 

Distinguished  international  reporting  has 
been  a  hallmark  of  the  Times-Post  wire  from 
the  beginning.  Making  an  important  contri¬ 
bution  to  that  tradition  from  Latin  America  is 
Jackson  Diehl,  chief  of  The  Washington  Post 
bureau  in  Buenos  Aires. 

Read  his  dispatches  in  the 

Los  Angeles  Times- 
Washington  Post  News  Service 

1150  15th  St.  NW  Washington.  DC  20071 
(202)  334-6173 
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EIGHT*  REASONS  WHY  heritage ^^Ratuws 
IS  AMERICA'S  FASTEST-GROWING  ^y/3f/fcate 


•  Warren  Brookes'  "The  Economy  in  Mind" — Econom¬ 
ics  made  understandable  by  the  Boston  Herald's 
award-winning  analyst. 


Consumers'  Research  Magazine's  "Of  Consuming  In¬ 
terest" — Factual,  unbiased  consumer  tips  on  buying, 
proper  use,  product  appraisal,  and  much  more  by  the 
Editors  of  the  country's  oldest  consumer  magazine. 


Milt  Copulos'  "Man  and  His  Universe" — 
Readers  like  the  inside  story  on  the  world 
around  them — science,  technology,  en¬ 
ergy,  the  environment — From  undersea 
drilling  to  space  exploration  this  column 
covers  it. 


Tom  Curtis'  Editorial  Cartoons — The  clas¬ 
sic  style  of  the  Milwaukee  Sentinel's  edi¬ 
torial  cartoonist  is  as  blunt  as  it  is  timely. 


Tom  Gibb's  Editorial  Cartoons — Using 
the  more-comic  style  of  the  cartoon¬ 
ing  trade,  the  Altoona  (Pa.)  Mirror's 
political  artist  makes  you  chuckle  even 
as  he  makes  you  think  about  the  day's 
issues. 


Anthony  Lejeune's  "From  Abroad" — 
A  look  at  ourselves  as  others  see  us. 
From  London,  Lejeune  gives  readers 
an  interesting  view  of  America. 


7 •  William  Murchison's  "Main  Street  U.S.A." — The  Dallas  Morn¬ 
ing  News  Associate  Editor  has  a  way  of  striking  deep  into  the 
heart  of  the  matter  with  a  homespun  style — sometimes  hu¬ 
morous,  sometimes  serious,  always  interesting. 


8. 


Walter  E.  Williams'  "A  Minority  View" — George  Mason  Uni¬ 
versity  Professor-turned-successful  columnist  Williams  is  an 
independent-minded  social  critic  who  comes  right  to  the  point. 
There  are  no  sacred  cows  in  Williams'  political  pasture. 


*And  More — with  any  order  you  receive  our  free  "Other  Voices"  col¬ 
umns.  A  wide-ranging  assortment  of  occasional  columns  by  various 
writers  covering  the  entire  spectrum  of  today's  issues  and  everyday  life. 
Exclusive  to  Heritage  Features  subscribers. 


For  more  information  on  how  you  can  subscribe  to  Heritage  Features  Syndicate's  columns  and  cartoons, 
just  write  (or  phone): 

Andrew  Seamans,  Managing  Editor 

heritage  ^^Ihatuws^yndicate 

513  C  Street,  N.E.  •  Washington,  D.C.  2(X)02  •  (202)  543-0440 
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U.N.  Secretary-General 


opposes  any 

The  Secretary -General  of  the  United 
Nations,  in  a  one-hour  meeting  with  10 
representatives  of  leading  press  organ¬ 
izations,  stated  he  was  opposed  to  any 
form  of  media  censorship  and  that  UN¬ 
ESCO’s  attempts  to  regulate  the  press 
were  “wrongly  addressed.” 

Representatives  of  the  World  Press 
Freedom  Committee,  American  News¬ 
paper  Publishers  Association,  Amer¬ 
ican  Society  of  Newspaper  Editors, 
and  Inter-American  Press  Association 
were  among  those  attending  the  meet¬ 
ing  at  U.N.  headquarters  on  June  20. 

Though  the  session  was  closed,  Dana 
Bullen,  executive  director  of  WFPC, 
quoted  Secretary-General  Javier  Perez 
de  Cuellar  as  stating:  “Any  kind  of 
press  censorship  would  be  entirely 
wrong.” 

Bullen  said  Perez  de  Cuellar  also  told 
the  group  that  he  considered  UN¬ 
ESCO’s  attempt  to  form  a  “New  World 
Information  Order”  to  be  an  in¬ 
appropriate  approach  to  the  problem  of 
covering  developments  in  the  Third 
World.  Bullen  said  the  Secretary- 
General  stated:  “We  need  to  learn  how 
to  address  the  problem,  but  not  to 
oppress  the  press.” 

Bullen  said  the  Secretary-General 
did  not  propose  anything  specific  re¬ 
garding  UNESCO,  but  did  say  he 
would  like  to  see  the  western  press  give 
a  little  more  importance  to  Third  World 
social  and  economic  problems  and  also 
report  on  developments  before  they 
reach  the  crisis  point. 

“I  interpret  the  Secretary-General’s 
remarks  to  mean  he  thinks  UNESCO  is 
going  too  far  and  in  wrong  directions  on 
press  issues,”  Bullen  said.  “He’d  like 
more  attention  to  Third  World  issues, 
but  he  doesn’t  think  you  can  order  it  in 
the  way  some  at  UNESCO  would  like 
to  do.” 

He  added  that  the  Secretary-General 
stated  that  some  nations  were  using  the 
UNESCO  press  debate  to  engage  in 
“demagoguery.” 

UNESCO  is  an  autonomous  body 
within  the  U.N  system,  but  the  Secre¬ 
tary-General  can  use  the  prestige  of  his 
office  to  influence  the  course  of  its  de¬ 
bates. 

Bullen  said  the  meeting  with  Perez  de 
Cuellar  was  sought  to  “strengthen  his 
hand”  in  dealing  with  several  press 
issues  at  the  United  Nations.  He  cited 
specifically  a  report  issued  by  the 
U.N.’s  Department  of  Public  Informa- 


press  curbs 

tion  which  unfavorably  compared  the 
western  media’s  coverage  of  the  organ¬ 
ization  to  that  of  the  socialist  countries. 

Bullen  said  Perez  de  Cuellar  agreed 
that  the  report  was  unfair. 

The  group  also  expressed  its  concern 
to  Perez  de  Cuellar  about  a  General 
Assembly  resolution  on  direct  broad¬ 
cast  satellites  which  it  felt  violated  Arti¬ 
cle  19  of  the  Universal  Declaration  of 
Human  Rights.  The  resolution  stated 
satellite  broadcasts  could  not  be 
beamed  into  a  country  without  the  per¬ 
mission  of  that  country’s  government. 
Bullen  said  the  group  pointed  out  that 
Article  19  states  “everyone  has  the 
right  to  .  .  .seek,  receive  and  impart 
information  and  ideas  through  any 
medium  and  regardless  of  frontiers.” 

Bullen  said  the  Secretary-General 
was  told  that  if  the  General  Assembly’s 
resolution  were  enforced  by  govern¬ 
ments,  “it  would  wipe  out  the  BBC  and 
Voice  of  America”  as  well  as  restrict 
access  to  printed  information. 

Bullen  said  the  group  won  a  commit¬ 
ment  from  the  Secretary-General  to  air 
their  concerns  before  the  U.N’s  50- 
member  information  committee  which 
has  begun  meeting  in  New  York. 

Bullen  remarked  that  Perez  de  Cuel¬ 
lar  also  criticized  the  U.S.  press  for 
being  “masochistic”  in  its  coverage  of 
U.N  affairs.  Bullen  said  the  Secretary- 
General  felt  that  American  coverage 
tended  to  pay  a  great  deal  of  attention 
to  defeats  of  U.S.  policies  at  the  United 
Nations  but  tended  to  bury  in  the  back 
pages,  or  not  report  at  all,  any  stories 
about  U.S.  victories. 

Besides  Bullen,  those  present  for  the 
meeting  included  Keith  Fuller,  presi¬ 
dent  and  general  manager  of  Associ¬ 
ated  Press;  William  J.  Small,  president 
of  United  Press  International;  Kathar¬ 
ine  Graham,  chairman  of  Washington 
Post  Co.  and  chairman  of  ANPA’s  ex¬ 
ecutive  committee;  Seymour  Topping, 
managing  editor  of  New  York  Times 
and  head  of  ASNE’s  international  com¬ 
mittee;  Gene  P.  Mater,  senior 
vicepresident  of  CBS  News. 

Also  present  were  Harold  W. 
Andersen,  president  of  Omaha  World 
Herald  Co.  and  chairman  of  WPFC; 
Leonard  H.  Marks,  treasurer  and  legal 
counsel  of  WPFC;  George  Beebe, 
WPFC  vicechairman;  and  Andres  Gar¬ 
cia  Levin,  publisher  of  Navidades  de 
Yucatan  and  president  of  lAPA. 

Bullen  said  Beebe  challenged  the  cri- 
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ticism  of  western  press  coverage  and 
wondered  how  much  of  it  was  political¬ 
ly  motivated. 

Bullen  said  Keith  Fuller  also  con¬ 
tended  that  the  western  media  gives 
plenty  of  coverage  both  to  the  Third 
World  and  to  the  U.N.  He  said  Fuller 
came  with  clips  of  41  stories  which  AP 
moved  from  its  U.N.  bureau  in  five 
days,  about  a  quarter  of  which  were  in 
Spanish  for  Latin  American  papers. 

Small  also  pointed  out  that  UPl  has 
added  a  twice  weekly  column  called 
Dateline  Third  World  and  added  a  new 
weekly  column  of  a  roundup  of  U.N. 
events. 

Graham  acknowledged  to  the  Secre¬ 
tary-General  that  there  was  some  justi¬ 
fication  to  criticism  of  western  cover¬ 
age  of  the  Third  World,  Bullen  said,  but 
she  reminded  him  that  “  ‘our  main  con¬ 
cerns  are  access  to  the  news  and  regula¬ 
tions  that  prevent  us  from  doing  our 
job.’  ” 

ABC  board  rejects 
bulk  sales  change 

The  33-member  board  of  the  Audit 
Bureau  of  Circulations  voted  on  June 
22  to  make  no  change  in  its  rule  on 
reporting  of  bulk  sales.  The  vote  tally 
was  not  revealed. 

The  board  met  in  Southampton,  Ber¬ 
muda,  but  telephoned  the  result  of  its 
vote  to  the  International  Circulation 
Managers  Association’s  convention  in 
Las  Vegas. 

ICMA  members  greeted  the  news 
with  heavy  applause. 

Richard  Deneen,  ABC  manager  of 
auditing  services,  who  was  in  Las 
Vegas,  announced  the  outcome  to 
ICMA.  He  said:  “Advertisers  and  ad 
agencies,  particularly  retailers  and 
agencies  with  retail  accounts,  were 
heavily  against  any  change  in  reporting 
of  newspaper  bulk  sales.” 

Deneen  added  that  newspapers  in 
ABC  were  “closely  divided”  over  the 
proposed  rule  change.  The  proposal 
would  have  allowed  newspapers  to  re¬ 
port  an  additional  5%  of  their  total  cir¬ 
culation  by  zones  as  bulk  sales  in  Para¬ 
graph  1  of  their  audit  reports  under  the 
listing  “total  paid  including  bulk 
sales.” 

The  rejection  of  the  rule  change 
means  that  newspapers  will  continue  to 
state  their  bulk  sales  totals  in  Paragraph 
5  of  their  ABC  reports  “separate  from 
either  paid  or  unpaid  totals,”  Deneen 
said. 


Newspapers 
to  cope  with 

By  Andrew  Radolf 

Newspapers  around  the  country  are 
joining  the  growing  ranks  of  businesses 
that  are  implementing  programs  to  help 
employees  deal  with  stress  both  on  and 
off  the  job. 

These  programs  come  in  all  shapes 
and  sizes. 

Some  papers  hold  seminars  to  teach 
employees  about  stress  and  ways  to 
manage  it  themselves.  Other  newspa¬ 
pers  provide  help  in  stress  management 
as  part  of  their  overall  “wellness  pro¬ 
grams”  or  employees  assistance  pro¬ 
grams. 

Still  others  offer  in-house  recreation¬ 
al  facilities  to  help  employees  work  out 
job  tensions  or  have  arranged  for  their 
employees  to  receive  discounts  at  local 
health  and  recreational  clubs. 

Edward  Murphy,  vicepresident  of 
human  resources  for  Jackson  News¬ 
papers,  pointed  out  to  the  Institute  of 
Newspaper  Controllers  and  Financial 
Officers  that  money  spent  on  programs 
to  eliminate  stress  and  create  a  health¬ 
ier,  more  productive  workforce  can 
lead  to  significant  savings  in  hospital 
and  medical  expenses,  sick  leave, 
workmen’s  compensation,  and  em¬ 
ployee  turnover  June  11,  p.l8). 

“Failure  to  communicate  and  inter¬ 
personal  conflicts,  poor  quality  of  man¬ 
agement  and  unresponsiveness,  work 
requirements,  and  employees  not  qual¬ 
ified  for  their  jobs,”  are  the  four  leading 
work-related  causes  of  stress  at  news¬ 
papers,  according  to  Mai  Mallette, 
director  of  development  at  the  Amer¬ 
ican  Press  Institute. 

“Feedback”  from  supervisors  on 
employees’  job  performances  “is  im¬ 
portant,  especially  reinforcement”  to 
reduce  stress,  Mallette  said.  He  said 
supervisors  need  to  “help  increase  self¬ 
esteem  of  employees.  People  with  self¬ 
esteem  can  endure  more  stress.” 

Copy  editors  and  composing  room 
personnel — “people  who  have  to  de¬ 
pend  on  the  contributions  of  others  to 
put  things  together  under  deadline” — 
are  among  the  leading  candidates  at 
newspapers  to  develop  stress-related 
problems,  he  said.  Employees  who  feel 
stuck  in  their  jobs,  or  who  failed  to  get  a 
promotion,  are  also  among  those  most 
likely  to  show  signs  of  stress  in  their  job 
performances. 

Mallette  observed,  however,  that  on- 
the-job  pressures  are  not  always  the 
major  cause  of  stress  problems  at  news¬ 
papers.  Marital  troubles  and  problems 
with  children  are  significant  factors  in 
producing  stress,  he  said,  and  so  are 
organizational  changes  such  as  layoffs 
8 


learning 

stress 

and  buyouts  or  uncertainty  about  a 
paper’s  future. 

Sam  Ruinsky,  director  of  com¬ 
munications  at  Newsday,  said  signs 
that  stress  is  beginning  to  take  its  toll  on 
a  reporter  include  a  sudden  drop-off  in 
the  quality  of  reporting — “facts  mis¬ 
sing;  the  work  is  shoddy;  shying  away 
from  self  assignments.  Often  the  indi¬ 
vidual  may  not  recognize  why  he  is 
doing  these  things.” 

“Stress  is  not  good  or  bad.  It’s  when 
stress  becomes  distress  that  you  have 
problems,”  said  Tom  Hudson  who 
heads  the  Philadelphia  Inquirer  em¬ 
ployee  assistance  program.  “The  only 
real  escape  from  stress  in  death.” 

Some  of  the  signs  of  “stress  becom¬ 
ing  distress,”  Hudson  said  are  a 
tendency  to  put  things  off,  irritability, 
over-reacting  to  trivial  frustrations, 
changing  sleep  patterns,  feelings  of  in¬ 
adequacy,  memory  lapses  and  de¬ 
creased  concentration,  restlessness 
coupled  with  fatigue,  a  tendency  to  tire 
easily  or  get  depressed,  and  increased 
smoking,  drinking  or  drug  usage. 

Some  of  the  psychosomatic  symp¬ 
toms  of  stress,  Hudson  said,  are  ten¬ 
sion  headaches,  colitis,  and  indiges¬ 
tion.  “Ulcers  are  caused  by  stress,”  he 
said. 

If  stress  goes  unrelieved  for  too  long, 
the  result  can  be  chemical  imbalances 
leading  to  serious  medical  problems 
such  as  high  blood  pressure,  kidney 
damage,  diabetes,  weakened  resist¬ 
ance  to  disease,  and  heart  attacks. 

“You  have  to  learn  how  to  work, 
love  and  play  well,”  Hudson  con¬ 
tinued,  “or  you  are  going  to  approach 
burnout  and  not  be  able  to  function.” 

Hudson  said  the  Inquirer  is  just  be¬ 
ginning  to  have  stress  management 
programs  for  employees.  The  paper  has 
already  held  seminars  on  stress  for  ex¬ 
ecutives. 

The  Inquirer  is  developing  a  pilot 
program  on  stress  management  with 
the  Fairmount  Institute,  a  local 
psychiatric  hospital,  called  “Surviving 
the  80s,”  he  said.  The  program,  which 
will  be  on  company  time,  initially  will 
be  targeted  at  women  employees  in  the 
paper’s  phone  room.  They  will  partici¬ 
pate  in  groups  of  25. 

Besides  covering  women’s  role  in  the 
workplace,  Hudson  said  the  program 
will  also  focus  on  issues  such  as  “single 
parenting  and  having  to  work.” 

Hudson  said  the  Inquirer  is  consider¬ 
ing  establishing  a  wellness  program 
which  would  include  smoking  cessa¬ 
tion  and  weight  control  as  well  as  stress 
management  in  its  programs. 


Building  a  health  and  recreation  cen¬ 
ter  to  help  employees  relax  is  another 
possibility,  he  said.  In  the  meantime, 
the  newspaper  has  arranged  for  em¬ 
ployees  to  receive  a  $125  discount  on 
memberships  at  the  Philadelphia  Athle¬ 
tic  Club  and  is  trying  to  make  a  similar 
arrangement  with  the  YMCA. 

Besides  seeking  recreational  outlets, 
Hudson  advises  employees  to  take 
short  breaks  now  and  then  as  a  way  to 
relax.  “Talk  to  someone  or  take  a  10 
minute  walk,”  he  said.  Breathing  exer¬ 
cises  help  to  reduce  stress,  Hudson 
added,  and  “guided  imagery,  picturing 
yourself  on  a  beach”  can  also  help. 

At  the  Orlando  Sentinel,  a  wellness 
program  is  already  functioning  which 
offers  employees  both  group  seminars 
and  individual  counseling  in  stress 
management. 

Chelley  Rohrigstamper,  manager  of 
health  services  for  the  Sentinel,  works 
with  a  local  physician  who  provides 
complete  check-ups  as  part  of  the  ser¬ 
vice. 

She  said  the  seminar  on  stress  man¬ 
agement  includes  a  whole  range  of 
“lifestyle  factors”  including  nutrition, 
smoking  and  drinking,  home  life,  and 
“Type  A  behavior.” 

Rohrigstamper  described  the  Type  A 
individual  as  “high  strung,  high 
speed — the  kind  of  person  who’s  really 
wound  tight.”  She  noted  that  Type  A 
people  are  typical  of  the  kinds  of  people 
who  become  newspaper  employees. 
“They’re  in  editorial  and  advertising, 
just  about  everywhere.  Editorial  and 
advertising  are  pretty  parallel  in  terms 
of  demand  and  how  they  must  manage 
their  time.” 

Rohrigstamper  said  the  Sentinel  re¬ 
lies  on  a  long  list  of  referral  sources  to 
help  employees  who  become  overbur¬ 
dened  by  stress,  but  does  not  maintain 
an  in-house  counselor. 

What  the  paper  does  have  to  help 
employees  relax  is  an  extensive  re¬ 
creational  facility  on  top  of  its  produc¬ 
tion  and  distribution  center.  She  said 
the  facility  includes  a  jogging  track,  ex¬ 
ercise  stations,  and  basketball  and  vol¬ 
leyball  courts. 

St.  Petersburg  Timesand  Evening  In¬ 
dependent  maintains  a  fitness  trial  at 
their  production  plant,  said  Diane  Con¬ 
stantino,  manager  of  the  wellness  prog¬ 
ram  which  she  described  as  “a  cost 
containing  measure  designed  to  pre¬ 
vent  disease.” 

“We  have  in  our  downtown  offices  a 
large  auditorium  for  physical  fitness 
classes.  We  hold  stress  management 
classes  in  our  smaller  meeting  rooms,” 
she  said. 

The  papers  also  hold  exercise  classes 
five  nights  a  week  and  on  weekends. 

Constantino  said  the  newspapers  just 
finished  holding  stress  management 
classes  which  taught  participants 
(Continued  on  page  35) 
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Newspapers  must  hustle 
for  more  readers:  Bogart 


By  Celeste  Huenergard 

Leo  Bogart  arrived  in  Las  Vegas 
with  an  armful  of  new  circulation  re¬ 
search  results  which  he  presented  to  a 
full-house  during  the  International  Cir¬ 
culation  Manager’s  Association’s  84th 
annual  meeting  last  week  (June  19-22). 

“It’s  obvious  that  we  have  a  lot  more 
hustling  to  do  in  order  to  build  subscrip¬ 
tion  levels  up  to  the  point  that  compen¬ 
sates  for  the  loss  of  readership  we’ve 
had  with  the  decline  of  retail  outlets  for 
newspapers,’’  the  executive  vicepresi¬ 
dent  and  general  manager  of  the  News¬ 
paper  Advertising  Bureau  declared. 

Study  results 

According  to  the  recent  national 
study,  Bogart  said  that: 

— The  percentage  of  people  with 
home  delivery  is  the  highest  in  the  sub¬ 
urbs  (61%)  and  non-metropolitan  areas 
(60%L  It  is  the  lowest  in  the  central 
cities,  where  only  47%  of  the  house¬ 
holds  subscribe  to  a  newspaper. 

— Of  those  who  said  they  read  a 
newspaper  yesterday,  74%  have  home 
delivery;  of  those  who  did  not,  22% 
have  home  delivery.  Turning  the  latter 
figure  on  its  side,  13%  of  those  with 
home  delivery  did  not  read  a  newspa¬ 
per  yesterday. 

— Some  8^  of  the  respondents  say 
they  can  conveniently  buy  a  single 
copy  of  a  newspaper  from  a  store, 
newsstand  or  rack,  however,  61%  of 
these  say  they  hardly  ever  or  never  do. 

— Of  the  non-subscribers,  only  16% 
read  a  newspaper  every  day,  and 
another  11%,  almost  every  day.  Three 
out  of  four  of  these  non-subscribing 
adults,  however,  buy  a  paper  at  least 
once  a  week,  and  only  27%  never  or 
hardly  ever  read  a  paper.  Among  sub¬ 
scribers,  only  one  in  seven  buys  a  paper 
once  a  week  and  more  often,  and  only 
3%  buy  a  paper  everyday  in  addition  to 
the  one  that  is  delivered  to  the  house. 

— A  paper  that  is  bought  on  the  street 
gets  home  in  most  cases;  84%  of  single¬ 
copy  buyers  bring  the  paper  home. 

— An  overwhelming  49%  of  the  re¬ 
spondents  prefer  to  buy  single  copies  at 
a  store  or  newsstand  where  there  are  a 
variety  of  publications  available  and 
some  human  contact.  Only  19%  prefer 
a  rack  or  vending  machine;  32%  say  it 
makes  no  difference.  The  store  or 
newsstand  is  preferred  even  more  by 
frequent  readers  (51%)  than  infrequent 
readers  (45%). 

— Although  people  in  central  cities 
are  much  less  likely  to  have  home  deliv¬ 
ery,  when  they  do  subscribe  they  (75%) 
are  just  as  satisified  as  suburbanites 
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(74%)  are  with  the  delivery  service  they 
get.  Of  the  non-metorpolitan  area  read¬ 
ers,  67%  say  the  delivery  is  satisfac¬ 
tory. 

— Among  subscribers,  50%  say  their 
paper  is  delivered  by  a  juvenile  carrier; 
35%  say  it’s  an  adult,  and  10%  do  not 
know  the  carrier’s  age.  Four  percent 
have  a  mail  subscription.  The  level  of 
satisfaction  with  delivery,  however,  is 
exactly  the  same  for  those  who  get  the 
paper  delivered  by  an  adult  as  those 
who  get  it  delivered  by  a  youngster. 

— Among  the  non-subscribers,  34% 
cite  lack  of  interest  in  the  paper  as  their 
reason;  14%  say  they  do  not  like  to 
read;  13%  do  not  have  time  to  read. 
Another  22%  cite  service  problems; 
13%,  undependable  delivery;  4%,  slop¬ 
py  delivery;  3%,  late  delivery;  and  3%, 
billing  and  collecting  problems. 
Another  14%  actually  prefer  to  buy 
single  copies.  Frequent  readers  are 
more  likely  to  cite  delivery  problems 
(35%)  than  non-frequent  readers  who 
blame  the  paper’s  lack  of  interest 
(45%). 

— Of  the  readers  who  do  not  have 
home  delivery,  60%  say  they  have  had 
it  in  the  past.  Twenty  percent  have  can¬ 
celled  a  subscription.  Only  54%  have 
been  asked  to  subscribe  at  their  present 
address. 

— People  with  higher  incomes  (over 
$35,000)  are  more  likely  to  be  newspaper 
subscibers,  but  they  (26%)  are  also 
more  likely  to  have  cancelled  a  sub¬ 
scription  because  of  poor  service.  The 
percentage  drops  to  16%  in  the  under 
$10,000  category. 

— In  central  cities,  where  subscrip¬ 
tions  are  lowest,  48%  of  the  population 
has  never  had  home  delivery.  This  is 
also  true  of  39%  of  the  population  in  the 
metropolitan  areas,  and  of  21%  in  the 
suburbs. 

— Fifty-four  percent  of  non¬ 
subscribers  in  central  cities  have  never 
been  asked  to  subscribe.  In  the  suburbs 
this  is  true  of  only  21%.  In  the  metropo¬ 
litan  areas,  the  percentage  jumps  to 
63%. 

— The  percentage  who  have  never 
had  home  delivery  does  not  vary  much 
by  family  income.  It  does  fluctuate 
greatly  when  family  income  is  corre¬ 
lated  with  the  number  who  have  never 
been  asked  to  subscribe.  Fifty-seven 
percent  of  those  earning  under  $10,000 
have  never  been  asked  to  subscribe, 
compared  to  only  28%  of  those  earning 
over  $35,000,  and  37%  of  those  earning 
between  $25,000  and  $35,000. 


Newspapers  told 
to  hire  better  “DMs” 

In  just  three-and-a-half  years,  the 
Denver  Rocky  Mountain  News  has  cut 
its  district  manager  turnover  rate  by 
238%.  The  savings?  Possibly  millions. 

Surveys  indicated  that  it  costs  be¬ 
tween  $3,500  and  $10,000  to  replace  an 
employee,  Tony  Delmonico,  circula¬ 
tion  director  for  Scripps-Howard 
Newspapers,  told  members  of  the  In¬ 
ternational  Circulation  Managers 
Association  during  their  annual  meet¬ 
ing  in  Las  Vegas  last  week.  “We  value 
district  managers  at  around  $7,500 — 
perhaps  a  bit  too  low.’’ 

In  1977,  DM  turnover  at  the  News 
was  75.6% — 65  changes  in  85  districts. 
When  the  paper  decided  to  convert  to 
employee  DMs  in  1979,  that  percentage 
climbed  to  89% — 81  changes  in  91  dis¬ 
tricts. 

“It  didn’t  take  too  many  smarts  .  .  . 
to  figure  out  that  we  had  to  do  a  better 
job  of  recruiting,  selecting  and  training. 
We  had  a  choice:  more  rigor  or  more 
rigor  mortis,’’  Delmonico  recalled. 

Through  an  intensive  screening  prog¬ 
ram  of  personality  tests,  the  News  has 
been  able  to  reduce  the  turnover  figure 
drastically. 

In  1980,  it  dropped  to  61.3% — 57 
changes  in  91  districts — a  savings  of 
$427,000  over  the  previous  year.  The 
next  year  it  fell  even  further  to  48.5% — 
47  changes  in  91  districts,  representing 
a  savings  of  $352,000. 

Last  year  there  were  only  39  changes 
in  100  districts,  bringing  the  turnover 
rate  down  to  39% — less  than  half  of 
what  it  was  before  the  program  was 
launched.  So  far  this  year,  there  have 
been  only  seven  district  manager 
changes.  If  the  trend  continues  through 
the  next  six  months,  it  would  mean  a 
turnover  rate  of  27.6%. 

News  circulation  director  R.  J. 
Myatt,  who  succeeded  Delmonico  at 
the  paper,  outlined  the  department’s 
program. 

Keeping  in  mind  that  the  responsibi¬ 
lities  of  a  district  manager  range  from 
sales  manager,  teacher,  psychiatrist, 
truck  driver  to  PR  person,  bill  collector 
and  accountant,  Myatt  said,  “We’re 
looking  for  a  Superman  or  Super- 
woman  and  too  often  we  hire  a  nurd.’’ 

The  News  has  been  hiring  fewer  from 
that  last  category  thanks  to  Personal 
Dynamics  Profiles  of  Littleton,  Colo., 
said  Myatt. 

PDP  is  basically  a  screening  test  to 
measure  personality  reactions  to  en¬ 
vironment  and  predictable  behavior 
patterns — a  test,  Myatt  said,  which  is 
easy  to  administer,  score  and  interpret. 

Using  the  PDP,  the  News  in  1981 
conducted  a  probability  success  profile 
for  district  managers  from  a  score  of 
newspaper  DMs. 
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Publisher  tells  circulators: 


‘Don’t  be  so 

By  Celeste  Huenergard 

More  than  500  circulation  executives 
crowded  the  ballroom  of  the  Las  Vegas 
Hilton  last  week  for  a  four-day  return  to 
the  basics  and  a  look  at  the  future. 

In  between  the  past  and  the  future, 
several  speakers  confronted  the  pre¬ 
sent  during  the  International  Circula¬ 
tion  Managers  Association’s  84th 
annual  meeting. 

“Communicate  before  you  must  de¬ 
fend,”  Virgil  Fassio  warned  his  listen¬ 
ers.  “Circulation  is  probably  the  area 
of  least  practical  working  experience 
among  the  average  publisher.  As  a  re¬ 
sult,  circulation  executives  get  less  in¬ 
put  on  how  to  run  their  operations,  but 
more  second  guessing  from 
publishers  ...” 

The  publisher  of  the  Seattle  Post- 
Intelligencer — one  of  the  industry’s 
few  publishers  to  rise  from  the  circula¬ 
tion  ranks — blamed  some  of  the  com¬ 
munication  breakdown  on  many  circu¬ 
lators’  propensity  to  protect  “their 
turfs  by  creating  an  aura  of  mystery 
about  a  business  that  shouldn’t  have 
any  mysteries.” 

Claiming  that  publishers  often  are  in¬ 
clined  to  deal  with  areas  that  they  feel 
more  comfortable  with,  Fassio  asked 
his  audience  to  take  the  intiative  in  en¬ 
listing  their  attention. 

“While  you’re  waiting  for  him  to  in¬ 
vite  you  in  for  a  discussion  and  becom¬ 
ing  frustrated  if  he  doesn’t,  don’t 
assume  that  he  doesn’t  care.  He  may  be 
busy  with  other  department  heads  who 
aren’t  waiting  to  be  invited,  and  who 
are  using  up  some  of  the  time  you 
should  have,”  he  said. 

The  executive  reminded  his  listeners 
that  circulation  is  the  only  department 
at  a  newspaper  so  “closely  involved 
and  affected  by  business  computer 
technology,  socio-economic  condi¬ 
tions,  lifestyles  of  people,  the  ups  and 
downs  of  the  employment  cycle,  the 
ambitions  of  youth,  the  work  ethic  of 
adults,  the  decline  in  service  of  all 
kinds,  and  the  danger  on  city 
streets  ...” 

If  circulation  executives  neglect  to 
relate  these  changes  to  top  manage¬ 
ment,  top  management  will  not  be  able 
to  evaluate  their  performance.  As  a  re¬ 
sult,  the  problems  created  by  these 
“changes  are  frequently  viewed  sim- 
plistically  as  marketing  problems. 
Some  are.  Many  are  not.  Whatever  the 
case,  the  reasons  for  the  unsolved  ones 
are  often  unfairly  regarded  as  excuses 
that  came  too  late,”  Fassio  said. 

Maintaining  that  it  is  a  circulator’s 
responsibility  to  “keep  your  publisher 
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defensive 


and  fellow  executives  informed  about 
any  problems  within  the  circulation  op¬ 
eration  and  how  .  .  .  you  propose  to 
deal  with  them,”  Fassio  urged  his 
listeners  to  solicit  solutions  from  out¬ 
side  their  own  departments. 

“In  short,”  he  said,  “don’t  be  so 
defensive  about  your  problems  that 
you  won’t  ask  for  help  when  you  need 
it.” 

Fassio  said  that  outside  help  could  be 
particularly  necessary  when  circula¬ 
tion  is  not  meeting  projections  despite 
good  marketing  efforts  and  service. 

“If  the  problem  is  somewhere  else — 
like  the  product  itself — your  pub¬ 
lisher’s  leadership  must  be  enlisted  to 
solve  (the  problem),  but  make  sure  he 
has  all  the  information  you  can 
supply.” 

Fassio  instructed  his  audience  “not 
to  cry  wolf  unless  you  have  your  facts 
right  and  hopefully  can  offer  some 
meaningful  suggestions  for  improve¬ 
ment.” 

As  an  example,  he  cited  late  press 
runs. 

“Late  press  runs  are  never  your 
fault.  But  you’re  always  expected  to 
compensate  for  or  overcome  all  of  the 
problems  they  create,  frequently  be¬ 
cause  others  never  really  understand 
that  they  are  a  major  contributing  fac¬ 
tor  to  a  wide  range  of  circulation  prob¬ 
lems — poor  service,  down  routes,  car¬ 
rier  turnover,  high  cost  and  circulation 
and  revenue  losses.” 

Fassio  emphasized  that  circulators 
must  “forcibly  make  everyone  under¬ 
stand”  what  the  circulation  department 
does. 

“If  every  publisher  had  been  a  dis¬ 
trict  manager  once  in  his  life  (late  press 
runs)  wouldn’t  happen  except  in  an 
emergency.  If  a  publisher  is  committed 
to  getting  the  paper  out  on  time,  it  will 
get  out  on  time,”  he  said.  “If  he’s  not, 
editors  may  play  loose  with  deadlines, 
sales  (people)  may  take  late  ads,  pro¬ 
duction  may  be  less  than  efficient  or  the 
computer’s  schedule  may  be  your  sche¬ 
dule.’’ 

Publishers  also  expect  honesty,  Fas¬ 
sio  added.  “Don’t  misinterpret  your 
publisher’s  desire  to  achieve  circula¬ 
tion  numbers.  If  your  circulation  fi¬ 
gures  can’t  be  verified,  you  can’t  blame 
anyone  but  yourself.” 

While  there  was  a  time  when  sales 
success  was  measured  by  the  number 
of  orders  sold,  this  is  no  longer  the 
case,  the  executive  continued.  “Mas¬ 
sive  stacks  of  orders  are  not  impressive 
anymore.  What  is  impressive  are  sales 


in  areas  where  they  will  do  the  paper 
the  most  good  demographically  and 
where  they  can  be  counted  as  net  paid 
gains.” 

While  turnover  among  circulators 
continues  to  escalate  because  of  more 
complex  problems  that  require  more 
imaginative  solutions,  Fassio  said 
everyone  on  a  newspaper  should  be  re¬ 
minded  that  “basics  are  still  the  most 
important  elements  of  circulation.” 

Referring  to  those  basics,  Fassio  said 
the  lull  in  carrier  turnover  sparked  by 
the  shaky  economy,  would  subside 
soon  once  the  economy  got  back  on  its 
feet. 

“The  major  challenge  facing  every 
newspaper  which  relies  on  little  mer¬ 
chants  is  to  provide  image  enhance¬ 
ment  and  economically  satisfying  prog¬ 
rams  for  carriers,”  he  said. 

Turning  from  the  tangible,  Charles 
B.  Harriman,  ICMA  president  and  cir¬ 
culation  director  of  the  Houston 
Chronicle,  called  on  his  listeners  to  up¬ 
grade  the  image  of  circulation  execu¬ 
tives. 

“We  want  to  improve  our  level  of 
professionalism  and  our  image.  We 
want  to  acquire  the  education  and  train¬ 
ing  to  improve  service  to  subscribers 
and  increase  market  penetration.  We 
want  to  elevate  our  reporting  positions 
in  management  and  increase  our 
clout,”  Harriman  said  during  his  presi¬ 
dent’s  address. 

Declaring  that  it  is  no  longer  enough 
for  circulation  executives  “to  know 
how  to  motivate  littler  merchants  to 
give  good  customer  service,”  Harri- 
man  said:  “We  must  participate  in  the 
development  and  implementation  of 
corporate  strategic  plans.  We  must  add 
marketing  to  our  responsibilities  in 
sales,  service  and  delivery.” 

A  recent  ICMA  study  of  some  230 
newspaper  publishers  indicated  that 
76%  of  the  respondents  would  recom¬ 
mend  a  career  in  circulation  manage¬ 
ment.  Of  that  number,  66%  cited  chal¬ 
lenge,  growth  and  opportunity  within 
the  field  as  the  reason. 

“What  publishers  seem  to  want  most 
in  managers  are  marketing,  motivation 
and  leadership  skills,”  Harriman  said. 
“Their  main  criticism  of  circulation  op¬ 
erations  are  that  they  are  too  lacking  in 
innovation,  too  often  crisis-oriented 
and  too  traditional  in  their  training 
programs  to  affect  long-term  strategic 
planning.” 

Referring  to  them  as  “conceptual 
skills  in  marketing  and  management,” 
Harriman  said  they  are  acquired  pri¬ 
marily  through  formal  education. 

Harriman  urged  his  listeners  to 
promote  and  solicit  financial  support 
for  the  association’s  Empire  State  Col¬ 
lege  curriculum  in  Rochester,  N.Y. — 
the  country’s  first  college-level  prog¬ 
ram  devoted  to  circulation  manage¬ 
ment. 
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A.H.  Belo  announces 
$606  million  tv  deal 


In  a  move  that  will  cost  nearly  three 
times  its  total  1982  revenues,  A.H. 
Belo  Corp.,  publisher  of  Dallas  Morn¬ 
ing  News  announced  “a  definitive  con¬ 
tract”  to  purchase  six  television  sta¬ 
tions  from  Dun  &  Bradstreet  Corp.  for 
$606  million  in  cash. 

Belo’s  1982  revenues  were  $203  mil¬ 
lion.  Earnings  were  $23.1  million. 

“This  is  one  of  the  largest  transac¬ 
tions  ever  done  in  the  media  business,” 
said  Robert  W.  Decherd,  Belo’s  execu¬ 
tive  vicepresident.  “It  puts  us,  with 
one  step,  where  we  hoped  to  be  in  five 
to  seven  years.” 

Belo’s  management  had  stated  to 
stock  analysts  last  December  that  the 
company  planned  its  future  growth  to 
be  on  the  broadcasting  side  of  its  opera¬ 
tions. 

Decherd  said  Belo  hoped  that  the 
cash  flow  ultimately  generated  from  the 
transaction  will  position  the  company 
in  a  few  years  “to  grow  in  the  newspa¬ 
per  business  in  a  significant  way.” 

Decherd  said  “part  of  the  message” 
of  the  acquisition  is  that  Belo  intends  to 
strengthen  its  competitive  position  in 
the  Dallas  market  where  the  Morning 
News  is  battling  Times  Mirror’s  all-day 
Dallas  Times  Herald  for  supremacy. 


The  six  stations,  comprising  Dun’s 
Corinthian  Broadcasting  Group,  are: 
KHOU-tv,  Houston;  KXTV,  Sacra¬ 
mento;  KOTV,  Tulsa;  WISH-tv,  Indi¬ 
anapolis;  WANE-tv,  Fort  Wayne — all 
CBS  affiliates;  and  WVEC-tv,  Hamp- 
ton-Norfolk,  Va. 

Fort  Wayne  is  a  UHF  station.  The 
other  five  are  VHF. 

Belo  already  owns  three  VHF  sta¬ 
tions  through  its  subsidiary,  Belo 
Broadcasting  Co.:  WFAA-tv,  Dallas; 
WTVC-tv,  Chattanooga — both  ABC 
affiliates;  and  KFDM-tv,  Beaumont, 
Tex.,  a  CBS  affiliate. 

To  comply  with  FCC  rules  which 
limit  the  number  of  stations  a  company 
can  own  to  five  VHF  and  two  UHF 
stations,  Belo  plans  to  sell  three  VHF 
stations  from  among  those  it  presently 
owns  and  those  being  acquired  from 
Dun  &  Bradstreet. 

Decherd  said  the  Beaumont  station 
will  most  likely  be  sold  because  its  sig¬ 
nal  overlaps  with  Houston’s.  He  said 
the  Indianapolis  and  Chattanooga  sta¬ 
tions  would  “probably”  be  put  up  for 
sale. 

Decherd  said  proceeds  from  the  sales 
would  help  finance  the  Dun  &  Brad¬ 
street  acquisition. 


He  said  Belo  was  currently  “arrang¬ 
ing”  its  bank  lines  of  credit  to  help  fi¬ 
nance  the  acquisition  but  added, 
“We’ve  not  established  the  overall 
financing  structure.  We  have  many  op¬ 
tions.” 

InterFirst  Bank  of  Dallas  will  be  the 
lead  institution  in  financing  the  deal  for 
Belo. 

He  noted  that  the  cash  flow  from  the 
broadcasting  operations  is  an  essential 
element  of  the  financing  plans .  “  It’ s  the 
only  way  the  deal  would  stand  up,” 
Decherd  said. 

The  closings  for  the  acquisition  are 
expected  to  begin  in  1984. 

A.H.  Belo  also  owns  seven  commun¬ 
ity  newspapers  in  the  Dallas-Fort 
Worth  area,  a  cable  system  in  Clark¬ 
sville,  Tenn.,  and  radio  stations 
WFAA-am  and  KZEW-fm  in  Dallas. 
The  company  also  signed  an  agreement 
to  purchase  KOA-am  and  KOAQ-fm  in 
Denver  for  $22  million  from  General 
Electric  Broadcasting  Co. 

Corinthian  Broadcasting,  formerly  a 
public  company,  was  founded  by  John 
Hay  Whitney  and  his  associates.  Dun 
&  Bradstreet  purchased  the  company 
in  1971  and  added  a  sixth  station, 
WEVC-tv,  in  1980. 

Dun  &  Bradstreet  said  it  was  selling 
Corinthian  Broadcasting  in  order  to 
concentrate  on  “the  mainstream”  of  its 
operations  in  business  services  and  the 
information  industry. 


KRN  In  videotex  deal 
with  Scripps-Howard 


Just  three  weeks  after  signing  a 
joint  venture  with  Newhouse  News¬ 
papers  to  jointly  develop  Viewtron  in 
New  Orleans,  Newark  and  Cleveland 
(E&P,  May  28),  Knight-Ridder  News¬ 
papers  announced  a  similar  deal  with 
Scripps-Howard  Newspapers  covering 
Denver,  Pittsburgh  and  Memphis. 

Knight-Ridder  has  also  signed  View¬ 
tron  deals  with  A.S.  Abell  Co.  for  Balti¬ 
more,  the  Seattle  Times,  Affiliated 
Publications  for  Boston,  and  Capital 
Cities  Communications  for  Kansas 
City  and  Fort  Worth. 

Under  the  arrangements,  Knight- 
Ridder  will  have  a  25%  interest  and  the 
local  publisher  will  have  75%. 

The  Viewtron  deals  call  for  Knight- 
Ridder  to  assist  publishers  in  setting  up 
local  operations  including  training  and 
marketing  the  service.  Knight-Ridder 
will  share  with  its  Viewtron  partners 
the  research  findings  of  its  250-home 
videotex  field  trial  which  was  con¬ 
ducted  in  Coral  Gables,  Florida,  in 
1980-1981 .  The  company  will  also  share 
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research  data  from  its  introduction  of 
commercial  Viewtron  service  in  south¬ 
ern  Florida  this  fall.  The  target  is  to 
have  5,000  households  as  inaugural 
subscribers  to  Viewtron. 

Knight-Ridder’s  deals  with  local 
publishers  for  Viewtron  are  contingent 
upon  commercial  introduction  being 
successful. 

Knight-Ridder  stated  in  the  past  that 
it  intends  to  develop  Viewtron  service 
for  its  other  metro  newspapers  includ¬ 
ing  Philadelphia,  Detroit,  Charlotte  and 
San  Jose.  Miami  Herald  is  already  pro¬ 
viding  news  and  other  information  to 
Viewtron  for  its  Florida  service. 

Knight-Ridder  developed  View- 
tron’s  database  and  owns  its  central 
computer  facilities.  AT&T  will  market 
the  home  terminals  for  Viewtron  at  a- 
bout  $600  each.  Southern  Bell  will 
handle  the  local  communications  net¬ 
work  for  Viewtron. 

Knight-Ridder  estimates  Viewtron 
service  will  cost  subscribers  $15  per 
month  plus  another  $15  per  month  in 
local  telephone  charges  for  linking  up 


to  the  central  computer. 

Knight-Ridder’s  plans  for  a  nation¬ 
wide  videotex  network  will  meet  some 
stiff  competition  from  Times  Mirror 
which  is  signing  up  publishers  for  its 
videotex  service.  Gateway. 

Times  Mirror  has  announced  de¬ 
velopment  deals  with  the  Washington 
Post  Co.,  Phoenix  Newspapers, 
Chronicle  Publishing  Co.  in  San  Fran¬ 
cisco,  Florida  Publishing  Co.  Jackson¬ 
ville,  McClatchy  Newspapers  in  Sac¬ 
ramento,  and  Star  and  Tribune  News¬ 
papers  in  Minneapolis. 

Like  Knight-Ridder,  Times  Mirror 
also  has  plans  to  develop  Gateway  in  its 
major  markets  in  Denver,  Dallas,  Hart¬ 
ford,  and  Long  Island  where  it  pub¬ 
lishes  Newsday.  Los  Angeles  Times  is 
already  an  information  provider  for 
Gateway  which  was  tested  in  350 
southern  California  homes  last  year> 

Denver  becomes  one  of  the  first 
cities  with  the  potential  to  offer  head  to 
head  competition  in  videotex  just  as 
Times  Mirror’s  Denver  Post  and 
Scripps-Howard’s  Rocky  Mountain 
News  are  already  locked  in  a  battle  for 
market  supremacy  there. 

Times  Mirror  has  scheduled  com¬ 
mercial  introduction  of  Gateway  in 
1984. 
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Joint  operating  agreement 
may  be  terminated  in  Ohio 


The  Dispatch  Printing  Co.,  publisher 
of  the  evening  and  Sunday  Columbus 
(Ohio)  Dispatch,  has  notified  E.W. 
Scripps  Co.  that  it  intends  to  terminate 
the  existing  joint  agency  agreement 
with  the  morning  Columbus  Citizen- 
Journal  when  the  contract  expires  on 
December  31,  1985. 

The  joint  operating  agreement  was 
established  in  December,  1959.  The 
JOA  calls  for  the  Dispatch  to  handle  all 
printing,  advertising,  and  distribution 
operations  for  the  Scripps-Howard 
Newspapers.  The  Dispatch  also  pro¬ 
vides  the  “housing”  for  both  papers’ 
editorial  offices  although  the  two  news¬ 
papers  keep  their  editorial  operations 
separate  under  the  JOA.  The  Dispatch 
has  211,000  evening  and  361,500  Sun¬ 
day  circulation.  The  Citizen-Journal’s 
morning  circulation  is  123,600. 

The  JOA  requires  either  party  to 
notify  the  other  two  years  in  advance  if 
it  does  not  intend  to  renew  the  existing 
agreement. 


“We  feel  that  trends  and  changes  in 
publishing  make  it  impossible  to  extend 
the  existing  agreement,”  John.  F. 
Wolfe,  president  of  Dispatch  Printing 
Co.  stated.  “We  have  made  no  final 
plans,  although  we  have  begun  to  ex¬ 
plore  the  options  available  to  us  in 
1986.” 

Edward  Estlow,  president  and  chief 
executive  officer  of  E.W.  Scripps  Co., 
said  the  JOA  contract  gave  the  parties 
three  options:  extend  the  existing 
agreement,  terminate  the  agreement, 
or  extend  the  JOA  with  modifications. 

Estlow  explained  that  the  Dispatch’s 
notice  eliminates  the  first  option  and 
said  the  parties  have  begun  holding 
“very  relaxed”  talks  about  modifica¬ 
tions. 

“The  parties  have  one  year  and 
seven  months  to  discuss  what  mod¬ 
ifications  are  mutually  acceptable,” 
Estlow  told  E&P.  “Those  discussions 
have  just  barely  started.  We  have  a 
morning  paper;  that’s  a  valuable  asset. 


It  is  our  intention  to  continue  in  that 
(Columbus)  market.” 

Estlow  said  from  Scripps’  “view¬ 
point,”  he  did  not  envision  the  two  par¬ 
ties  failing  to  reach  accord  on  a  mod¬ 
ified  JOA.  He  also  ruled  out  Scripps’ 
selling  the  Citizen-Journal  to  the  Dis¬ 
patch,  enabling  it  to  become  an  all-day 
paper.  “I  think  you  run  into  problems 
with  antitrust,”  Estlow  said. 

Including  Columbus,  E.W.  Scripps 
is  involved  in  eight  joint  operating 
agreements  including  Albuquerque, 
N.M.,  1933;  El  Paso,  Tex.,  1936; 
Evansville,  In.,  1938;  Birmingham, 
Ala.,  1950;  Knoxville,  Tenn.,  1957; 
Pittsburgh,  Pa.,  1961;  and  Cincinnati, 
Ohio,  1979. 

There  are  presently  24  cities  with  two 
newspapers  involved  in  joint  operating 
agreements,  with  the  JOA  in  Albuquer¬ 
que  being  the  first  one  established. 
Chattanooga  Times  and  Chattanooga 
News-Free  Press  dissolved  their  agree¬ 
ment  in  1966  and  renewed  the  JOA  in 
1980. 

Anchorage  Times  and  Anchorage 
Daily  News  formed  a  joint  operating 
agreement  in  1974  and  dissolved  it  in 
1979.  Both  papers  continue  to  publish. 


UPl  files  suit  to  enforce 
Dallas  News  wire  contract 


United  Press  International  filed  suit 
against  A.H.  Belo  Corp.,  publisher  of 
Dallas  Morning  News,  charging  the 
newspaper  with  breach  of  contract. 

The  Morning  News  terminated  UPI 
on  March  4  after  feuding  with  the  news 
service  for  several  months  over  what 
the  paper’s  editor.  Burl  Osborne,  cal¬ 
led  special  low  rates  being  offered  to 
new  subscribers  (E&P,  March  26,  p. 
12). 

Osborne  claimed  at  the  time  that  Dal¬ 
las  Morning  News  was  paying  UPI 
“two,  three  and  four  times  more  than 
newspapers  our  size.  We  are  not  going 
to  subsidize  other  newspapers.” 

He  said  he  asked  the  News’  editors 
to  assess  the  value  of  UPI’s  service  and 
said  they  concluded  it  was  “marginal” 
to  the  paper’s  overall  news  operations. 

Senate  committee 
ok’s  Fol  amendment 

The  Senate  Judiciary  Committee 
unanimously  approved  a  bill  to  amend 
the  Freedom  of  Information  Act,  set¬ 
ting  the  stage  for  the  full  Senate  to  de¬ 
bate  and  possibly  alter  the  measure. 

The  committee  vote  (June  16)  was  17 
to  0  with  no  discussion  except  for  a 
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UPI’s  lawsuit  seeks  to  enforce  the 
contract  until  May  20,  1986,  the  date 
marking  the  end  of  its  five-year  term. 

The  suit  stated  UPI  “has  at  all  times 
fulfilled  all  of  its  obligations  under  the 
terms  of  the  agreement  .  .  .  and  is 
ready,  willing  and  able  to  fulfill  these 
obligations  for  the  remaining  term  of 
the  agreement.” 

The  suit  stated  that  the  Morning 
News  terminated  the  contract  on 
grounds  that  the  news  service  violated 
a  contract  clause  guaranteeing  the 
newspaper  charges  for  UPI  “as  low  as 
the  equivalent  charges  as  calculated 
under  the  published  UPI  newspaper 
pricing  policy  paid  by  any  other  cus¬ 
tomer  of  UPI  publishing  a  newspaper  in 
Dallas  or  Fort  Worth.” 

The  court  papers  included  a  January 


statement  by  the  chief  sponsor  of  the 
bill.  Sen.  Orrin  Hatch  (D-Utah). 

Committee  aides  said  the  measure, 
S.774,  could  not  get  attention  in  the 
Senate  until  after  it  returns  July  1 1  from 
an  Independence  Day  Break.  But  the 
Senate  is  scheduled  to  recess  again 
from  August  5  to  September  7,  so  it 
would  have  to  rush  to  act  on  the  prop¬ 
osal  this  year. 

Hatch  praised  the  bill  as  designed  to 


3  letter  from  Burl  Osborne  to  UPI  assis¬ 
tant  secretary  Joseph  Frigenti  saying 
the  Morning  News  was  exercising  its 
right  to  terminate  service  under  the 
cost  clause,  effective  March  4. 

After  the  suit  was  filed,  Osborne  de¬ 
clined  to  comment  except  to  say:  “We 
believe  we  have  fulfilled  the  require¬ 
ments  of  the  contract.” 

Bill  Adler,  UPI  spokesman,  stated: 
“We  have  a  valid  contract  and  we  cer¬ 
tainly  intend  to  enforce  it.”  He  de¬ 
clined  to  comment  further. 

During  the  ANPA  convention  in 
New  York,  UPI  issued  a  white  paper 
defending  special  low  introductory 
rates  with  phased  scale-ups  to  full  rates 
during  the  term  of  the  contract.  UPI 
reasoned  that  the  scale-ups  were  neces¬ 
sary  as  inducements  for  new  business, 
similar  to  newspaper  practices  of  giving 
inducements  to  new  advertisers  or  sub¬ 
scribers.  The  white  paper  denied  the 
wire  service  was  engaged  in  any  form  of 
rate  busting  (E&P,  May  7,  p.  12). 


achieve  a  “healthy  balance”  in  correct¬ 
ing  “some  of  the  problems  with  Fol  A 
as  currently  written.” 

“It  provides  needed  protection  for 
confidential  informants  and  investiga¬ 
tions,  personal  privacy,  technical  data 
vital  to  our  national  security,  and  trade 
secrets,”  Hatch  said.  “On  the  other 
hand,  the  bill  improves  FoIA’s  effec¬ 
tiveness  as  a  means  for  our  citizenry  to 
learn  of  government  activities.” 
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Educational  program  urged 
to  lift  status  of  CAMS 


By  Jerry  Walker 

Newspaper  classified  advertising 
managers  are  worrying  about  their  job 
status  again. 

For  years,  CAMs  have  stressed  the 
importance  of  classified  ads  to  the 
newspaper  and  reminded  publishers 
that  they  deserved  more  recognition  for 
their  contribution. 

This  week  at  the  63rd  annual 
ANCAM  Sales  Conference,  the  CAMS 
asked  Dr.  Billy  I.  Ross,  one  of  the  best 
known  advertising  educators  in  North 
America,  to  suggest  a  plan  for  enhanc¬ 
ing  the  prestige  of  newspaper  classified 
advertising  as  a  job. 

Ross,  who  is  chairman  of  the  Depart¬ 
ment  of  Mass  Communications  at 
Texas  Tech  University,  Lubbock, 
Tex.,  said  CAMs  should  develop  a 
program  that  will  encourage  colleges  to 
offer  courses  on  classified  advertising 
to  students  interested  in  pursuing 
careers  in  advertising.  He  said  classi¬ 
fied  advertising  is  the  “least  taught”  ad 
course. 

“There  has  got  to  be  a  wedding  if 
there  is  going  to  be  a  profession,”  Ross 
told  234  ANCAM  members  attending 
the  meeting  this  week  (June  19-23)  at 
the  Harbour  Castle  Hilton  Hotel  in 
Toronto,  Ont. 

Ross’  appearance  at  the  meeting  was 
made  possible  by  a  cash  raffle  held  at 
last  year’s  ANCAM  Conference.  Pro¬ 
fits  from  the  raffle  helped  to  pay  his 
expenses. 

In  preparation  for  his  talk,  Ross  said 
he  conducted  a  survey  of  students  en¬ 
rolled  in  advertising  at  his  school.  Uni¬ 
versity  of  Florida  and  University  of 
Tennessee.  He  said  the  results  of  the 
survey  show  a  clear  majority  of  ad  stu¬ 
dents  place  classified  dead  last  as  ajob. 

Ad  agency  work  ranked  first,  he  said. 
Surprisingly,  he  said  “sales”  jobs  in 
the  ad  field  were  ranked  first.  Ten  years 
ago  selling  ads  would  not  have  been  at 
the  top,  Ross  said. 

Not  only  was  classified  advertising 
ranked  last  as  ajob,  Ross  said  classified 
was  listed  last  in  jobs  preferred  by  ad 
students  on  newspapers. 

Ross  attributes  classified  advertis¬ 
ing’s  low  regard  to  students’  ignorance 
about  the  field. 

There  are  some  positive  signs  for 
classified.  He  said  his  survey  found 
that  39%  of  the  students  were  willing  to 
consider  a  job  in  classified,  and  56% 
were  willing  to  attend  classified  ad 
seminars.  About  66%  said  they  would 
not  mind  if  their  names  were  sent  to 
recruiters  as  interested  in  classified 
jobs  on  newspapers,  he  said. 
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With  this  in  mind,  Ross  urged  the 
CAMs  to  establish  a  program.  His 
proposal  called  for  a  contribution  of 
$500  on  an  annual  basis  from  at  least  30 
newspapers.  The  fund,  he  said,  could 
be  used  to  underwrite  a  program  that 
would  provide  annual  seminars  on  a 
credit  basis,  a  national  job  placement 
service,  an  internship  program,  a 
$1 ,000  annual  scholarship  to  the  top  in¬ 
tern,  and  a  grant  to  a  college  faculty 
member  to  conduct  classified  ad  re¬ 
search. 

“Once  you  do  it,”  said  Ross,  “you 
will  be  the  talk  of  the  industry.”  He 
offered  his  personal  assistance  in  estab¬ 
lishing  the  program  for  ANCAM. 

This  year  for  the  first  time,  under¬ 
graduates  can  study  newspaper  circula¬ 
tion  at  Empire  State  College  in  Roches¬ 
ter,  N.Y.,  under  a  program  started  by 
the  International  Circulation  Managers 
Association. 

Beverly  Klein,  president  of 
ANCAM,  remarked  to  Dr.  Ross  after 
his  talk  that  she  couldn’t  promise  that 
ANCAM  will  act  on  his  proposal  im¬ 
mediately. 

Earlier  in  the  day,  honorary 
ANCAM  memberships  were  presented 
to  three  retired  classified  ad  managers. 
They  were,  as  follows:  Fred  Rasmus¬ 
sen,  formerly  with  Miami  Herald',  Lar¬ 
ry  Healey,  who  retired  last  year  from 
Boston  Globe',  and  Blanche  Gates, 
Monroe  (La.)  News-Star-World. 

Don  Clark,  CAM,  Los  Angeles 
Times,  presented  1983  Distinguished 
Service  Awards  to  Chuck  Apgar,  San 
Diego  Union  and  Tribune;  David  A. 
Benoy,  Quincy  (Mass.)  Patriot- 
Ledger;  Lee  C.  Bollinger,  Santa  Rosa 
(Calif.)  Press  Democrat;  Fred  Devoe, 
Kansas  City  Star  and  Times;  A.  Gary 
Edwards,  St.  Louis  Post-Dispatch  and 
Globe-Democrat;  Dennis  J.  Grant, 
Chicago  Tribune;  and  Roland  A. 
Wedig,  Rocky  Mountain  News.  • 

Clark  gave  1983  Quarter-Century 
Awards  to  the  following  CAMs: 
Donald  J.  Kaleta,  Chicago  Sun-Times; 
Wanda  King,  Indianapolis  Star  and 
News;  A1  Adams,  Jackson  (Miss.) 
Citizen  Patriot;  Roy  T.  Reis,  Sault  Ste. 
Marie  (Can.)  Sault  Star;  Dorothy  Se- 
ger,  Waterloo  (la.)  Courier;  William 
Hall,  Greenville  (N.C.)  News- 
Piedmont;  Rita  Heitler,  Camden  (N.J.) 
Courier  Post;  Gary  L.  Montague, 
Wenatchee  (Wash.)  World;  Leonard  A. 
Ghilarducci,  Stockton  (Calif.)  Record; 
and  Richard  C.  O’Hara,  Norristown 
(Pa.)  Times  Herald. 

In  what  may  produce  a  newspaper 
first,  Richard  E.  Riggins,  CAM,  St. 
Petersburg  (Fla.)  Times  and  Evening 


Independent,  is  scheduled  to  move-up 
to  president  of  ANCAM  for  1983-84. 

What  is  unusual  is  that  the  presiden¬ 
cy  of  two  other  newspaper  ad  associa¬ 
tions  are  presently  headed  by  St. 
Petersburg  executives.  Leo  L.  Kubiet, 
director  of  advertising,  is  president  of 
International  Newspaper  Advertising 
and  Marketing  Executives,  while  San¬ 
ford  Stiles,  corporate  marketing  direc¬ 
tor,  is  president  of  International  News¬ 
paper  Promotion  Association. 

Both  Kubiet  and  Stiles  were  sche¬ 
duled  to  deliver  reports  to  ANCAM  la¬ 
ter  in  the  week. 

Political  group 
raps  Wash.  Post 

The  National  Conservative  Political 
Action  Committee  (NCPAC)  has 
announced  a  campaign  to  “expose  the 
regular  and  consistent  leftist  bias  of  the 
Washington  Post." 

“You  will  see  more  radio  ads,  news¬ 
paper  ads,  fliers,  pamphlets,  buttons 
and  bumper  stickers  informing  readers 
of  liberal  bias  in  the  Post’s  news  cover¬ 
age,”  said  NCPAC  chairman  John  T. 
Dolan  (June  20).  “We  intend  to  spend 
at  least  $50,000  showing  the  people  of 
Washington  that  they  simply  cannot 
believe  the  Washington  Post.” 

Dolan  complained  particularly  that 
the  Post  had  reported  several  different 
accounts  of  how  NCPAC-backed 
candidates  had  fared  in  last  year’s  elec¬ 
tions,  the  final  version  being  written  by 
political  correspondent  David  Broder. 

Dolan  said  that  for  a  month  he  tried 
to  reach  Broder  by  telephone  to  get  him 
to  accept  a  written  invitation  to  debate 
his  findings,  but  finally  received  this 
message  from  Broder:  “Forget  it.” 

Broder  and  Post  editors  have  not  com¬ 
mented  on  the  NCPAC  action  and  have 
refused  to  appear  on  local  tv  talk  shows 
to  debate  E)olan. 

“Apparently,  the  Post  lacks  the 
same  level  of  honesty  it  expects  from 
the  people  it  covers,”  Dolan  said.  The 
Post  prides  itself  on  exposing  wrong¬ 
doing  in  government,  but  when  we 
show  the  Post’s  wrongdoing,  they 
prove  they  can  stonewall  with  the  best 
politicians  in  the  business. 

“David  Broder  and  the  Washington 
Post  may  think  they  can  get  away  with 
bullying  people  who  hold  views  they 
don’t  like;  but  they  aren’t  going  to  get 
away  with  it  anymore.  We  intend  to 
make  public  every  case  of  shoddy  re¬ 
porting  and  every  case  of  blatant  bias  in 
the  Post’s  news  coverage,”  Dolan  said. 

“This  week  we  will  begin  a  radio 
advertising  campaign  explaining  the 
dishonesty  of  the  Post’s  treatment  of 
NCPAC.  We  have  found  it  necessary  to 
do  this  because  the  Post  has  made  a 
regular  habit  of  distorting  the  News  to 
fit  the  world  to  its  leftist  views.” 
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Employee  layoff  plan 
wins  national  award 


By  Celeste  Huenergard 

When  Sue  Tempero  sat  down  to  figure 
out  a  layoff  program  at  the  Des 
Moines  Register  and  Tribune,  she 
found  she  had  to  start  from  scratch. 

A  round  of  calls  to  other  newspapers 
across  the  country  that  had  either 
closed  down  their  press  or  merged  with 
a  sister  product  turned  up  virtually  no¬ 
thing  in  the  way  of  a  set  procedure  to 
follow.  Not  even  the  American  News¬ 
paper  Publishers  Association  could 
offer  a  plan. 

So  she  developed  her  own — in  less 
than  a  month.  This  June — almost  a  year 
after  the  Des  Moines  company 
announced  its  decision  to  consolidate 
its  morning  and  afternoon  dailies — the 
American  Society  of  Personnel  Admin¬ 
istration  awarded  her  the  Yoder- 
Heneman  Personnel  Creative  Applica¬ 
tion  Award  for  the  results  of  her  en¬ 
deavor. 

“Our  goal  was  to  create  an  effective 
program  that  would  treat  our  em¬ 
ployees  as  humanely  and  professional¬ 
ly  as  possible  and  be  cost-effective  for 
the  company,”  the  employee  relations 
director  explained  recently. 

Eighty-one  employees — 35  of  them 
professionals  from  the  newsroom — 
were  laid  off  last  June.  Another  14 
layoffs — none  of  them  from  the  news¬ 
room — occured  this  year.  Some  22  staf¬ 
fers  took  early  retirement  during  the 
first  round  of  layoffs. 

The  first  step  of  Tempero’s  program 
was  to  have  company  executives  lay 
down  the  severance  pay  and  insurance 
benefits  the  company  planned  to  ex¬ 
tend  to  the  laid-off  staffers. 

The  severance  pay  formula  was 
based  on  one  week  of  full  pay  for  every 
six  months  of  service,  not  exceeding  a 
40-week  maximum.  Life  and  health  in¬ 
surance  coverage  was  extended  for  a 
year  if  the  employee  had  been  with  the 
company  for  more  than  ten  years:  and 
for  six  months,  if  his  tenure  was  less 
than  10  years. 

Next,  training  sessions  for  the  mana¬ 
gers,  who  were  scheduled  to  inform 
employees  of  their  status,  were  orga¬ 
nized  so  they  “would  feel  more  com¬ 
fortable  with  the  terminating  process 
and  treat  all  individuals  fairly,”  Tem¬ 
pero  said. 

The  managers  were  given  advice  on 
when  “to  talk  with  employees,  how  to 
deal  with  anger  and  how  to  avoid  re¬ 
sponding  to  ‘why  me’  questions.”  In 
addition,  they  were  asked  to  talk  with 
all  of  their  steers,  not  just  those  slated 
to  be  laid  off. 

Instead  of  waiting  until  the  last  mi¬ 


nute,  employees  were  told  three 
months  before  the  consolidation  that 
their  jobs  would  be  gone,  Tempero 
said. 

“We  decided  that  employees  to  be 
terminated  should  be  allowed  consider¬ 
able  time  to  adjust  to  their  upcoming 
layoff.  Those  remaining  with  the  com¬ 
pany  would  be  assured  of  continuing 
employment,  and  would  be 
productive  .  .  .  without  worrying  a- 
bout  possible  layoffs.” 

Tempero  said  the  managers  “spent 
considerable  time”  determining  which 
candidates  would  be  terminated.  A 
form  was  developed  to  exterminate  any 
adverse  impact  that  terminations  might 
have  on  women,  minorities  or  em¬ 
ployees  over  40. 

The  form  was  reviewed  and 
approved  by  an  executive  committee 
before  any  layoffs  took  place.  In  some 
instances,  changes  were  made  because 
of  what  was  considered  to  be  “an  unfair 
impact  upon  a  protected  class,”  Tem¬ 
pero  said. 

Layoff  interviews  were  conducted 
by  the  managers  themselves  who  had 
been  advised  of  the  importance  of 
maintaining  the  involved  person’s  self¬ 
dignity  and  of  emphasizing  the  fact  that 
he  had  not  been  laid  off  because  of  in¬ 
effectiveness  on  the  job.  During  the  in¬ 
terview,  the  employees  were  asked  to 
make  an  appointment  with  Tempero 
“as  soon  as  possible,”  to  discuss  layoff 
benefits  and  other  job  hunting  services 
available  through  the  newspaper. 

In  the  meantime,  a  vacant  area  of  the 
building  was  named  the  “Job  Place¬ 
ment  Center.”  Manned  by  a  “mature 
and  sensitive”  administration  assistant 
who  had  been  with  the  company  more 
than  30  years,  the  Center  included  a 
large  bulletin  board  listing  jobs  in  four 
locations:  Des  Moines,  Iowa,  around 
the  country  and  at  the  Register  and  Tri¬ 
bune. 

Local  businesses  and  personnel 
agencies  were  informed  of  the  news¬ 
paper  potential  job  hunters,  as  were 
state  newspaper  association  managers, 
who  in  turn  relayed  the  information  to 
their  member  papers.  Ads  in  the  Regis¬ 
ter  and  Tribune  and  other  dailies  pro¬ 
moted  the  employee  candidates  and  re¬ 
sulted  “in  calls  .  .  .  from  all  over  the 
country.” 

In  addition,  personnel  officers  from 
outside  companies  were  given  a  chance 
to  use  the  Job  Center  to  interview 
prospective  employees  because  it 
made  “more  sense  financially  for  one 
person  to  travel  to  a  location  and  inter¬ 
view  several  candidates  than  make 


arrangements  for  several  people  to 
travel  to  one  location,”  Tempero  said. 
Several  companies  took  the  paper  up 
on  the  offer. 

Across  the  street  at  the  local  YMCA, 
the  paper  also  conducted  five  half-day 
training  sessions  on  self-appraisal,  re¬ 
sume  writing,  interviewing  and  impro¬ 
ving  job-seeking  skills.  A  follow-up 
session  for  individual  consultation  also 
was  offered.  The  newspaper  split  the 
training  cost  with  the  Des  Moines  Pri¬ 
vate  Industry  Council.  Roughly  30  of 
the  81  layoffs  signed  up  for  the  ses¬ 
sions. 

The  Center  itself  stayed  open  until 
the  end  of  the  year. 

A  pamphlet  “of  resources”  was 
given  to  each  terminated  employee  dur¬ 
ing  an  interview  with  Tempero.  Be¬ 
sides  outlining  severance  pay,  benefits, 
and  company  programs  to  assist  the 
employee  in  finding  another  job,  Tem¬ 
pero  said  the  interview  also  was  an 
opportunity  for  employees  “to  talk  a- 
bout  whatever  was  bothering  them.  I 
listened  as  many  employees  displayed 
anger,  frustration,  shock  and  fear.” 

Through  the  interviews  however, 
many  of  the  staffers  developed  a  trust 
in  Tempero,  she  said.  “Many  came 
back  for  follow-up  sessions  and  re¬ 
quested  feedback  on  their  resumes.” 

In  summing  up  the  Register  and  Tri- 
bune’s  program  Tempero  said: 
“Through  these  efforts,  many  realized 
that  the  company  really  cared  about 
them.  The  laid-off  employees  also  be¬ 
came  aware  of  the  problems  facing  the 
company  and  appreciated  what  (it)  was 
willing  to  do.” 

Not  counting  the  severance  and  in¬ 
surance  benefits,  the  program  cost 
$6,291. 

“This  breaks  down  to  $77.66  a  per¬ 
son,  less  than  the  cost  of  one  week  of 
unemployment  insurance,”  Tempero 
said.  Since  roughly  41  percent  of  those 
laid  off  are  now  employed,  “our  costs 
for  continuing  health  and  life  insurance 
benefits  .  .  .  have  been  reduced  con¬ 
siderably  from  our  first  budget  esti¬ 
mates.” 

“A  layoff  is  never  easy,”  Tempero 
emphasized.  “But  throughout  our 
carefully  planned  program,  we  trained 
managers  and  openly  communicated 
with  laid-off  employees  so  that  they 
maintained  their  dignity,  understood 
the  company’s  dilemma,  and  felt  they 
had  been  treated  fairly  and  humanely.” 


Dow  Jones  dividend 

Directors  of  Dow  Jones  &  Co.,  Inc., 
declared  on  June  4  a  regular  quarterly 
dividend  of  15  cents  a  share,  payable 
September  1,  1983,  to  stockholders  of 
record  on  August  8,  1983. 
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50,000  circulation  daily 

Down — but  far 
from  being  out 


By  B.E.  Wright 

The  medium-sized  community  news¬ 
paper’s  ability  to  roll  with  an  economic 
punch  is  both  a  success  story  and  justi- 
flcation  for  continuing  confidence  in 
the  vitality  and  inherent  resiliency  of 
the  industry. 

The  story  started  when  the  govern¬ 
ment’s  composite  index  of  coincident 
business  indicators  turned  down  in 
February  1980.  The  index  appears  to 
have  bottomed  out  in  late  1982.  That 
represents  the  longest  down  cycle  in 
economic  activity  since  the  end  of 
World  War  II  in  this  country. 

How  did  the  typical  newspaper  fare 
during  this  period  of  economic  contrac¬ 
tion?  Did  it  exhibit  the  failings  of  many 
of  America’s  mature  industries  in  the 
face  of  competition  and  economic 
adversity?  Or,  did  it  continue  to  show 
an  ability  to  change,  to  adapt? 

The  accompanying  table  details 
operating  statistics  for  a  typical  news¬ 
paper  of  50,000  circulation  for  years 
1979,  1980,  1981,  and  1982.  The  first 


year  is  the  last  full  year  prior  to  the 
recession.  Data  for  the  table  was  pro¬ 
vided  by  the  Inland  Daily  Press  Asso¬ 
ciation’s  annual  Cost  and  Revenue 
Study  data  base. 

The  table,  expressed  in  current  dol¬ 
lar  values,  indicates  that  total  revenue 
has  increased  21%  over  the  four  year 
period.  At  the  same  time  expenses  have 
increased  24%.  Operating  profit  has  in¬ 
creased  5%,  and  operating  margins 
have  declined  from  18%  to  16%.  These 
apparent  conclusions  tend  to  over  sim¬ 
plify  the  recession’s  real  impact  on  the 
community  newspaper. 

Between  1979  and  1982  inflation  in¬ 
creased  by  33%.  In  general  community 
newspapers  have  been  able  to  pass  in¬ 
flationary  increases  along  to  their  cus¬ 
tomers.  However,  by  1980  the  typical 
50,000  circulation  newspaper  was  sell¬ 
ing  its  services  to  advertiser  and  sub¬ 
scriber  alike  at  the  lowest  real  dollar 
rates  in  22  years. 

When  the  data  in  the  table  is  reinstated 
in  constant  dollar  terms  total  revenue 
shows  an  8%  decline  over  the  four  year 


period.  Similarly,  total  expense  de¬ 
clined  5%,  and  operating  profit  drop¬ 
ped  20%. 

The  recession  had  an  uneven  impact 
on  the  typical  newspaper’s  revenue  ele¬ 
ments.  In  real  dollars  local  advertising 
revenue  was  down  7%  over  the  four 
years,  national  was  up  5%,  classified 
down  26%,  preprint  up  1 1%,  and  total 
advertising  down  9%.  At  the  same  time 
circulation  revenue  was  down  3%. 

Rate  decisions  were  more  aggressive 
beginning  in  1981,  and  some  of  the 
ground  lost  to  inflation  in  earlier  years 
was  regained.  These  decisions,  in  turn, 
aided  the  newspaper’s  control  of  ex¬ 
pense  so  that  the  real  dollar  expendi¬ 
tures  for  labor  declined  7%  while  news¬ 
print  expense  declined  5%. 

The  typical  50,000  circulation  daily 
delivered  7,258  pages  of  reading  to  its 
subscribers  in  1982,  or  150  pages  more 
than  in  1979.  During  the  four  year 
period  the  percent  of  total  space  de¬ 
voted  to  advertising  dropped  from  a 
long-term  level  of  55%  to  50%  in  1982. 

Payroll  expense  used  34%  of  every 
revenue  dollar  in  1979.  This  rate  re¬ 
mained  unchanged  in  1982. 

Participation  in  the  Inland  Daily  Press 
Association’s  annual  Cost  and  Revenue 
Study  is  available  to  any  daily  newspap¬ 
er  in  North  America.  Arrangements  for 
participation  can  be  made  at  any  time  by 
contacting  Pat  Sherred  in  the  Inland’s 
Chicago  office  (312-440-1230). 


Typical  50,000  Circulation  Newspaper 
('8.000  omitted) 


1979 


Revenue 


Advert  is ing 

Loca  1 

H- 

4,259.6 

Nat ional 

447  .6 

Class  1  fled 

1,774  .9 

Prepr int 

633.3 

Tota  1 

8- 

7,394.2 

C 1 rculat 1  on 

1,951 .1 

Total  Revenue 

$ 

9,519.7 

Expense 

News-Ed Itorlal 

2. 

1 ,049.5 

Circulation-Dlstr Ibut Ion 

976.7 

Advert i s ing 

624  .9 

1 roduct  Ion 

1 , 058 . 1 

Newspr int 

1,675.5 

General  and  Administrative 

2, 199.3 

Total  Expense 

7,782  .6 

Operating  Profit 

8- 

1,737.1 

Operating  Margin 

18.2% 
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1980 

1981 

1962 

$  4,662.2 

8- 

4,984  .0 

8-  5,160.5 

540.1 

594  .4 

612  .5 

1,764.7 

1,823.8 

1  ,723.6 

728.8 

847  .0 

922  .6 

8-  7,958.1 

4- 

8,536.1 

i  8,804.3 

2, 137  .5 

2,307.6 

2,463.8 

8.10,298  .8 

8.11,075.3 

8. 11 ,507  .0 

8> 

1 

, 152  .7 

8. 

1 

,246.9 

4 

1 

,311 

.8 

1 

,112.4 

1 

,  169.3 

1 

,271 

.9 

676.6 

730.7 

779 

.6 

1 

,079.7 

1 

, 142  .3 

1 

,  177 

.2 

1 

,868  .4 

2 

,024 .1 

2 

,051 

.4 

2 

,406.9 

2 

,617.3 

2 

,844 

.2 

S 

8 

,488  .9 

3- 

9 

,  169.8 

9 

,682 

.6 

8> 

1 

,809.9 

1 

1 

,905.5 

ii> 

1 

,824 

.4 

17  .6% 

17  .2% 

15. 

9% 
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Switch  to  new  SAU  system 
will  be  a  lengthy  process 


Conversion  by  newspapers  to  the 
new  Standard  Advertising  Units  will  be 
a  lengthy  process  and,  although  the 
new  system  is  not  scheduled  to  go  into 
effect  until  July  of  1984,  newspapers 
are  being  urged  to  begin  the  conversion 
process  now. 

During  the  recent  American  News¬ 
paper  Publishers  Association  Opera¬ 
tions  Management  Conference  in  Las 
Vegas,  representatives  of  four  news¬ 
paper  departments  presented  their 
views  on  the  new  SAU  system. 


Ad  manager’s  view 


Newspapers  switching  to  the  new 
Standard  Advertising  Unit  system 
were  urged  last  week  to  keep  their  for¬ 
mat  change  as  many  months  away  from 
a  rate  increase  as  possible  so  as  not  to 
scare  off  advertisers. 

“I  honestly  feel  that  a  change  from 
eight  or  nine  columns  to  six,  and  drop¬ 
ping  of  the  agate  line  and  use  of  the  inch 
in  its  place,  can  cause  enough  of  a 
trauma  for  many  of  your  smaller  adver¬ 
tisers  without  the  unnecessary  burden 
of  a  rate  increase,”  Frank  Savino, 
vicepresident/marketing.  The  Record, 
Hackensack,  N.J.,  told  newspaper  ex¬ 
ecutives. 

Savino,  who  is  former  president  of 
the  International  Newspaper  Advertis¬ 
ing  and  Marketing  Executives  orga¬ 
nization,  said,  “Don’t  let  this  change  in 
format  come  across  to  your  customers 
as  a  rate  increase  or  as  a  negative 
change.  It  must  be  perceived  only  as  a 
most  positive  and  sincere  move  by  the 
major  medium  in  this  nation  of  ours,  to 
do  what  is  right  for  our  customers.” 

Speaking  at  the  American  Newspaper 
Publishers  Association/Research  In¬ 
stitute  Operations  Management  Con¬ 
ference  in  Las  Vegas  last  week,  Savino 
said,  “You  must  show  them  that 
although  it  appears  they  are  paying 
more,  they  are  actually  getting  exactly 
the  same  space  on  a  page  for  the  same 
amount  of  money,  and  it  can  be  shown 
by  taking  the  ad  they  now  run,  and 
changing  it  accordingly.” 

“Since  the  wider  columns  give  them 
more  space,  they  may  want  to  run  few¬ 
er  columns  or  smaller  depth,”  Savino 
said.  “I  have  personally  discussed  this 
with  large  and  small  retail  accounts, 
and  with  national  accounts,  and  they 
understood  it  fully,  and  more  impor¬ 
tantly,  they  accepted  it.” 

Savino  urged  newspaper  executives 


to  educate  their  advertising  accounts 
about  the  new  SAU  system  via  “head- 
to-head,  one-to-one”  selling. 

“Your  advertising  management 
must  make  sure  that  all  accounts,  both 
large  and  small,  are  covered  and  all  ex¬ 
planations  given,”  Savino  said.  “You 
might  consider  breakfast  or  lunch,  or 
evening  meetings  with  groups  of 
accounts,  in  order  to  walk  them 
through  the  changes.” 

Savino  also  suggested  that  a  “spe¬ 
cially  printed  sample  of  what  the 
changes  are,  what  they  will  look  like, 
and  what  they  will  do”  for  the  advertis¬ 
er  and  the  newspaper  be  distributed  to 
newspaper  advertising  accounts. 

“The  sample  newspaper  I  mentioned 
has  been  done  very  successfully  by 
papers  who  have  already  made  the 
transition  from  eight  or  nine,  to  six  col¬ 
umns,”  Savino  said.  “They  include  the 
Richmond  (Va.)  Times-Dispatch,  the 
Allentown  (Pa.)  Call-Chronicle,  the  St. 
Paul  (Minn.)  Pioneer-Dispatch,  and 
the  Raleigh  (N.C.)  News  &  Observer. 

It  might  be  well  to  contact  any  of  these 
papers  and  ask  for  samples  of  what  they 
did.  I  am  sure  they  will  cooperate  with 
you  100%.” 

Savino  also  said  it  is  important  that 
newspapers  let  their  readers  know  that 
their  newspaper  will  start  to  look  differ¬ 
ent  after  July  1,  1984,  when  the  new 
SAU  system  is  put  into  operation. 

“This  communication  with  the  read¬ 
ers  should  also  be  presented  in  a  most 
positive  vein,  and  you  should  work  very 
closely  with  your  promotion  and  re¬ 
search  departments  in  preparing  all  of 
the  necessary  material  for  house  ads, 
stories,  brochures,  sample  newspapers, 
and  other  items  which  must  be  pro¬ 
duced.” 

Savino  said  the  INAME  has  recom¬ 
mended  a  standard  size  rate  card — SVi 
by  11  inches — for  those  newspapers 
switching  to  the  new  SAU  system. 

“All  rate  cards  should  be  not  only 
standard  in  size,  but  in  basic  content,” 
he  said.  “That  is,  all  rate  listings  should 
follow  the  same  numerical  sequence  as 
Standard  Rate  and  Data  listings.  The 
rate  cards  may  be  as  many  pages  as  you 
want  them  to  be,  and  may  contain  addi¬ 
tional  rate,  newspaper  or  market  in¬ 
formation — as  long  as  they  are  the  stan¬ 
dard  in  size  and  rate  information.” 

Savino  stressed  that  this  does  not 
mean  that  the  rates  be  standardized. 
“That,”  he  said,  “is  taboo.” 

“All  rates  must  be  converted  to  in¬ 
ches,  and  total  inches  on  each  page 
must  be  shown,  depending  on  your  own 
cut  off  and  total  printed  area,”  he  told 


newspaper  executives.  “Remember, 
this  format  change  was  not  meant  for 
any  newspaper  to  lose  one  dollar,  or 
any  space  in  the  conversion.  It  was 
meant  to  get  all  newspapers  more  dol¬ 
lars  by  making  us  easier  and  less  expen¬ 
sive,  production- wise,  to  buy.  There  is 
no  reason  why  newspapers  can’t  con¬ 
tinue  to  print  the  pocket  size  rate  cards 
which  sales  people  love,  along  with  the 
new  standard  size  card.” 

Tabloids,  Savino  said,  “are  in  good 
shape  except  for  Newsday  and  the  New 
York  News  who  have  a  specific  prob¬ 
lem  with  the  conversion  because  of  their 
dimensions.  They  are  working  together 
to  solve  this.” 

“Home  printed  inserts  are  a  problem 
with  many  newspapers  who  have  a 
short  cut-off  as  we  do  at  the  Record,” 
he  said.  “lam  trying  to  solve  that  prob¬ 
lem  and  hope  to  have  some  answers 
real  soon.” 

This,  he  said,  “leaves  classified, 
which  must  be  addressed  in  the  not  too 
distant  future.  I  am  sure  there  are  many 
papers  who  will  leave  classified  at  the 
nine  or  10  column  measure  rather  than 
converting  to  six  columns. 

“We  are  considering  something 
different  at  our  newspaper — that  is, 
going  to  a  six  column  classified  page. 
We  are  presently  at  a  nine  column,  and 
I  know  the  feeling  of  many  of  you  out 
there.  What?  .  .  .  Is  he  crazy?  Why  go 
from  a  page  with  2,700  lines  to  a  page 
with  1,800  lines?  There  are  a  lot  of 
reasons. 

“Aesthetically,  it  looks  a  lot  better. 
Second,  it  says  all  of  our  advertising 
throughout  our  broadsheet  is  one  size. 
Third,  it  means  we  can  run  classified 
over  into  any  area,  or  run  anything  into 
classified  and  it  will  fit.  Fourth,  we 
won’t  lose  a  line  or  create  a  rate  in¬ 
crease,  because  instead  of  a  three-line 
minimum,  we  will  have  a  two-line  mini¬ 
mum.  They  get  the  same  space  and  the 
same  number  of  characters  for  the 
money.  Fifth,  when  you  get  to  be  my 
age,  it’s  a  lot  easier  to  read.  Finally,  all 
display  ads,  both  local  classified  and 
national  classified  will  fit  better. 


Production  View 


Speaking  at  the  ANPA  Operations 
Management  Conference  last  week  in 
Las  Vegas,  Stan  Richmond,  vicepresi¬ 
dent,  systems  and  engineering/news¬ 
paper  operations,  for  Harte-Hanks 
Communications,  gave  a  list  of  the  pro¬ 
duction  changes  that  must  be  made  by 
newspapers  switching  to  the  new  Stan¬ 
dard  Advertising  Unit  system. 

The  following  is  a  department  break¬ 
down: 

(Continued  on  page  15) 
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(Continued  from  page  14) 

Composing  Room 

1 .  Line  Measures  need  to  be  set  up  in 
multiples  of  2  1/16". 

2.  Type  needs  to  be  changed  to  styles 
and  sizes  in  proportion  to  the  new  mea¬ 
sures. 

3.  Grid  sheets  should  be  revised  to  fit 
the  new  standards. 

4.  Filler  and  house  ads  should  be  set 
at  the  new  sizes. 

Camera  Plate 

1 .  Film  size  should  be  changed  to  fit 
the  new  page  size. 

2.  Initiation  or  discontinued  use  of 
anamorphic  reproductions  should  be 
scheduled  as  appropriate. 

3.  Plate  sizes  should  be  changed,  if 
necessary. 

4.  Reposition  of  the  image  on  the 
plate  should  be  considered. 

5.  Position  of  plate  punch  pin  should 
be  checked. 

Press  Area 

Single  width  presses  should  be  ex¬ 
amined  for  the  following; 

1 .  Position  of  rolls  in  the  reel  stands. 

2.  Position  of  inking  and  dampening 
controls  as  related  to  new  plate  and 
column  sizes. 

3.  Ink  roller  length  as  related  to  new 
plate  size,  trim  if  necessary. 

4.  Position  of  register  pins  and  trol¬ 
lies. 

5.  Width  of  folder  nipping  rollers  and 
position  of  delivery  fan,  stripping  shoes 
and  delivery. 

Double  width  presses  should  be 
checked  for:  Position  of  RTP  arms; 
lock  up  for  new  plate  size ;  inking  rollers 
length;  position  of  fountain  dividers, 
register  pins,  slitters,  and  trollies;  size 
and  position  of  former  boards  and 
associated  parts,  should  be  adjusted; 
nipping  roller  adjustments;  adjustment 
or  replacement  of  tucking  blades,  fold¬ 
ing  pins;  finally,  delivery  fans,  stripper 
shoes  and  delivery  belts. 

Mailroom 

1.  Wires  or  gripper  pick-up  on  steam 
conveyers  may  need  adjusting. 

2.  Feeds  on  stackers,  inserter,  label¬ 
ing  and  other  mailing  equipment  may 
also  require  adjustment. 

Some  additional  general  comments: 

1.  Inform  advertising  department 
that  inserts  exceeding  BVi”  will  extend 
beyond  the  edges  of  the  paper. 

2.  Order  different  size  newsprint,  and 
schedule  conversion  target  date.  (Do 
this  far  enough  in  advance  to  eliminate 
delays  due  to  shipping  and  consump¬ 
tion  problems.) 

3.  Have  interdepartmental  meetings 
to  discuss  operational  problems  related 
to  conversion  such  as; 

A.  How  to  layout  pages  on  both  cur¬ 
rent  and  new  SAU  formats. 

B.  When  to  change  order  size  for  ads 
from  the  old  to  the  new  format. 


C.  How  to  coordinate  changes  in 
data  which  is  exchanged  between  pro¬ 
duction  and  business  computers. 

4.  Finally,  if  you  don’t  have  in  house 
machinists,  contact  one  regarding  mak¬ 
ing  major  mechanical  alteration  early 
to  avoid  delays. 

“This  list  may  not  be  all  inclusive, 
but  I  believe  it  contains  most  of  the 
items  required  to  get  started,”  Rich¬ 
mond  said. 


Editor’s  View 


“My  immediate  reaction  to  the  Stan¬ 
dard  Advertising  Unit  is  this;  If  it  will 
help  bring  more  advertising  to  the  paper, 
especially  national  advertising.  I’m 
all  for  it.  It  sounds  like  an  idea  long 
overdue.” 

That  is  the  view  Drake  Mabry, 
associate  editor  of  the  Des  Moines  Reg¬ 
ister  and  Tribune,  took  on  the  new  SAU 
system  scheduled  to  go  into  effect  July 
1,  1984. 

Speaking  at  a  panel  during  the  Amer¬ 
ican  Newspaper  Publishers  Associa¬ 
tion/Research  Institute  Operations 
Management  Conference  in  Las  Vegas 
last  week,  Mabry  said,  “Many  of  my 
peers  agree  with  me.  But  there  is  a  side- 
bar  to  this  reaction:  If  it  will  bring  in 
more  ROP  advertisers,  instead  of 
pushing  advertising  into  preprints,  we 
would  even  take  an  advertising  director 
to  lunch.” 

Mabry  added,  “The  more  ROP 
advertising  we  get,  the  bigger  my  news- 
hole  is  likely  to  be.  Preprints  are  great 
and  they  are  growing  to  the  point  that 
they  take  news  space  out  of  my  hide. 
Somewhere,  in  this  switch  to  preprints, 
there  is  a  point  where  we  become  less 
of  a  newspaper  and  more  of  a  delivery 
system.  SAU  has  the  potential  of  help¬ 
ing  to  save  us  from  that  fate.” 

Mabry  said  as  an  editor,  his  immedi¬ 
ate  concern  is  with  the  aesthetics  of  the 
new  SAU  system.  As  he  put  it,  “the 
integrity  of  a  newspaper’s  layout  and 
design.” 

“Many  newspapers  will  convert  to 
the  six-column  format,  and  I  hope  the 
newsroom  is  brought  into  it  early  on,” 
he  said.  “If  our  shop  is  an  indication, 
the  art  and  design  pepople  will,  in  all 
likelihood,  become  fans  of  the  six- 
column  format.  But  don’t  ignore  the 
newsroom  problems.  For  example: 

“Thousands  of  pieces  of  file  art, 
from  '/>  column  mugshots  to  one- 
column  maps,  must  be  resized  or  re¬ 
drawn  and  reshot  if  we  are  to  maintain 
the  ability  to  publish  them  on  a  mo¬ 
ment’s  notice. 

‘  ‘  Standing  heads  must  also  be  reshot. 
“Vast  changes  must  be  made  in  the 
electronic  editing  program:  new  head¬ 
line  counts,  new  cutline  widths,  hun¬ 


dreds  of  operations  now  computed 
automatically,  at  the  push  of  a  single 
key,  or  simple  command  must  be  re¬ 
programmed. 

“Even  the  logistics  can  be  stagger¬ 
ing — new  dummy  sheets,  redoing 
promotion  pieces,  how  do  baseball  box 
scores  look,  what  does  it  do  to  agate 
listings? 

“Editors,  I’m  sure,  will  cooperate,” 
Mabry  said.  “They  want  a  handsome 
paper  as  much  as  anybody — perhaps  a 
bit  more.” 


Financial  View 


Newspaper  publishers  are  being 
urged  to  form  an  “active”  Standard 
Advertising  Unit  implementation  com¬ 
mittee  to  facilitate  the  conversion  to  the 
new  SAU  system  by  July  1,  1984. 

Donald  Maxwell,  vicepresident/con¬ 
troller,  Times  Mirror  Company,  urged 
formation  of  such  a  committee  during  a 
panel  on  SAUs  conducted  during  the 
American  Newspaper  Publishers  Asso¬ 
ciation  Operations  Management  Con¬ 
ference  in  Las  Vegas  last  week.  Max¬ 
well  said  the  committee  should  include 
representatives  of  every  newspaper  de¬ 
partment.  He  said  a  formalized  com¬ 
mittee  began  work  at  his  newspaper, 
the  Los  Angeles  Times,  in  early  April. 

Maxwell  noted  the  changes  that  must 
be  made  from  the  accounting  or  finan¬ 
cial  department’s  point  of  view  before 
the  start  of  the  new  SAU  system. 

Contract  forms,  he  said,  need  to  be 
revised  to  reflect  the  new  SAU  billing 
unit.  “Do  not  forget  to  have  your  attor¬ 
ney  check  the  contract  proofs  before 
sending  them  to  the  printer,”  Maxwell 
said. 

As  representative  of  the  Internation¬ 
al  Newspaper  Controllers  and  Finan¬ 
cial  Officers,  Maxwell,  recommends 
that  newspapers  adopt  the  proposed 
standardized  rate  card  with  the  S'/*  by 
1 1  inch  format. 

INCFO,  he  said,  has  recommended 
that  the  newspaper  industry  adopt  a 
“universal”  invoice.  This  invoice  con¬ 
tains  27  standard  elements  which  INC¬ 
FO  feels  are  the  minimum  elements  a 
publisher  should  include. 

The  form,  he  said,  was  developed  at 
the  request  of  the  AN  PA  Committee  on 
Advertising  Standards  and  contains  in¬ 
put  from  the  American  Association  of 
Advertising  Agencies,  International 
Newspaper  Advertising  and  Marketing 
Executives  and  the  Newspaper  Adver¬ 
tising  Bureau. 

The  27  elements  are:  name,  address 
and  phone  number  of  the  newspaper; 
name  and  address  of  the  account  billed; 
invoice  number;  date  of  invoice;  billing 
(Continued  on  page  26) 
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Changing  work  environment 
to  highlight  NPRA  agenda 


How  technology  is  changing  the 
work  environment  and  the  resultant 
effect  on  employee  relations  are  the 
dominant  themes  of  the  Newspaper 
Personnel  Relations  Association’s  35th 
annual  conference.  The  meeting  will 
take  place  June  26  to  29  at  the  L’Enfant 
Plaza  Hotel  in  Washington,  D.C. 

Allen  H.  Neuharth,  chairman  and 
president  of  Gannett  Co.,  will  kick-off 
the  proceedings  with  an  after-dinner 
address  on  Sunday  titled  “The  News¬ 
paper  Industry  and  Changing  Tech¬ 
nology.’’ 

Monday  morning  will  begin  with  a 
talk  on  “Megatrends”  by  Jeffrey  Hal- 
lett,  president  of  the  Naisbitt  Group. 

Following  Hallett  will  be  a  session 
focusing  on  “employee  needs.”  Nancy 
Stark,  president  of  Advanced  Manage¬ 
ment  Design,  will  focus  on  the  changing 
psychological  needs  of  employees,  and 
Humphrey  Taylor,  president  of  Louis 
Harris  &  Associates,  will  discuss  “em¬ 
ployee  life  values.” 

Wayne  Haefer,  associate  director  of 
American  Association  of  Retired  Per¬ 
sons,  will  discuss  the  aging  work  force. 
Charles  Bowman,  chief  of  the  division 
of  economic  growth  of  the  Bureau  of 
Labor  Statistics,  will  look  at  job  mar¬ 
kets  of  the  future. 

Dr.  Mortimer  Feinberg,  chairman  of 
BFS  Psychological  Associates,  will 
speak  after  lunch  on  “Beyond  the 
Trends:  Working  Smarter.” 

Cable  television  and  the  electronic 
newspaper  will  lead  off  the  Tuesday 


morning  sessions.  Thomas  Wheeler, 
president  of  the  National  Cable  Televi¬ 
sion  Association,  will  talk  about 
cable’s  impact  on  newspapers.  Kath¬ 
leen  Criner,  director  of  telecom¬ 
munications  of  the  American  News¬ 
paper  Publishers  Association,  will  fill 
NPR.A.  in  on  “what  is  an  electronic 
newspaper.” 

Julie  Raynor,  manager  of  Newsday’s 
cable  channel,  will  discuss  recent  in¬ 
novations  in  newspaper  cable  and 
videotex  operations.  David  Sjosten, 
general  manager  of  Worcester  Tele¬ 
gram  and  Gazette  will  talk  about  the 
personnel  requirements  of  electronic 
operations. 

The  second  half  of  Tuesday  morning 
will  be  devoted  to  ergonomics,  or  the 
study  of  the  way  people  relate  to  their 
work  environments. 

George  Cashau,  director  of  research 
for  the  ANPA  Research  Institute,  will 
give  an  overview  of  environmental 
issues  concerning  newspapers. 
Richard  Neergaard,  assistant  environ¬ 
mental  coordinator  of  ANPA/RI  will 
focus  on  employers’  responsibilities  for 
noise,  ink,  and  waste  regulations. 

Bernadette  Pogozelski,  industrial 
hygienist  for  ANPA/RI  will  talk  about 
“Ergonomics  and  Video  Display  Sta¬ 
tion  Design.” 

Tuesday’s  luncheon  speaker  will  be 
announced. 

On  Wednesday  morning,  the  confer¬ 
ence’s  final  session  will  take  up  plan¬ 
ning  for  the  future. 


Dr.  H.  Rad  Fanes  III,  vicepresident 
of  human  resources,  Harte-Hanks 
Communications,  will  give  an  address 
on  how  human  resources  fit  into 
strategic  planning  at  newspapers. 

David  Hawpe,  managing  editor  of 
Louisville  Courier-Journal,  will  follow 
Dr.  Fanes  with  a  presentation  on 
“Leadership  Styles  to  Match  the  Fu¬ 
ture  Work  Environment.” 

L.  Michael  Zinser,  attorney  for 
King,  Ballow  &  Little,  Nashville, 
Tenn.,  will  discuss  new  directions  for 
labor  relations.  Dr.  Peter  Vaill,  profes¬ 
sor  of  human  systems.  School  of  Gov¬ 
ernment  and  Business  Administration, 
Georgetown  University,  will  speak  on 
how  newspapers  should  manage  the 
change  process. 

Following  lunch  and  the  annual  busi¬ 
ness  meeting,  the  conference  will  con¬ 
clude  with  an  address  titled  “The  Pow¬ 
er  Within  You”  by  Jack  Yiantisas, 
president  and  managing  director  of 
Success  Dynamics,  Inc. 

After  Yiantisas’  speech  NPRA  will 
hold  its  drawing  for  a  color  television 
set.  The  drawing  winner  must  be  pre¬ 
sent  to  receive  the  prize. 

NPRA  will  also  hold  several  activi¬ 
ties  for  spouses  and  children  during  the 
conference.  Sunday  night  will  offer  two 
special  children’s  dinner  and  movies, 
one  for  kids  12  and  under  and  for  those 
13  and  over.  The  dinners  will  have  su¬ 
pervision  available. 

Monday’s  family  program  provides  a 
trip  to  Mount  Vernon,  home  of  George 
Washington.  Tuesday’s  program  be¬ 
gins  a  6:30  a.m.  with  the  annual  NPRA 
run.  At  10:30  a.m.  spouses  and  children 
can  take  a  3  V2  hour  cruise  on  the  Poto¬ 
mac  River.  In  the  early  evening  there  is 
a  reception  at  the  Washington  Post’s 
downtown  offices. 


L.A.  Times  offers 
staff  feedback  plan 

As  part  of  a  general  program  to  foster 
“open  communications”  between  em¬ 
ployees  and  management,  the  Los 
Angeles  Times  began  a  confidential 
question  and  answer  program  for  its 
personnel. 

The  FYI  program  gives  employees  a 
chance  to  get  answers  to  company  re¬ 
lated  issues  which  they  feel  have  not 
been  handled  satisfactorily  by  normal 
channels. 

FYI  allows  an  employee  to  query 
management  with  complete  anonymity 
while  being  able  to  receive  a  written 
response  from  management. 

The  Times  has  placed  its  postage 
paid  FYI  forms  at  locations  throughout 
its  Los  Angeles  and  Orange  County 
plants.  Employees  can  send  the  forms 
via  interoffice  or  U.S.  mail.  The  forms 
go  to  Phil  Gowens,  training  and  de¬ 


velopment  specialist,  who  is  the  FYI 
coordinator. 

Gowens  is  the  only  person  who 
knows  the  names  of  people  sending  in 
FYI  forms.  All  questions  submitted  to 
him  are  coded  to  insure  anonymity  and 
retyped  before  being  sent  to  the 
appropriate  person  for  a  reply. 

Responses  are  mailed  by  the  coordi¬ 
nator  to  the  employee’s  home -unless 
otherwise  indicated.  The  responses 
from  managers  which  are  mailed  to  em¬ 
ployee  homes  are  also  anonymous. 

The  Times  employs  about  8,000  peo¬ 
ple  including  part-timers.  So  far  about 
97  letters  have  come  in  through  FYI, 
for  the  most  part  from  different  em¬ 
ployees,  according  to  Jeff  Fink,  mana¬ 
ger  of  training  and  development. 

Fink  said  one  of  the  reasons  the 
mailed  responses  are  also  kept  anony¬ 
mous  is  that  the  Times  wants  the  replies 
to  be  considered  “a  statement  of  com¬ 
pany  policy.”  He  said  that  questions  of 
a  general  nature  and  their  answers  may 


be  published  in  Among  Ourselves,  the 
in-house  newsletter,  and  in  such  situa¬ 
tions  his  department  tries  to  publish  the 
name  of  the  manager  who  responded. 

Jim  Boswell,  vicepresident  of  em¬ 
ployee  relations,  said  the  response  was 
heavy  “as  you  might  expect”  when  the 
program  was  introduced  but  now  “has 
leveled  off  to  an  acceptable  level.” 

He  said  the  leveling  off  should  enable 
the  Times  management  to  increase  its 
response  time  to  questions. 

The  program  was  not  created  to  deal 
with  any  specific  problem  at  the  news¬ 
paper,  Boswell  said. 

Fink  said  other  communications  pro¬ 
jects  the  Times  is  looking  at  include 
coffee  sessions  with  the  publisher,  Tom 
Johnson,  or  the  president,  Don  Wright, 
to  give  employees  a  chance  to  share 
their  views;  feedback  or  “sensing” 
groups  which  will  develop  action¬ 
planning  groups  from  the  results  of  the 
paper’s  internal  surveys  of  its  depart¬ 
ments;  and  quality  circles. 

EDITOR  &  PUBLISHER  for  June  25,  1983 


In  Orlando,  people  work  together 
to  manage  technology. 


c 


Recognizing  the  importance  of  the  hu¬ 
man  element  in  today’s  technology, 

The  Orlando  Sentinel  has  recently 
completed  an  exceptionally  smooth 
conversion  from  letterpress  to  offset. 

In  just  nine  months,  24  Goss 
Metroliner'  units,  12  color  decks,  three 
single  and  one  double-delivery  folder, 
and  1200  Sentinel  employees  reached 
a  remarkable  level  of  quality  and 
productivity.  The  Orlando  accomplish¬ 
ment  has  drawn  the  attention  of  the 
newspaper  industry  and  attracted  visi¬ 
tors  from  around  the  world.  They  are 
not  only  impressed  with  The  Sentinel’s 
excellent  color  and  black  and  white 
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print  quality,  and  exceptionally  low 
waste,  but  with  the  harmonious  rela¬ 
tionship  between  man  and  technology. 

That  relationship  was  evident  from 
the  very  beginning.  Pre-conversion 
training  programs,  conducted  with  help 
from  Goss,  prepared  ernployees  for  a 
smooth  transition  to  offset.  And  incen¬ 
tive  programs,  launched  shortly  after 
The  Sentinel  went  on  edition,  created 
enthusiasm  and  motivation.  One  such 
program,  SWATS  (Stop  Waste  At  The 
Sentinel),  saved  nearly  $215,000  in  the 
first  seven  months. 

"We  couldn’t  have  accomplished  it 
without  the  commitment  and  dedica¬ 


tion  from  all  departments,  at  all  levels. 
And  the  fine  cooperation  we  got  from 
Goss,"  says  Gene  Bell,  vice  president 
and  director  of  operations. 

With  man  and  technology  working  in 
concert,  The  Orlando  Sentinel  is  dem¬ 
onstrating  the  importance  of  crafts¬ 
manship  and  pride  in  individual  — 
achievement.. Orlando  proves  that 
quality  is  not  only  affordable.  If  can 
be  profitable. 

Goss  Products,  Graphic  Systems 
Division,  Rockwell  International, 

3100  South  Central  Avenue,  Chicago, 
Illinois  60650.  312  '656-8600. 

Telex  253478 


Rockwell  International 

flown  lo  buMnir*.*. 


NEWSPEOPLE 


Hope  Kroeger 


Robert  S.  Mellis  has  been  named 
president  and  publisher  of  the  Housato- 
nic  Valley  Publishing  Co.,  parent  firm 
of  the  New  Milford  (Conn.)  Times.  He 
succeeds  Robert  Barraclough, 
who  retired  after  22  years  with  the  firm. 

Mellis  will  be  responsible  for  the 
overall  operation  of  the  company, 
which  has  five  publications. 

Mellis,  who  hails  from  Inverness, 
Scotland,  came  to  the  United  States  in 
1961  and  has  worked  for  newspapers  in 
Florida,  Pennsylvania  and  Ohio,  most 
recently  as  executive  editor  of  the  War¬ 
ren  (Ohio)  Tribune  Chronicle. 

Barraclough  served  as  editor  of  the 
Millbrook  (N.Y.)  Roundtable,  later  as 
editor  of  the  Litchfield  Enquirer,  and 
then  editor  and  executive  editor  of  the 
New  Milford  Times.  He  became  corpo¬ 
rate  vicepresident  in  1967,  publisher  in 
1969  and  president  and  publisher  since 
1982. 

*  *  >(e 

Sports  reporter  Dick  Schaap  has 
been  appointed  to  the  new  position  of 
sports  editor  of  Parade  magazine.  A 
contributor  to  Parade  for  the  past  two 
years,  Schaap  is  currently  sports  repor¬ 
ter  for  ABC-tv’s  World  News  Tonight 
and  will  continue  in  that  post.  Schaap 
has  been  city  editor  of  the  New  York 
Herald  Tribune,  senior  editor  at  News¬ 
week,  and  author  of  fiction  and  non¬ 
fiction  books. 

* 

Paul  E.  Kritzer,  publisher  and 
editor  of  the  Waukesha  (Wise.)  Free¬ 
man,  has  resigned  following  recent  sale 
of  the  daily  to  Thomson  Newspapers 
Inc.,  Des  Plaines,  Ill. 

*  *  * 

Appointments  at  United  Press  Inter¬ 
national  include: 

Robert  E.  Sweet,  named  Pacific 
Division  sales  manager.  Sweet  has 
been  regional  executive  for  Northern 
California  based  in  San  Francisco  since 
1981  and  previously  was  in  the  similar 
post  for  (Dregon  and  Washington. 

Allan  Siegert,  named  division 
sates  executive  for  the  Central  Divi¬ 
sion.  He  has  served  as  acting  executive 
since  February  and  previously  was  re¬ 
gional  sales  executive  for  Northern  Illi¬ 
nois  and  Wisconsin. 

Blake  P.  Sell,  staff  photographer 
for  the  Pasadena  (Calif.)  Star-News 
the  past  two  years,  appointed  newspic- 
tures  bureau  manager  for  the  Seattle 
bureau.  He  has  responsibility  for  photo 
coverage  throughout  the  state. 

Brian  Mottaz,  named  Spokane 
bureau  manager.  He  joined  the  news 
service  at  Spokane  and  transferred  to 
San  Francisco  for  a  year,  then  returned 
to  Spokane. 
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Paul  Hope,  an  editorial  writer  for 
Scripps-Howard  newspapers,  has  been 
elected  president  of  the  Washington 
Professional  Chapter,  Society  of  Pro¬ 
fessional  Joumalists/Sigma  Delta  Chi. 

Hope  previously  was  with  the 
Washington  Star  for  24  years  as  a  poli¬ 
tical  and  editorial  writer. 

Other  officers  elected  for  1983-84 
are: 

Walter  Froehlich,  director  of  In¬ 
ternational  Science  Writers,  vicepre¬ 
sident;  Tom  Simonton,  U.S.  News  & 
World  Report  photo  staff,  treasurer; 
Louise  Ball,  attorney,  secretary; 
and  Carl  Levin,  vicepresident,  Bur- 
son-Marsteller,  corresponding  secre¬ 
tary.  Betty  Cole  Dukert,  producer 
of  “Meet  the  Press,”  and  R.  T.  KING- 
MAN  ,  director  of  General  Motors’  pub¬ 
lic  affairs  office  in  Washington,  were 
elected  as  directors. 

4c 

Wayne  Wanta,  formerly  sports 
desk  chief  for  the  Albuquerque  (N.M.) 
Journal,  has  joined  the  Dallas  Times 
Herald  as  sports  desk  copy  editor. 


Brooke  Kroeger  was  appointed 
news  editor  for  Europe,  the  Middle 
East  and  Africa  at  United  Press  Inter¬ 
national.  She  succeeds  Alex  Frere, 
who  is  leaving  UPI  to  join  Reuters  in 
London. 

Kroeger  joined  UPI  in  Chicago  and 
transferred  to  Brussels  in  1977  and  then 
to  London  at  the  end  of  that  year.  In 
1979  she  was  assigned  to  the  Tel  Aviv 
bureau  and  became  manager  of  the 
bureau  in  1981. 

*  ♦  ♦ 

San  Antonio  Light  business  writer 
Patricia  Konstan  has  been  assigned 
to  the  new  position  of  business  editor. 
♦  ♦  ♦ 

Debra  Wearden,  formerly  a  staff 
member  of  the  French  language  news¬ 
paper  Le5oc//,  Quebec  was  named  Dal¬ 
las  Morning  News  copy  editor. 

*  *  * 

Daniel  McVey,  outside  classified 
account  executive  for  the  St.  Louis 
Post-Dispatch/Globe  Democrat,  has 
been  named  assistant  classified  adver¬ 
tising  manager. 


We’ve  helped  others ,,,  we  can  help  you! 


Since  1980,  HARE  and  FORD 
have  handled  media  sales  (print 
and  broadcasting)  totaling  well  in 
excess  of  $100,CKX),000. 


■  Sales/Pricing/Profit  Potential 

■  Key  buyer/seller  contacts 

■  Negotiations/closings 

Call  on  Professionals  for  Appraising,  Buying  or  Selling 


& 


RICHARD  L.  HARE 

Management  Consultant 
Hare  Associates 
62  Black  Walnut  Drive 
Rochester,  N.Y.  14615 
(716-621-6873) 


MILTON  Q.  FORD 

Media  Broker 

Milton  Q.  Ford  &  Associates 
5050  Poplar  Avenue 
Memphis,  Tennessee  38157 
(901-767-7980) 
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Hopwood  Roberts  Jerow 


IN  THE  NEWS 


Edited  by  LENORA  WILLIAMSON 

Barry  Hopwood,  vicepresident  of 
operations  of  Scaife  Newspapers,  has 
been  named  president  of  the  Sac¬ 
ramento  Union.  He  will  continue  to 
hold  the  corporate  title. 

His  association  with  the  Union  began 
in  1982  when  he  was  appointed 
vicepresident/operations,  a  position  he 
also  held  at  two  other  Scaife  newspapers 
in  Pennsylvania.  Hopwood  joined 
the  organization  as  general  manager  of 
the  Lebanon  (Pa.)  Daily  News! Sunday 
Pennsylvanian  in  1979  from  the  Mid¬ 
dlesex  News,  Framingham,  Mass., 
where  he  was  general  manager. 

Also  at  the  Sacramento  Union, 
Robert  H.  Badgley,  vicepresident/ 
advertising  and  assistant  general  mana¬ 
ger,  was  promoted  to  vicepresident  and 
general  manager,  with  operating  re¬ 
sponsibilities  for  all  non-editorial  de¬ 
partments. 

Richard  T.  McGrath,  circulation 
director,  was  named  to  the  newly  cre¬ 
ated  position  of  marketing  director, 
with  responsibility  for  circulation, 
advertising  sales  and  service,  market¬ 
ing  research,  and  promotion  depart¬ 
ments. 

♦  *  ♦ 

Jean  Perry,  formerly  a  reporter 
and  feature  writer  at  the  New  York  Dai¬ 
ly  News,  was  named  health  and  fitness 
editor  of  Essence  magazine. 

♦  ♦  * 

Wally  Simmons,  a  longtime  Texas 
newsman,  has  been  named  editor  of  the 
Borger  (Texas)  News-Herald.  Most  re¬ 
cently  he  was  news  editor  for  a  group  of 
weekly  and  bi-weekly  publications  in 
New  Boston  and  DeKalb,  and  prior  to 
that  was  city  editor  of  the  Odessa 
American  and  owner  and  publisher  of 
weekly  newspapers. 

% 

David  P.  Ginsberg,  former  Chica¬ 
go  Tribune  and  Media  Network  adver¬ 
tising  account  executive,  joined  the 
Orange  County  Register,  Santa  Ana, 
Calif.,  as  marketing  promotions  mana¬ 
ger  with  responsibility  for  media  and 
advertising  promotions  programs. 

*  *  ♦ 

Ellen  Wilson  was  named  books 
editor  of  the  Wall  Street  Journal,  in 
charge  of  the  expanded  books  coverage 
starting  in  September.  As  part  of  the 
new  daily  leisure  and  arts  page,  the 
Journal  will  be  publishing  daily  book 
reviews  or  articles.  The  books  re¬ 
viewed  will  be  of  general  interest  and 
business  and  financial  topics. 

Wilson  joined  the  Journal  last  year  as 
an  editor  and  writer  for  the  editorial 
page  from  assistant  editor  of  the  Hu¬ 
man  Life  Review,  New  York  City. 


Edwin  A.  Roberts  Jr.,  editorial 
page  editor  of  the  Detroit  News  for  the 
past  five  years,  will  become  editorial 
page  editor  of  the  Tampa  Tribune  Au¬ 
gust  1. 

Roberts  will  succeed  James  A. 
Clendinen,  editor  in  charge  of  the 
editorial  pages  since  1958.  Clendinen 
continues  to  serve  as  chairman  of  the 
editorial  board. 

Roberts  was  an  editorial  writer  for 
the  Wall  Street  Journal  and  editorial 
writer  and  columnist  of  the  Journal’s 
former  sister  paper,  the  National 
Observer,  before  he  went  to  Detroit  in 
1977.  In  1974,  Roberts  won  a  Pulitzer 
Prize  for  his  National  Observer  col¬ 
umns  about  Watergate. 

«  ♦  « 

Edmund  B.  Lambeth  was  named 
director  of  the  University  of  Kentucky’s 
School  of  Journalism.  Lambeth,  an 
Indiana  University  professor  who 
coordinates  the  science  journalism 
program,  replaces  Robert  Murphy, 
who  is  returning  to  full-time  teaching. 

Lambert  has  been  an  investigative 
reporter  for  the  Milwaukee  Journal  and 
from  1962  to  1968  was  Washington  cor¬ 
respondent  for  Gannett  Newspapers. 
He  established  the  Washington  Report¬ 
ing  Program  of  the  University  of  Mis¬ 
souri  School  of  Journalism  in  1%8  and 


James  E.  Jerow  has  been  named 
vicepresident-advertising  of  the  Min¬ 
neapolis  5/ur  and  Tribune.  He  has  been 
vicepresident-sales  at  the  Cincinnati 
Enquirer  since  1980  in  charge  of  adver¬ 
tising,  promotion,  research  and  circula¬ 
tion.  He  began  at  the  Enquirer  as  a 
retail  ad  salesman  in  1%1  and  has  held 
advertising  management  positions,  in¬ 
cluding  vicepresident  for  advertising 
1973-80. 

Jerow,  who  will  move  with  his  family 
to  Minneapolis  later  in  the  summer,  is 
president  of  the  Ohio  Newspaper 
Advertising  Executives. 

*  *  * 

In  a  restructuring  of  the  Dallas  Times 
Herald  circulation  and  marketing  ser¬ 
vices  divisions.  Jack  Findley,  former 
director  of  consumer  services,  was 
promoted  to  director  of  circulation  and 
Laurie  Smith  Walton,  formerly 
director  of  consumer  marketing,  was 
promoted  to  director  of  marketing.  The 
consumer  services  and  consumer 
marketing  division  merged  into  a  single 
circulation  division,  while  four  depart¬ 
ments — promotion,  research,  cultural 
affairs  and  special  events — now  are 
under  the  newly-created  marketing  di¬ 
vision. 

Also  promoted  was  Charley  D. 
Boles,  circulation  systems  manager, 
to  the  new  position  of  metro  circulation 


for  the  next  ten  years  directed  the  prog-  manager. 
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for  buildings  and  process  systems 
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Fired  after  winning  schooi  board  seat 


Jacqueline  Brown  McClary,  a  repor¬ 
ter  for  the  Knoxville  (Tenn.)  News- 
Sentinel,  was  fired  June  10  after  refus¬ 
ing  to  give  up  her  newly-won  seat  on 
the  Alcoa,  Tenn.,  school  board. 

Editor  Ralph  L.  Millett  Jr.  dismissed 
her  on  the  grounds  of  violating  com¬ 
pany  guidelines  which  prohibit  news¬ 
room  employees  from  political  activity 
that  could  raise  questions  about  the 
newspaper’s  objectivity. 

McClary  was  told  two  days  after  the 
June  4  election  that  she  had  until  June 
10  to  make  a  choice  between  resigning 
from  the  school  board  or  from  the 
newspaper. 

Millett  said  he  told  her  before  the 
election  that  he  would  not  give  her  per¬ 
mission  to  run  and  that  her  candidacy 
created  a  potential  appearance  of  con¬ 
flict  of  interest.  He  said  the  newspaper 
learned  she  had  run  and  won  on  June  6. 

The  Newspaper  Guild  unit  in  Knox¬ 
ville  has  filed  a  grievance  with  the 
News-Sentinel  on  McClary’ s  behalf. 
Millett  told  Editor  &  Publisher  June 
15  that  the  filing  is  “in  grievance  proce¬ 
dure.’’  The  Knoxville  guild  president  is 
John  R.  Barrett,  a  reporter  with  the 
News-Sentinel. 


McClary,  31,  mother  of  three  sons, 
ages  9  months,  six  and  12  years,  got  in 
the  non-partisan  school  board  cam¬ 
paign  in  Alcoa,  a  town  15  miles  south  of 
Knoxville,  out  of  concern  with  prob¬ 
lems  at  the  school  attended  by  her  old¬ 
est  boy.  She  is  the  first  black  woman  to 
be  elected  as  an  official  in  the  town  of 
nearly  7,000  people. 

McClary,  a  former  reporter  for  Busi¬ 
ness  Week  magazine  who  joined  the 
News-Sentinel  as  a  general  assignment 
reporter  two  years  ago,  has  not  been 
involved  in  covering  Alcoa.  She  tried  to 
organize  a  parent-teacher  group  at  the 
school  while  on  maternity  leave  “but 
that  didn’t  work  out.’’  When  the  school 
board  election  slate  came  up,  she  de¬ 
cided  “why  not  put  into  practice  what  1 
thought  higher  education  ought  to  be.’’ 

Millett  himself  is  chairman  of  the 
Knoxville  Parking  Authority  in  an 
appointment  by  the  mayor  and  con¬ 
firmed  by  the  city  council,  and  the 
newspaper’s  general  assignment  repor¬ 
ter  and  columnist,  Carson  Brewer,  is 
on  the  Great  Smoky  Mountains  Nation¬ 
al  Park  Commission. 

The  editor  considers  himself  and  the 
reporter  to  be  in  advisory  posts. 


The  rival  Knoxville  Journal  in  an 
editorial  on  the  situation,  criticized 
Millett,  saying  he  should  resign  from 
the  parking  authority. 

McClary  told  Editor  &  Publisher 
“I  thought  I  had  a  conditional  go-ahead 
after  talking  to  managing  editor  Harold 
Harlow.  He  said  he  would  talk  to  the 
editor.  Harlow  was  going  to  get  back  to 
me.’’ 

McClary  said  when  she  had  10  days 
to  qualify  for  the  campaign  and  nobody 
had  gotten  back  to  her,  she  went  ahead 
and  qualified.  However,  she  didn’t 
think  she  would  win  in  the  three- 
candidate  race  for  two  seats. 

She  added  that  when  Millett  and  she 
did  talk,  he  never  gave  a  directive  and 
she  didn’t  ask  for  one.  The  News- 
Sentinel  carried  a  short  announcement 
of  election  results  sent  in  by  a  stringer 
and  at  that  time  McClary  first  was  given 
24  hours  to  make  a  choice  between  the 
school  board  and  the  newspaper. 

“I  said  1  needed  a  week,’’  McClary 
explained.  Friday,  June  10,  she  said  she 
would  not  resign  and  was  reporting  for 
work.  At  that  time  she  was  terminated. 

The  Knoxville  union  unit  filed  its 
grievance  complaint  immediately. 

McClary  will  be  sworn  in  as  a  school 
board  member  July  1.  Meetings  are 
held  monthly. 


Deaths 


New  Appointments 


Stevens  Daniel 

Bill  D.  Daniel,  publisher  of  the  Napa 
(Calif.)  Register  and  coordinator  of 
Northern  California  Operations  since 
1975,  has  been  appointed  vicepresident, 
regional  operations  by  Scripps  League 
Newspapers  Inc.  and  retains  the  title  of 
publisher. 

Greg  Stevens,  currently  publisher  of 
the  California  weekly  Rohnert  Park- 
Cotati  Clarion,  becomes  assistant  pub¬ 
lisher  of  the  Register,  a  newly  created 
position. 

Correction 

In  the  June  4  issue  of  Editor  &  Publisher 
in  this  section,  a  photo  of  Stevens  was  incor¬ 
rectly  identified  as  Daniel. 

20 


Newspeopie 

(Continued  from  page  19) 


Ed  Kelley,  executive  editor  of  the 
Oklahoma  City  Times  and  Daily 
Oklahoman,  a  staff  member  since  1974, 
was  named  business  editor  of  the 
Oklahoman  to  succeed  Bob  Van- 
dewater,  who  will  return  to  a  former 
position  of  oil  and  gas  reporter  for  the 
Oklahoman. 

♦  *  * 

David  Merves,  journalism  instruc¬ 
tor  and  adviser  to  the  campus  newspap¬ 
er  at  Broward  Community  College,  Ft. 
Lauderdale,  Fla.,  is  a  copy  editor  for 
the  summer  at  the  Hollywood  (Fla.) 
Sun-Tattler. 

♦  *  * 

Larry  Clow  was  named  zone  cir¬ 
culation  manager  for  the  Arizona  Re¬ 
public!  Phoenix  Gazette.  He  had  been 
state  circulation  manager  for  both 
newspapers.  John  Eivins  was 
appointed  to  Clow’s  former  post. 

*  ♦  9|c 

John  A.  Lynch,  formerly  publisher 
of  the  Thibodaux  (La.)  Daily  Comet, 
was  named  publisher  of  the  Houma 
(La.)  Daily  Courier.  MILES  FORREST, 
formerly  general  manager  of  the 
Courier,  succeeds  Lynch  as  publisher 
of  the  Thibodaux  paper.  Lynch, 
however,  retains  a  supervisory  role  in 
Thibodaux  and  Forrest  reports  to  him. 


Raymond  W.  Hunsehe,  92,  one  of 
the  original  group  which  helped  found¬ 
er  Mel  Ryder,  build  the  Army  Times 
Publishing  Company,  Washington, 
D.C.,  died  June  2  in  Phoenix.  He  was 
thought  to  be  one  of  the  last  survivors 
of  the  World  War  I  Stars  and  Stripes 
group.  He  went  to  Washington  as  cir¬ 
culation  manager  for  the  company’s 
first  newspaper.  Happy  Days,  a  weekly 
serving  the  Civilian  Conservation 
Corps,  and  stayed  to  become  senior 
vicepresident  responsible  for  the  busi¬ 
ness  side.  He  retired  in  1%7,  but  re¬ 
mained  on  the  board  of  directors  until 
his  death,  a  span  of  50  years. 

Hfi  H/i  Hfi 

George  W.  Bauer,  77,  former 
general  manager  of  the  Sarasota 
Herald-Tribune ,  died  May  28.  He 
joined  the  newspaper  as  business  man¬ 
ager  in  1951  and  retired  in  1971.  Before 
Sarasota  he  was  general  manager  of  the 
Las  Vegas  Review-Journal  and 
vicepresident  of  Don  Rey  Publications. 

Hn  Hn  H/i 

John  P.  Blair,  83,  founder  and  hon¬ 
orary  chairman  emeritus  of  John  Blair 
&  Company,  advertising,  communica¬ 
tions  and  printing  conglomerate,  died 
May  25. 

♦  *  * 

JOSETTE  Lazar,  62,  who  repre¬ 
sented  Sunday  sections  of  the  New 
York  Times  in  Paris  for  three  decades, 
died  May  23  after  a  long  illness. 
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>  days  0  week 

only 

BALTIMOftlx  MD. 

*News  Americon-S.. 

473,905  27,808 

512,953 

26,676 

News  Americon-e.... 

964,142  178.024 

1,145,161 

29,184 

Sun-m .. 

2,009,024  167,691 

2,074,427 

174,877 

Sun-e.... 

1,852,499  167,834 

2,036,558 

176,606 

2  036.567 

1.972  366 

113.456 

Grond  Total . 

.  7,336,137  541,357 

7,741,465 

520,799 

•IROIN  COUNTY*  NJ. 

Record-e . 

.  2,459,772  405,368 

2.545,641 

335,110 

*Record-S . 

.  1.780.548  337.336 

1.502.150 

350.500 

Grond  Totol . 

.  4,240,320  742,704 

4,047,791 

685,610 

NOTE:  Record-e  published  5  days  a  week  only 

BOSTON*  MASS. 

Herald-m . 

.  711,159 

785,803 

80,928 

Herald-S . 

.  330,436  218,816 

391,137 

210,192 

Globe-o/d . 

.  2,621,596  133,317 

2,582,248 

149,517 

Globe-S . 

.  2.698.237  234.616 

2.639.140 

215.5)2 

Grand  Totol . 

.  6.361,428  586,749 

6,398,328 

656,149 

NOTE:  Effective  Dec.  21,  1982,  the  Boston  Herald  Americon,  changed  the 

newspoper  nome  to  the  Boston  Herold. 

BUrPALO*  N.Y. 

Courier  Express-m... 

890,181 

14,433 

Courier  Expres$-S.... 

911,218 

16,128 

N«ws-od . 

.  2,299,840  200,018 

2,217,436 

31,024 

News-S . 

.  1.017.191  84.884 

44y.8yi 

_ 22J45 

Grond  Total . 

.  3,317,031  284,902 

4,468,726 

83,749 

NOTE:  Courier  Express-m  ond  S  ceosed  publication  Sept.  19,  1982. 

CAMDIN*  NJ. 

Courier  Post-e . 

.  1,728,612  146,450 

1,894,161 

35,344 

•Kourier  Post-S . 

.  734.245  31.232 

729.086 

_ i2jj4a 

Grond  Total . 

.  2,462,857  177,682 

2,623,247 

54,712 

CHABLOTTI*  N.C. 

News-e . 

.  1,156,809 

1,287,885 

45,120 

Observer-m . 

1,617,353  624,088 

1,762,991 

556,290 

*0bsefver-S . 

914.503  314.842 

854.661 

247.796 

Grond  Total . 

3,688,665  938,930 

3,905,537 

849,206 

NOTE:  News-e  pubiistted  5  days  a  week  only.. 

CHICAGO*  ILL. 

Tribune-o/d . 

.  2,817,100  2,483,486 

3,115,300 

2,199,957 

Tribune  S 

1,869,869  663,756 

1,764,315 

799,608 

Sun-Times-m . 

1,493,427  990,640 

2,351,748 

784,604 

*Sun  Times-S . 

690.025  666.040 

651.589 

540.526 

Grond  Total . 

7,870,421  4,803,922 

7,882,952 

4,324,695 

NOTE:  Tribune  all  day  and  Sundoy  changed  from  nine-column  to  six-column 

Oct.  n,  1982. 

NOTEi  Tribune  all  day  and  Sunday  six<olumn  figures  for  April,  1983  reflect 
converted  nine<olumn  measurements. 

CINCINNATI,  OHIO 


Enquirer-m .  2,573,617  72,000  2,497,955  11,466 

Enquirer-S .  1,315,000  90,112  1,265,382  23,648 

Post^ .  1.056.144  116.304  1.165.720  11.466 

Grond  Total .  4,944,144  278,416  4,929,057  46,580 


EDITOR  &  PUBLISHER  for  June  25,  1983 


1983  1982 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


CLIVILAND,  OHIO 

Plain  Deoler-m .  2,985,305  341,491  2,806,145  457,231 

Plain  Dealer  s .  1,506,988  90,807  1,458,080  81,683 

Presses  1,676,393  325,770 

Press  S  _  _  242.628  132.152 

Grand  Tatal .  4,492,293  432,298  6,185,246  996,836 

NOTE:  Press^e  and  S  lost  publication  dote  June  17,  1982. 

DALLAS,  TiX. 

News-m .  5,339,456  326,311  5,010,961  294,414 

•News-S .  2,362,245  218,264  2,376,970  272,048 

Times  HeroIdKi/d .  4,494,092  262,843  4,284,370  500,247 

Times  Herald-S .  1.922.374  197.990  2.070.828  188  771 

Grond  Totol . T4,118,167  1,005,408  13,743,129  1,255,480 

OINVIR,  COLO. 

Rocky  Mt.  News-m .  5,527,033  4,898,604 

•Rocky  Mt.  News-S .  1,115,503  1,167,591 

Post-m .  3,175,534  163,768  3,612,443  93,448 

Post-S  1.945.321  5.840  2  152.603  _ 

Grand  Totol . 11,763,391  169,608  11,831,241  93,448 

NOTE;  Post-e  changed  to  morning  edition  June  7,  1982. 

DnROIT,  MKH. 

FreePress-m .  1,845,306  724,802  1,851,990  467,387 

•FreePress-S .  734,268  137,070  596,087  312,518 

News-o/d  2,459,292  536,221  2,622,859  399,186 

News-S  1.360.678  255.591  1.279.681  406.518 

Grond  Total .  6,399,544  1,653,684  6,350,617  1,585,609 

MIINWICH/STAiWFORD,  CONN. 

Time-e .  1,430,179  1,372,758  20,384 

•Time-S .  565,106  599,065 

Advocate-e .  1,846,921  64,080  1,895,851  87,792 

tAdvocote-S  615.790  620557  _ 

Grond  Totol .  4,457,996  64,080  4,488,231  108,176 

HARTFORD,  CONN. 

Couront-m .  2,669,660  478,905  2,632,024  624,251 

Couront-S .  1.316.679  909.447  1.332.165  473.656 

Grand  Total .  3,986,339  1,388,352  3,964,189  1,097,907 

HONOLULU,  HAWAII 

Advertiser-m .  2,517,780  2,558,014 

Stor  Bulletin-e .  2,375,431  2,544,644 

•Star  Bulletin  & 

Advertiser-S .  1.188.174  1  151  988 

Grond  Totol .  6,081,385  6,254,646 

HOUSTON,  TiX. 

Chronicle-a/d .  6,571,474  257,120  6,165,272  492,587 

Chronicle  S  .  2,089,506  366,365  2,765,046  155,033 

Post-m  .  4,684,921  231,112  4,600,624  449,283 

•Posts  .  1.291.943  258.432  1  458.588  344  632 

Grond  Total . 14,637,844  1,113,029  14,989,530  1,441,535 


1983  1982 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


INDIAFIAbOLIS,  IND. 

News-e .  1,388,774  1,325,249 

Storm  1,743,600  1,646,388 

Stor  S  1.016.211  961  701 

Grond  Totol .  4,148,585  3,933,338 

LONG  ISLAND,  N.T. 

Newsdoy-e .  3,102,128  815,245  2,917,210  883,161 

Newsdoy-S .  1.354.090  788.878  1.338.387  862.676 

Grand  Totol .  4,456,218  1,604,123  4,255,597  1,745,837 

LOS  AFIOIliS,  CALIF. 

Times-m .  4,907,695  3,291,938  5,425,314  3,090,015 

Times-S .  2,421,607  1,191,014  2,576,195  1,170,082 

Herold  Exominer-m .  811,391  277,089  1,002,553  177,935 

Herald  Exominer-S .  241. 558  100.820  264.549  60  814 

Grand  Totol .  8,382,251  4.860,861  9,268,611  4,498,846 

NOTE:  HefokJ-Exominer-e  changed  to  o  morning  edition  June  5,  1982. 

* 

LOS  ANOILIS/SAN  FiRNANDO  VALLEY,  CALIF. 

News-m .  2,766,050  386,115  2,946,029  594,375 

News-S .  878.072  131.872  871.037  118.568 

Grand  Total .  3,644,122  517,987  3,817,066  712,943 

LOS  ANOILESTfORRANCE,  CALIF. 

Breeze-e .  2,177,826  2,378,782 

Breeze-S .  768.964  754  082 

Grand  Total .  2,946,790  3,132,864 

LOUISVILLE,  KY 

Courier-Joumol-m .  1,699,926  237,728  1,717,020  327,711 

Times-e .  1,768,443  472,668  1,650,658  373,900 

Courier- Joumol-S .  1.295.409  12.621  1.353.370  6.280 

Grond  Totol .  4,763,778  723,017  4,721,048  707,891 

NASHVILLE,  TENN. 

Bonner-e .  1,323,208  300,020  1,480,949  204,666 

Tennesseon-m  1,348,984  300,020  1,588,664  233,980 

•TennesseonS  885.918  223.760  921.739  196  560 

Grond  Total  3,558,110  823,800  3,991,352  635,206 

NEW  YORK,  N.Y. 

Times-m .  3,227,029  452,087  3,312,863  266,071 

Times-S .  3,126,864  1,580,004  3,218,543  1,595,886 

News-m .  1,185,459  1,525,660  1,232,112  1,374,584 

News-S .  475,200  1,073,238  525,217  1,031,028 

Post-odd .  1.125.548  _  1.138.056  _ 

Grand  Totol .  9,140,100  4,630,989  9,426,791  4,267,569 

NEWARK,  NJ. 

StorLedger-m .  3,462,684  140,301  3,352,226  149,889 

•Stor  Ledger  s .  2.432.774  288.456  2.147.783  193.368 

Grond  Total .  5,895,458  428,757  5,500,009  343,257 


(Continued  on  page  22) 


Ad  Expenditure  Trends 
April  1983 

A  summaiy  of  newspaper  advertising  compiled  by  EDITOR  & 
PUBLISHER  from  Media  Records — 39  Cities  Report 


1983 

1982 

Dollar 

Change 

(000) 

(000) 

(000) 

Classifications 

Omitted 

Omitted 

Omitted 

% 

Retail 

April . 

. $  450,012 

388,780 

-f- 

61,232 

+ 

15.7 

First  Four  Months 

1,705,488 

1,414,152 

+ 

291,336 

-F- 

20.6 

Department  Stores 
(Included  in  Retail) 

April . 

90,122 

83,387 

6,753 

+ 

8.1 

First  Four  Months 

General 

351,380 

289,390 

-t- 

61,990 

+ 

21.4 

April . 

.  128,014 

115,171 

+ 

12,843 

+ 

11.2 

First  Four  Months 

Automotive 

516,917 

458,898 

-1- 

58,019 

+ 

12.6 

April . 

24,773 

22,969 

+ 

1,804 

-1- 

7.9 

First  Four  Months 

Financial 

96,510 

89,216 

+ 

7,294 

+ 

8.2 

April . 

37,137 

28,247 

-f- 

8,890 

+ 

31.5 

First  Four  Months 

Classified 

157,653 

119,217 

-h 

38,436 

-f- 

32.2 

April . 

.  233,260 

193,884 

-1- 

39,376 

+ 

20.3 

First  Four  Months 

Total  Advertising 

883,783 

776,056 

-1- 

107,727 

+ 

13.9 

April . 

.  873,196 

749,051 

+ 

124,145 

+ 

16.6 

First  Four  Months 

3,360,351 

2,857,539 

-t- 

502,812 

+ 

17.6 

Linage— (Cont.  from  page  21) 

1983  1982 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

OAKLAND,  CALIF. 


Tribuoe-m .  1,586,209  278,766  1,862,558  352,095 

•Tribone-S .  784,862  225.680  802.018  31.928 

Grood  Total .  2,351,071  504,446  2,664,576  384,023 

NOTEi  Effective  Oct  25, 1982,  the  Tribune  changed  from  an  evening  edition 
to  a  morning  edition. 

ORANOI  COUNTY,  CALIF. 

Register^i/d .  4,838,414  146,076  4,930,244  173,546 

tRegister-S.  1.571.316  4.800  1.619.962  9.872 

Grand  Total  6.409,730  150,876  6.550.206  183,418 

raiLADILPHIA,  FA. 

Inquirer-m .  2,085,531  519,170  2,211,593  350,321 

Inquirer-S .  1,583,415  321,311  1,599,842  430,530 

News^ .  1.146.860  21.072  1.278.363  39.144 

Grand  Total .  4,815,806  861,553  5,089,798  819,995 

PHOINIX,  AKIZ. 

Arizona  Republic-m .  4,127,760  149,548  4,228,532  200,956 

Arizono  Repoblic-S .  2,1 34,804  2,1 53,368 

Gozette^e .  3.973.494  153.468  4.026.498  205.310 

Grand  Total . 10,236,058  303,016  10,408,398  406,266 

FOITLAND,  OKI. 

Oregonian  a/d,S .  4,891 ,852  5,051 ,21 4 

FROVIDIFKE,  R.l. 

Bulletin-e .  1,507,514  516,624  1,670,907  694,416 

Journol-m .  1,784,717  337,661  1,575,607  375,241 

Joomol-S .  1.538.234  173.008  1.458.333  211.672 

Grand  Totol .  4,830,465  1,027,293  4,704,847  1,281,329 


NOTE:  Bulletin-e  ond  Journol-m  hove  a  combined  Sot.  edition.  Effective  Jon. 
1983  the  linage  is  shown  only  in  the  Journol-m  In  1982,  the  Sot.  linage  wos 
shown  only  in  the  Bulletin-e. 


ROCHISTIR,  N.T. 

Oemocrot  &  Chraoicle-m  1,76B,710  121,129  1,774,193  147,6B4 

Democrat  &  Chronicle-S  1,076,079  107,264  1,036,336  90,240 


Times  Union-e .  1.562.557  80.521  1.638.959  95.500 

Grand  Total .  4,407,346  308,914  4,449,488  333,424 

NOTE:  Times  Union-e  published  5  days  o  week  only. 

MN  ANTONIO,  TIX. 

Express-m .  2,616,101  62,456  2,733,742  235,820 

Express-News  S  1,499,614  9,344  1,341,940  184,688 

Express-News  sot  915,797  617,230 

News-e .  2,364,787  44,608  2,481,659  215,868 

Lighl-e  2,171,846  248,415  2,593,310  256,220 

•Lights  1,283,115  79,554  1,259,301  159,248 

Light  sot  670.696  2.432  478.764  _ 

Grond  Totol . 11,521,956  446,809  11,505,946  1,051,844 


NOTE:  Express-m,  News-e  and  Light-e  published  5  days  o  week  only 
NOTE:  Effective  Oct.  3,  1982,  Express-news-S  discontinued  distributing 
Family  Weekly. 


SAN  DIIOO,  CALIF. 

Union-m .  3,467,315  324,840  3,452,819  373,238 

•Union-S .  1,444,560  1,375,519  30,320 

Tribune-e .  3.616.735  322.132  3.650.610  401.262 

Grand  Totol .  8,528,610  646,972  8,478,948  804,820 

SAN  FRANCISCO,  CALIF. 

Chronicle-m .  2,262,914  657,845  2,266,327  562,742 

Exominer-e .  2,199,571  648,364  2,233,298  593,031 

Examiner  &  Chranicle-S  1.135.997  442.360  1.204.191  338.056 

Grand  Total .  5,598,482  1,748,569  5,703,816  1,493,829 

SAN  JOSI,  CALIF. 

Mercuty-m .  4,544,316  478,415  4,484,256  510,878 

News-e .  3,663,627  476,930  3,830,810  520,519 

*»Aercury-News-S .  1.947.337  _  1.893.030  127.032 

Grood  Total . 10,155,280  955,345  10,208,096  1,158,429 

NOTE:  Mercury-m  ond  News-e  have  a  combined  sat  edition.  The  linoge  is 
only  shown  in  the  Mercury-m. 

SHRIVtPORT,  LA. 

Joumal-e .  1,399,027  43,156  1,558,682  64,896 

Times-m .  1,933,161  42,996  2,185,513  80,900 

•Times-S .  983.836  108.552  1.001.959  35448 

Grand  Total .  4,316,024  194,704  4,746,154  181,244 

SYRACUSI,  N.Y. 

Herald  Journal-e .  1,718,476  329,778  1,726,607  99,469 

•Herald-American-S .  938,767  181,092  1,026,338  5,314 

Post  Stondord-m .  1.351.081  438.406  1.293.766  190  848 

Grand  Totol .  4,008,324  949,276  4,046,731  295,631 

TAMPA,  FLA. 

Tribune-a/d .  3,394,523  3,605,509 

Tribune-S .  1.817.847  1.640.745 

Grond  Total .  5,212,370  5,246,254 


NOTE:  Port-run  (weighted)  1983—206,598;  1982—239,995 
NOTE:  Comics  linage  excluded. 


1983 

1982 

FULL  RUN  PART  RUN 

FULL  RUN 

PART  RUN 

TOLEDO 

,  OHIO 

Blode-e . 

.  1,952,897 

2,023,768 

Blode-S  . 

.  1.207.362 

1.003.532 

Grood  Totol . 

.  3,160,259 

3,027,300 

WASHINGTON,  D.C 

Post-m . 

.  5,290,161 

516,158 

5,366,414 

710,720 

*Post-S ... 

2.274.984 

619.092 

1.936.575 

554.078 

Grond  Totol . 

7,565,145 

935,250 

7,302,989 

1,264,798 

WASHINOTON, 

D.C.  JOURNALS 

Alexondrio  Joumol-m .. 

..  947,768 

2,368 

875,252 

Prince  George's  Joumol- 

•m  811,431 

11,952 

737,721 

8,832 

MontgomefY  Joumol-m 

924,043 

5,448 

792,580 

4,272 

Foirfox  Joomol-m . 

..  983,794 

6,928 

962,731 

4,272 

Arlington  Joumol-m . 

..  979.319 

2.368 

878.971 

Grood  Totol . 

..  4,646,355 

29,064 

4,247,255 

17,376 

NOTE:  Joumols  published  five  days  o  week  only. 

WEST  PALM  BEACH,  FLA. 

Past-e . 

...  2,715,454 

272,930 

2,513,644 

199,836 

Times-e .. 

2,207,338 

13,048 

2,044,644 

156,226 

Post-S... 

1.627.108 

121.744 

1.500.002 

102.368 

Grond  Total . 

6,549,900 

407,722 

6,058,290 

458,430 

WISTCHESTER  ROCKUND,  N.Y. 

Reporter  Dispotch-e .... 

...  1,606,327 

152,367 

1,626,294 

163,312 

Reporter  Dispotch-S.... 

...  746.170 

241.384 

690.876 

134.416 

Grond  Total . 

...  2,352,497 

393,751 

2,317,170 

297.728 

APRIL  1913/ 1912 
LINAOI  FIOURIS 
SUPPLIED  ST  PURLISHER 


ALRANY,  N.T. 

Times-Union-m .  1,428,380  1,523,689 

Knickerbocker  News-e  902,499  1,017,472 

Times-Union-S .  620.687  625.633 

Grond  Total .  2,951,566  3,166,794 

NOTE:  Heorst  Newspaper  period  runs  Mor.  28-Apr.  24,  1983. 

ALTOONA,PA. 

Mirror-e .  1,800,274  1,645,182 

RAFMOR,  ME. 

Doily  News-m .  1 , 1 01 ,306  957,548 

NOTE:  ROP  linage  only-inserts  not  included. 

RIRMINOHAM,  ALA. 

News-e .  1,899,926  307,244  2,000,488  313,236 

News-S .  1,301,608  1,258,740 

Post-Herold-m .  1.458.646  _  1.482.558  _ 

Grand  Totol .  4,660,180  307,244  4,741,786  313,236 

RRANTFOSD,  OFIT. 

Expositor-e .  1,771,637  1,869,684 

RRIDOEPORT,  CONN. 

Telegrom-m .  1,402,661  1,512,710 

Post-e...  1,515,327  1,591,083 

Post-S .  638.586  645.120 

Grand  Totol  3,556,574  3,748,913 

NOTE:  Sot.  linoge  reported  In  Post-e  figures  only. 

RURLIFIOTON.  VT. 

Free  Press-m  2,015,566  1,972,684 

Free  Press-S  449.190  293  916 

Grand  Total  2,464,756  2,266,600 

CALOARY,  ALTA. 

Herold-e .  5,034,955  5,773,005 

CASPER,  WYO. 

Star-Tribune-mS .  1,960,994  2,283,960 

NOTE:  Includes  inserts— 378,672  lines  in  1983;  296,282  lines  in  1982. 
Family  Weekly  not  included— 51,060  lines  in  1983;  45,556  lines  in  1982. 

CHICAGO,  IL. 

HerahJ-m .  857,758  345,269  997,099  266,936 

Herokf-S .  109.398  44.035  133.866  39  311 

Grand  Total .  967,156  389,304  1,130,965  306,247 

DES  MOINES,  lA. 

Register-m .  672,428  637,147  579,732  364,966 

Register-S .  867.757  56.101  847.396  27423 

Grand  Total .  1,536,185  693,248  1,427,128  392,389 

DOVER,  DELA. 

Oeloware  State  News-e  946,974  730,814 

Delaware  State  News-S  390  705  219847 

Grand  Total .  1,337,679  950,656 

NOTE:  Inserts  not  included. 

EDMONTON,  ALTA. 

Journal-e .  4,485,315  5,011,317 


1983  1982 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


FORT  LAUDERDALE,  FLA. 

News&SunSentinel-m,e,S  6,139,922  1,305,003  5,757,010  1,378,811 

NOTE:  Includes  preprints.  Parade  linoge  not  included. 

FORT  WORTH,  TEX. 


Star-Telegram-m .  3,666,048  703,870  3,305,530  765,212 

Star-Telegrom-e .  4,024,718  1,033,848  3,205,878  843,304 

Stor-Telegram-S .  1.802.888  140.914  1.940  006  121  875 

Grond  Total .  9,493,654  1,878,632  8,451,414  1,730,391 

NOTE:  Includes  inserts  and  zoned  editions 

OREENSBURG,  PA. 

Tribune-Review-m .  1,624,182  1,554,308 

Tribune-Review-S .  1.013.194  789.740 

Grand  Total .  2,637,376  2,344,048 

KITCHENER-WATERLOO,  ONT. 

Record-e .  2,674,332  2,880,195 

LINCOLN,  NEB. 

Joumal-Stor-d/S .  1,330,168  1,425,326 

NOTE;  Includes  inserts — 412,552  lines  in  1983;  429,338  lines  in  1982. 

AAADISON,  Wise. 

Capital  Times-e .  1 ,951 ,71 5  1 ,873,428 

State-Joumal-m .  2,034,882  2,006,967 

State- Journal-S .  899.841  801  261 

Grond  Total .  4,886,438  4,681,656 

NOTE;  6-column  poges  converted  to  8-column.  Includes  legol. 

MEMPHIS,  TENN. 

Commercial  Appeol-m  2,382,968  1,641,598  2,138,416  684,684 

Commercial  Appeol-S .  927,724  436,660  989,184  340,900 

Press- Scimitar-e .  1.760.346  539.588  1  647  478  397  964 

Grond  Total .  5,071,038  2,617,846  4,775,078  1,423,548 


NOTE;  Effective  May  1, 1982  the  Press-Scimitar  chonged  the  format  of  Sot. 
edition  from  stondord  size  9-column  to  o  tabloid  size  7-column  format.  The 
AAon.  thru  Fri.  editors  continue  on  9-column  format 


MERIDEN,  CONN. 

Record-Joumol-m .  976,976  993,062 

MONROE.LA. 

News-Star-World-d .  1,842,848  1,946,798 

News-Star-World-S .  919604  1  031.100 

Grond  Total .  2,762,452  2,977,898 

NOTE:  Gannett  newspaper  period  runs  Mor.  28-May  I,  1983. 

MONTREAL,  QUE. 

Gazette-m .  4,080,614  3,968,419 

Le  Devoir-m .  355.139  452  978 

Grand  Total .  4,435,753  4,421,397 

NOTE:  Gozette  incudes  T.V.  Times — 173,731  lines  in  1983;  153,171  lines  in 
1982 

NASHUA,  N.H. 

Telegraph-e .  1,749,853  1,591,758 

NEW  BRUNSWICK,  N  J. 

Home  News-e .  1,330,888  1,335,418 

Home  News-S .  762.292  693.899 

Grond  Total .  2,093,180  2,029,317 

NEWPORT  NEWS,  VA. 

Daily  Press-m .  1,869,224  2,436,042 

Times  Herald-e .  1 ,667,470  2,1 1 5,792 

Doily  Press-S .  1.090.488  1.024  842 

Grand  Total .  4,627,182  5,576,676 

NORFOLK,  VA. 

Virginian-Pilot-m .  2,505,012  228,801  2,687,668  164,303 

Ledger-Star-e .  2,319,039  572,332  2,355,444  522,324 

Virginian-Pilot  & 

Ledger-Stor-S .  1.371.383  419.393  1.366.073  292  279 

Grand  Totol .  6,195,434  1,220,526  6,409,185  978,906 

NORTH  BAY,  ONT. 

Nugget-e .  863,938  924,092 

NORTH  PLATTE,  NEB. 

Telegraph-mS .  779,810  837,569 

NOTE:  Includes  Fomily  Weekly— 49,510  lines  in  1983;  47,998  lines  in  1982. 

OGDEN,  UTAH 

Stondord-Examiner-e .  1,675,680  2,208,390 

Stondard-Examiner-S .  638  424  768  550 

Grand  Total .  2,314,104  2,976,940 

NOTE:  Sunday  includes  Family  Weekly — 51 ,058  lines  in  1983;  45,402  lines  in 
1982. 

OKLAHOMA  CITY,  OKLA. 

Oklohomon-m .  2,052,230  1,117,947  2,446,849  1,115,112 

Times-e .  1,973,811  983,391  2,338,692  1,066,052 

Oklahomon-S .  1.332.706  _  1  460  970  _ 

Grand  Tatal .  5,358,747  2,101,338  6,246,511  2,181,164 

ORLANDO,  FLA. 

Sentinel  Star-a/d,S .  5,028,688  1,425,256  4,183,172  1,398,922 
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1983  1982 

Full  RUN  PART  RUN  Full  RUN  PART  RUN 


OTTAWA,  ONT. 

le  Droit-e .  1,661,671  1,736,108 

PALM  SPAINOS-PALM  OISERT,  CALIF. 

Desert  Sun-e .  2,112,776  2,152,218 

PALO  ALTO,  CALIF. 

Peninsula  Times- 

Tribune-e .  1,538,376  227,374  1,427,636  246,246 

PATERSON,  NJ. 

News-m .  1,062,484  445,440  1,079,401  445,440 

NOTE.  Includes  pre-prints. 

PORTLAND,  FAAINE 

Press-Herold-m .  1,524,698  1,395,753 

Express-e  1,396,616  1,297,045 

Telegram  S  1.165.552  1.065.519 

Grand  Total  4,086,866  3,758,317 

QUEBEC,  QUE. 

Le  Soleil-e .  2,032,529  2,197,270 

NOTE:  Inserts  not  included — 2,411,553  lines  in  1983;  1,823,532  lines  in 
1982. 

READING,  PA. 

Times-m/Eogle-e .  1,484,980  1,507,885 

Eogle-S.  936.593  680.554 

Grand  Total  2,421,573  2,187,439 

NOTE;  Includes  preprints. 

RENO,  NEV. 

Gotette-Joumal-d .  2,375,156  2,159,724 

Gazette-loumal-S .  393.792  364.462 

Grand  Total .  2,768,948  2,524,186 

RICHMOND,  VA. 

Times-Dispatch-m  1,925,118  2,082,891 

Times  Oispotch-S .  1,325,412  1,219,235 

News  leoder-e .  1 .458.41 7  1.506.889 

Grand  Total .  4,708,947  4,809,015 


NOTE:  Part-run  linage  weighted  by  full-run  revenue  equivolent — 80,155 
lines  in  1983;  65,063  lines  in  1982.  Comics  not  included. 


1983  1982 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


RIVERSIDE,  CALIF. 

Press-Enterprise-m .  2,086,000  2,202,606 

Press-Enterprise-e .  1,613,528  1,819,790 

Press-Enterprise-S .  451.794  415016 

Grand  Total .  4,151,322  4,437,412 

NOTE:  Parode  linage  or  preprinted  inserts  not  included. 

SAN  BERNARDIF40,  CALIF. 

Sun-mS .  3,603,936  3,688,776 

NOTE:  Parade  linage  not  included. 

SAF4TA  BARBARA,  CALIF. 

News-Press-eS .  2,664,655  8,512  3,061,666  8,351 

NOTE:  Parade  linoge  not  included. 

SCOTTS  BLUFF,  NEB. 

Stor-Herald-mS .  808,741  867,260 

NOTE;  Includes  Family  Weekly — 49,505  lines  in  1983, 47,994  lines  in  1982 

SEATTLE,  WASH. 

Post-Intelligencer-dS .  1,716,357  1,762,367 

Times-dS .  3.953.124  4.088  308 

Grand  Totol .  5,669,481  5,850,675 


1983  1982 

Full  RUN  PART  RUN  FUll  RUN  PART  RUN 


TREFITON,  N  J. 

Times-mS .  2,147,474  2,088,833 

NOTE:  Preprints  not  included. 

TULSA,  OKLA. 

World-m  1.733.400  1.809.854 

Tribune-e  1,702,826  1,845,377 

World-S  842.037  928.870 

Grand  Total  4,278,263  4,584,101 

NOTE:  Figures  are  bosed  on  6-column  format  and  9-column  clossified 

VAFKOUVER,  B.C. 

Sun-e .  4,321,947  4,547,558 

WAUKEGAN,  ILL. 

News-Sun-e .  1,955,674  1,792,812 

WILKIt-BARRR,  PA. 

Times-Leoder  o/d .  1,189.930  935,018 

WILMIF4GTON,  DEL. 

News-Joumol-m,e .  2,095,765  1,974,023 

News-Jourtial-S .  773.338  772.142 

Grand  Totol .  2,869,103  2,746,165 


SPOKANE,  WASH. 

Spokesmon-Review-m ....  1,501,346  1,610,532 

Spokesmon-Review-S .  750,932  710,304 

Chronicle-e .  1.449.210  1  591  380 

Grand  Totol .  3,701,488  3,912,216 


TACOMA,  WASH. 

News-Tribune-e  & 

Tribune  ledger-S .  2,036,454  2,052,946 

NOTE;  Figures  ore  based  on  6-column  and  10-column  classified. 

TOPEKA,  KANSAS 

Capitol  Joumal-d .  1,168,006  1,206,198 

Capital-Journal-S .  454.965  v\Tt*ri 

Grand  Totol .  1,622,971  1,713,558 


WILMII4GTON,  N.C. 

Star-m .  1,027,208  1,068,466 

Star-News-S .  395.458  343.420 

Grand  Totol .  1 ,422,666  1 ,41 1 ,886 

WINDSOR,  OFTT. 

Stor-e .  2,536,432  2,328,922 

WINSTON-SALEM,  N.C. 

Joumol-m  1,601,614  1,753,822 

Joumal-S .  724,388  698,306 

Sentinel-e .  1.486.464  1.594.502 

Grand  Totol .  3,812,466  4,046,630 


NOTE;  Port-run  linage  weighted  by  full-run  revenue  equivolent—  327,529 
lines  in  1983;  129,298  lines  in  1982.  Comics  not  included. 


Stor-e . 

TORONTO,  ONT. 

.  5.161,672  5.041.391 

Gozette-e . 

Telegram-m . 

WORCESTER, 

.  1,165,507 

1,200,283 

MASS. 

1.231.499 

1,273.569 

Sun-m 

.  2.197.919 

2.472.955 

Teiegrom-S 

1.356.334 

1  ■304.284 

Grand  Total . 

..  7,359,591 

7,514,346 

Grand  Total . 

3,722,124 

3,809,352 

Boston  Globe  rapped 
on  Catholic  coverage 

A  Boston  public  school  teacher  has 
authored  a  75-page  paperback  book  for 
The  Catholic  League  for  Religious  and 
Civil  Rights  which  accuses  the  Boston 
Globe  of  being  anti-Catholic. 

In  the  book,  entitled  “Keeping 
Catholics  in  Their  Place.  The  Boston 
Globe’s  Cultural  Imperialism,”  author 
Robert  P.  Largess  writes,  “Repeated¬ 
ly,  the  Globe  tells  its  readers,  adults 
and  children,  that  abortion,  extra¬ 
marital  sex,  birth  control  and  homosex¬ 
uality  are  perfectly  normal  and  accept¬ 
able.” 

He  further  writes  that  only  when  the 
Catholic  Church  becomes  more  moral¬ 
ly  “liberated”  does  it  receive  “ap¬ 
plause”  from  the  Globe. 

Largess  is  vicepresident  of  the 
Catholic  League’s  Massachusetts 
Chapter. 

Father  Peter  Conley,  speaking  on  be¬ 
half  of  the  Boston  Archdiocese,  said, 
“The  sentiments  and  judgments  ex¬ 
pressed  (in  the  book)  are  not  necessari¬ 
ly  those  of  the  Archdiocese  of  Boston. 
In  accusing  the  Boston  Globe  of  ‘an 
apparently  conscious  policy  of  anti- 
Catholicism,’  the  author  maintains  that 
‘the  Globe  is  continuing  and  creating 
anew  each  day,  a  climate  of  verbal, 
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psychological  violence  against  Catho¬ 
lics’.” 

Father  Conley  continues,  “In  its  re¬ 
porting  and  editorializing,  the  Boston 
Globe,  has,  at  times,  certainly  made 
errors  in  facts  and  judgment  regarding 
the  Church  and  its  people.  But  .  .  . 
when  such  errors  have  been  brought  to 
attention,  the  Boston  Globe  has  public¬ 
ly  corrected  itself.” 

Father  Conley  adds,  “Mr.  Largess 
does  indeed  focus  attention  on  specific 
examples  of  these  errors,  and  it  must  be 
admitted,  he  does  speak  for  a  sizable 
number  of  Catholics  who  share  a  simi¬ 
lar  perception  of  the  Globe’s  alleged 
attitude  toward  Catholicism. 

“But  to  conclude  that  the  Boston 
Globe  is  guilty  of  deliberate  and  sus¬ 
tained  anti-Catholicism  is,  in  my  opin¬ 
ion,  to  be  guilty  of  colliding  with  the 
ancient  maxim  of  Roman  law:  ‘Nimis 
probat.  Nihil  probat’ — He  who  proves 
too  much,  proves  nothing.” 

Globe  executive  editor  Jack  Driscoll 
said  the  newspaper  has  taken  some 
positions  on  its  editorial  pages  that  are 
counter  to  the  beliefs  of  the  Catholic 
Church,  but  he  said  those  are  decisions 
made  on  an  issue  by  issue  basis,  not 
based  on  religion. 

Driscoll  said  Largess  has  taken 
selected  excerpts  from  both  editorial 
and  news  coverage  and  used  them  to 
make  his  point.  He  said  using  selected 


excerpts,  “a  person  reading  the  paper 
over  the  years  could  make  a  similar 
case  that  the  Globe  is  pro-Catholic 
Church”  or  even  “anti-Globe.” 

“It  is  clear  that  on  an  issue  by  issue 
basis  on  the  editorial  pages,  the  Globe 
takes  different  positions  than  the 
Catholic  Church  on  certain  matters, 
but  that  doesn’t  mean  we  are  anti- 
Catholic,”  Driscoll  said. 

Driscoll  said  two  of  the  three  top 
officers  at  the  Globe  and  three  of  the 
top  five  editors  are  Catholic. 


KEEP  YOURSELF  UP-TO-DATE  WITH  WHAT 
GOES  ON  IN  AUSTRALIA  BY  SUBSCRIBING  TO 
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HARRIS 

C5RAPHICS 


to  print  inserts  and 
Sunday  Magazines* 


Harris  has  developed  three  new  presses  which  are  specif icaliy 
designed  to  print  inserts  and  Sunday  Magazines  efficiently  and  econom- 
icaily.  Regardiess  of  size  or  run  iength,  there  is  a  Harris  press  ideal iy 
suited  to  the  job.  The  double-width  N-1700,  and  single-width  N-900  and 
N-936  aii  have  21 "  cut-offs  to  save  up  to  15%  on  paper. 

Let  Harris  show  you  how  these  great  new  presses  can  improve  your 
products  while  reducing  costs.  Write  to  Richard  H.  Beil,  Harris  Graphics 
Corporation,  Newspaper  Press  Division,  121  Broadway,  Dover,  NH  03820. 


SAU  viey\fs 

(Continued  from  page  15) 


period;  advertiser’s  account  number  as 
assigned  by  the  newspaper;  advertis¬ 
er’s  code  number;  advertiser’s  inser¬ 
tion  order  number  or  purchase  order 
number;  date  of  insertion;  placement  of 
ad  (edition,  page);  description  of  ad; 
SAU  number;  contract  equivalent;  per¬ 
cent  of  page;  size  of  ad  in  inches;  gross 
rate  in  inches;  gross  ad  charge;  net  ad 
charge;  color  charge;  current  gross 
charges;  current  net  charges  due;  total 
net  amount  due;  terms  of  payment; 
cash  discounts;  aging  of  past  due 
amounts;  remittance  address;  code 
numbers,  used  for  description  of  items 
such  as  position  charges,  production 
charges,  art  charges,  etc. 

“INCFO  recommends  that  all  news¬ 
papers  adopt  these  27  elements  and  the 
“universal”  invoice  concept  when 


“For  papers  printing  a  depth  of  more 
than  21  inches,  a  determination  will 
have  to  be  made  as  to  how  to  bill  full- 
depth  (21-inch)  SAU  ads,”  he  said. 
“Most  newspapers  I  have  talked  to  will 
bill  a  full-depth  SAU  ad  at  the  printed 
depth  rate;  i.e.,  a  21'/2-inch  paper  will 
bill  for  21'/2  inches,  not  21.” 

Modular  ad  size  charts  may  have  to 
be  adjusted  to  conform  to  the  new  SAU 
sizes,  he  said,  and  consideration  should 
be  given  as  to  how  to  bill  a  double  truck 
ad.  “Most  papers  I  have  talked  to  will 
continue  whatever  their  present  prac¬ 
tice  is,  but  bill  in  SAU  inches,”  Max¬ 
well  said. 

“For  consistency  in  billing  and  re¬ 
porting,  other  newspaper  display  pro¬ 
ducts  such  as  magazines  and  preprints 
should  be  changed  from  lines  to  inches, 
even  if  they  are  outside  the  SAU  pro¬ 
posal,”  he  said. 

The  size  of  contracts  in  force  on  July 
1 , 1984,  and  the  accumulated  linage  run 
to  date,  should  be  converted  to  equiva- 
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your  invoice  form  is  redesigned,”  Max¬ 
well  said. 

“The  Los  Angeles  Times’  rede¬ 
signed  invoice  form  does  comply,  will 
be  8'/2  by  11  inches  in  size,  and  will 
include  a  detachable,  machine- 
processable  remittance  advice,”  he 
said. 

“It  will  be  necessary  to  establish  a 
simple  formula  to  convert  your  current 
per-line  rates  to  the  new  SAU  inch 
rates,”  Maxwell  said. 


lent  inches  for  reporting  and  contract 
fulfillment  purposes,”  Maxwell  said. 

He  also  recommended  that  special 
consideration  be  given  to  the  SAU  im¬ 
plementation  date  as  it  relates  to  a 
newspaper’s  account  billing  date  and 
statistical  and  financial  reporting  dates. 

“Public  companies  may  want  to  give 
consideration  to  any  disclosure  re¬ 
quirements  that  may  be  necessary  in 
their  releases  of  financial  and  statistical 
data  to  their  shareowners,  the  public 


SEPARATE 
EAa  FROM  FICTION 


Fact:  By  the  end  of  this  century,  nearly  40%  of  the  homes 
in  the  US  could  have  videotex  and  teletext  services. 

To  keep  up  with  the  developments  in  this  new  area, 
call  us  at  the  VIA.  We’re  a  national  organization  devoted 
to  furthering  the  growth  of  the  videotex/teletext 
industry. 

Interested  in 
joining?  Call 
or  write  our 
Washington 
headquarters. 


and  certain  governmental  agencies,” 
he  said. 

“For  consistency  and  comparability 
of  advertising  space  reporting,  consid¬ 
eration  should  be  given  to  reporting 
classified  linage  in  inches,”  he  said, 
“and  special  consideration  should  also 
be  given  to  special  types  of  advertising 
such  as  dealer  and  theater  directory 
listings.” 

After  all  the  questions  have  been 
answered.  Maxwell  said,  “you  have  to 
sit  down  with  your  data  processing 
guru  and  find  out  how  long  it  will  take  to 
effect  all  the  changes  necessary  to 
make  that  July  1, 1984,  implementation 
date.  Then,  develop  an  implementation 
plan  and,  very  important,  a  contingen¬ 
cy  plan  if  the  planned  deadline  cannot 
be  met.  This  is  a  very  critical  planning 
step.” 

“At  the  Los  Angeles  Times,  we  have 
determined  that  we  must  begin  the  work 
to  change  a  lot  of  computer  programs: 
22  on-line  production  control  programs; 
22  billing  programs;  8  history  prog¬ 
rams;  10  pricing  programs;  13  daily  lin¬ 
age  programs. 

“That’s  a  total  of  75  programs  .  .  . 
also,  we  must  modify  six  history  files. 
We  estimate  that  this  job  will  take  130 
programming  weeks.  To  accomplish 
this,  we  are  assigning  3  programmers  to 
the  project  on  a  full-time  basis.  It  will 
take  them  10  months  to  complete.” 

Parade  helps  reunite 
runaways  with  parents 

A  recent  article  in  Parade,  the  Sun¬ 
day  magazine  supplement,  helped 
reunite  two  runaway  teenagers  with 
their  parents. 

The  article  by  Fran  Carpenter  fea¬ 
tured  the  photographs  of  11  missing 
children  which  were  provided  by  Child 
Find,  a  national  clearing  house  for  the 
location  of  missing  children. 

Parade  said  Child  Find  was  flooded 
with  calls  after  the  article  appeared. 
One  call  reunited  17-year-old  Sally  Ann 
Gahres  with  her  parents ,  T rudy  and  Bill 
Gahre  of  Holland,  Pennsylvania,  and 
another  led  to  the  reunion  of  16-year- 
old  Michelle  Thomas  with  her  mother. 

Sally  Ann  ran  away  two  years  ago 
from  a  drug  rehabilitation  center  be¬ 
cause  she  feared  she  would  be  put  in 
jail.  She  lived  under  an  assumed  name 
in  Louisiana  for  two  years  where  she 
was  befriended  by  a  Cajun  family  who 
thought  she  was  19.  Her  boyfriend  saw 
her  picture  in  Parade  and  persuaded 
Sally  Ann  to  contact  her  family. 

Michelle  Thomas  was  located  when  a 
woman  in  Jacksonville,  Florida,  saw 
her  picture  in  Parade  and  called  Child 
Find. 
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Synectics  ’83: 

Conference  draws  10,000; 
ANPA  proclaims  success 

Attendance  at  the  American  Newspaper  Publishers 
Association  Research  Institute’s  annual  Operations  Man¬ 
agement  Conference  and  Exposition  appears  to  have  reco¬ 
vered  from  last  year’s  dismal  levels,  with  registration  pas¬ 
sing  the  10,000  mark  by  the  end  of  the  day  June  21.  The 
relatively  good  attendance  level,  coupled  with  a  record 
amount  of  floor  space  taken  by  vendors,  led  Peter  Roma¬ 
no,  ANPA/Rl  conference  director,  to  proclaim  the  confer¬ 
ence  a  “tremendous  success.’’ 

“We  got  good  quality  people,”  Romano  said,  “and  we 
got  the  numbers  this  time.” 

Gene  McDavid,  vicepresident/operations  for  the  Hous¬ 
ton  Chronicle  and  chairman  of  the  ANPA  Technical  Ser¬ 
vices  and  Training  Committee,  proclaimed  from  the 
speakers’  rostrum  on  June  15  that  the  1983  conference  was 
“one  of  the  most  successful  in  recent  years.” 

Several  suppliers  noted  that  there  appeared  to  be  more 
newspaper  decision-makers  and  fewer  ‘tire-kickers’  at  this 
year’s  conference. 

Though  ANPA  will  not  have  official  figures  available  for 
some  time  due  to  the  Research  Institute’s  now-in-progress 
move  to  the  Newspaper  Center  in  Reston,  Va.,  Romano 
estimated  that  final  registration  will  fall  somewhere  be¬ 
tween  10,000  and  11,000.  He  also  estimated  that  vendors 
rented  approximately  215,000  square  feet  of  exhibit  space, 
a  new  record.  Romano  reported  that  vendors  had  already 
reserved  226,000  square  feet  of  space  for  next  years  con¬ 


ference,  to  be  held  in  Atlanta. 

If  Romano’s  projections  hold  up,  the  1983  Operations 
Management  Conference  and  Exposition  attendance  will 
represent  a  20%  rise  over  last  year’s  conference,  which 
drew  only  8,704  to  Dallas.  The  1983  attendance  was  still 
well  below  the  record  14,479  registration  set  in  Atlantic 
City  in  1981. 

Casual  observations  of  the  crowd  on  the  convention 
floor  indicated  what  seemed  to  be  a  keen  interest  in  pagina¬ 
tion  systems.  Some  25  vendors  had  themselves  listed  in 
the  ANPA  conference  program  as  pagination  system  sup¬ 
pliers,  but  the  most  activity  seemed  to  be  centered  around 
the  exhibits  of  Information  International,  Hastech, 
Camex,  Autologic  and  Atex.  Additionally,  the  Harris  Cor¬ 
poration  rented  a  private  room  off  the  convention  floor 
where  it  showed  a  prototype  page  layout  terminal  which  is 
slated  to  become  part  of  a  text  and  graphics  pagination 
system  due  later  this  year.  The  Harris  system  will  involve 
technical  cooperation  agreements  with  other  vendors,  par¬ 
ticularly  in  the  graphics  subsystem  and  in  output  devices. 

There  was  also  intense  interest  among  the  newspaper 
executives  in  the  flexographic  printing  presses  displayed 
by  Kidder-Stacy,  Windmoeller  and  Hoelscher  and  a  retro¬ 
fit  displayed  by  Koppers  in  the  Intercorp  Ltd.  booth.  Also, 
the  TKS  keyless-inked  offset  press  drew  sizable  crowds, 
as  did  the  M.  A.N.  Roland  exhibit  of  a  four-color.  Uniman 
4/2  offset  press  and  the  Goss  exhibit  of  the  double-width 
Headliner  offset  press. 

Other  heavily  visited  exhibits  included  Ferag’s  booth, 
which  featured  its  single-gripper  conveyor  system  and 
Rotosert  inserting  system;  Nolan  Systems,  where  the 
company  introduced  its  single-grip  conveyor  system;  Har¬ 
ris  Graphic  Systems,  where  the  new  Harris  Graphics  NP- 
1472  newspaper  inserter  was  introduced;  IDAB  and  Hall 
Systems. 

(Continued  on  page  28) 


EDITOR  &  PUBLISHER  for  June  25,  1983 


27 


Synectics  ’83 

(Continued  from  page  27) 


Finally,  there  seemed  to  be  keen  in¬ 
terest  in  new  scanning  and  platemaking 
equipment  in  the  Crosfield  booth  and  in 
the  scanners  and  color  separation 
equipment  in  the  HCM  Graphic  Sys¬ 
tems  booth. 

CPU-to-plate 

One  of  the  most  interesting  and 
heavily  attended  sessions  during  the 
conference  was  the  Wednesday  morn¬ 
ing  presentation  entitled,  “CPU-to- 
Plate,  Fact  or  Fiction.”  The  session 
pitted  three  newspaper  executives 
against  three  vendor  executives  in  a 
panel  discussion  for  which  the  news¬ 
paper  panel  submitted  questions  in 
advance  of  the  conference.  The  news¬ 
paper  panel  included  Darrow  “Duke” 
Tully,  publisher  of  the  Arizona  Repub¬ 
lic  and  Phoenix  Gazette',  Ted  Weegar, 
assistant  managing  editor  for  the  Los 
Angeles  Times',  and  EuGene  L.  Falk, 
director  of  operations  for  the  San  Jose 
(Calif.)  Mercury  and  News.  On  the 
manufacturers  panel  were  Alfred  L. 
Fenaughty,  president  and  chief  execu¬ 
tive  officer  of  Information  Internation¬ 
al,  Inc.;  Donald  J.  Kramer,  president  of 
Hastech,  Inc.;  and  Hank  Bechard, 
founder  and  chairman  of  Autologic, 
Inc.  Moderating  the  panel  was  G. 
Michael  Jones,  director  of  information 
systems  for  Knight-Ridder  Newspa¬ 
pers,  Inc. 

Much  misinformation 
Jones  began  the  panel  discussion, 
noting  that  “there’s  been  so  much  mis¬ 
information  and  so  much  misunder¬ 
standing  over  the  past  couple  of  years 
on  this  subject.” 

Jones  explained  that  pagination  is  “a 
key  prerequisite  to  the  direct  exposure 
of  printing  plates  and,  in  many  re¬ 
spects,  the  pacing  item  in  the  develop¬ 
ment  of  computer-to-plate  systems.” 
He  continued,  “The  potential  for  sav¬ 
ings  for  CPU-to-plate  is  awesome  be¬ 
cause  it  does  more  than  merely  elimin¬ 
ate  a  process,  or  printers,  or  save  film. 
It  will  allow  us  to  completely  reorga¬ 
nize  the  way  our  products  are  assem¬ 
bled,  give  us  much  more  flexibility  in 
product  localization,  and  put  the  re¬ 
sponsibility  for  quality  in  the  news¬ 
room,  or  in  advertising,  or  maybe  in 
some  new  department.” 

Jones,  however,  cautioned  the  audi¬ 
ence.  “Before  we  get  carried  away  with 
the  ‘gee  whiz’  of  the  technology  in¬ 
volved,  there’s  a  very  important  ques¬ 
tion  —  does  the  newspaper  industry 
really  need  and  want  CPU-to-plate. 
There  are  those  who  would  say  that 
because  of  the  cost,  quality  and  labor 
considerations,  that  it  will  be  many 
years  before  CPU-to-plate  will  have  a 
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major  impact  on  the  newspaper  in¬ 
dustry.” 

He  continued,  “There’s  no  foresee¬ 
able  method  for  producing  laser  imaged 
relief  plates  required  by  the  letterpress 
printing  process,  and  with  a  number  of 
major  metros  being  letterpress  and 
planning  to  stay  that  way,  especially  in 
light  of  the  current  interest  in  the  flex¬ 
ographic  printing  process  (which  also 
uses  a  relief  plate),  the  market  may  be 
diminished.” 


function  centralized  in  the  pagination 
system.  However,  a  larger  newspaper 
may  want  to  distribute  the  copy  fit 
function  almost  down  to  the  reporter 
level,  requiring  a  high  level  of  integra¬ 
tion  between  the  front  end  system  and 
the  pagination  system. 

The  systems  market 
Weegar  noted  his  observation  that 
even  though  pagination  systems  have 
been  available  for  a  reasonable  period, 
the  acceptance  in  the  newspaper  mar¬ 


The  Ferag  booth 
featured  the  sing¬ 
le-gripper  con¬ 
veyor  and  Rotosert 
inserting  drum. 


One  question,  asked  by  Weegar, 
seemed  to  be  on  everyone’s  mind  — 
what  should  a  newspaper  do  if  it  is  now 
in  need  of  a  new  front  end  system  but 
unwilling  to  plunge  into  pagination. 

Kramer  answered,  “Assuming  that 
the  front  end  system  must  be  replaced 
because  it’s  just  falling  apart  or  whatev¬ 
er,  the  customer  must  look  at  the  whole 
question  of  news  and  display  ads  and 
graphics  to  make  sure  that  the  technical 
hooks  exist  within  the  front  end  system 
to  accommodate  pagination,  and 
perhaps,  most  importantly,  you  have  to 
make  sure  that  the  vendors  will  cooper¬ 
ate.  I  believe  that  day  is  at  hand,  but  I 
would  make  sure  if  I  were  a  customer.  ’  ’ 

Fenaughty  added,  “We  feel  that  the 
systems  can  be  integrated  and  have  had 
discussions  with  the  various  front  end 
vendors  to  assure  that.”  He  noted, 
however,  that  much  depends  on  the 
size  of  the  newspaper  in  the  front  end 
systems  market.  A  smaller  paper,  he 
said,  would  likely  want  the  copy  fit 


ket  has  hardly  been  enthusiastic. 

Fenaughty  replied,  “Despite  all  the 
years  of  discussion  of  pagination  and 
computer-to-plate,  newspapers  have 
not  adequately  anticipated  its  reality. 
In  our  opinion,  most  papers  lack  the 
necessary  technical  staff  to  separate 
fact  from  fiction  and  to  evaluate  alter¬ 
nate  systems  proposals.” 

Kramer  added,  “We  think  only  cer¬ 
tain  elements  of  the  market,  primarily 
the  large  metros,  have  been  less  than 
enthusiastic,  these  because  they  seem 
to  have  looked  first  to  their  front  end 
vendors  to  provide  the  solution  and 
have  held  o^  their  decision  until  that 
comes  about.” 

One  area  in  which  a  breakthrough 
was  announced  during  the  conference 
was  in  the  availability  of  new  wipe-on 
plate  chemistry  from  3M  that,  when  in¬ 
terfaced  with  Autologic’s  APPS-1  laser 
platemaker,  will  provide  low  cost  laser 
exposable  offset  plates  that  require 
much  less  laser  energy  for  exposure 


CIRCULATION  &  CLASSIFIED 
SYSTEMS 

FOR  MEDIUM  AND  LARGE  NEWSPAPERS 

Complete  software  from  initial  entry  thru  billing  .  .  .  De¬ 
signed  and  developed  by  third  generation  newspaper  per¬ 
sons  fully  familiar  with  the  needs  and  unique  requirements  of 
newspaper  production  and  accounting 

eULr  COAST  system  design  company 
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than  pre-sensitized  or  other  wipe-on 
plates.  Bechard  said  this  system  would 
provide  plate  run  lengths  in  the  150,000 
range.  The  availability  of  these  new 
systems  may  make  direct-to-plate  ex¬ 
posure  possible  for  newspapers  which 
had  been  concerned  about  plate  costs, 
runability  and  laser  life. 

Timing  pagination  phase-in 

Falk,  near  the  end  of  the  session, 
asked  the  supplier  panel,  “Can  the  met¬ 
ros  afford  to  wait,  or  can  they  afford  not 
to  wait  (to  install  pagination/direct-to- 
plate  systems)?” 

Kramer  replied,  “Timing  is  not  a 
high  risk  situation.  But  those  that  are 
going  early  will  be  the  big  winners.” 

Fenaughty  added,  “In  our  opinion,  if 
you’re  not  already  well  along  in  your 
pagination  decision  process,  you’re 
already  late.  Full  pagination  is  a  reality; 
the  technology  is  in  place  and  proven.” 

Jones  delivered  a  summary  assess¬ 
ment  of  the  discussion. 

“I  think  that  the  overriding  message 
is  clear  —  that  pagination  has  arrived. 


True,  it  is  in  an  embryonic  state,  about 
where  we  were  with  front  end  systems 
in  the  early  1970s.  Computer-to-plate 
has  just  begun  taking  its  first  halting 
steps  at  Utica,  and  soon  will  be  at  the 
Wall  Street  Journal.  Granted,  there  are 
some  problems,  some  economic,  some 
organizational,  and  some  technical. 
Computer-to-plate  may  not  be  all 
things  to  all  people,  but  I’ve  no  doubt 
that  it  presents  a  great  opportunity  and 
that  these  problems  will  be  resolved  in 
a  relatively  short  period  of  time  ” 

A  metro  view 

Tully ,  whose  newspaper  falls  into  the 
category  of  a  major  metro,  explained 
his  paper’s  view  of  pagination/direct- 
to-plate. 

‘  ‘  Looking  at  our  projections  for  attri¬ 
tion  and  potential  incentive  termina- 
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tions,  we  can’t  justify  a  full-blown 
pagination  system  for  several  years.” 

Tully  favors  a  modular  approach  to 
pagination,  which  would  utilize  as 
much  existing  equipment  as  possible. 

Regarding  the  eventual  phase-in  of 
pagination  at  the  Los  Angeles  Times, 
Weegar  said,  “We  must  take  an  ex¬ 
isting  number  of  personnel,  largely 
editors,  using  their  existing  skills,  and 
train  them  to  make  a  transition  to 
pagination  in  such  a  fashion  that  these 
editors  will  be  able  to  maintain  work 
flows  without  sacrifice  to  the  news  pro¬ 
duct.” 

Falk  added  the  production  view.  “A 
CPU-to-plate  system  should  include  a 
total  graphics  pagination  system  with 
high  resolution  graphic  scanners  and 
provide  for  fast,  interactive  handling  of 
both  text  and  graphics.  It  should  allow 
for  rapid  page  assembly  of  all  compo¬ 
nents  without  sacrificing  creativity  or 
flexibility.”  He  also  said  such  a  system 
should  be  capable  of  producing  press- 
ready  plates  in  two  to  three  minutes  and 


be  capable  of  making  copies  of  each 
plate  within  a  minute.  The  cost  of  plates 
should  be  in  the  $1  range,  the  plates 
must  reproduce  a  consistent,  high  quali¬ 
ty  85-line  screen  printed  product  with 
run  lengths  in  excess  of  120,0(X). 

“Any  such  system  must  be  priced 
such  that  newspapers  can  justify  the 
purchase  and  installation  with  a 
payback  of  under  four  years,”  said 
Falk.  The  newspaper,  he  said,  should 
be  able  to  phase-in  such  a  system  and 
interface  it  with  existing  equipment. 

The  suppliers  view 

Hastech’s  Kramer  told  the  audience 
that  he  disagreed  with  much  of  the 
argument  that  major  metro  newspapers 
do  not  stand  to  benefit  as  much  as  their 
smaller  counterparts  from  the  installa¬ 


tion  of  pagination/computer-to-plate 
systems. 

“Our  experience  in  CPU-to-plate 
verifies  its  viability  in  terms  of  im¬ 
proved  control,  improved  deadlines, 
increased  editorial  control  of  the  pro¬ 
duct,  and  lastly,  cost  savings.  It’s  very 
difficult  to  generalize,  but  newspapers 
from  almost  any  circulation  size  can 
economically  justify  CPU-to-plate, 
although  individual  circumstances  will 
dictate  savings  and  the  ability  to  fi¬ 
nance  the  new  equipment.  In  the  larger 
papers,  the  100,000  and  up  range,  the 
necessity  for  multiple  plates  and  the 
use  of  letterpress  in  many  cases  point  to 
a  direct  to  film  process  as  opposed  to 
direct  to  plate.  The  critical  factor  in  the 
savings  generation  is  not  the  circulation 
of  the  newspaper,  but  rather  the  num¬ 
ber  of  pages  produced  per  day  or  per 
week.” 

Distribution  strategies  outlined 

The  marriage  of  the  pressroom  and 
the  mailroom  into  a  single  integrated 
production  system  was  descril^d  as 
the  developing  cost-effective  trend  for 
manufacturing  the  colorful,  multi¬ 
section,  advertising  insert-laden  news¬ 
paper  of  today  by  D.  Dietrich  Batz, 
president  and  chief  executive  officer, 
Verlag  Dietrichs  GMBH  and  Company, 
KG  Kassel,  Gemany,  and  Richard  E. 
Lewis,  vicepresident,  operations  the 
Hackensack  (N.J.)  Record. 

In  introducing  Batz  and  Lewis  to  the 
newspaper  executives  attending  the 
ANPA/RI  conference,  Joseph  M.  Un¬ 
garo,  vicepresident  and  executive  edi¬ 
tor  for  Gannett’s  Westchester- 
Rockland  (N.Y.)  Newspapers,  noted 
that  despite  competition  from  mail, 
shoppers,  baggies,  and  many  other 
sources,  the  avalanche  of  advertising 
supplements  has  and  will  continue  to 
grow  for  most  American  newspapers. 

Ungaro  also  said  that  the  use  of 
editorial  and  special  section  pre-prints 
was  increasing.  The  Record  and  Verlag 
Dietrichs  were  cited  by  Ungaro  as  ex¬ 
amples  of  newspapers  that  are  in  the 
forefront  of  progressive  thinking  on 
how  to  handle  inserts,  pre-prints  and 
changing  newspaper  requirements. 

Although  serving  diverse  markets  in 
different  parts  of  the  world,  both  news¬ 
papers  faced  growth  challenges  in  the 
handling  of  inserts  and  pre-prints. 
Speaking  at  the  June  14th  general  ses¬ 
sion  of  the  ANPA  Conference,  Batz 
and  Lewis  explained  how  they  were  able 
to  grow  and  improve  their  operations 
by  utilizing  sophisticated  and  auto¬ 
mated  mailroom  equipment.  The  mar¬ 
riage  of  press  and  mailroom  operations 
into  a  single  production  delivery  sys¬ 
tem  enabled  both  the  Record  and  Ver¬ 
lag  Dietrichs  to  reduce  the  amount  of 
pressroom  equipment  required  to  pro¬ 
duce  their  current  and  future  products. 

(Continued  on  page  32) 


The  M.A.N.  Roland  USA  booth  featured  the  Unimon  4/2  double-width  offset 
press,  which  was  printing  four-color  throughout  the  conference. 
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Winners  in  11th  annual  E&P  Exposition  A 


Winner,  Small-Island  booths. 


Winner,  large-island  booths,  Goss  Products,  Graphic  Sys- 
terns  Division,  Rockwell  International  Corporation 


A  panel  of  four  newspaper  executives  chose  three  first  place  winners  and 
three  runners-up  in  Editor  &  Publisher’s  11th  annual  Exposition  Awards 
competition  on  Sunday,  June  12.  After  viewing  each  booth  on  the  exhibit 
floor  of  the  Las  Vegas  Convention  Center  during  the  ANPA/RI  Operations 
Managment  Conference,  the  judges  issued  their  decision. 

First  place  in  the  large-island  booth  category  went  to  Goss  Products, 
Graphic  Systems  Division,  Rockwell  International  Corporation.  Runner  up 
was  Autologic,  Inc. 

In  the  small-island  booth  category  (1,500  square  feet  or  less),  Web  Press 
Corporation  won  first  place,  with  Penta  Systems,  Inc.,  judged  runner-up.  In 
the  non-island  booth  category.  Quanta  Corporation  took  first  place;  Warner 
MDS  Color  Corporation  was  runner-up. 

(The  Judges  are  pictured  above,  from  left  to  right,  Earl  Johnson,  general 
manager.  Las  Vegas  Review-Journai,  Kenneth  C.  Bronson,  vicepresident. 
Affiliated  Newspapers,  Stauffer  Communications,  Inc.;  C.  Gordon  Bell,  presi¬ 
dent  and  publisher  of  the  Gardner  (Mass.)  News’,  and  John  B.  Lake,  execu¬ 
tive  vicepresident  and  publisher  for  the  Times  Publishing  Company,  St. 
Petersburg,  Fla.  At  right  is  Peter  P.  Romano,  ANPA  manager  of  technfcal  services 
and  executive  director  of  the  annual  R1  conference  and  exposition.) 
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Runner-Up,  non-island  booths,  Warner  MDS  Color  Corp.  ^ 


Web  Press  Corporation 


Winner,  non-island  booths.  Quanta,  Inc. 


HCM  donates  Hell 
color  scanner 
to  ANPA/RI 

When  the  new  American  Newspaper 
Publishers  Association  Research  Insti¬ 
tute  opens  up  shop  in  the  Newspaper 
Center  in  Reston,  Va.,  it  will  likely  dis¬ 
play  some  of  the  most  advanced  equip¬ 
ment  in  the  printing  business. 

During  the  ANPA/RI  conference  in 
Las  Vegas  last  week,  HCM  Graphic 
Systems,  Inc.,  announced  it  would 
donate  a  Hell  Chromagraph  399  laser 
color  scanner  to  the  new  ANPA  re¬ 
search  center.  The  unit  will  make  color 
separations  efficiently  from  either  con¬ 
tinuous  tone  or  screened  half-tones  and 
permits  single,  twin,  double-twin,  quad¬ 
ruple  and  multi-image  running. 

The  unit,  the  top  of  HCM’s  scanner/ 
separator  line,  is  worth  about  $200,000. 

In  addition  to  the  HCM  donation,  the 
new  RI  research  center  will  house  a 
four-color  Uniman  4/2  double-width 
offset  newspaper  press  donated  by 
M.A.N.  Roland  USA  and  a  complete 
conveyor  and  bundling  system  from 
Hall  Systems,  Inc. 

Al  Rosene  dies 

Albin  ‘Al’  Rosene,  76,  retired  pro¬ 
duction  director  of  the  old  Ridder 
Newspaper  group,  died  in  Huntington 
Beach,  Cal.,  on  June  15. 

Rosene,  who  was  chairman  of  the 
ANPA  Research  Institute  Conference  in 
1%3,  retired  in  1972  from  the  corporate 
production  director’s  post  at  Ridder. 
Prior  to  taking  that  position,  Rosene 
had  served  as  production  director  of 
the  St.  Paul  (Minn.)  Pioneer  Press  and 
Dispatch  and  as  production  director  of 
the  San  Jose  (Calif.)  Mercury  and 
News. 

Rosene  is  survived  by  a  wife  and 
three  children. 


Synectics  '83 
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In  designing  a  modern  production  de¬ 
livery  system,  both  Batz  and  Lewis 
stressed  the  need  to  consider  and  inte¬ 
grate  into  the  initial  planning  total  and 
changing  newspaper  requirements. 
These  include  such  diverse  elements  as 
a  constantly  changing  editorial  product 
to  satisfy  reader  desires,  growth  and 
changing  circulation  patterns,  the  pos¬ 
sibility  of  additional  editions  and  prac¬ 
tical  distribution  needs  along  with 
advertising  requirements. 

In  today’s  highly  competitive  mar¬ 
ket,  Batz  and  Lewis  indicated  that  inte¬ 
grated  production  systems  are  required 
to  handle  zoned  ROP  advertising,  daily 


inserting  for  both  editorial  and  adver¬ 
tising  material,  increasingly  complex 
zoning  for  advertising  inserts  as  well  as 
the  requirements  for  a  total  market 
coverage  program. 

To  achieve  the  production  flexibility 
required  to  economically  produce 
newspapers  meeting  these  diverse  re¬ 
quirements,  the  Record  and  the  Verlag 
Dietrichs  each  selected  Ferag  proces¬ 
sing  systems  with  single  copy  con¬ 
veyors,  automated  palletizing  and  de- 
palletizing  and  the  Rotosert  inserting 
drum  capable  of  off-line  and  on-line  op¬ 
erations  at  press  speeds. 

By  integrating  the  Ferag  mailroom 
system  concepts  with  the  pressroom,  a 
reduction  in  the  amount  of  pressroom 
equipment  required  was  reported  by 
both  newspapers.  This  has  resulted  in 
an  attractive  payback  on  the  mailroom 
equipment,  a  tangible  improvement  in 


the  overall  return-on-investment  for 
the  newspaper’s  capital  equipment 
while  at  the  same  time  contributing  to 
product  improvements  and  increased 
advertising  revenues. 

Lewis,  the  Record’s  vicepresident/ 
operations,  explained  that  in  1977  the 
paper  recognized  the  need  to  expand 
and  modernize  its  facilities.  A  top  level 
planning  team  including  the  chairman 
of  the  board  and  all  of  the  operating 
vicepresidents  was  formed  to  develop 
the  program. 

In  describing  The  Record,  Lewis 
said  that  it  served  New  Jersey’s  Bergen 
County  with  70  municipalities,  had  no 
major  city,  and  was  located  just  west  of 
the  George  Washington  Bridge  and 
Manhattan.  With  lifestyles  which  range 
from  the  provincial  to  the  cosmopoli¬ 
tan,  activities  center  on  5  major  shop¬ 
ping  centers  that  contain  branches  of  all 
of  the  major  metropolitan  New  York 
City  stores.  As  New  Jersey’s  largest 


evening  newspaper,  circulation  is  j 

1 50,000  daily  and  more  than  210, CKX)  on  j 

Sunday.  [ 

Unlike  most  newspapers,  equipment 
selection  started  with  the  mailroom. 
Ferag’s  systems  concepts,  as  demons¬ 
trated  in  Europe,  were  selected  as  com¬ 
ing  closest  to  the  Record’s  needs 
although  the  company  had  not  yet  built 
a  system  specifically  for  the  U.S. 
market. 

As  a  part  of  its  program,  the  Record 
was  to  become  the  pilot  U.S.  installa¬ 
tion  for  Ferag’s  automated  conveying, 
palletizing  and  depalletizing  and  in¬ 
serting  systems  approach. 

The  first  Ferag  system  was  installed 
in  the  mailroom  in  1979  connected  by 
single  copy  conveyor  to  the  old  press¬ 
room.  This  approach  provided  the  Rec¬ 
ord  with  the  opportunity  to  tests  its 


specifications  and  let  Ferag  debug  its 
U.S.  market  modifications. 

The  capabilities  of  the  Ferag  system 
to  palletize  pre-prints  and  to  de- 
palletize  into  a  96-page  paper  on-line  at 
press  speeds  with  a  total  combined 
main  jacket  and  insert  capacity  of  250 
broadsheet  pages  strongly  influenced 
the  press  size  and  configuration 
selected,  according  to  Lewis. 

Batz  described  his  newspaper,  Ver¬ 
lag  Dietrichs,  located  in  Kassel,  Ger¬ 
many,  as  a  200,000  circulation  daily 
split  into  18  regional  editions.  Although 
like  most  European  papers,  page 
capacity  requirements  are  lower  than 
similar  North  American  products, 
advertising  ins**;!!  requirements  and  zoning 
needs  are  similar  to  U.S.  publications. 

Verlag  Dietrichs  selected  a  two- 
drum  Ferag  inserting  system  with  high 
speed  palletizing  and  depalletizing 
capability  to  automate  their  inserting 
and  mailroom  operations. 


HCM  Graphics  Systems  housed  its  line  of  color  scanners/separators  in  o 
nautical  setting,  complete  with  soils. 
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THE  NEWS  LIBRARY: 


A  key  to  future 
market  dominance 

By  David  Haughey 

Director  of  Planning, 

Durham  (N.C.)  Herald  and  Sun 

The  growing  power  of  videotex  makes  it  probable  that, 
before  the  end  of  the  century,  most  news  operations  that 
publish  the  newspaper  will  also  be  meeting  the  information 
needs  of  the  public  through  electronic  information  sys¬ 
tems.  This  new  electronic  environment  will  bring  with  it 
challenges  that  newspapers  have  not  had  to  face  in  printed 
form,  and  the  newspaper  library  will  play  a  key  role  in 
meeting  those  challenges. 

One  challenge  that  news  operations  will  be  faced  with  is 
a  weakening  of  the  geographical  protection  they  have  en¬ 
joyed  in  print  form.  The  high  cost  of  delivering  the  paper 
product  necessitates  a  minimum  number  of  subscribers 
per  mile  to  cost-justify  home  delivery  of  the  newspaper. 
This  has  limited  competition  from  “outsiders”  primarily 
to  the  area  of  single  copy  sales. 

In  electronic  form  that  minimum  saturation  is  much  less 
of  a  factor.  What  counts  is  the  total  number  of  subscribers 
in  a  given  market.  How  scattered  they  are  will  have  little 
effect  on  the  overall  cost  of  delivering  the  electronic  pro¬ 
duct.  In  addition,  the  declining  cost  of  satellite  delivery  of 
information  will  eliminate  the  obstacle  of  long  distances.  A 
great  proliferation  of  national  and  international  news  will 
result.  We  can  foresee  far  more  intense  competition  for 
newspapers  who  currently  enjoy  a  monopoly  status  in 
many  areas. 

There  are  three  forces  that  news  operations  will  have  to 
take  advantage  of  to  meet  this  challenge.  One  is  the  need 
for  local  information. 

With  the  proliferation  of  national  and  international 
news,  people  will  still  need  local  news  and  information. 
Indications  are  that  the  demand  for  local  information  will 
increase  in  the  coming  years.  Merely  providing  local  news 
as  we  know  it  today  will  not  be  enough  to  meet  the  com¬ 
petitive  challenge  in  a  given  market:  any  one  of  the  many 
competitors  in  a  market  could  add  local  reporters. 

The  key  is  to  provide  more  than  what  a  few  reporters  can 
provide,  to  go  beyond  current  news  and  to  allow  access  to 
past  information  as  well.  For  example,  a  person  reading 
about  a  proposed  increase  in  property  taxes  on  his 
videotex  screen  may  feel  a  need  to  know,  on  demand, 
more  about  the  history  of  property  taxes  in  that  commun¬ 
ity  and  how  each  past  tax  increase  affected  the  real  estate 
business. 

*The  role  of  the  newspaper  librarian  will  be  of 
crucial  importance  to  newspapers  in  the  com¬ 
petitive  battles  that  lie  ahead.’ 

—  Haughey 

This  kind  of  information  service  could  not  be  provided 
merely  by  reporters.  Only  a  well  organized  on-line  news 
library  could  do  it.  The  result  will  be  a  much  closer  link 
between  the  news  library  and  the  public. 

The  power  of  the  library  to  make  possible  a  comprehen¬ 
sive  local  information  package  will  be  crucial  to  news 
organizations  in  the  battle  to  provide  the  most  useful  in¬ 
formation  service. 

The  second  force  that  news  operations  will  have  to  take 
advantage  of  to  meet  the  challenge  of  the  increased  com- 
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petition  in  their  markets  is  videotex’s  ability  to  save  the 
user  time.  The  problem  of  the  information  age  is  the  availa¬ 
bility  of  too  much  information.  The  news  operation  that 
will  win  in  the  new  competitive  environment  will  offer  the 
information  service  that  is  not  only  the  most  comprehen¬ 
sive,  but  also  the  quickest  and  easiest  to  use. 

This  organizing  of  information  for  quick  retrieval  is 
primarily  a  function  of  the  librarian,  and  it  is  a  skill  that  will 
be  of  great  significance  to  news  operations  in  meeting  the 
new  competition  in  their  markets.  In  performing  this  func¬ 
tion  the  librarian  will  be  involved  more  directly  in  shaping 
the  finished  product.  A  close  relationship  can  be  expected 
to  develop  between  the  librarian  and  the  videotex  editor. 

A  third  force  news  operations  will  have  to  take  advan¬ 
tage  of  to  meet  the  challenge  of  increased  competition  will 
be  reciprocal  support. 

Although  videotex  terminals  may  become  as  portable  as 
newspapers  and  may  display  full-motion  video  and  sound 
in  addition  to  the  text  and  graphics  we  see  today,  it  is  still 
realistic  to  predict  that  the  newspaper  in  paper  form  will 
continue  to  be  a  mass  medium  at  the  turn  of  the  century. 

Videotex  and  the  compu¬ 
ter  each  have  different 
strengths  and  weaknesses. 
If  a  bridge  can  be  built  be¬ 
tween  the  two  and  the 
strengths  of  one  medium 
can  be  used  to  complement 
the  weaknesses  of  the 
other,  the  resulting  syner¬ 
gistic  effect  would  give 
both  media  a  significant 
competitive  advantage. 
(For  example,  the  news¬ 
paper  could  act  as  a  guide 
for  special  services  avail¬ 
able  on  videotex,  and 
videotex  could  refer  read¬ 
ers  to  the  newspaper  for 
coupons.) 

Some  kind  of  coordination  between  videotex  and  the 
newspaper  will  be  necessary  to  make  this  power  to  com¬ 
plement  possible.  Coordination  will  be  necessary  also  to 
prevent  duplication  of  effort  between  the  newspaper  and 
videotex  newsroom. 

Because  videotex  and  the  newspaper  both  will  be  tied 
into  the  library,  the  librarian  is  in  the  ideal  position  to  play 
a  significant  role  in  this  coordination  effort  that  will  give 
the  needed  competitive  advantage  to  the  news  operation 
that  also  publishes  the  local  newspaper. 

In  addition  to  the  challenge  of  greater  competition  with 
more  news  providers,  there  is  another  big  challenge  that 
news  operations  will  be  faced  with  in  the  new  electronic 
environment.  It  is  the  emergence  of  an  information  net¬ 
work  that  will  be  much  more  difficult  to  control  than  the 
newspaper. 

The  design  of  early  videotex  systems  was  similar  to  that 
of  the  newspaper.  There  was  one  huge  central  computer, 
and  each  participant  (retailers,  banks  etc.)  would  rent 
space  on  that  central  computer.  Whoever  owned  and  oper¬ 
ated  the  central  computer  enjoyed  the  same  kind  of 
monopoly  control  that  most  newspapers  enjoy  today. 

The  plummeting  cost  of  computer  technology,  however 
will  be  making  it  cheaper  and  more  efficient  for  each  bank, 
each  retailer,  each  news  provider  to  own  and  operate  its 
own  computer.  In  addition,  many  financial  institutions  and 
a  major  retailer  have  taken  steps  to  develop  their  own 
videotex  systems. 

(Continued  on  page  34) 
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Newspaper  libraries 

(Continued  from  page  33) 

A  primary  videotex  system  operator 
will  still  be  needed  to  connect  these 
independent  computers  and  indepen¬ 
dent  systems  together.  But  this  decen¬ 
tralized  network  will  be  much  more  dif¬ 
ficult  to  control  than  the  newspaper. 
Even  investing  millions  of  dollars  in  the 
ownership  of  a  videotex  system  today 
will  not  guarantee  control  of  a  market’s 
videotex  network  in  the  future. 

In  order  to  prosper  in  the  videotex 
environment,  news  operations  must  be 
more  than  mere  information  providers. 
To  partake  of  the  revc».ue  from  trans¬ 
actional  services  (such  as  shopping  and 
banking)  it  is  essential  that  the  news 
operation  be  situated  in  a  primary  gate¬ 
way  position  in  the  videotex  network. 
That  position  must  lead  most  subscri¬ 
bers  to  access  the  banking,  shopping, 
electronic  classified  and  other  services 
through  the  news  operation’s  service. 

If  the  news  operation  can  establish 
itself  in  this  gateway  position  it  will  be 
able  to  charge  banks,  retailers  and 
other  videotex  participants  for  the  busi¬ 
ness  it  brings  them;  in  the  same  way 
today’s  newspapers  get  most  of  their  re¬ 
venue  from  doing  just  that  with  adver¬ 
tisements. 

An  obstacle  news  operations  will  be 
facing,  however,  is  that  in  videotex,  the 
news  environment  is  less  essential  to 
advertising  than  it  has  been  in  the  news¬ 
paper. 

Until  now,  an  advertising  message 
needed  to  be  carried  in  the  context  of 
news  or  entertainment  to  be  effective. 
But  in  videotex  an  entirely  new  kind  of 
marketing  is  becoming  possible  that  is 
less  dependent  on  context. 

Videotex  offers  a  quick  way  for  users 
to  meet  specific  needs.  For  example, 
videotex  can  tell  grocery  shoppers 
quickly  where  they  will  get  the  best  buy 
given  that  day’s  specials.  If  a  husband 
wants  to  buy  his  wife  a  birthday  pre¬ 
sent,  the  videotex  service  will  offer  gift 
suggestions  based  on  how  much  he 
wants  to  spend  and  the  personality 
questions  he  has  answered  about  his 
wife.  The  danger  for  news  operations  is 
that  videotex  could  operate  without 
news. 

This  means  that  the  gateway  position 
in  videotex,  so  necessary  to  the  econo¬ 
mic  health  of  the  news  operation,  won’t 
automatically  fall  into  the  lap  of  the 
news  operation. 

There  are  many  active  steps  every 
news  operation  will  have  to  take  in  this 
battle  for  primary  gateway  position  in 
its  market.  The  most  important  task, 
and  the  one  in  which  newspaper  libra¬ 
rians  will  play  a  crucial  role,  is  the  task 
of  providing  a  news  and  information 
service  on  videotex  that  is  indispens- 
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able  to  most  citizens. 

If  most  households  are  subscribing  to 
the  news  operation’s  service  and  are 
using  it  regularly,  then  banks,  retailers 
and  the  many  other  videotex  partici¬ 
pants  will  benefit  greatly  from  allowing 
the  news  operation  to  assume  the  pri¬ 
mary  gateway  position,  and  the  news 
operation  will  in  a  position  to  charge 
for  the  business  it  generates  for  each 
participant. 

The  abilities  of  the  librarian  to  con¬ 
nect  the  present  to  the  past,  to  organize 
information  for  quick  and  easy  retriev¬ 
al,  and  to  coordinate  the  newspaper 
and  the  videotex  services  will  be  essen¬ 
tial  to  providing  a  videotex  service  that 
can  assume  the  gateway  position  so 
crucial  to  survival  and  growth  in  the 
electronic  environment. 

It  is  clear  that  the  role  of  the  news¬ 
paper  librarian  will  be  of  great  impor¬ 
tance  to  newspapers  in  the  competitive 
battles  that  lie  ahead.  It  is  also  certain 
that  the  librarian’s  role  will  be  chang¬ 
ing.  A  closer  connection  between  the 
work  of  the  librarian  and  that  of  the 
editor  will  evolve.  There  will  be  a  more 
direct  link  between  the  news  librarian 
and  the  public. 

Newspaper  librarians  will  need  to 
reexamine  and  reconceptualize  their 
role  as  these  changes  take  place.  News¬ 
papers  with  foresight  must  include  their 
librarians  in  the  discussions  about  the 
challenges  that  lie  ahead. 

Quality  control  chief 
named  in  Phoenix 

Alan  G.  DePaoli  has  been  named 
quality  control/research  and  develop¬ 
ment  manager  for  the  Arizona  Republic 
and  the  Phoenix  Gazette. 


Alan  G.  DePaoli 

DePaoli  will  be  responsible  for  the 
general  quality  of  the  newspapers  in 
both  black  and  white  and  color.  He 
had  been  with  the  Graphics  Systems 
Division  of  Rockwell  International  as 
development  engineer  and  had  also 
been  involved  in  research  with  Goss  for 
10  years.  He  was  also  a  research  physi¬ 
cist  at  the  Graphic  Arts  Technical 
Foundation  in  Pittsburgh. 


Danish  Daily  takes 
top  Kodak  prize 

“World’s  Best’’  honors  in  Kodak’s 
annual  “Run  for  the  Money”  newspaper 
color  reproduction  contest  have 
been  garnered  by  Naestved  Tidende,  a 
Denmark  daily. 

J.Klug  Sorensen,  technical  manager 
for  Naestved  Tidende,  supervised  pro¬ 
duction  of  the  color  separations  used  to 
produce  the  entry  judged  best  in  the 
world.  His  crew  chose  to  select  the  col¬ 
or  transparency  to  produce  the  separa¬ 
tions.  Other  winners  chose  to  work 
from  a  color  print.  All  contestants 
aimed  to  provide  the  best  reproduction 
of  Kodak  supplied  artwork  picturing  a 
sailboarder  swimming  choppy  waters. 

The  Danish  news  organization  was 
also  the  small-offset  category  winner 
for  Europe  in  the  competition,  open  to 
newspapers  worldwide  for  the  second 
year  in  a  row. 

In  addition  to  the  “World’s  Best” 
prize,  a  total  of  17  newspapers  in  the 
European,  Latin  American,  US/Cana- 
da,and  Australia/Asia/Africa  regions 
were  selected  as  category  winners. 

The  winners  in  the  Australia/Asia/ 
Africa  division  includes  the  Business 
Times,  Kuala  Lumpur,  Malaysia,  the 
small  offset  champ;  the  Daily  Dispatch, 
East  London,  South  Africa,  the 
medium  offset  winner;  and  the  Straits 
Times,  large  offset  winner  from  Singa¬ 
pore. 

In  the  Latin  American  division,  win¬ 
ners  included  Empresa  Editora  Sigh 
Ltda.  Periodicos,  LaPaz,  Bolivia,  for 
small  offset;  Diario  Do  Grande  ABC, 
Sao  Paulo,  Brazil,  in  the  medium-offset 
category;  and  Diario  La  Tercera  De  La 
Hora,  Santiago,  Chile,  for  large  offset. 
El  Mundo,  San  Juan,  ^erto  Rico,  was 
top  direct-letterpress  entry  in  the  divi¬ 
sion. 

In  the  European  division,  winners  in¬ 
cluded  Ditzen  Druck  Und  Verlags- 
GMBH,  of  Bremerhaven,  for  direct- 
letterpress;  medium-offset  winner  was 
Deia,  of  Bilbao,  Spain;  and  large-offset 
winner  was  Sud-Ouest,  of  Bordeaux, 
France. 

In  the  U.S. /Canada  regional  com¬ 
petition,  the  Minneapolis  Star  and  Tri¬ 
bune,  Minneapolis,  Minnesota,  was 
DiLitho®  press  category  winner;  the 
London  Free  Press,  London,  Ontario, 
Canada,  won  for  its  large-offset  entry. 
Medium-offset  winner  was  the  Daily 
Journal,  Kankakee,  Illinois;  the  Inde¬ 
pendence  Daily  Reporter,  Independ¬ 
ence,  Kansas,  was  awarded  small- 
offset  honors.  The  Press  Democrat, 
Santa  Rosa,  California,  won  the  top- 
division,  direct-letterpress  category. 

Kodak  awarded  a  total  of  $22,000  in 
the  Run  For  The  Money  contest. 
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“what  stress  is  and  what  it  can  do  to 
their  bodies.” 

The  program  included  an  individual 
session  with  a  psychologist  who  gave 
personal  instruction  on  managing 
stress  and  used  biofeedback  techniques 
to  teach  people  more  about  their 
bodies’  reaction  to  stress. 

Biofeedback  is  a  popular  component 
of  several  stress  programs  at  newspa¬ 
pers,  and  Constantino  is  a  booster  of 
the  technique. 

“Biofeedback  lets  people  learn  what 
it  feels  like  to  be  relaxed  and  teaches 
them  how  to  get  that  same  feeling  with¬ 
out  using  the  machines,”  she  said.  She 
said  the  process  involves  using  electro¬ 
nic  machinery  which  monitors  body 
functions  affected  by  stress  and  relaxa¬ 
tion  such  as  temperature,  muscle  ten¬ 
sion,  and  sweat  gland  output. 

Constantino  said  the  St.  Petersburg 
papers  have  known  “nothing  but  posi¬ 
tive  results”  from  their  wellness  prog¬ 
ram  “from  better  morale  to  major  dis¬ 
eases  discovered  early  and  treated.  It 
puts  people  back  at  work.” 

Madelyn  P.  Jennings,  senior 
vicepresident  for  human  resources  at 
Gannett  Co.,  said  in  the  next  few 
months  she  plans  to  develop  an 
“education  module  for  stress  manage¬ 
ment.” 

“It  will  be  a  program  for  instructing 
supervisors  at  the  local  level,”  she 
said,  adding  Gannett  also  includes 
programs  on  stress  management  for  its 
meetings  on  the  national  level. 

Jennings  believes  one  way  most 
newspapers  already  deal  with  stress 
management  is  by  “selecting  people 
who  thrive  on  stress”  as  employees. 
And  people  who  thrive  on  deadline 
pressures  are  the  ones  most  likely  to 
choose  a  journalism  career  to  begin 
with,  she  added. 

“We  start  with  a  positive  that  says 
some  stress  is  good  for  you  and  can 
result  in  higher  performance,”  she 
said.  “We  think  it’s  a  fact  of  life  and 
way  of  life,  but  you  have  to  learn  how  to 
control  it.” 

Stress  is  “cumulative,”  Jennings 
noted .  “  If  an  employee  has  too  much  of 
it  and  can’t  manage  it,  then  they  get 
sick.”  She  added  that  Gannett  has 
found  that  marital  and  family  problems , 
getting  a  new  boss  “or  having  a  peer 
you  didn’t  get  along  with  being  prom¬ 
oted  to  become  your  boss”  can  be 
“much  more  powerful”  in  producing 
stress  “than  having  too  much  work  to 
do.” 

Glenn  Horstman,  who  runs  the  em¬ 
ployee  assistance  program  at  the  Min¬ 
neapolis  Star  and  Tribune  said  the 
newspaper’s  stress  management  pro- 
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gram  was  started  to  help  employees  deal 
with  all  the  changes  taking  place  at  the 
paper. 

“We  saw  an  influx  of  people  with 
personal  problems,”  Horstman  said. 
“The  changes  created  a  lot  of  stress  on 
the  job  and  it  carried  home.  The  little 
problems  at  home  start  going  to  hell.” 

The  organizational  changes  produc¬ 
ing  stress  began  with  the  merger  of  the 
Star  and  Tribune  into  one  morning  pa¬ 
per  followed  by  the  early  retirement  of 
126  people,  which,  Horstman  said,  dis¬ 
rupted  many  long-term  relationships  at 
the  paper.  Turmoil  among  the  paper’s 
top  management — caused  by  the  res¬ 
ignation  of  one  publisher,  Don  Dwight, 
the  dismissal  of  another,  John  Cowles 
Jr.,  and  the  resignation  of  the  editor, 
Charles  Bailey — served  to  make  an 
already  stressful  situation  worse, 
Horstman  said. 

EAP  held  “informational  meetings” 
attended  by  an  outside  consultant  to 
kick  off  its  stress  management  program 
and  had  an  additional  meeting  for  su¬ 
pervisors  which  focused  on  how  to  de¬ 
tect  employee  stress  and  relieve  it, 
Horstman  said.  As  a  follow-up,  EAP 
plans  to  get  down  to  “more  specifics” 
on  coping  with  stress  in  groups  of  50 
employees.  There  will- be  separate  fol¬ 
low-up  sessions  for  supervisors,  with 
25  in  each  group. 

Horstman  said  the  newspaper  is  now 
considering  adding  weight  control  and 
smoking  cessation  programs  and  may 
begin  an  overall  health  enhancement 
program.  The  paper  is  also  looking  into 
a  deal  with  the  YMCA  to  offer  em¬ 
ployees  membership  discounts. 

At  the  Los  Angeles  Times,  Phil 
Gowens,  a  training  and  development 
specialist,  created  a  stress  management 
program  for  the  newspaper’s  computer 
department  which  focused  on  “com¬ 
municating  and  interpersonal  kinds  of 
things — how  do  we  act  as  a  group  and 
what  does  pressure  do  to  me.” 

“People  who  work  with  machines 
develop  a  comfort  with  them  and  find 
them  less  complicated  than  dealing 
with  people,”  he  said.  The  computer 
people  “felt  isolated”  at  the  Times, 
Gowens  continued,  “and  most  of  the 
problems  dealt  with  a  need  for  more 
open  communication  with  each  other 
and  other  departments.” 

Gowens  said  he  “sells”  the  stress 
program  to  management  as  a  “return 
on  investment.  A  happier  and  healthier 
worker  will  save  you  money  and  in¬ 
crease  productivity.” 

Newsday  arranged  for  a  licensed 
psychologist  from  an  outside  firm  to 
operate  from  an  office  at  the  paper  to 
provide  confidential  counseling  to  em¬ 
ployees  with  personal  problems  affect¬ 
ing  their  performance.  The  consulting 
firm  also  has  set-up  a  24  hour  hotline  for 
employees. 

Newsday’s  Ruinsky  said  the  paper  as 


part  of  its  EAP  has  held  training  ses¬ 
sions  for  supervisors  on  stress  “to  clue 
them  in  on  what  to  look  for”  and  has 
held  a  series  of  meetings  for  the  staff  to 
inform  them  about  how  the  employee 
assistance  program  can  help  them. 

Dennis  Mannix,  director  of  em¬ 
ployee  relations  for  Newsday,  said  the 
paper  is  developing  “people-to-people 
type  programs”  designed  to  open  up 
lines  of  communication  between  em¬ 
ployees  and  top  management.  He  said 
the  program  would  involve  having 
small  groups  of  employees  meet  with 
the  publisher,  David  Laventhol,  or 
president,  Robert  Johnson,  to  “discuss 
things  of  mutual  interest.” 

Mannix  said  he  is  also  investigating  a 
“productivity  incentive  plan”  and 
“perhaps  quality  circles”  and  noted 
that  Newsday  in  the  near  future  will 
hire  “a  manager  of  human  resources 
whose  main  responsibility  will  be  the 
management  training  program.” 

Pat  Renfroe,  manager  of  personnel 
relations  for  ANPA  and  executive 
secretary-treasurer  of  Newspaper  Per¬ 
sonnel  Relations  Associaton,  said  the 
two  organizations  can  service  as  “a 
central  source  of  resources  and  in¬ 
formation”  for  newspapers  wishing  to 
set  up  employee  assistance  and  stress 
management  programs. 

Despite  what  is  being  done,  Renfroe 
believes  newspapers  still  lag  behind 
other  industries  in  providing  em¬ 
ployees  with  various  assistance  pro¬ 
grams.  She  said  part  of  the  problem  is 
that  for  the  past  decade  newspapers 
have  focused  on  the  need  to  compute¬ 
rize  their  operations  and  develop  other 
new  communications  technologies. 

Another  factor,  she  said,  is  that  while 
newspapers  were  able  to  realize  quick¬ 
ly  the  necessity  of  dealing  with  specific 
employee  problems  relating  to  drugs 
and  alcohol,  “stress-related  problems 
are  just  not  as  visible  to  managers. 
They  have  to  spend  some  time  analyz¬ 
ing  it.” 

“We’re  a  labor  intensive  industry 
and  that’s  where  we  should  be  spending 
our  dollars,”  she  continued.  “Pub¬ 
lishers  are  becoming  very  conscious  of 
the  importance  of  their  people.”  Other 
newspapers  which  have  some  form  of 
employee  assistance  and/or  stress  man¬ 
agement  program,  Renfroe  said,  are 
Baton  Rouge  Morning  Advocate  and 
States  Times,  Dallas  Times  Herald, 
Lexington  Herald-Leader,  and  New¬ 
port  News  Daily  Press  and  Times- 
Herald. 

“It’s  a  positive  trend  and  one  that 
should  continue.” 

Editors  are  becoming  aware  of 
stress-related  problems  too.  The 
Newsroom  Committee  of  Associated 
Press  Managing  Editors  has  mailed  out 
2,500  questionnaires  to  begin  a  study 
on  how  stress  affects  editors  health  and 
job  performance. 
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Syndicates 


By  David  Astor 


Teen-oriented  TCS  strip  beginning 


The  name  of  Mick  Jogger  gets  drummer  Artie  off  of  his  cloud. 


great  deal  of  material  for  “Elwood” 
around  their  southern  California 
homes. 

“I’ve  seen  a  lot  of  humorous  things 
over  the  years,”  said  Forman,  a  movie 
scriptwriter,  baseball  coach,  ex-high 
school  teacher,  and  California  State 
University  graduate.  “For  instance, 
every  kid  in  the  world,  when  he  hits  15, 
wants  to  start  a  rock  band.  It’s  uni¬ 
versal.” 

Templeton,  a  UCLA  graduate,  is  a 
toy  designer  and  former  advertising  art 
director. 

The  cartoonists,  who  also  collabo¬ 
rate  on  “The  Sporting  Life”  for  the 
Tribune  syndicate,  used  (and  say  they 
will  continue  to  use)  focus  groups  to  try 
to  make  sure  that  their  strip  accurately 
reflects  teen  life. 


“Elwood,”  a  teen-oriented  comic  by 
the  “Motley’s  Crew”  team  of  Tom 
Forman  and  Ben  Templeton,  is  sche¬ 
duled  to  debut  July  11. 

The  Tribune  Company  Syndicate- 
distributed  strip  has  already  been 
signed  on  by  such  newspapers  as  the 
New  York  Daily  News,  Minneapolis 
Star  and  Tribune,  Miami  Herald,  Phi¬ 
ladelphia  Inquirer,  Rocky  Mountain 
News,  Seattle  Times,  Chicago  Tri¬ 
bune,  Dallas  Morning  News  and  San 
Antonio  Light. 

Elwood,  the  comic’s  star,  is  a  15- 
year-old  garage  band  leader  who  fanta¬ 
sizes  about  rock  stardom.  His  band’s 
other  members  include  Marlene,  the  in¬ 
telligent,  mature  bass  guitarist  who 
claims  to  be  Elwood’s  true  love;  Cindy, 
the  egotistical,  lip-glossed  lead  singer 
who  Elwood  has  a  crush  on;  and  Artie, 


Forman  Templeton 


the  “cool,”  cigarette-smoking  drum¬ 
mer  who  owns  a  custom  van.  And  there 
is  also  Horton,  the  computer  whiz  who 
manages  the  amateurish  but  hard¬ 
working  adolescent  band.  He  gets  the 
rockers  such  playing  dates  as  an 
appearance  at  the  grand  opening  of 
“Sam’s  Shoe  Shines.” 

As  fathers  of  17-year-old  boys,  wri¬ 
ter  Forman  and  artist  Templeton  find  a 


Direct  mail  for  ‘Strobe’ 

TSI  Syndicate  Features  has  launched 
a  direct  mail  promotion  aimed  at  gener¬ 
al  circulation  dailies  for  “Strobe,”  a 
Washington-based  entertainment  and 
celebrity  interview  column. 

The  mailing  features  a  multi-colored 
tongue  depressor  mounted  on  letter¬ 
head  emblazoned  with,  “At  last!  Re¬ 
lieve  gossip  column  blahs!”  The  en¬ 
velope  offers  a  “free  medical  kit  in¬ 
side.” 

The  once-weekly  650-word  column, 
which  began  two  years  ago,  currently 
runs  in  33  black-owned  weekly  news¬ 
papers,  according  to  sales  manager 
Warren  Bryant.  Strobe  is  written  by 
Tim  Walter,  who  is  white,  and  does  not 
have  a  particular  black  slant — although 
Bryant  noted  that  black  entertainers 
and  celebrities  are  among  those  fre¬ 
quently  interviewed. 

Walter  has  talked  to  such  people  as 
Muhammad  Ali,  Milton  Berle,  Linda 
Blair,  Cab  Calloway,  Rosemary 
Clooney,  Lola  Falana,  Aretha  Frank¬ 
lin,  Joe  Frazier,  A1  Green,  Charlton 
Heston,  Waylon  Jennings,  Shirley 
MacLaine,  Rita  Moreno,  Nancy  and 
Ronald  Reagan,  Lionel  Richie,  Diana 
Ross  and  Tina  Turner. 

“Strobe,”  according  to  the  promo¬ 
tion  piece,  contains  more  than  “who 
slept  with  whom”  gossip.  Walter, 
formerly  a  correspondent  and  critic  for 
Billboard  magazine,  said,  “The  column 
explores  motivations  with  a  slant  on 
inspiring  readers.  Many  of  these  celeb¬ 
rities  are  ordinary  people  who  had  ex¬ 
traordinary  goals  .  .  .  .” 

TSI  is  based  at  P.O.  Box  19531, 
Washington,  D.C.  20036. 

Cartoons  ‘draw  the  line’ 

A  compilation  of  editorial  cartoons, 
comics  and  illustrations  dealing  with 
the  issue  of  nuclear  disarmament  has 
been  published  by  the  New  York  City- 
based  Penguin  Books. 

(Continued  on  page  39) 
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Artie  tells  the  scandalized  Elwood  about  his  sinful  action. 


§mne$ 

NEWS  SERVICE 


A  A  The  New  York  Times 
\  \  News  Service  provides 
a  valuable  dimension  to 
the  coverage  of  the  Post- 
Dispatch’s  Washington 
Bureau  and  national  staff. 
Its  analyses  and  enterprise 
efforts  extend 
our  reach. 


David  Llpman 

Managing  Editor 
St.  Louis  Poet  Dispatch 


East:  contact  Sam  Summerlin  or  Harriet  Stanton,  212-972-1070. 
West:  contact  Paul  Finch,  213-852-1579. 
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Guisewite  works  overtime  on  ‘Cathy’ 


Faster  than  a  speeding  typewriter!  More  powerful 
than  a  garbage  disposal!  Able  to  leap  tall  piles  of 
laundry  in  a  single  bound!  It’s  SALLY  FORTH, 
working  mother  and  heroine  of  Greg  Howard’s 
refreshingly  contemporary  comic  strip. 

Armed  with  a  sense  of  humor  far  beyond  that  of 
mortal  men,  Sally  juggles  marriage,  motherhood  and 
a  career  -  and  does  it  so  well  that  Howard  recently 
received  the  Vanguard  award  from  Women  In  J-. 

Communications  for  “a  communications  effort  that  ^ 
positively  and  non-stereotypically  portrays  women."  £ 

See  for  yourself  why  20  million  liberated  readers 
(men  and  women  alike!)  watch  daily  for  SALLY  ^ 

FORTH  in  more  than  100  newspapers,  including  the 
Chicago  Sun-Times,  the  Los  Angeles  Times,  The 
Washington  Post,  The  Miami  Herald  and  The  Boston 
Globe.  Call  our  sales  department  collect  (714/549- 
8700)  for  more  information. 

FIELD  NEWSPAPER  SYNDICATE  •  1703  KAISER  AVENUE  •  IRVINE,  CA  92714  •  (714)  549-8700 

A  DIVISION  OF  FIELD  ENTERPRISES.  INC  IS 
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By  David  Astor 

How  does  Cathy  Guisewite  find  the 
time  to  draw  “Cathy,”  create  licensed 
products  based  on  the  comic  strip, 
travel  to  promote  her  work,  and  grant 
interviews  to  scores  of  publications? 

“I  don’t  do  anything  else  except 
what  the  job  requires  from  the  time  I 
wake  up  to  the  time  I  go  to  bed,”  said 
Guisewite .  ‘  ‘The  only  other  thing  I  real¬ 
ly  have  to  do  is  walk  my  dog!” 

The  32-year-old  cartoonist  added, 
“It  used  to  take  me  all  of  my  working 
hours  to  do  the  strip.  But  I  guess  ‘work 
expands  to  fill  up  the  time.’  I  continue 
to  fit  new  things  into  my  schedule,  and 
the  strip  gets  done  in  less  and  less 
time.” 

Guisewite,  speaking  during  an  E&P 
interview,  noted  that  she  would  again 
devote  all  her  efforts  to  the  strip  if  she 
felt  tliat  the  other  “Cathy”-related 
activities  were  impinging  on  its  quality. 
But  she  said  that  these  activities  “sort 
of  refuel”  her  energy  for  creating  the 
strip  and  help  her  in  thinking  up  ideas 
for  gags  and  story  lines. 

One  reason  Guisewite  spends  less 
time  with  the  strip — which  stars  a 
young,  single,  angst-ridden  junior  ex¬ 
ecutive  humorously  torn  between 


feminist  and  traditional  beliefs — is  that 
her  drawing  has  improved  greatly  over 
the  years.  “If  I  wanted  Cathy  to  wave 
at  someone,  it  used  to  take  me  half  the 
afternoon,”  she  remembered  with  a 
laugh. 

Guisewite  was  without  art  training 
because  she  hadn’t  planned  to  be  a  car¬ 
toonist  when  she  grew  up.  If  it  wasn’t 
for  her  mother  Anne,  explained  the 
“Cathy”  creator,  she  would  never 
have  had  a  syndicated  comic  strip  “in  a 
million  years.” 

While  working  for  a  Michigan  ad 
agency  during  the  mid-1970s,  Guise¬ 
wite  would  write  letters  to  her  mother 
that  included  funny  sketches  about  her 
life.  Anne  Guisewite  thought  they  were 
wonderful  (as  parents  often  think  their 
children’s  work  is),  and  threatened  to 
send  the  drawings  to  a  syndicate. 

Cathy  Guisewite,  embarrassed  at  the 
thought  of  her  mother  doing  that,  sent 
some  cartoons  herself  to  Universal 
Press  Syndicate.  UPS  came  to  the  same 
conclusions  as  Anne  about  the  draw¬ 
ings,  and  immediately  offered  Guise¬ 
wite  a  contract. 

Before  “Cathy”  debuted  in  1976, 
there  was  the  matter  of  the  strip's  title. 
Universal  suggested  that  Guisewite 
(rhymes  with  “rice-white”)  name  it  af- 


Cathy  Guisewite  (HARA  photo). 

ter  herself,  but  the  cartoonist  at  first 
declined.  “I  thought  it  would  be  embar¬ 
rassing — and  it  has  been!”  she  said. 
“But  when  it  came  down  to  it,  I  did  feel 
a  close  connection  with  the  character. 
Other  names  just  didn’t  sound  right.” 

Just  how  much  is  the  real-life  Cathy 
Guisewite  like  the  comic  strip  Cathy? 
The  cartoonist  said,  “I  like  to  think  I’m 
older  and  wiser  and  more  in  control. 
I’m  really  more  a  combination  of  all  the 
characters.” 

(Continued  on  page  38) 


Cathy 

(Continued  from  page  37) 

These  characters  include  Cathy,  her  Some  of  the 
feminist  friend  Andrea,  her  chauvinis-  many  licensed 
tic  on-again,off-again  boyfriend  Irving,  'Cathy'  products 
and  her  mother.  Guisewite  emphasized  include  ceramics 
that  there  is  only  a  “little  bit”  of  Irving  manufactured  by 

in  her,  “but  there  is  definitely  part  of  George-Good 
mom  in  me.  She  made  sure  of  that!”  Corp.,  City  of  In- 
Yet  Guisewite  does  feel  that  there  dustry,  Calif. 

are  strong  similarities  between  her  and  - - 

Cathy.  She  said  Cathy  “reflects  sort  of 
my  emotional  side — my  insecurities, 
confusions,  and  frustrations.”  The  real 
Cathy  might  be  more  successful  than 
the  cartoon  one,  but  Guisewite 
observed,  “Part  of  success  is  having  she  felt  comfortable  there  anyway,  be-  Corp. — often  feature  sayings  such  as 
more  demands.  Sometimes  I  feel  like  cause  it  reminded  her  of  the  small  “Live  .  .  .  laugh  .  .  .  love  .  .  .  but 
Cathy  when  she  says, ‘Hold  my  calls —  Michigan  town  in  which  she  grew  up  first  wake  up”;  “Your  mother  knows 
I’m  having  a  nervous  breakdown!,’  as  and  was  “secure,  warm  and  pretty.”  what  you’re  doing”;  “Productivity  is  in 
papers  fly  all  over  the  place.”  Guisewite  creates  “Cathy”  strips  direct  proportion  to  the  amount  of  trash 

Guisewite  also  noted  that  she  has  (which  now  appear  in  almost  400  news-  generated”;  “Chocolate  is  my  life”; 
shared  Cathy’s  frustrations  with  jug-  papers)  in  the  attic  of  her  Santa  Barbara  “Inhonorofyourbirthday  lateacake”; 
gling  the  demands  of  a  career  and  a  residence.  She  does  much  of  her  car-  “Gossip  welcome  here’’;  “A 
relationship.  tooning  work  in  the  morning,  often  watched  phone  never  rings”;  “Stand 

And  Guisewite  said  that  Cathy  often  writing  several  strips  at  a  time  as  music  back.  I  had  a  bad  day  at  the  office”;  and 
ends  up  doing  things  after  she  does  plays  in  the  background.  Guisewite  “I  have  it  all  .  .  .  the  worst  of  both 
them  in  real  life.  “Sometimes  a  particu-  said  she  likes  various  kinds  of  music,  worlds.” 

lar  event  will  inspire  a  series  of  strips,  but  if  she  finds  a  song  that  is  particular-  Guisev/ite  said  she  makes  sure  that 
such  as  a  high  school  reunion  I  went  to.  ly  motivating,  she  will  tape  it  and  play  it  she  doesn’t  approve  a  product  unless  it 
But  it  took  three  years  after  (the  reun-  over  and  over  to  create  sort  of  a  is  something  that  she  would  buy  her- 
ion)  to  have  a  sense  of  humor  about  it  “hypnotic”  effect.  self.  But  the  University  of  Michigan 

(andfinally  write  the  strips).  There  was  The  cartoonist  also  likes  to  work  in  graduate  added  jokingly,  “Keep  in 
a  time  lapse  on  that  one!”  the  evening  while  watching  movies,  mind  that  I  buy  a  lot  of  things!” 

“If  I  meet  someone,  she  might  meet  But  if  the  movie  is  extremely  absorb-  There  have  also  been  nine  “Cathy” 
someone,”  added  Guisewite.  “If  I’m  ing,  “The  pen  stays  clutched  in  my  books,rangingfromcomicstripantho- 
travelingalot,  ItendtosendCathyona  hand  for  two  hours  and  it  never  hits  logies  to  “survival”  and  “coping” 
business  trip.”  paper,”  said  Guisewite.  “But  at  least  guides.  An  upcoming  collection  of 

The  cartoonist  did  quite  a  bit  of  it’s  been  in  my  hand!”  strips  is  called,  A  Mouthful  of  Breath 

traveling  in  1980,  when  she  left  Detroit  Guisewite  prefers  to  work  on  the  Mints  and  No  One  to  Kiss. 
to  live  in  California — but  with  no  par-  strip  while  alone,  so  she  often  uses  the  An  animated  or  live-action  television 
ticular  destination  in  mind.  “I  traveled  afternoon — when  her  secretary  and  show  may  be  in  the  offing  within  about 
up  and  down  the  coast  (for  several  graphics  designer  come  in— to  design  a  year.  Guisewite  said  she  was  pleased 
months)  trying  to  find  the  ‘perfect’  and  write  copy  for  licensed  products,  with  the  segment  of  NBC’s  Mother’s 
place,”  she  said.  “After  a  couple  There  are  now  almost  40  companies  Day  Sunday  Funnies  t\  specia]  May  S 
weeks,  dog  food  was  spilling  out  of  the  manufacturing  about  300  Cathy  items,  that  featured  her  cartoon  characters 
trunk,  little  scraps  of  paper  (with  including  pens,  stationery,  greeting  played  by  live  people,  including  Patti 
‘Cathy’  ideas)  were  everywhere,  and  cards,  mugs,  posters,  briefcases,  tote  Johns  as  Cathy, 
correspondence  was  building  up  in  the  bags,  pillows,  cookie  jars,  hand  mir-  Guisewite  is  so  overwhelmed  by  fan 
glove  compartment.  Mail  was  for-  rors,  watches,  alarm  clocks,  soap,  mail  that  she  isn’t  yet  sure  what  the 
warded  to  me  in  20  different  hotels.  address  books,  dolls,  puzzles,  sleep-  response  of  her  comic’s  readers  is  to 
“By  the  time  I  rolled  into  Santa  Bar-  wear,  underwear,  wastebaskets,  beach  seeing  Cathy  played  by  a  live  actress. 

bara,  I  was  at  the  cracking  point.  I  real-  towels,  and  diaries.  The  products —  Eighteen-to-34  year-old  women _ the 

ly  wanted  to  unpack.”  Guisewite  said  marketed  by  Universal  Licensing  strip’s  core  audience _ send  the  most 

letters,  followed  by  mothers  of  females 
Cathy  tells  Andrea  about  Irving's  interest  in  the  theater.  that  age.  “The  last  year.  I’ve  been  get¬ 

ting  a  lot  more  mail  from  men,”  said 
Guisewite,  who  noted  that  the  men 
used  to  write  that  Cathy  reminded  them 
of  their  girlfriends  or  sisters.  Now,  she 
added,  many  men  are  saying  that  Cathy 
is  like  themselves. 

When  asked  why  readers  like 
“Cathy”  so  much,  Guisewite  said  the 
strip  “is  very  reassuring  to  people,” 
who  often  feel  the  pressure  to  “be  per¬ 
fect.”  She  also  noted  that  the  comic 
covers  the  “four  basic  ‘guilt  groups’ — 
food,  love,  mother  and  career.” 
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Syndicates 

(Continued  from  page  36) 


War  Heads:  Cartoonists  Draw  the 
Line  includes  the  work  of  such  people 
as  Tony  Auth  of  the  Washington  Post 
Writers  Group;  Paul  Conrad  of  the  Los 
Angeles  Times  Syndicate;  Jules  Feiffer, 
M.G.  Lord,  Pat  Oliphant  and  Garry 
Trudeau  of  Universal  Press  Syndicate; 
Doug  Marlette  of  King  Features  Syndi¬ 
cate;  Mike  Peters  and  Ben  Sargent  of 
United  Feature  Syndicate;  and  Don 
Wright  of  the  Tribune  Company  Syndi¬ 
cate  (although  his  cartoon  in  the  book 
was  drawn  when  he  was  with  Special 
Features/Syndication  Sales). 


UNtVftSAl  mss  SYNDIC  ATI  C  l»il  G  I 

NoiYommR' 
neAcnNenrs 
If 5  A  JUST  A  BORPER 
mppm! 

60IN6  wedL  All  WEsa 
NUCLBARl^m  Cl/WLmw 
—  MUSHROOMS?] 


One  of  the  'War  Heads'  cartoons. 


The  book,  from  which  all  royalties  go 
to  the  Nuclear  Weapons  Freeze  Cam¬ 
paign,  features  an  introduction  by 
George  Plimpton.  He  notes,  “It  is  very 
difficult  to  come  down  on  the  wrong 
side  of  the  truth  about  the  subject  this 
present  volume  confronts.  Nuclear 
proliferation  is  surely  the  craziest  ex¬ 
cess  in  the  morbid  history  of  weaponry. 
Military  follies,  their  by-products,  and 
the  artifacts  of  war  being  so  monstrous, 
caricaturing  them  has  always  been  a 
cartoonist’s  preoccupation  and 
staple.” 


Touting  the  ‘Handyman’ 

The  Register  and  Tribune  Syndicate, 
in  an  effort  to  sell  its  “Super  Handy¬ 
man”  column,  has  been  sending  letters 
to  editors  that  cite  rising  professional 
trade  rates. 

The  letters,  signed  by  syndicate  pres¬ 
ident  Dennis  R.  Allen,  point  to  a  1983 
study  showing  that  bricklayers  charge 
$9  to  $14.10,  carpenters  $6  to  $15.17, 
electricians  $1 1 .30  to  $17. 18,  and  plum¬ 
bers  $15.15  to  $16.47  per  hour  in  va¬ 
rious  parts  of  the  country. 

The  thrice-weekly  illustrated  “do-it- 
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yourself’  column,  by  A1  Carrell,  cur¬ 
rently  runs  in  such  newspapers  as  the 
Baltimore  News-American,  Cleveland 
Plain  Dealer,  Dallas  Morning  News, 
Kansas  City  Star  and  St.  Louis  Post- 
Dispatch. 

Fiction  runs  in  papers 

A  total  of  1 1 1  fiction  stories  are  being 
distributed  free  to  10  newspapers,  each 
of  which  has  promised  to  run  two  a 
month  for  the  next  year.  The  Arizona 
Republic  and  Minneapolis  Star  and  Tri¬ 
bune  this  month  were  the  first  to  pub¬ 
lish  the  pieces. 

The  stories  were  selected  from 
among  800  manuscripts  submitted  by 
National  Endowment  of  the  Arts  fel¬ 
lows  and  members  of  PEN  American 
Center,  a  writers’  service  organization. 
The  joint  project  of  the  NE  A  and  PEN 
is  designed  to  get  more  fiction  into 
newspapers. 

Each  winning  author  receives  $500 
plus  $50  for  each  time  a  newspaper  pub¬ 
lishes  his  or  her  story.  Some  of  the  win¬ 
ners  are  well-known  writers — such  as 
Joyce  Carol  Oates — attracted  by  the 
combined  5.2  million  circulation  of  the 
participating  papers. 

Pavlov  products  parade 

Products  based  on  the  Universal 
Press  Syndicate-distributed  “Pavlov” 
comic  will  eventually  include  plush 
dolls,  plush  bean  bags  and  clip-ons, 
hand  puppets,  vinyl  miniatures, 
mechanical  walkers,  children’s  mini¬ 
stationery  items,  t-shirts  and  sweat¬ 
shirts. 

Velva  Sheen  Mfg.  Co.,  Cincinnati, 
was  signed  by  Universal  Licensing 
Corp.  to  produce  the  shirts,  and  R. 
Dakin  and  Co.,  San  Francisco,  will 
manufacture  the  other  items  based  on 
the  zany  cartoon  canine.  The  firms  join 
several  other  “Pavlov”  licensees  who 
have  created  such  items  as  greeting 
cards,  calendars,  books,  and  tote  bags. 

Canadian  Ted  Martin’s  comic  is  also 
being  developed  as  a  Saturday  morning 
animated  television  series. 

King  tabs  systems  mgr. 

Theresa  Toth  has  been  named  mana¬ 
ger  of  systems  operations  for  King  Fea¬ 
tures  Syndicate.  She  will  coordinate  all 
data  processing  operations  and  estab¬ 
lish  long-term  software  programs  with 
the  goal  of  automating  all  financial  pro¬ 
cedures. 

Toth,  who  will  also  accept  assign¬ 
ments  from  King  Features  Entertain¬ 
ment,  King  Features  Licensing,  and 
other  divisions,  reports  to  resident  con¬ 
troller  Vernon  Clark. 

Prior  to  joining  King,  Toth  worked  as 
a  senior  consultant,  project  manager 
and  staff  programmer  with  such  com¬ 
panies  as  New  York  Telephone,  Amer¬ 


ican  Express  and  Chase  Manhattan 
Bank. 

She  earned  a  degree  in  computer 
programming  from  the  Albert  Merrill 


School,  attended  IBM  School,  re¬ 
ceived  special  training  from  Mincron 
SBC  Corp.,  and  is  now  working  to¬ 
wards  an  accounting  degree  at  Queens- 
borough  Community  College. 

McCay  works  acquired 

Fifty  original  works  of  cartoonist 
Winsor  McCay  (1869-1934)  have  been 
acquired  by  Ohio  State  University's 
Library  for  Communication  and 
Graphic  Arts.  The  editorial  cartoons 
and  strips  appeared  in  newspapers 
throughout  the  country  early  this  cen¬ 
tury. 

The  cartoonist’s  strips  included 
“Dreams  of  a  Rarebit  Fiend,”  “Little 
Nemo  in  Slumberland,”  and  “Gertie 
the  Trained  Dinosaur.”  McCay  work¬ 
ed  for  the  Cincinnati  Times-Star,  Cin¬ 
cinnati  Commercial  Tribune,  Cincin¬ 
nati  Enquirer,  New  York  Herald  Co., 
and  Hearst. 

McCay  was  also  a  pioneer  in  the  field 
of  animation,  producing  what  was  re¬ 
portedly  the  first  feature-length  film 
cartoon — The  Sinking  of  the  Lusitania. 

Cable  tv  column  arrives 

Andee  Beck,  the  recent  Portland 
Oregonian  tv  columnist  and  Portland 
Journal  tv  editor,  has  signed  with  the 
Los  Angeles  Times  Syndicate  to  write  a 
daily  column  on  the  cable  television  in¬ 
dustry. 

The  columnist,  who  will  also  write 
special  features  on  the  entertainment 
industry  at  large,  served  last  year  as 
vicepresident  of  the  Television  Critics 
Association. 


For  vegetarian  cooking 

A  weekly  vegetarian  cooking  column 
is  being  syndicated  by  Vegetarian 
Times  magazine,  which  is  based  at  P.O. 
Box  570,  Oak  Park,  Ill.  60303.  One  re¬ 
cent  column,  for  instance,  offered  re¬ 
cipes  for  falafel,  “dieter’s  falafel,”  pita 
bread,  and  tahini  sauce. 
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China’s  English-language 
daily  debuts  in  8  U.S.  cities 


By  M.L.  Stein 

The  China  Daily,  mainland  China’s 
only  English-language  daily  newspaper, 
has  launched  a  North  American  edi¬ 
tion  now  available  in  10  cities  in  the 
U.S.  and  Canada,  it  was  announced  in 
San  Francisco. 

Managing  editor  Feng  Xiliang,  a  Uni¬ 
versity  of  Missouri  journalism  gradu¬ 
ate,  said  2,000  copies  at  250  are  current¬ 
ly  being  distributed,  with  the  number 
expected  to  rise  to  between  3,000-5,000 
by  the  end  of  the  year. 

Feng  reported  that  camera-ready 
pages  are  flown  each  day  to  New  York, 
where  the  North  American  edition  is 
printed.  From  there,  the  papers  are  dis¬ 
patched  to  Washington,  Boston,  Chica¬ 
go,  Philadelphia,  San  Francisco,  Los 
Angeles,  Houston,  Toronto  and  Van¬ 
couver. 

The  paper  Americans  see  is  the  same 
one  printed  in  its  home  base  of  Beijing 
but,  according  to  Feng,  plans  are  afoot 
to  eventually  make  over  for  a  distinc¬ 
tive  American  edition. 

The  six-day  China  Daily  was  started 
in  Beijing  two  years  ago  to  serve  the 
growing  English-speaking  community 
in  China  in  the  aftermath  of  the  normal¬ 
ization  of  diplomatic  relations  between 
the  United  States  and  China.  Feng  said 
70,000  copies  of  the  newspaper  are 
circulated  in  China,  mainly  to  the  dip¬ 
lomatic  community,  journalists  and 
tourists. 

Feng  was  among  the  China  Daily’s 


CHINA  DAILY 


Funeral  committee  formed  for  Liao  ('hengzhi 


top  officials  and  other  Chinese  dignitar¬ 
ies  at  a  reception  they  held  June  16  in 
San  Francisco  for  the  media,  local  busi¬ 
ness  executives,  state  and  city  officials 
and  members  of  the  academic  com¬ 
munity. 

Also  present  were  the  China  Daily’s 
president  and  publisher  Jiang  Muyue, 
and  its  editor-in-chief,  Liu  Zunqi,  who 
also  is  vicepresident  of  the  All-China 
Journalists  Association. 

Jiang  said  one  of  the  paper’s  main 
goals  is  to  “promote  friendship  be¬ 
tween  the  United  States  and  China.’’ 


The  start  of  the  North  American  edi¬ 
tion  June  1  drew  congratulations  from  a 
number  of  prominent  Americans 
whose  comments  were  printed  in  a  China 
Daily  supplement.  Vice  President 
George  Bush  was  quoted  as  saying,  “I 
am  delighted  to  welcome  the  North 
American  edition  of  the  China  Daily 
and  to  express  my  hope  that  it  will  play 
an  important  role  in  encouraging  the 
advance  of  U.S. -China  relations.’’ 

The  8-page  broadsheet  features  con¬ 
ventional  makeup  with  a  front-page 
box  listing  the  weather  and  an  index  to 
inside  stories.  China  Daily  is  served  by 
Xinhua,  the  official  government  wire 
service.  Through  Xinhua,  it  also  carries 
news  from  AP,  UPI,  Reuters  and 
Agence  France  Presse.  The  paper  de¬ 
votes  one  page  each  to  financial  news 
and  sports  and  there  is  a  lifestyle  sec¬ 
tion  that  includes  a  tv  program  guide 
and  a  crossword  puzzle. 

There  also  are  sections  headed 
“World  News’’  and  “In  the  Third 
World.’’  In  one  issue,  local  or  national 
stories  dealt  with  government  agri¬ 
cultural  projects,  the  “problem”  of 
combining  western  styles  with  tradi¬ 
tional  Chinese  costumes,  China’s  pro¬ 
gram  to  limit  population  growth  and  the 
number  of  evening  college  students  in 
Beijing  (1  million). 

Feng  said  the  paper  has  150  em¬ 
ployees  in  Beijing  “from  the  driver  to 
the  publisher.”  There  is  no  New  York 
staff  at  present,  he  noted. 

Feng,  a  long-time  journalist,  got  a 
master’s  degree  at  Missouri  in  1948.  He 
later  took  courses  in  graphic  arts  at  Col¬ 
umbia  University  and  recently  was  a 
Professional  Journalism  Fellow  at 
Stanford  University. 


Press  building 
to  be  demolished 

Joseph  Cole,  former  publisher  of  the 
defunct  Cleveland  Press,  annnounced 
on  a  recent  Cleveland  radio  talk  show 
that  the  Press  building  will  be  de¬ 
molished  in  early  September  to  clear 
the  site  for  a  condominium-office  com¬ 
plex. 

Prior  to  the  Press’  demise  a  year  ago. 
Cole  revealed  plans  to  build  a  hotel 
above  and  around  the  existing  struc¬ 
ture.  “That  would  be  prohibitive  in 
cost,”  Cole  said  on  the  talk  show,  “so 
we  are  going  with  the  idea  of  a  whole 
new  set  up.” 

Cole  reported  the  project  will  be  built 
in  three  phases.  Plans  call  for  retail 
shops,  a  bank,  a  restaurant,  a  health 
club  and  condominiums.  The  Press 
building  occupies  a  prime  piece  of 
downtown  property  on  a  main  artery 
leading  to  the  Lake  Erie  waterfront  and 
Burke  Lakefront  Airport. 
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The  103-year-old  Press,  the  city’s 
afternoon  daily,  ceased  publication 
June  17,  1982,  20  months  after  Cole 
bought  it. 

Eller  will  head 
Circle  K  Corp. 

Karl  Eller,  54,  will  become  chairman 
of  Circle  K  Corp.,  a  Phoenix-based 
chain  of  1 ,200  convenience  stores. 

Eller  retired  last  fall  from  Columbia 
Pictures  Industries  and  was  a  key  figure 
in  the  negotiations  leading  to  the  Coca 
Cola  Co.’s  acquisition  of  Columbia. 

Eller  founded  Combined  Com¬ 
munications  which  was  merged  with 
Gannett  Co.  in  1979  for  $372  million. 
He  then  organized  Charter  Media,  a 
venture  with  the  Charter  Oil  Co. ,  which 
purchased  the  Philadelphia  Bulletin  for 
$31  million  in  April,  1980.  Eller  drop¬ 
ped  out  of  Charter  Media  six  months 
later,  leaving  full  ownership  of  the  pa¬ 
per  to  Charter  Oil.  Charter  folded  the 
Bulletin  in  January,  1982. 


Phlla.  Bulletin  plant 
sold  to  local  bank 

Philadelphia  Savings  Fund  Society 
agreed  to  acquire  the  defunct  Phi¬ 
ladelphia  Bulletin’s  vacant  building  for 
$13  million. 

The  134  year-old  Bulletin  ceased 
publication  on  January  29,  1983. 

Binswanger  Co.,  a  Philadelphia  real 
estate  company,  assisted  the  Bulletin 
Co.,  a  subsidiary  of  Charter  Oil  Co.,  in 
negotiating  the  sale. 

The  bank  intends  to  renovate  the 
four  story  building  at  30th  and  Market 
Streets  to  house  its  computer  opera¬ 
tions  center,  printing  plant,  and  pur¬ 
chasing,  warehousing  and  distributing 
operations.  About  600  of  the  bank’s 
2,700  employees  will  be  relocated 
there. 

PSFS,  with  $10  billion  in  assets  and 
$8.6  billion  in  deposits,  is  the  largest 
mutual  savings  bank  in  the  U.S. 
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Classified  linage  shows 
signs  of  improvement 


By  Jerry  Walker 

Classified  advertising  linage,  like  the 
economy,  is  starting  to  show  signs  of 
improvement  after  a  long  downhill 
slide. 

Leo  L.  Kubiet,  president  of  Interna¬ 
tional  Newspaper  Advertising  and 
Marketing  Executive,  advised  CAMs 
at  the  ANCAM  Sales  Conference  (June 
21)  to  turn  attention  to  recruitment  and 
training  of  sales  staffers  now  that  the 
classified  curve  has  begun  to  turn  up¬ 
wards.  He  said  next  year  “looks  even 
better.” 

He  told  the  CAMs  to  consider  them¬ 
selves  as  newspaper  executives  and  to 
look  at  the  newspaper  as  a  whole  rather 
than  a  single  department.  Kubiet  said 
cooperation  between  departments  was 
necessary  for  success.  ANCAM  office 
was  distributing  bumper  stickers  at  the 
meeting  that  read  “Have  you  hugged  a 
classified  ad  manager?” 

Kubiet  said  the  key  to  classified 
growth  depends  on  innovation  and  the 
building  of  frequency  of  insertions.  He 
advised  that  more  attention  be  spent  on 
selling  an  advertiser  an  extra  day  of 
advertising. 

Kubiet  urged  the  CAMs  to  investi¬ 
gate  the  new  “sell  thru  philosophy”  for 
automotive  and  real  estate  classifica¬ 
tions  and  to  look  into  telemarketing. 

“Classified  selling  will  be  far  broader 
and  personnel  will  become  more  impor¬ 
tant  to  our  retail  and  national  sales 
efforts  in  the  years  ahead,”  Kubiet 
said. 

Eric  Anderson,  vicepresident/classi¬ 
fied,  Newspaper  Advertisng  Bureau, 
reported  that  classified  recovery  is 
here — noting  that  some  newspapers 
showed  double-digit  linage  gains  in  the 
first  quarter. 

Anderson  said  “better  days  are 
ahead”  with  real  estate  leading  the 
way. 

“Now  is  the  time  for  classified  mana¬ 
gers  to  strengthen  the  classified  opera¬ 
tion,”  he  said. 

Jack  W.  Hull,  vicepresident/director 
of  marketing,  Coldwell  Banker  Re¬ 
sidential  Group,  Oak  Brook,  III., 
advised  the  CAMs  to  help  realtors  find 
out  “what  our  expectations  should  be 
from  classified  advertising.” 

“In  real  estate,  we  are  not  sure  what 
we  should  expect  from  classified  adver¬ 
tising,”  he  said. 

Hull  said  maybe  the  “product  (clas¬ 
sified  ad)  has  to  be  reconfigured  to  fit 
the  needs  of  consumers.” 

Ira  Gordon,  product  manager/re¬ 
cruitment,  Ad  Bureau,  disclosed  the 
important  findings  of  a  new  recruitment 
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advertising  research  study  of  high  tech¬ 
nology  professionals. 

Findings  from  the  uncompleted 
study  show  3  out  of  4  professionals  read 
a  daily  paper  and  95  %  regularly  check 
the  employment  ads.  The  professional 
earns  a  salary  of  over  $35,000  a  year. 

According  to  Frank  Coss,  executive 
vicepresident,  Deutsch,  Shea  and 
Evans,  a  New  York  agency  that  spe¬ 
cializes  in  recruitment  ads,  the  study  is 
a  “blockbuster”  for  newspapers. 

He  said  it  documents  the  value  of 
newspapers  to  recruitment  advertisers 
and  should  produce  more  linage.  What 
the  professionals  said  about  recruit¬ 
ment  ads  shows  the  need  to  build  “im¬ 
age”  into  ads,  resulting  in  bigger  ads, 
Coss  said. 

The  fact  that  professionals  are  regu¬ 
lar  readers  of  employment  ads  supports 
the  need  for  continuity  schedules,  Coss 
said. 

What  worries  him  the  most  is  that 
many  of  the  engineers  and  computer 
people  said  in  the  survey  they  did  not 
believe  the  jobs  being  advertised  really 
existed. 

“We  need  to  tackle  this  problem,” 
Coss  said.  “If  we  lose  our  believability, 
we  will  all  be  in  trouble.” 

Coss  suggested  that  newspapers  run 
ads  promoting  the  fact  that  the  ads 
appearing  are  from  companies  who  are 
“really  looking  for  people.” 

In  a  panel  session  on  “getting  more 
from  outside  sales,”  Howard  R.  Hall, 
CAM,  Philadelphia  Daily  News,  the 
moderator,  said  that  there  is  increasing 
emphasis  on  telephone  sales,  but  news¬ 
papers  will  still  require  outside  sales. 
Hall  said  the  real  queston  is  “How  do 
we  increase  the  productivity  of  outside 
sales  staff?” 

Darrell  Rooney,  St.  Paul  (Minn.) 
Pioneer  Press  and  Dispatch,  said  his 
paper,  which  has  the  Newspaper  Guild, 
has  increased  productivity  by  reducing 
the  outside  staff  from  seven  to  three 
people  since  1974. 

Rooney  said  the  paper  also  went  to  a 
single  sell. 

Despite  the  reduction  in  the  outside 
staff,  Rooney  said  the  3-person  staff 
was  selling  20%  more  linage  than  be¬ 
fore.  “It  will  work  for  everybody” 
Rooney  said,  “if  the  CAM  and  retail  or 
display  manager  work  hand-in-hand.” 

Rebecca  J.  Bjork,  Madison  (Wise.) 
Newspapers,  said  the  newspaper 
moved  away  from  the  traditional  ad  de¬ 
partments  three  years  ago  when  it  con¬ 
verted  to  a  “total  one  sell  program.” 

She  said  the  reasons  for  the 
changeover  were  to  reduce  salaries, 
save  on  gas,  improve  service  to  adver¬ 


tisers,  and  not  to  sell  a  classified  user 
on  buying  a  display  ad. 

After  three  years  of  intensive  train¬ 
ing,  Bjork  said  the  program  has  “begun 
to  jell  in  the  last  year.” 

One  of  the  things  it  discovered  was 
that  it  still  needed  a  CAM,  a  retail  ad 
manager,  and  a  general  ad  manager, 
she  said. 

Don  Clark,  Los  Angeles  Times,  de¬ 
scribed  the  huge  set-up  of  Times’  clas¬ 
sified  ad  department,  noting  that  it 
operates  13  branch  offices  with  470 
people,  up  slightly  from  445  during  the 
depth  of  the  recession,  but  down  from 
514  when  the  economy  was  good. 

Clark  said  the  classified  department 
produces  $3  million  in  revenues  a  week 
from  regular  classifieds  and  $I  million  a 
week  from  ROP  display  classifieds. 

David  Hunke,  Wichita  (Kans.)  Eagle 
Beacon,  said  the  key  to  the  revitaliza- 
ton  of  his  paper’s  classified  department 
was  the  appointment  of  a  veteran  mem¬ 
ber  of  the  classified  sales  staff  to  the 
position  of  sales  development  man¬ 
ager. 

Hunke  said  it  was  a  “bit  of  a  gamble” 
because  the  individual  was  the  top  sales 
person  on  the  staff.  The  sales  develop¬ 
ment  manager’s  main  job  is  to  create 
speculative  campaigns  for  the  staff  to 
sell  each  week  to  accounts,  with  a 
back-up  sales  presentation  included 
that  has  inter-media  selling  information 
in  it. 

“1  insist  that  the  sales  presentations 
get  out  on  a  weekly  basis,”  said  Hunke, 
who  also  named  a  full-time  classified 
artist  to  the  staff. 

Hunke  said  the  results  are  starting  to 
show.  He  said  one  advertiser  who  in¬ 
vested  less  than  35%  of  their  budget  in 
newspaper  advertising,  had  recently  in¬ 
creased  the  outlay  to  more  than  70%  on 
the  basis  of  a  campaign  that  was  pre¬ 
pared  for  them. 

Frank  Legh  of  the  Hamilton  (Ont.) 
Spectator,  said  his  paper  uses  a  staff  of 
inside  sales  people  to  make  cold  calls 
and  to  sell  special  pages  that  earn  them 
IVi  cents  a  line  on  everything  they  sell. 
He  said  the  sales  people  make  about 
600  to  900  calls  a  week  to  produce  ads 
for  pages  that  run  several  times  during 
the  year  under  different  themes. 

He  said  the  paper — which  publishes 
about  7  million  lines  a  year  with  a  staff 
of  32  people — will  enter  a  new  phase  in 
which  the  inside  staff  will  assist  the  out¬ 
side  in  servicing  customers. 


N  W  Ayer  expands 

N  W  Ayer,  western  division,  has  ac¬ 
quired  F.K.  Hubbard  &  Associates, 
Inc.,  a  Redondo  Beach,  California,  re¬ 
cruitment  advertising  firm.  The  merger 
takes  place  July  I.  Hubbard  currently 
handles  over  20  clients. 
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RJR  says  ROP  rates 
are  rising  too  much 


R.J.  Reynolds  Tobacco  Co.  sent  let¬ 
ters  this  month  to  almost  1,000  news¬ 
papers  telling  them  that  rising  ROP 
costs  are  forcing  the  cigarette  giant  to 
reduce  ad  buys  in  the  medium,  E&P 
learned. 

The  company  said  that  high  ROP 
rates  now  cause  its  various  cigarette 
brands  to  drop  newspapers  first  if  they 
need  to  make  media-buying  changes  af¬ 
ter  periodic  ad  budget  reviews. 

The  letters,  addressed  to  publishers 
and  ad  directors  by  Raymond  Hooker 
of  the  company’s  media  buying  depart¬ 
ment,  were  sent  after  RJR  conducted 
an  “extensive  analysis”  of  ROP  news¬ 
paper  costs,  according  to  an  RJR  offi¬ 
cial.  He  said  the  letters  stated  that; 

•  Newspapers  usually  increase  their 
rates  at  least  twice  a  year. 

•  The  conversion  to  Standard 
Advertising  Units  last  year  resulted  in 
higher  ad  rates  in  some  cases. 

•“Newsplan”  did  not  abate  the  dif¬ 
ference  between  national  and  local  ad 
rates. 

The  spokesman  said  the  letters, 

USA  Today 
goes  into  orbit 

The  space  shuttle  Challenger  took 
two  daily  newspapers  along  on  its  cur¬ 
rent  orbital  flight,  the  first  issue  of  USA 
Today,  and  its  forerunner,  the  Cocoa 
Today  in  Florida,  which  serves  the 
Kennedy  Space  Center. 

The  newspapers  on  microfilm  are  the 
first  to  be  a  part  of  an  official  NASA 
space  cargo,  according  to  Today’s  pa¬ 
rent  company,  Gannett.  They  will  be 
included  with  momentos  of  the  mission 
given  by  NASA  to  the  Library  of  Con¬ 
gress  in  Washington,  D.C. 

Gannett  chairman  and  president 
Allen  H.  Neuharth  said,  “At  this  stage 
in  the  successful  shuttle  program  it  is 
appropriate  that  its  astronauts  take 
with  them  a  symbol  of  our  nation’s  free 
press.  Gannett  is  honored  that  officials 
of  the  Challenger  mission  elected  to 
send  USA  Today — the  first  satellite- 
distributed  national  general-interest 
newspaper — and  Today,  which  has 
served  the  Cape  Kennedy  space  com¬ 
munity  since  it  was  launched  by  Gan¬ 
nett  as  the  nation’s  Space  Age  News¬ 
paper  in  1966.” 

The  Challenger  mission  was  not  the 
first  space  flight  for  Cocoa  Today, 
which  sent  an  edition  to  the  moon  and 
back  with  Astronaut  Alan  B.  Shepard 
Jr.  on  the  Apollo  XIV  mission  in  Febru¬ 
ary  of  1971. 
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which  did  not  suggest  specific  actions 
that  newspapers  could  take  to  stem  the 
loss  of  RJR  Tobacco  advertising,  were 
sent  in  a  “pragmatic”  rather  than  angry 
spirit. 

“We  wanted  to  show  them  our  con¬ 
cern  and  ask  them  to  be  conscious  of 
this,”  said  the  RJR  official,  who  ack¬ 
nowledged  that  newspapers  are  often 
faced  with  rising  costs  they  cannot  con¬ 
trol. 

According  to  the  spokesman,  RJR 
Tobacco  did  not  send  the  letters  to  all 
the  newspapers  it  advertises  in,  but 
rather  only  to  newspapers  whose  rate 
hikes  were  clearly  above  the  industry 
average.  (Doyle  Dane  Bernbach,  for 
one,  predicted  last  month  that  news¬ 
paper  ad  rates  and  cost-per-thousand 
would  rise  12%  and  11%  respectively 
this  year.) 

RJR  Tobacco — which  sells  Winston, 
Salem,  Camel,  Vantage,  More,  Now 
and  Bright  cigarettes — was  reportedly 
the  largest  national  newspaper  adver¬ 
tiser  last  year. 

Two  newsmen  killed 
in  Nicaragua 

Two  American  newsmen  were  killed 
June  21  when  a  rifle-propelled  grenade 
struck  their  car  as  they  drove  in  Hon¬ 
duras  near  the  border  with  Nicaragua, 
according  to  Honduran  military  offi¬ 
cials.  They  said  the  grenade  was  fired 
by  Nicaraguan  troops. 

The  men  were  identified  as  Dial 
Torgerson,  Mexico  City  bureau  chief 
since  1981  for  Los  Angeles  Times,  and 
Richard  Cross,  a  freelance  photo¬ 
grapher  on  assignment  for  U.S.  News 
&  World  Report. 

William  McWhirter  of  Time  was  ori¬ 
ginally  reported  to  have  been  killed  in 
the  attack.  However,  Time  said 
McWhirter  was  in  Miami  and  not  in- 
vovled  in  the  incident. 


Detroit  guild  votes 
strike  authorization 

The  Detroit  Newspaper  Guild  and 
several  other  unions  voted  to  authorize 
a  strike  if  contract  negotiations  with  the 
Detroit  Free  Press  and  Detroit  News 
break  down. 

Union  contracts  with  the  two  dailies 
expired  at  midnight  on  June  17. 


Calif,  dailies  win  top 
Family  Weekly  awards 

The  Sunday  Contra  Costa  (Calif.) 
Times  and  the  Livermore  (Calif.) 
Herald  were  named  the  top  two  circula¬ 
tion-gain  winners  in  “Circulation 
Bonanza,”  Family  Weekly’s  annual 
competition  for  curculation  gains  and 
promotion  excellence. 

Winners  for  best  promotions  were 
the  Billings  (Mont.)  Gazette-,  Carlsbad 
(N.M.)  Current-Argus-,  Boise  (Idaho) 
Statesman;  Holland  (Mich.)  Sentinel; 
and  Bethlehem  (Pa.)  Globe-Times. 

The  announcement  was  made  atdhe 
magazine’s  cocktail-dinner  reception, 
June  20,  at  the  Las  Vegas  Country 
Club,  during  the  ICMA  convention. 
Each  of  28  winning  Family  Weekly  sub¬ 
scriber  newspapers  was  awarded  Mex¬ 
ican  Riviera  cruise  vacations  for  two. 

The  Contra  Costa  Sunday  Times  had 
the  largest  numerical  gain  in  circulation 
of  all  Family  Weekly  nwspapers  over 
the  past  year,  and  the  Livermore 
Herald  had  the  largest  percentage  gain. 
The  Billings  Gazette  won  for  best  over¬ 
all  program  to  promote  a  Sunday  or 
weekend  edition  that  includes  Family 
Weekly;  Carlsbad  Current-Argus  for 
best  in-paper  promotion  that  includes 
Family  Weekly;  Boise  Statesman,  Hol¬ 
land  Sentinel  and  Bethlehem  Globe- 
Times  for  best  promotions  introducing 
Family  Weekly  as  a  new  element  of  a 
Sunday  or  weekend  edition. 

Judges  of  newspaper  promotion  en¬ 
tries  were  Terilyn  McGovern-Mazza, 
Editor  &  Publisher,  and  Hank  Simons, 
Newspaper  Advertising  Bureau. 

NYC  vandals  strike 
USA  Today  boxes 

A  rash  of  graffiti  has  hit  the  New  York 
City  vending  boxes  for  USA  Today. 

Vandals  have  been  using  black  mar¬ 
kers  to  leave  the  message  “This  is  not 
news”  on  several  of  the  boxes  on  Man¬ 
hattan’s  Fifth  Avenue. 

Also,  someone  has  been  pasting  red 
and  white  stickers  that  read  “This  is  a 
non-union  paper”  on  various  comer 
boxes  around  the  city. 

Lisa  Pompeo,  from  the  USA  Today 
circulation  department,  said  attempts 
are  made  to  send  a  crew  as  quickly  as 
possible  to  clean  up  the  vandalized 
boxes.  “We  try  to  fix  the  damaged 
boxes  first,  so  that  nobody  gets  hurt. 
We  are  very  short  staffed.” 

Pompeo  also  said  that  some  anti- 
USA  Today  rumors  are  being  spread. 

“They  (the  vandals)  started  a  rumor 
that  the  paper  is  run  by  Moonies,”  she 
said. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


AUTOMOTIVE  \ 

GENERAL  \ 

[XJ-IT-YOURSELF  AUTO  CARE,  Weekly,  Time-  "SPEAKING  OF-"  our  catalytic  little  newsletter 
ly.  Understandable;  Fourth  Year;  Long;  Short  for  deadline  harassed  editorial  writers  and  car- 
Columns  Available;  Samples,  Information:  toonists,  is  peppered  with  provocative  rebuttals 
Bill’s  Car  Care,  2776  Topic  Hills  Dr,  Cincinnati  to  current  controversies,  each  begging  to  be 
OH  45248;  (513)  922-2409.  joined  or  demolished.  Ask  for  sample.  Paper- 

_ vmrk  n«fnrri  Wl  STQS?.ninS.  IfinSl 

BOOKS 

546i. 

WEEKLY  COLUMN  by  experienced  book  editor. 

HUMOR 

$20.  Gingras,  316  North  Carolina  Av,  SE,  j 
Washington  DC  20(X)3.  1 

SATIRE.  Proven  in  over  50  newspapers. 
Robert  Skoglund,  St.  George  ME  04857; 

COOKING 

(207)  372-8052. 

NATIONAL  COUPONS  &  RECIPES  will  IN¬ 

MONEY 

CREASE  Circulation  &  ad  REVENUE  now  re¬ 
ceived  by  millions  of  community  newspaper 
readers.  Coupon  CXiokbook,  52  S^more  Rd. 
Bronxville  NY  10708;  (914)  961-2020. 

"MORE  FOR  YOUR  M0NEY"-A  proven  weekly 
column  to  meet  your  need  for  money  saving 
consumer  news.  Samples.  Mike  LeFan,  1802  S 
13th,  Temple  TX  76501. 

GENERAL 

"HELPFUL  HINTS  about  Newspaper  Advertis¬ 

i  MOVIE  REVIEWS 

ing"  will  give  your  retail  customer  quick,  easy  to 
read  suggestions  on  how  to  make  their  ad  more 
effective.  14  camera  ready  columns,  set  in 
both  one  and  two  column  format.  You'll  receive 
the  entire  set  to  use  when  you  need,  as  often  as 
you  like.  This  is  one  editorial  column  that  helps 
your  local  advertiser.  Send  $35  check  or  money 

|mINI  REVIEWS  (Cartoon  illustrated).  Great  for 
Iweekend  section  or  entertainment  pages. 
iCamera  ready.  Star  photos.  Our  9th  year.  Cine- 
rnan  Syndicate,  7  Charles  Court,  Middletown 
InY  10940;  (914)692-4572. 

order  payable  to:  Print  Media  Inc,  PO  Box  322, 
Tulsa  OK  74101. 

!  REAL  ESTATE 

HIT  PARAOER'S  (Musical  Notes)  weekly  col-  HOUSE  CALLS-Rocky  Mountain  News,  Miami 
umn  covers  the  wide-ranging  field  of  popular  Herald,  60  others.  4  national  awards:  one  said 
music  from  the  Big  Band  sound  to  Swing,  and  "concise,  entertaining,  wealth  of  real  estate 
Rock  and  Roll  superstars.  Photos  included,  knowledge,  solid  writing  skills.”  7th  year.  Box 
Dickson-Bennett,  1324  N  3rd,  St  Joseph  MO  18447,  Rochester  NY  14618;  (716)  271- 
64501;  (816)  279-9315.  6230. 

ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 
Over  540  Newspaper  Sales 
MARION  R.  KREHBIEL 
ROBERT  N.  BOLITHO 
PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office:  (913)  381-8280 

Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver  WA  98662 


SYD  S  GOULD  ASSOCIATES,  INC. 
Brings  together  anxious  sellers 
and  eager  buyers! 

SALES,  SERVICE,  MANAGEMENT 
Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


\  AWARD  WINNING  weekly  for  sale  in  New 
i  Hampshire:  will  consider  partnership  arrange- 
I  ment.  Write  Box  5896,  Editor  &  Publisher. 


BY  OWNER:  Exclusive  Iowa  weekly  in  prosper- 
ouscity  of  4500.  Established  87  years.  Sell  for 
$385,000  gross.  Requires  25%  down.  State 
financial  qualifications.  Box  5844,  Editor  & 
Publisher. 


!  TEXAS  NEWSPAPERS  from  $40,000  to 
I  $750,000.  Some  low  down  payment,  owner 
I  financed.  Bill  Berger,  Associated  Texas  News-  | 
papers,  Inc;  (512°  476-3950,  1801  Exposi¬ 
tion,  Austin  TX  78703. 


NEWSPAPERS  FOR  SALE 


NOTICE 

Effective  with  the  first  issue  of  July, 
EDITOR  &  PUBLISHER'S  classi¬ 
fied  atls  win  be  easier  to  read. 

We  are  ^going  up  from  6  point  to  7 
point  type  commencing  with  our 
July  2, 1963  issue,  thereby  changing 
our  line  count  finm  39  characters  to 
37. 

This  wiU,  of  course,  increase  the 
cost  of  an  individual  ad  by  a 
modest  amount  in  some  inst¬ 
ances.  But  remember,  please, 
better  readability  means  better 
communication.  Thereby,  the 
ads  will  be  more  serviceable  for 
everyone  involved. 

E&P  CLASSIFIEDS 
(212)  752-7050 


ANNOUNCEMENTS 

ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES 

NEWSPAPER  BROKERS 

AFFORDABLE  CANADIAN  collectibles  maga¬ 
zine,  established  1981.  National  circulation. 
Strong  potential .  Current  owners  willing  to  con¬ 
tinue  in  editorial  capacities.  Publish  anywhere. 
Box  1588,  Stouffville,  Ontario,  Canada  LOH 
ILO. 

Appraisals,  Mergers,  Sales. 

No  Charge  for  Consultation. 

WHITE  NEWSPAPER  SERVICE 

James  W.R.  White 

Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 

Feature  Your  Feature  in 
FEATURES  AVAILABLE 

And  Watch  Your  Syndicate  Sales 
Soar! 

BILL  MATTHEW  COMPANY  conducts  profes¬ 
sional,  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  da/ime;  (8l3)  446-0871 
nights:  or  write  Box  3364,  Clearwater  Beach  FL 

NEWSPAPER  APPRAISERS 

33515.  No  obligation,  of  course. 

NEWSPAPER  APPRAISALS  for  estate  plan¬ 
ning,  tax,  partnership,  loan,  depreciation,  in¬ 
surance,  corporate  and  personal  worth.  Sensi¬ 
ble  fees.  Brochure.  Marion  R.  Krehbiel,  Robert 
N.  Bolitho,  PO  Box  7133,  Shawnee  Mission  KS 
66207, 

BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 

WEEKLY  AND  DAILY  NEWSPAPERS 

W  B  GRIMES  &  CO.  INC 

1511  KSt,  NW 

Washington  [)C  20005 
(202)  NAtional  8-1133 

HAPPY  207th! 

Due  to  the  Fourth  of 
July  holidays,  we 
would  appreciate  it  if 
you  would  get  your 
ads  to  us  by  Friday, 
July  1,  1983. 

E&P 

CLASSIFIEDS 
(212)  752-7050 


Brokers  You  Can  Trust 
Nationwide  Service 

WAYNE  CHANCEY 
CONSU  LTANTS/I NVESTORS 

PO  Box  86,  Headland  AL  36345 
Wayne  Chancey  (205)  693-2619 

Jim  Hall  (205)  566-7198 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  1 14 
Wickersham  Dr,  Savannah  GA  31411;  (912) 
598-0931,  day  or  night. 


MEL  HODELL,  Newspaper  Broker, 

[  PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


CLASSIFIED  ADVERTISING 
Order  Blank 


Company. 


Classification _ 

Authorized  Signature. 


Assign  a  box  number  and  mail  responses  daily. 

Bun  ad _ Weeks _ Till  Forbidden 

Please  indicate  exact  ciassification  in  which  ad  is  to  appear. 
Editor  &  Publisher,  575  Lexington  Av,  New  Yorit,  NY  10022. 
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ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 

MENDOCINO  COUNTY.  California  weekly 
newspaper  and  busy  job  shop  for  sale.  Marvel¬ 
lous  climate;  30  miles  ocean.  $97,500,  owner 
says  all  offers  considered.  Agent,  Box  136, 
Boonville  CA  95415;  (707)  895-3016. 


INDUSTRY  SERVICES 


RARE  OPPORTUNITY.  Weekly  advertising  , 

?ublication.  Two  hours  north  of  St  Louis.  ; 
remendous  growth  potential.  Established  5 

years.  1982  gross  $245,000.  Projected  gross  i _ 

sales  1983  $325,000  plus;  (217)  223-0205  EXPERT  TELEPHONE  SALES  SEMINARS  for 


CIRCULATION  SERVICES 

ATTENTION  CIRCULATORS  OR  PUBLISHERS 
Using  a  high  quality  sales  organization  makes  a 
real  difference — better  retention  at  a  lower 
cost.  Campbell  and  Associates  can  provide  your 
circulation  department  with  the  volume  of 
quality  new  customers  you  want  at  a  reasonable 
Mice.  For  more  information  call  or  write  Camp¬ 
bell  and  Associates,  3864  Center  Rd,  #10C, 
Brunswick  OH  44212;  (216)  225-7440. 


or  224-6388. 


TRADE  THREE  Kentucky  weeklies  grossing 
$650,000  for  small  daily  or  large  weekly.  Box 
5889,  Editor  &  Publisher. 

50  YEAR  OLD  weekly  east  part  Zone  5  with 
print  shop.  Sell  either  or  both.  Must  sell  due  to 


circulation  managers  and  solicitors.  THE 
TRAININGWORKS;  (212)  372-7021. 

I  LEVIS  SALES  SELLS!  The  finest  quality  new 
home  delivery  customers  via  telephone  sales 
and  boy  crews,  national  references,  for  action 
:  call;  (201)  772-7002. 


wife’s  health.  Box  5861,  Editor  &  Publisher.  I  MARKETING  PAPERS  for  the  80’s  to  survive 
through  the  90's  and  beyond.  From  carrier  to 


ZONE  9  PERFECT  first  newspaper;  nocompeti-  i 
tion;  profitable.  $63,000  cash  or  some  terms;  l 
(707)  983-6853  BKR.  ' 

ZONE  5  century  old  weekly  newspaper,  sound  ] 
record  of  profitability,  paid  circulation,  ideal  | 
husband/wife  team,  reply  stating  financial 
qualifications.  PO  Box  Clyde  (JH  43410.  | 

ESTABLISHED  ADJUDICATED  weekly  ne^  j 
paper  in  incorporated  city.  Tremendous  growth 
potential.  Southern  California  area.  $150,000 
firm.  Owner  will  finance.  Write  Box  5837,  Edi-  ! 
tor  &  Publisher.  I 

16,500  FREE  CIRCULATION  weekly  in  Zone  4  ' _ 

metropolitan  area.  Great  expansion  potential.  ; 

Grossed  $220,000  in  1982.  $200,000  or  i 

$100,000  and  experienced  partner.  Box  j  WE’RE  IMPROVING  AD  REVENUE 


mail  with  expertise  in  .  .  .Renewal  systems 
in  advance  carrier  and  mail  [ 
programs  .  .  .Phone  and  crew  I 

solicitations  .  .  .  Voluntary  paid  and  other 
conversion  programs  .  .  .Promotions,  single 
copy  sales,  MBO  and  financial 
management  .  .  .Personnel  development 
and  specialized  training  .  .  .  and  much, 
much  more. 

Call  Kevin  S.  Pappert,  (313)  683-2963 
Circulation  Consultant  for  Newspapers 

MARKETING  A 
READERSHIP  RESEARCH 


5812,  Editor  &  Publisher. 


GREAT  POTENTIAL... California  Central  Coast 
weekly,  adjudicated,  second  class.  Serves 
growing,  up-scale  area.  Bargain  priced  at  45K. 
MX  5872,  Editor  &  Publisher. 

KENTUCKY  bi-weekly,  $200,000;  terms 
negotiable.  Includes  press,  building,  equip¬ 
ment.  Box  5890,  Editor  &  Publisher. 

LIVELY  CENTRAL  CALIFORNIA  weekly  serving 
stable  upper  middle  class,  picturesque  moun¬ 
tain  communih.  High  display  ad  count.  Asking 
price  IS  $83,500,  terms  to  qualified  buyer. 


THROUGH  MARKET  RESEARCH 

The  first  goal  of  a  market  research  company  is 
to  provide  its  clients  with  accurate  readership 
research.  OMNI-RESEARCH  believes  the  role 
of  a  newspaper  research  firm  doesn't  end  there. 
For  each  of  our  clients,  we  create  a  unique 
competitive  edge  that  results  in  improved  ad 
lineage  from  their  advertising  base. 

We  aim  to  become  part  of  your  management 
team.  From  our  presentations  to  top  manage¬ 
ment,  to  our  sales  seminars  with  your  sales 
force,  we  work  to  make  your  research  data  a 
useful  and  profitable  tool. 


Brokers  welcome.  PO  Box  5,  Lemoncove  CA  We  welcome  the  opportunity  to  show  you  just 


93244;  (209)  597-2392. 


NEWSPAPERS  WANTED 

EXPERIENCED  husband  and  wife  weekly  pub¬ 
lishers  seek  weekly  to  buy  (all  or  51%  or  more) 
with  cash  down  and  owner  financing.  Box 
5608,  Editor  &  Publisher. 


how  profitable,  productive  and  affordable  re¬ 
search  can  be.  Ciall  our  Director  of  Nevrspaper 
Research,  Jack  Brodbeck  collect,  at  (305) 
746-3335. 

OMNI-RESEARCH 


NON-DAILY  newspaper,  $250,000  to 
$750,000  in  advertisin^circulation  revenues 
sought  by  group  of  community  newspapers. 
Write  Box  5466,  Editor  &  Publisher. 

NEWSPAPER  or  weekly.  Zones  1-2-minimum  | 
$350,000  in  advertising-circulation  revenues.  | 
Box  5854,  Editor  &  Publisher. 


SOUTH  TEXAS  weekly  owner,  interested  in  pur¬ 
chasing  all  or  part  of  Texas  weekly  or  estab¬ 
lished  shopper.  Reply  Box  477,  FaHurrias  TX 
78355. 


WEEKLY  CIRCULATION 
PROMOTION  SERVICES 

LEVIS  SALES,  Inc.  will  customize  a  short  term 
promotion  for  your  weekly  newspaper,  we'll  pro¬ 
duce  more  new  yearly  subscribers  than  wu 
dreamed  possible!  Call  for  details;  (201)  772- 
7002. 


WEEKLY/DAILY/WEB  COMMERCIAL— Zone  5- 
busy  and  profitable.  Newspaper/shopper  family 
of  5.  $500,000  minimum  gross.  Non-metro 
preferred,  (xood  references,  serious,  experi¬ 
enced.  Financially  sound.  Owner  or  broker.  Box 
5842,  Editor  &  Publisher. 

PUBLICATIONS  AVAILABLE  \ 

"HOW  TO  MAKE  $100,000  A  Year  Publishing 
Newsletters."  Famous  Book.  $19.95  orepaid 
to;  Box  34312,  Betheseda  MD  20817^ 

_ I 

MAJORITY  INTEREST  in  Zone  5  shopper  tor  j 
sale  with  long-term  payout  and  without  down ' 
payment  to  person  of  proven  experience,  ability  I 
and  integrity.  Send  letter  about  yourself  and 
include  resume.  Box  5788,  Editor  &  Publisher.  I 


CIRCULATION  CLIMBERS 
DOES  IT  ALL  FOR  YOU 

Weekly  newspapers  are  our  specialty.  Just  look 
at  the  service  we  perform. 

•  We  do  all  the  telemarketing 

•  We  pay  for  the  office 

•  We  pay  for  the  telephone  service 

•  We  also  do  the  billing 

•  We  collect  your  subscription  payments 

As  a  matter  of  fact,  we  do  it  all  for  you.  We  even 
send  you  your  payment.  There  is  no  cash  pay¬ 
ment  on  your  part.  CALL  COLLECT,  CIRCULA¬ 
TION  CLIMBERS;  (617)  438-7922. 


SHOPPING  GUIDES 


WRITE  OR  CALL  THE  SHOPPER  DOCTOR 
for  a  check  up.  Estil  Cradick,  950  Parkwood  Dr, 
Dunedin  FL  33528;  (813)  733-1678. 


DRAW 
YOUR  OWN 
CONCLUSIONS 

About  the  most  effective 
medium  in  the  newspaper 
field! 

Place  and  E&P  Classified 
and  you’ll  get  the  picture! 


E&P  Classifieds — 

effective  in  the  newspaper  community  as  your  newspaper’s  classi- 
fieds  are  in  your  community. _ 


EQUIPMENT  &  SUPPLIES 


CAMERA  A  DARKROOM 


SQUeeze  Lenses,  new  and  trade  ins.  .  . 
Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


CIRCULATION  SUPPUES 


MOTOR  ROUTE  tubes,  1400  standard  size, 
yellow,  plastic,  in  cartons,  with  "Record"  im¬ 
print.  (jne-half  original  price.  Never  used. 
Amherst  Record;  (413)  256-8331. 


COMPUTER  SOFTWARE 


AD/SYSTEM  390 

The  professional  system  for  advertising  sche¬ 
duling  billing  and  reporting  dailies  and  week¬ 
lies.  Third  generation  software;  runs  on  most 
microcomputers.  Software  available  alone  or 
with  complete  installed  system.  Free  sample 
reports.  Pacific  Sun  Computer  Systems,  Box 
5553,  Mill  Valley  CA  94942;  (415)  383- 
4500. 


BILLING  SOFTWARE  I 

Designed  by  a  publisher,  easy  to  use  and  will  ! 
run  on  the  inexpensive  Microcomputers  from  I 
Radio  Shack.  Prints  journals,  bills,  aging  and  I 
sales  analysis.  Keeps  individual  detail  of  en¬ 
tries  on-line.  Now  being  used  by  dozens  of  I 
small/medium  size  publications.  Call  or  write  | 
for  sample  reports.  Publisher  Control  Systems,  i 
223  West  5th  St,  Shawano  Wl  54166,  (715)  ^ 
526-6547.  Jim  Sutton  or  Steve  Kuckuk. 


COMPUTERS 


I  COMPUTER  NEEDED— non  profit  association 
and  museum  needs  donation  of  small  computer 
system.  Tax  deductable.  Box  5811,  Editor  & 
Publisher. 


MAILROOM 


FERAG  conveying  systems,  2  forwarding  sta-  1 
tions,  2  delivery  stations,  like  new.  We  will  | 
sell  part  or  all. 

I  PEC,  97  Marquardt  Dr,  Wheeling  IL  60090  j 
(312)  459-9700  Telex  20-6766  1 

_  I 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


;  1  ADDRESSOGRAPH  with  strip  lister,  1 
:  Graphotype  model  6400.  Best  offer.  Bob  Wahl; 
i  (419)  522-3311. 

'  CUTLER-HAMMER  conveyors  and  spare  parts. 
Also  new  Crabtree  conveyors  and  s^re  parts, 
i  Rollertop  conveyors,  all  sizes 
'  Bottom  wrappers 
Sta-Hi  251  stackers 
!  Cutler  Hammer,  I,  II,  III  Stackers 
I  Baldwin  CX>unt-0-Veyors  104A's 
I  Truck  Loaders 
I  Sheridan  48P 
45*  and  90*  Floor  Curves 

NORTHEAST  INDUSTRIES 
:  (213)  256-4791 

^  GOOD  RECONDITIONED  Cheshire  and  Mag- 
;  nacraft  labeling  machines  with  single  and  mul- 
!  tiwide  label  heads  and  quarter  folders.  Call 
■  Scott  or  Ed  Heisley;  (800)  527-1668  or  (214) 
I  357-0196. 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


PHOTOTYPESETTING 


CompuWriter 
owners  are  lucky... 

They  own  half  of  a 
microCOMPOSER 
system! 

microCOMFOSER  gives  you  com¬ 
puterized  typesetting  plus  a  bus¬ 
iness  computer.  Total  control, 
total  versatility.  You  won't  want 
less.  You  don’t  need  to  spend 
more.  Your  CompuWriter  is  not 
obsolete.,  only  the  way  you've 
been  using  it  is 
Let  us  change  all  that. 

Cybertext  Corporation 
Box  860  Areata.  CA  9552 1 
_ 707-822-7079 _ 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  1,  1983 


LINE  ADS 

1  week  — $4.50  per  line. 

2  weeks — M  OO  per  line,  per  issue 

3  weeks — $3.40  per  line,  per  issue 

4  weeks — $2.80  per  line,  per  issue 


POSITIONS  WANTED 

1  week  — $3  00  per  line. 

2  weeks — $2.50  per  line,  per  issue. 

3  weeks — $2.25  per  line,  per  issue. 

4  weeks — $2.(X)  per  line,  per  issue. 


Add  $4.50  per  insertion  for  box  service.  Add  $3.00  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

DEADLINE:  Every  Tuesday,  2  pm  (EST) 
for  Saturday's  issue. 


Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rates  for  display-classified  are:  1 
time-$70  per  column  inch;  2  or  more  times-$65  per  column  inch. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  on  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

EditM- 1  PublislMr 

575  Lexington  Av.  NY,  NY  1(X)22.  (212)  752-7050. 
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EDITOR  &  PUBLISHER  for  June  25,  1983 


COMPUGRAPHIC  MOTs  (3).  $3200  each.  I  1  BEACH  TRIMMER.  1  Beach  Punch,  1  Beach  |  GOSS  URBANITE.  5  unite 


Mini-Disk  Reader,  $1200.  Call  Larry;  (907)  Bender,  1  Napp  Manual  Exposure  Unit,  1  Afga-  I 
874-2301.  GevaertTrans(erlithT42, 1  ByChrome  Vacuum  i 

_  Easel.  BestoHer.  Bob  Wahl;  (419)  522-3311.  I 

EDIT  7700 II  HR,  2 strips,  $13,500;  UNISET-  _  | 

TER  HR,  data  port,  6  years,  $7000;  UNIFIED  FOR  SALE— NEW  TWIN  STAR  washout  unit  i 
COMPOSER  I/O,  interface  &  scroll  options.  Napp  system  for  Twin  Star  plate  processor.  I 
%3000.  Guaranteed.  Bob  Weber;  (216)  831-  i  Never  Used.  For  more  details  call  John  Morris,  ' 
0480.  ;  Best  Publishing  Co;  (213)  548-4545.  | 


JOIN  OUR  CONTRACT  CREW! 

.  .  .Those  individuals,  companies,  syndicates  that  know  the 
value  of  an  E&P  ad  and  run  with  us  on  a  regular  basis. 

So  be  it  12,  26  or  52  times  per  year,  we  produce  business  and 
profit  for  these  people.  We  offer  you  freedom  to  rotate  your  copy 
within  our  regular  deadline  times,  monthly  billing  and  the  best 
exposure  in  the  field. 

Reserve  your  place  now,  in  the  most  effective  classified  market  in 
the  newspaper  industry. 

E&P  CLASSIFIEDS 

Rates  on  Request 
(212)  752-7050 


COMPOSING  ROOM  CLOSED.  Selling  com¬ 
plete  newspaper  system.  2  Harris  TXT's,  POP 
8E  Digital  computer  with  CSI  software.  Main¬ 
tained  and  serviced  by  Digital.  Tape  reader  and 
LA  34  printer  included  with  2  (JSI  terminals 
and  5  tape  keyboards.  $17,500  or  best;  (312) 
834-09(50  ext.  210. 

1  COMPUGRAPHIC  7200  with  21  fonts  4 


PRESS  CONVERSIONS 

INVEST  IN  YOUR  PRESS 
HEADLINER  MARK  I  USERS 
PERFECTING  UNITS 


I  Urbanite  3-color  unite,  add  on  unite 
i  Suburban  1500 , 8  unite 
I  SC  Community,  9  unite,  1973 
I  Community,  2  unite,  1975 
I  UOP  3  color  unit;  Community  unite 
I  Urbanite.  SU,  SC  folders 
'  Harris  845,  4  units 
1  V25,  4  unite,  1982 

I  V15A,  4  units,  1978 
I  V15A  (2),  4  unite,  1978  and  1976 
'  V15A,  V25,  845  units 

I  Solna  News  King,  10  unite,  KJ8.  1982 
News  King,  3  unite,  1972 
I  Color  King,  4  unite,  KJ8,  1980 
Butler,  Cary,  MEG,  Wood  auto-slicer 
ONE  CORP/Atlanta 

i  (404)458-9351  Telex  700563 

I  Visit  us  at  AN  PA,  Booth  1266 

2  Martin  Pasters,  1979  rated  1200  FPM. 

I  Goss  Community  add-on  units,  1969-76. 

Goss  Suburban  add-on  units. 

Goss  Urbanite  Vk  folders. 

Goss  Urbanite  folders  and  unite, 
i  Goss  Urbanite  1000  series.  Vk  folder. 

!  6  Goss  Urbanite  1000  series  units. 

!  Goss  4.  6,  8-position  roll  stand. 

;  Goss  Urbanite,  10  units.  1980. 

!  Gregg  flying  imprinter  22  Vx",  45  Vi". 

!  Fincor  motor  and  controls, 
j  Harris  V-15A.  add-on  units,  1977. 

Harris  V-25,  Vk  and  Vi  folder  JF-1. 

I  Harris  845  add-on  unite. 

Harris  845,  22^4,  8  units,  1973. 

Harris  845,  6  units,  22V4". 

Harris  V-25,  8  units,  1978. 

3  Butler  pasters,  1600  FPM,  1975. 

(>>lor  King  presses  and  units. 

I  Harris  V-25,  4  units,  1978. 

Count-O-Veyors  Model  106. 

;  2  Cary  Silicone  applicators. 

1  King  Press  Book  Former. 


I  2iy4"  CUTOFF  HEATSET  PRESS 

1 

I  Harris  N 1200,  21  Vk"  cutoff  by  40V4”  5  unite, 

;  collect/non-collect  folder,  2  MEG  pasters  and 
I  Overly  14  foot  2  pass  dryer  chills  (New  1981). 

I  Excellent  press  for  square  tab  and  HeatSet 
I  circular. 

Harris  845,  8  units  (New.  approximately 
1981),  2  folders.  Angle  Bar  Nest  with  bay  win¬ 
dow,  4  Butler  pasters  (18(X)  FPM  data  mat 
controls).  Available  immediately  at  less  than 
'  half  new  price. 

I  IPEC,  INC,  97  Marquardt  Drive,  Wheeling  IL 
60090;  (312)  459-9700.  Telex  20-6766. 

FOR  SALE— 2  new  Community  unite  in  factory 
!  crates.  Immediate  delivery.  30%  off  factory 
invoice.  Contact:  Jens  Liungberg,  Spe^m,  PO 
Box  305,  Mystic  CT  06355;  (203)  536-0096. 


GOSS  URBANITE,  3  unite,  1  color  unit,  folder, 

;  3  Butlers,  1980,  Idab  Conv  and  C/Stacker. 

;  Goss  Community,  S/C,  6  units,  1975. 

I  Goss  Suburban.  6  unite,  1(XX)-1500  series. 

I  Harris  845,  4  unite.  1979. 

Harris  M-1000,  6  unite,  1972. 

Harris  V-22,  5  unite,  RBI  folder.  1969. 

I  Harris  V-15A,  4  units  JF7.  1975. 

'  Vanguard  V-15.  4.  3  unite. 

'  Goss,  Mark  I,  21n",  4  units. 

^  Goss,  Mark  I.  224'4,  4  unite. 

I  Goss,  Mark  I,  add  on  22V'4. 

BELL-CAMP  INC 
465  Boulevard 

I  PO  Box  97 

Elmwood  Park  NJ  07407 
I  (201)  796-8442  Telex  13026 

!  GOSS  COMMUNITY 

I  Reconditioned  and  guaranteed 
3-74  unite,  VS-Vk  web  (older 
1  1-77  3-color  Universal  unit 


i  WILL  SELL  COMPLETE  PRESSES  OR  ANY  ;  4-'66  Community  V^Vx  (older 


COMPONENTS  SEPARATELY. 


5-'66  Suburban  press 
4-71  V15A-JF  folder 


|  Goss  units available  22Vk"  and  239/16",  Goss  !  WANTED:  Newspaper  equipment  and  com-  Will  sell  individual  components.  Call  for  instal- 


8k  6  point  to  72  point  lens;  2  Photon  Mark  3  ]  u.ii  Hecks  rieht  hand  and  left  hand  '  Goss  i  plete  plants, 
with  Vari  System  P-16  CPU  8k  6  point  to  72  I  ! 


’  ^umps  10  Side  and  13  side,  Goss  folders  in- 
E*  fMm  I  “"‘I  regular.  Whatever  your  requirement 

"“Y  contact  US  because  we  are  one 

dr^with  Mohrtl^  chOTic^  cir^ta  rn^el  q,  (fu  ,3  ,  stockers  in  America.  We  have  over 

“t-8;  2  Ectamat  c  deye  opers_m^el  214-k.  !  oq 


IPEC,  INC 


Best  offer.  Bob  Wahl;  (419)  522-3311. 

CG  MDT/350  with  communication  interface. 
Terminals  are  reconditioned  with  30  day  war¬ 
ranty  on  parts.  $3300  each.  Graphic  Systems 
Exchange  Inc;  (716)  385-3027. 

AM.CGTYPESEHERS.  BuyiSell.  10%Com- 
mission.  Reconditioned  models  available.  Bar¬ 
gains.  Free  List.  WSI;  (216)  729-2858. 

ADVANTAGE  I.  Used  6  months,  $10,000; 
VIDEOSETTER  Universal.  1  parts  kit,  8  grids, 
$10,000.  Guaranteed.  Bob  Weber;  (216)831- 

0480. _ 

CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 

_ (614)  846-7025 _ 

COMPUTYPE  SYSTEM 

Double-wide  Compustor  7  floppy  disc  drives,  5 
terminals,  AP  slow  speed  wire  interface,  and 
CG  Videosetter  interface.  Call  Jess  Hillman; 
(601)  328-2424. 

USED  COMPUGRAPHIC  FONTS 


80  unite  in  our  warehouses. 

For  further  information,  please  contact  Printing 
Press  Services  Ltd,  E  34th  St,  Cleveland  OH; 
(216)  883-8724. 

Sellers  St  Factory,  Preston,  England; 
011-44-772-797050 


97  Marquardt  Dr 
Wheeling  IL  60090 


(312)  459-9700 


REBUILT  URBANITE  UNITS 


WE  TAKE  TRADE-INS 
OFFSET  WEB  SALES,  INC 
PO  BOX  211 
MARYSVILLE  WA  98270 
(206)  653-2519 

GOOD  WEB 
OFFSET  PRESS 
Box  5768,  Editor  &  f^blisher. 


1.  Individual  components  or  complete  presses.  1  GOSS  COMMUNITY,  6  unite  and  SC  folder. 

2.  Units  are  stripped  down  to  the  side  frames  i  1969,  oil  bath,  maintenance  records.  Call: 

and  restored  to  like  new  condition.  '  Publisher;  (201)  270-1300. 


ROLL  THE  PRESSES! 

E&P  CLASSIFIEDS 
We  move  machinery! 
(212)  752-7050 


I  and  restored  to  like  new  condition. 

I  3.  Cost  is  approximately  half  of  replacement 
I  price. 

4.  Exchange  program  available  to  minimize 
down  time. 

5.  Inquire  for  pictures  and  brochures. 

IPEC.  INC.  97  Marquardt  Drive.  Wheeling  IL 

I  60090;  (312)  459-9700,  Telex  20-6766. 


GOSS  COMMUNITY.  6  units  and  SC  folder, 
19M,  new  condition,  maintenance  records. 
Call:  Publisher;  (201)  270-1300. 


I  GOSS  METRO  Four  Color  Printing  Unit  with  1 
REBUILT  News-King  Quarter  Folder,  $9000  Automatic  Paster  45V5"  x  68"  | 

hardly  used  News-King  Drive  Cutler  Hammer  Commercial  Combination  Folder  (or  47  Vk" 


15  HP,  $3500 

demo  Daily-King  Rollstand,  $2500 


Editwriter,  Trendsetter,  Comp  IV,  (Choose  from  j  hew  Planatol  Signature  Gluer  for  King,  Goss, 
library  of  over  300  strips)  4  Track.  $125;  2  etc.  36"  wide,  Opimatic  8-DK,  Cold  Line  Glue 
Track,  $80.  Add  $20  ifc  Track.  Other  librar-  System,  $7000 


ies.  Guaranteed.  Bob  Weber;  (216)  831-0480. 
FOR  SALE:  Harris  2200  terminals.  Also  parts 
for  Harris  H1520  terminals.  Call  between  12 
and  6pm:  (201)  265-2448. 


Newspaper  Press,  Collect-Noncollect,  with 
Pasting  ' 

Reliance  150  HP  Solid  State  Drive  Complete  j 
Dryer  Chill  Roll  Section  with  PIV's  68"  Wide  ! 
TEC  Dryer,  2  Webs,  38"  Wide  with  Chills  j 


FACIT  PAPER  TAPE  PUNCH,  $600;  CG  - 

DRYER  FOR  S-PROCESSOR,  $400;  QUADEX  ' 

INTERFACE,  $1000;  EDITWRITER  PARTS  WE  HAVE  IN  STORAGE:  Spare  parts  for  Hoe, 


new  Rotary  Numbering  Unit  for  King,  Goss,  |  Sfobb  Horizontal  Packer  Box 
Harris,  etc.  36"  wide,  $6000  |  perf  Unit  239/16" 

Call:  AUTOMATION  USA  INC  \  Industrial  Paper  Shredder 

11970  Borman,  St  Louis  MO  63146  |  Seal-O-Matic  Off  Line  Quarter  Folder 

(314)  434-2227  I 

_ ]  Safran  Printing  Company 

.  I  Len  Thomas 

WE  HAVE  IN  STORAGE:  Spare  parts  for  Hoe,  !  (313)  884-8688 


KITfor7500RevC,$1250.BobWeber;(216)  I  Scott,  Goss  and  Wood  presses,  offset  or  letter 

831-0480.  i  Pfess.  . 

I  - r, — : - 1  whole  colormatic  folder 

LINOTRON  202,  excellent  condition,  30  i  3  to  2-22^4  cutoff 


months  old,  39  fonts  including  PI  fonts.  Avail- 1  c 

able  September  1;  (602)  752-6397,  Scott  or  | 

Sue. _ I 

NATIONAL  GRAPHIC  ARTS  G 

EQUIPMENT  BROKERS  , 

THE  DAVID  JOHN  COMPANY  ' 

AM  Varityper,  Autologic,  Compug- I  6  units 
raphic.EEText,  IBM,  Itek,  Mergenthaler,  VGC  i 

"Sell  for  the  most,  buy  for  the  least"  1  12 

7%  Selling  Commission. .Financing  Available  I  Napp 

All  Equipment  Guaranteed;  (216)^2-3750  I  Bi 

_ !  Capitol  roll 

USED  TYPESETTING  EQUIPMENT  j  We  h; 

Cameras . Platemakers  for  y 

Nationwide  Brokers-10%  Sales  (kimmission.  j  We  do  1 
We  remove  the  risk  when  buying  or  selling  be-  1  Wi 

tween  individuals.  NOR 

Bob  Weber,  (216)  831-0480  ! 

EDITOR  &  PUBLISHER  for  June  25,  1983 


1  whole  colormatic  folder 
3  to  2-22V4  cutoff 
8  unit  Goss  Mark  I  press 
Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104A  counter  stackers 
Hoe  Skip  Slitters 

6  units  of  Urbanite,  folder  and  balloon 
Press  #592 

12  Wood  electra  tab  pasters 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 


I  2  UNIT  900  series  Suburban 
I  3  unit  1000  series  Suburban 
I  4  unit  1100  series  Suburban 
I  SU/Suburban  Folder 
I  1  Community  Oil  Bath  add-on 
j  Urbanite  tri-color  unit 
I  Urbanite  add-on  unite  and  folders 
i  4  to  6  unit  V15A  with  JF15  folder,  1975/76 
j  Harris  VI 5A  add-on  units,  1975/76 
KJ6  Heavy  duty  folder,  reconditioned 
'  KJ8  with  upper  former  1976  folder 
News  King  add-on  units 
I  3  unit  Color  King-low  circulation  daily 
Baldwin  104  Count-O-Veyor 


Capitol  roll-handling  equipment,  new  &  used  Ferag  counter/stacker,  reconditioned 
We  have  or  can  get  what  you  need 


for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


Offered  Exclusively  by 
INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Santa  Fe  Dr,  PO  Box  15999 
Lenexa,  Kansas  66215 


(913)  492-9050 


WHAT  HELPS  US 
HELPS  US 
HELP  YOU 


To  expedite  your  questions, 
claims  and  payments  regard- 
ing  classified  invoices, 
please  RETURN  THE  YEL¬ 
LOW  COPY  OF  THE  INVOICE 
WITH  YOUR  PAYMENT,  and 
refer  to  the  invoice  number  in 
all  correspondence  regard¬ 
ing  your  bill.  This  will  assure 
proper  credit  to  your 
account. 


THANK  YOU: 
E&P  CLASSIFIED 
DEPARTMENT 


WANTED  TO  BUY 

CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)289-7^.  AMS,  1290 


Telex  4-2362  ^  Central  Av,  Hillside  NJ  07205. 


EQUIPMENT  a  SUPPLIES 
WANTED  TO  BUY 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ADMINISTRATIVE 


SIGNODE  MLN  2  or  MLN  2A  Tying  Machines 
and  IDAB  440  Counter  Stacker.  Reply  to: 
Graphic  Management  Associates,  Inc 

1 1  Main  St 

Southboro  MA  01772;  (617)  481-8562. 

USED  EQUIPMENT  WANTED— we  are  paying 
top  value  for  used  Suburban  Urbanite  Com¬ 
munity  V-22  &  V-25  press  units  and  folders. 
Please  call;  (216)  627-5511.  I 

UPPER  FORMER  For  Goss  Community  Press 
with  Suburban  Folder.  Contact  Wayne  Gay; 
(501)  425-3133.  1 

ASSISTANT  PROFESSOR,  JOURNALISM, 
Search  reopened  for  Fall  1983.  Teach  report¬ 
ing,  editing,  layout,  mass  communication 
courses.  Phlj  (preferred)  or  MA/MS  in  Journal¬ 
ism,  2-4  years  professional  newspaper  experi¬ 
ence  required;  previous  teaching  and  scho¬ 
larship  desirable.  DEADLINE:  July  8,  1983. 
Application  letter,  resume  and  3  letters  of  re¬ 
ference  to:  Office  of  Faculty/Staff  Relations, 
SUNY  College  at  Brockport,  Brocigjort  NY 
14420.  EQUAL  OPPORTUNITY/AFTIRMA- 
TIVE  ACTION  EMPLOYER. 

WASHINGTON  STATE  UNIVERSITY  seeks. 
Chair,  Department  of  Information,  (tollege  of 
Agriculture  and  Home  Economics.  Position 
available  September  1,  1983.  Masters  re¬ 
quired,  PhD  desirable.  Full  professor  rank  pre¬ 
ferred.  Salary  open.  Position  description  avail¬ 
able  from:  Dr.  Don  Dillman,  Chair,  Information 
Search  Committee,  Department  of  Rural 
Sociology,  Washington  State  University,  Pull¬ 
man  WA  99164-4006.  Deadline  for  receipt  of 
biographical  information,  letter  of  application, 

1  resume  and  names  of  three  references  is  Au¬ 
gust  15,  1983.  WASHINGTON  STATE  UNI- 
1  VERSITY  IS  AN  EQUAL  OPPORTUNITY/ 
AFFIRMATIVE  ACTION  EMPLOYER. 

WANTED  to  buy  from  individual.  Goss  Sub-  i 
urban  units  1000  or  IKK)  series  folder  and 
rollstand  paralleling  equipment  and  clutching. 
Elox  5884,  Editor  &  Publisher. 

COMPUGRAPHIC  VIDEOSETTER  UNIVERSAL 
Call:  (603)  224-5301,  ext  205. 

Ask  (or  Pam. 

GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 

Box  i983.  Editor  &  Publisher. 

HELP 

WANTED 

HELP  YOURSELF 

To  the  job  you  ■want  by 

1  selling  your  talents  in 

1  E&P’s  Positions  Wanted 
!  section. 

ART/GRAPHICS 

ARTIGRAPHICS 

Art  Director 

for  News 

w  e  re  the  Orange  County  Register.  You've  seen  our 
ads  on  the  cover  of  E&P.  You  knovw  we  re  recognized 
across  the  country  for  what  we  re  doing  graphically.  If  we 
don't  have  the  best  color  reproduction  —  and  the  most 
intelligent  use  of  color  —  of  any  daily  newspaper  in  Amer¬ 
ica,  we  haven't  seen  whose  is  better.  Our  circulation  — 
260.000  daily  —  continues  to  grow  by  leaps  and  bounds. 
Our  lead  over  the  Los  Angeles  Times  is  at  an  all-time 
high. 

And  we  just  lost  our  art  director.  (Yes,  to  the  Los  Ange¬ 
les  Times.  They  figure  if  they're  going  to  be  as  good  as 
we  are,  they'll  have  to  lure  our  people  away.) 

So.  we  need  someone  who  shares  our  philosophy  of 
communicating  information  to  readers.  Our  energy  goes 
toward  informational  graphics  —  charts,  maps,  fact  graph¬ 
ics.  The  art  department  does  no  photo  retouching,  and  lit¬ 
tle  page  design. 

The  art  director  is  a  working  artist  who  supervises  this 
effort  with  creativity,  proven  leadership  and  strong  tech¬ 
nical  skills. She  or  he  must  be  able  to  communicate  ex¬ 
tremely  well  with  lots  of  different  people,  keeping  pace 
with  the  kind  of  change  The  Register  has  undergone  in 
the  past  two  years. 

If  you're  interested  in  this  position,  send  a  resume, 
samples  of  your  work  and  a  letter  explaining  your  salary 
expectations  and  how  you  can  contribute  to  our  goals. 

Write  to  Brian  Steffens,  assistant  managing 
editor  graphics,  The  Register,  P.O.  Box  11626,  Santa 
Ana.  CA  92711. 


In  Orange  County,  we  re  the  One 


JOURNALiSM-GANNETT  DISTINGUISHED  2  POSITIONS  now  open  on  excitina,  original 
PROFESSOR  (Marshall  University).  Salary  i  weekly  concept  newspaper  charting  Zone  9  in- 
Range;  $36,000-38,500  /  9  months.  Mini-  !  augural  issue. 

mum  qualifications;  Bachelor's  degree  in  jour-  ;  Classified  Manager— experienced,  well-versed 
nalism  plus  extensive  experience  in  print  ;  person  toassume  direction  of  classified  depart- 
nredia.  Application  deadline:  July  27,  1983.  I  ("ent.  Salary  negotiable.  Bonusandprofitshar- 
Send  applications  and  credentials  to:  Dr.  Deryl  I  ing  benefits. 

R.  Learning,  Director,  W.  Page  Pitt  School  of  :  Circulation  Manager— motivated,  experienced 
Journalism,  Marshall  University,  Huntington  1  individual  to  lead  circulation  department.  Sal- 
WV  25701.  An  Equal  Opportunity  Employer.  ;  ary  negotiable.  Bonus  and  profit  sharing  be- 
_  :  nefits. 

POSITION  ANNOUNCEMENT  I  Reply  with  full  particulars,  reference  contacts 

The  Department  of  English  at  Emporia  State  and  salary  expectations  to;  G.S.  Hobson,  PO 
University  invites  applications  for  a  tenure  j  Bo*  2656.  Vancouver  BC  Canada  V6B3X4. 

I  track  journalism  position  beginning  August,  Women  and  minorities  especially  encouraged 

1  i983.  Mastersdegree  required,  PhD  preferred,  i  to  apply. 

Candidates  must  demonstrate  teaching  exper-  - 

tise  in  journalism  and  creative  writing  as  well  as  NEW  YORK  PRESS  ASSOCIATION  seeking  ex- 
a  commitment  to  research  and  creative  activi-  ecutive  director.  Capable  of  continuing  aggres- 
ties.  Rank  and  salary  commensurate  with  qual-  j  sive  business,  promotional,  legislative,  educa- 
ifications.  Send  resume  and  three  letters  of  ;  tional  projects  now  underway  and  developing 
reference  to:  Dr.  James  Hoy,  Chair,  English  new  programs.  Must  have  newspaper  and  man- 
Department,  Emporia  State  University,  Empor-  '  agement  experience.  Send  resume  and  salary 
ia  kS66801.  Theclosingdateforapplications  '  requirements  by  July  11  to;  President.  New 
is  July  15.  ESU  is  an  Equal  Opportunity  Em-  i  York  Press  Association,  106  Pickard  Dr,  Syra- 
ployer.  i  cuse  NY  13211. 


j  STAFF  POSITION  of  general  manager  for  | 
I  Helmsman  Newspaper,  Memphis  State  Uni-  i 
;  versity's  four  day  daily.  Supervise  finances.  { 
!  direct  advertising  and  production,  and  advise  j 
i  news  staff.  Experience  in  newspaper  manage-  I 
ment  essential:  minimum  BA  degree  in  journal-  ! 
ism.  Send  resume  tO;  Dr.  Gerald  Stone,  Jour-  j 
nalism  Department,  Memphis  State  University,  i 
Memphis  TN  38152,  by  June  30.  MSU  is  an  I 
EOE.  i 


I  GENERAL  MANAGER  for  Student  Publica-  | 

]  tkwis,  Washington  State  University.  Person  will  i 
1  be  responsible  for  business,  production  and  ' 

:  advertising  of  student  newspaper,  five  times  a  | 

'  week  (circulation  15,0(X))  and  a  large  year- 
i  book,  advise  student  editors,  business  mana-  i 
I  gers  and  their  staffs.  A  bachelor's  degree  is  i 
I  required  as  well  as  newspaper  or  publishing  | 

I  experience  with  at  least  two  years  in  supenrisory  i 
{  capacity.  Position  is  administrative-exempt.  I 
non-faculty,  on  12-month  term.  Manager  re-  ; 
ports  to  Student  Publications  Board  on  opera¬ 
tions.  budgets  and  long-range  planning.  Salary  i 
competitive.  WSU  is  a  land  grant  university  j 
with  16,000  largely  residential  enrollment. 
Send  application  letter  and  resume  to  A.J.  Rud-  | 
dy,  French  Administration  Building,  Washing-  j 
ton  State  University.  Pullman  WA  99164- 
1043.  Closing  date  August  1,  Washington 
State  University  is  an  equal  opportunity/  ! 
I  affirmitive  action  employer.  i 


JOURNALISM— DIRECTOR  OF  (Marshall  Uni¬ 
versity).  Salary:  Negotiable;  dependent  upon  1 
credentials.  Minimum  qualifications:  An  j 
earned  doctorate;  prior  administrative  experi-  I 
ence,  research  and  teaching  experience;  pro-  j 
fessional  experience  as  a  journalist.  lYeference  i 
will  be  given  to  those  with  fund-raising  skills,  j 
strong  interpersonal  skills  with  demonstrated  j 
abilify  to  work  effectively  with  upper  level  edu¬ 
cational  administrators,  and  to  those  who  have  ; 

I  professional  experience  in  more  than  one  field 

I  of  journalism.  Application  deadline:  July  13, ;l 
1983.  Send  applications  and  credentials  to:  | 
Dr.  Alan  B.  Gould,  Dean,  College  of  Liberal  ; 
Arts,  Marshall  University,  Huntington  WV  | 
25701.  An  Equal  Opportunity  Employer.  { 


ADVERTISING 


SALES  MANAGER;  New  permanent  job  with 
oldest  and  largest  church  page  feature  orga¬ 
nization  serving  40  states.  Plan  sales  expan¬ 
sion  and  work  with  12  field  experts.  Travel  and 
salesmanship  rewarded  with  incentive  com¬ 
pensation.  Please  write:  G.W.  Lindsay,  PO  Box 
8005,  Charlottesville  VA  22906. 


MARKETING  services  manager  to  join  aggres¬ 
sive  large  daily  in  Zone  6.  Candidates  must 
ppssess  strong  ability  and  leadership  skills  to 
direct  large  creative/research  department.  Ex¬ 
cellent  upward  movement.  Send  resume  to  Box 
5893,  Editor  &  Publisher. 


.  .  .Those  individuals,  com¬ 
panies,  syndicates  that  know  the 
value  of  an  E&P  ad  and  run  with 
us  on  a  regular  basis. 

Whether  it's  1 2, 26  or  52  times  per 
year,  we  produce  business  and 
profit  for  these  people.  We  offer 
you  freedom  to  rotate  your  copy 
within  our  regular  deadlinetimes, 
monthly  billing  and  the  best 
exposure  in  the  field. 

Reserve  your  place  now,  in  the 
most  effective  ciassified  market 
in  the  newspaper  industry. 

EaP  CLASSIFIEDS 

Rates  on  Request 
(212)  752-7050 


ADVERTISING 


ASSISTANT  MANAGER 
RETAIL  ADVERTISING 

Excellent  opportunity  with  diversified  major 
newspaper  located  in  Zone  2  for  an  aggressive 
professional  with  sales  management  experi¬ 
ence.  Send  resume  and  salary  history  in  confi¬ 
dence  to  Box  5853,  Editor  &  Publisher. 


ADVERTISING  SALES  MANAGER 
Monthly  Magazine 

Exciting  challenge  with  new  monthly  computer  magazine. 
We  seek  an  experienced  Advertising  Sales  Manager  to 
head-up  our  advertising  sales  effort.  Prior  experience  in 
computer  magazine  advertising  sales  a  plus. 

Will  be  responsible  for  managing  regional  sales  repre¬ 
sentatives,  and  will  also  have  direct  involvement  in  the 
sales  effort.  Must  have  a  successful  track  record  in  adver¬ 
tising  sales  and  sales  management.  Zone  5  (Ohio  location). 
Excellent  compensation  and  benefits  package.  Forward 
resume,  in  confidence,  including  salary  history  to: 

Box  5895 
Editor  &  Publisher 
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EDITOR  &  PUBLISHER  for  June  25,  1983 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ARTIGRAPHICS 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 
EDITORIAL 


! 


CO-OP  ADVERTISING  MANAGER  j 

A  rewarding  career  opportunity  for  a  man  or  a  i 
woman  to  direct  Co-Op  advertising  sales  prog-  1 
ram.  Two  or  three  years  experience  as  full  time 
Co-Op  advertising  manager  essential.  Must 
have  experience  in  Co-Op  sales  training  and 
development  of  Co-Op  advertising  through  | 
sales  with  manufacturer  and  distributor  repre-  i 
sentatives.  Excellent  fringe  benefits.  Salary  1 
and  bonus  commensurate  with  Co-Op  advertis¬ 
ing  sales  experience.  Box  5791,  Editor*  Pub¬ 
lisher.  An  equal  opportunity  employer. 

CALIFORNIA  TABLOID  newspaper  seeks 
graphic  artist.  Must  be  good.  Send  resume, 
samples  of  work  and  salary  requirements  to: 
Senior  Citizen  Gazette,  Box  3224,  ^kersfield 
CA  93385. 

E&P  CLASSIFIEDS 
PRODUCE  JOBS 

FOR  NEWSPAPER  PEOPLE 

CLASSIFIED  TELEPHONE 

SALES  SUPERVISOR 

Excellent  opportunity  for  an  experienced,  i 
career-mindM  individual,  to  lead,  train  and 
supervise  telephone  sales  start  of  top  50  mar-  1 
ket  soon  to  be  completely  on-line.  Front  end  1 
system  experience  desirable.  Send  resume  and  j 
salary  requirements  in  confidence  to  Box  | 
5752,  Editor  &  Publisher.  j 

CIRCULATION 

AGGRESSIVE,  shirt-sleeve  Sales/Single  Copy 
Manager  position  available  on  Texas  daily. 
Candidate  must  have  solid  sales  background  in 
motivation  and  supenrision  of  door-to-door  and 
telephone  solicitors.  Marketing  background 
and  some  college  preferred.  Manager  reports  to 
circulation  director  in  this  sub-department 
head  position.  Submit  resume  and  salary  his¬ 
tory  to  Box  5881,  Editor  *  Publisher. 

CLASSIFIED  ADVERTISING  MANAGER  for  , 
Evening  Outlook,  Santa  Monica.  Must  have 
minimum  5  years  classified  sales  and  manage¬ 
ment  experience.  Excellent  career  opportunity. 
Send  letter  and  resume  to:  Tina  Fraser,  Evening 
Outlook,  PO  Box  590,  Santa  Monica  CA 
90406.  EOE, 

BRANCH  MANAGER 

Need  highly  motivated  manager  for  one  of  our 
circulation  branch  offices.  Must  be  strong  on 
service  and  sales  and  able  to  handle  strong 
single  copy  market.  Salary  in  high  teens.  Com¬ 
plete  benefit  package.  Zone  6.  Send  complete 
resume  to  Box  5816,  Editor  *  Publisher. 

DISPLAY  ADVERTISING  MANAGER  for 
21,(X)0  Illinois  daily.  Assist  ad  director  in  man¬ 
agement  of  6  salespeople  and  handle  impor¬ 
tant  sales  list.  Experience  in  ad  production, 
co-op.  auto  accounts,  and  mailed  shoppers 
helpful.  Salary  and  bonus  to  mid-20's.  Reply  in 
confidence  to  Box  5850,  Editor  &  Publisher. 

CIRCULATION  SUBSCRIPTION  manager  to 
manage  sales  force  for  established  weekly. 
Growth  oriented  company  in  Maryland, 
Washington  metro  area  looking  for  experi¬ 
enced,  industrious  person.  Base  pey  plus  in¬ 
centive.  Send  resume  to:  Morkap  Publishing 
Inc,  PO  Box  1253,  Rockville  MD  20850, 
Attention:  Miss  Hoover. 

MID-MICHIGAN  countyseat  weekly  (6500 
paid)  with  free  15,0(X)  shopper,  seeks  adver¬ 
tising  sales  manager  with  at  least  two  years 
experience  in  sales  and  layout.  Base  plus  com¬ 
mission.  Good  benefit  package.  Potential  in 
sales  and  future  excellent.  Send  resume  and 
salary  requirements.  Position  now  open.  Gra¬ 
tiot  County  Herald,  PO  Box  8,  Ithaca  Ml 
48847.  Attn:  Tom  MacDonald. 

CIRCULATION  MANAGER  for  Los  Angeles- 
based  daily.  Wanted:  innovative  professional 
with  both  home  delivery  and  mail  experience. 
Please  send  resume  to  Box  5840,  Editor  * 
Publisher. 

CIRCULATION  MANAGER  for  15,000  circula¬ 
tion  daily  with  TMC  in  beautiful  Northern  Min¬ 
nesota.  Must  have  personality  and  ability  to 
organize  all  areas  in  department.  Computer 
knowledge  beneficial.  Send  resume  and  refer¬ 
ences  to  Box  5891,  Editor  *  Publisher. 

REGIONAL  AD  SALES  REPRESENTATIVE 
Statewide  newspaper  organization  headquar¬ 
tered  in  upper  mid-west  seeks  aggressive 
advertising  sales  professional  to  represent  daily 
and  weekly  newspapers.  Must  be  aggressive 
self  starter  with  experience  in  sales  andmarket- 
ing.  Excellent  career  opportunity  for  right  per¬ 
son  with  management  potential.  Go^  base 
with  incentives,  ^nd  resume  and  salary  history 
to  Box  ^32,  Editor  &  Publisher. 

CUSTOMER  TELEPHONE 

SERVICE  MANAGER 

Expertise  in  developing  and  motivating  super¬ 
visors  related  with  work  group  of  60  -i- ,  along 
withgoodability  to  organize  are  a  must.  This  is 
a  7  day  a  week,  on-line  multi-shift  operation. 
Salary  commensurate  with  experience.  Send 
resume  to:  Ray  Ramos,  Circulation  Office  Man- 
9^’u^*  Register,  625  N  Grand,  Santa  Ana  CA 

RETAIL  ADVERTISING  MANAGER— The 
Bradenton  Herald,  a  30,000  circulation, 
Knight-Ridder  newspaper  on  the  Central  Flor¬ 
ida  Gulf  Coast  needs  a  person  strong  in  retail 
start  development  and  sales  in  an  aggressive, 
competitive  market.  A  challenging  job  and  a 
good  opportunity  for  the  right  person.  Send 
resume  and  experience  to:  Box  752,  PO  Box 
921,  Bradenton  FL  33503. 

CIRCULATION  DIRECTOR 

The  Billings  Gazette,  Montana's  largest  and 
most  influential  newspaper,  is  seeking  a  re¬ 
placement  for  our  retiring  circulation  director. 
The  innovative  person  we  seek  has  demons¬ 
trated  skills  as  well  as  experience  in  planning, 
budgeting,  service  and  distribution  functions. 
A  team  worker,  the  successful  candidate  must 
be  able  to  motivate  subordinate  start  to  maxi¬ 
mize  sales  and  distribution  efforts.  We  offer  a 
competitive  salary  and  excellent  benefit  pack¬ 
age.  Degree  is  preferred,  but  not  required; 
measurable  circulation  success  is  a  must. 

Our  circulation  is  62,000  daily,  64,000 
Sunday  with  an  83%  penetration  of  our  city 
zone.  Our  total  circulatran  area  covers  80,000 
square  miles  of  the  most  beautiful  country  in 
the  West. 

Send  letter  of  application,  including  work 
and  salary  history  to:  Personnel  Manager.  The 
Billings  Gazette,  PO  Box  2507,  Billings  MT 
59103. 

EOE  M/F 

SALES  AND  MARKETING  director  for  West 
Coast  group  of  vreeklies  and  dailies.  Must  have 
strong  sales  management  background  prefer¬ 
ably  in  weekly  or  shopper  field,  competitive 
market.  Group  owner^ip  offers  outstanding 
opportunity  for  promotion  to  general  manage¬ 
ment.  Send  resumeto  Box 5894,  Editor*  Pub¬ 
lisher. 

THIS  LEADING  national  weekly  news  magazine 
for  the  entertainment  industry  is  expanding  its 
sales  management  team.  Expwience  preferred 
in  originating  and  coordinating  telephone 
sales,  direct  mail  promotion,  and  1-time  fea¬ 
ture  sales.  Salary  and  incentive  commensurate 
with  experience.  Send  resume  and  salary  re¬ 
quirements  to  Box  5892,  Editor  *  Publisher. 

AD  DIRECTOR  needed  for  Great  Lakes  region 
18,000  prize-winning  daily.  (Also  publish 
80,000  -1-  direct-mailed  free  newspaper).  Must 
have  solid  foundation  in  retail  and  classified 
sales,  sales  promotion  and  start  management. 
Excellent  compensation  and  benefits  package. 
Superb  opportunity  for  career-oriented  indi¬ 
vidual.  Send  detailed  resume  including  salary 
history  to  Box  59(X).  Editor  *  Publisher. 

SINGLE  COPY  SALES  SUPERVISOR,  Zone  8. 
We  offer  a  growth  opportunity  in  a  progressive 
Circulation  Department.  AM,  PM  and  Sunday 
products.  If  you're  looking  for  upward  mobility 
and  are  willing  to  work  for  it,  we  have  a  position 
for  you.  Single  Copy  experience  required.  Send 
resume  and  salary  expectations  to  Box  5849, 
Editor  *  Publisher. 

CIRCULATE  YOUR  SERVICES 
to  the 

Newspaper  Industry! 

E  &  P  CLASSIFIEDS 
communicate  with  the 
World’s  Largest 
Newspaper  Audience! 

Call  (212)  752-7050 

5  YEAR  OLD  suburban  daily  in  Chicago  needs 
circulation  manager.  Market  very  competitive, 
but  potential  great.  TMC  experience  would  also 
be  needed.  Here  isan  opportunity  to  see  results 
and  enjoy  fruit  of  success  wrxking  with  suc- 
;  cessful  suburban  group.  Call  B.  Sagan;  (312 
586-B800,  ext.  391. 

ZONE  8  circulation  director  wanted.  Promotion 
minded,  marketing  oriented,  amressive,  moti- 
1  vated.  About  12M  ABC.  $25M.^ox  5863,  Edi- 

EDITOR  &  PUBLISHER  for  June  25,  1983 


MEDIUM  SIZED  DAILY  in  Zone  2  seeks  mid- 
management  level  person  to  develop  district 
manager  start.  If  you  possess  good  training 
skills,  are  sales  results  oriented  and  follow 
through  effectively  with  detail  assignments  we 
have  a  place  for  you.  Position  allows  complete 
freedom  to  operate  and  is  geared  to  eventual 
zone  manager  slot.  Starting  salary  package 
$18,500.  All  city  distribution.  Send  resume  to 
Box  5784,  Editor  &  Publisher. 


EDITORIAL 


EDITOR,  BUSINESS  WORCESTER 
Business  Worcester,  an  award-winning  month¬ 
ly  business  magazine  serving  central  Mas¬ 
sachusetts,  is  looking  for  another  prize.  This 
time  we  need  an  ace  editor  who  knows  business 
and  good  writing.  If  you've  got  the  experience 
and  would  like  to  help  shape  our  product,  don't 
wait.  Write  today  with  clips,  resume,  and  salary 
history  to:  Dan  Kaplan,  Publisher,  Business 
Worcester,  Box  1000,  Worcester  MA  01614. 


EDITORIAL  WRITER/EDITOR 
Mature,  experienced  editor  with  good  writing/ 
editing  skills  and  a  moderate-conservative 
orientation  is  needed  by  The  Daily  Contra  Costa 
Times  in  the  burgeoning  East  Bay  area  of  San 
Francisco.  Key  position  requires  top  perform¬ 
ance.  Excellent  salary  and  benefits.  Resumes 
to:  Richard  Tracey,  PO  Box  5088,  Walnut 
Creek  CA  94956, 


EDITORIAL  PAGE  EDITOR 
We're  trying  to  make  our  opinion  pages  the 
most  innovative  and  creative  in  the  industry.  To 
do  that  we  need  someone  who  has  a  flair  for 
layout  and  who  is  willing  to  get  close  enough  to 
a  community  to  write  logical,  concise,  timely 
i  editorials. 

Complete  resume  and  writing  and  layout  sam- 

eles  to:  Max  Jennings.  Executive  Editor.  The 
lesa  Tribune,  PO  Box  1547,  Mesa  AZ  85201. 


I  EDITOR 

Occasionally  an  outstanding  opportunity  com- 
I  es  along  for  the  change  of  a  lifetime.  We  are 
I  putting  together  a  hard-hitting,  frank,  inves- 
'  tigative  weekly  in  the  oil  &  gas  industry  to  be 
i  written  in  the  style  of  Forbes.  If  you  are  a  com¬ 
pelling,  professional  writer  (no  beginners 
'  please)  looking  for  good  pay  &  benefits,  pre- 
;  stige,  psychic  rewards  of  running  a  growing 
industry-leading  newsweekly,  write  for  our  writ¬ 
ing  test.  Send  resume  tO:  PEO  1101  Post  Oak 
Blvd,  Houston  TX  77056,  (non  smokers). 


I  EXPERIENCED  award  winning  weekly,  daily 
;  managing  editor  with  heavy  newsroom  manage- 
j  ment,  photo  editing,  photojournalism  back¬ 
ground  seeking  managing  editor,  management 
or  photo  journalism  carrier  oriented  position 
with  publications  in  Zone  7  or  8.  Call  Thomas  L. 
Brossart:  (505)  461-2309. 


I  FEATURES  DESK — mid-sized  Rocky  Mountain 
!  daily  looking  for  a  sharp  copy  editor  with  a  flair 
for  graphics  and  a  light  touch  with  heads.  Mini¬ 
mum  3  years  experience.  Send  resume,  clips, 
salary  history  tO:  Larre  Woodburn,  GazetteTele- 
g^|h,  PO  Box  1779,  Colorado  Springs  CO 


i  GOOD  WRITING  FIRST  CRITERION  in  filling 
I  new  slot  for  combination  business  and  feature 
{  writer  for  magazine-like  weekly  in  Zone  6.  You 
I  have  a  regular  business  column  and  the  sky's 
the  limit  on  cover  story  features  you'll  write  for 
our  growing  and  profitable  upscale  publication . 

I  Your  pieces  will  receive  thoughtful  attention 
I  and  you'll  get  plentyof  sunshine  andgood  food. 
Excellent  salary  and  benefits,  and  an  opportun¬ 
ity  to  also  write  for  our  sister  business  monthly. 
Send  resume  and  clips-not  just  business  clips, 
but  your  best  writing-to  Box  5774,  Editor  & 
Publisher. 


!  GRAPHICS-LAYOUT  EDITOR 

The  Billings  Gazette,  a  63,(X)0  AM  Montana 
1  newspaper,  has  an  opening  for  an  experienced 
layout  editor  to  serve  as  assistant  graphics  edi¬ 
tor.  Job  includes  design  of  news  and  feature 
I  pages  in  consultation  with  other  editors.  A  flair 
for  visual  appeal,  solid  news  judgment  and 
I  copy  editing  are  a  must.  Send  non-returnable 
I  resume  and  tearsheets  to:  Personnel  Manager, 
The  Billings  Gazette.  PO  Box  2507,  Billings 
MT  59103.  EOE  M/F. 


"HOW  TO  GET  HIRED  IN  JOURNALISM"  For 
information,  write:  Northwest  Marketing  Li¬ 
mited,  Box  36M-J,  Lacey  WA  9B503. 


LIFESTYLES/ARTS  EDITOR 
Top  Michigan  daily,  on  lake,  seeks  imaginative, 
versatile  person  to  coordinate  and  supenrise 
I  several  sections.  Must  have  excellent  design 
j  sense,  editing,  and  mananment  skills.  Send 
I  resume, includingworkandsalaryhistory, clips 
and  references  to:  Susie  Hopp^,  Muskegon 
'  Chronicle,  981  3rd  St,  Muskegon  Ml  49443. 


ASSISTANT  business  editor  needed  for  large 
Zone  4  daily  to  help  supervise  start  of  14.  Busi¬ 
ness  writing  and  copy  editing  experience  re¬ 
quired.  Supervisory  experience  helpful.  Send 
clips  and  resume  to  Box  5870,  Editor  &  Pub¬ 
lisher. 


ASSISTANT  EDITORIAL  PAGE  EDITOR 
Significant  responsibility  for  a  mature  joumal- 
ist.  You  will  write  daily  editorials  and  edit  a 
Sunday  op-edit  page.  Excellent  salary,  be- 
I  nefits.  Send  letter  of  interest,  resume,  writing 
I  samples  and  names  of  3  references  to:  John  F. 
Greenman,  Editor,  The  Tribune  Chronicle,  240 
Franklin  SE,  Warren  OH  44482. 

i  BUSINESS  WRITER  for  50,000 -f  midwest 
I  daily.  Midwest  applicants,  some  experience 
preferred.  Box  5841,  Editor  &  Publisher. 


:  BUSINESS  EDITOR 

I  The  successful  applicant  will  be  a  leader 
among  an  aggressive  start  of  six.  Years  of  ex¬ 
perience  with  a  major  daily,  combined  with 
strong  business  education  credentials  and  de¬ 
monstrative  writing,  editing  and  leadership 
skills  make  you  ready  for  this  career  advance¬ 
ment. 

Send  resume  to:  Tom  Read,  AME  Administra- 
I  tion,  Seattle  Post-Intelligencer,  521  Wall  St, 
Seattle  WA  98121. 


COPY  EDITOR 

:  If  you  are  a  pro  who  can  write  bright  headlines, 

'  lay  out  appealing  pages,  and  edit  local  copy 
j  accurately,  you  may  qualify  for  a  regional  dew 
:  editor's  position  on  our  m^ium  size  AM  daily 
and  Sunday  newspaper  in  a  beautiful  moun- 
:  tainous  Zone  3  area.  Successful  applicant 
should  have  a  minimum  of  2  years  experience 
i  on  a  daily  newspaper  copy  desk  and  a  back- 
I  ground  of  reporting.  This  job  involves  night  and 
I  weekend  work,  and  a  fair  amount  of  deadline 
!  pressure;  anyone  who  can't  handle  either 
should  not  apply.  Salary  commensurate  with 
experience,  ^nd  resume,  tearsheets,  and  sal- 
I  ary  requirements  to:  Box  5836,  Editor  &  Pub¬ 
lisher. 


!  COPY  EDITOR 

I  New  magazine  on  how  computers  are  used  in 
medicine  needs  an  energetic  copy  editor. 
Medical  or  computer  knowledge  not  necessary. 

I  Curiosity,  rewrite  skills,  and  an  ability  to  pro- 
'  cess  copy  quickly  are  paramount.  Flextime  and 
,  pleasant  working  environment.  Salary  $16- 
$17,000.  Send  a  cover  letter  and  resume  to: 
Sally  Ketchum,  Managing  Editor,  Medicine  & 
;  Computer  Magazine,  470  Mamaroneck  Av, 
■  White  Plains  NY  10605. 


:  CAN  YOU  COVER  fashion,  food  and  fitness 
from  the  consumer's  point  of  view?  Focus  on 
local  products  and  trends?  Write  tight,  bright 
copy  on  deadline?  Do  you  have  at  least  2  years 
of  daily  experience?  To  join  our  features  depart¬ 
ment,  send  resume,  references,  clips  and  cover 
letter  to:  Susan  Miller,  Executive  Editor,  News- 
:  Gazette,  48  Main  St,  Champaign  IL  61820. 


I  CORRESPONDENTS 

I  Needed  by  oil  weekly  in  Washington,  New  York 
I  City,  and  especially  oil  patch  towns  like 
I  Lafayette,  Midland.  Tulsa.  Write  for  instruc- 
I  tions.  Send  resume  and  recent  clips  to:  PEO, 
I  1101  Post  Oak  Blvd,  Houston  TX  77056. 


!  CITY  EDITOR  needed.  Strong  on  sports.  Allan 
i  0.  Evans,  Russell  Daily  (Kansas)  News;  (913) 
:  483-2116. 


;  DISTINGUISHED  WEEKLY  in  beautiful  west- 
I  em  New  England  community  seeks  reporter. 
Experience  preferred.  Beginners  considered. 
!  Box  5814,  Editor  &  Publisher. 


I  DAILY-SUNDAY  newspaper  of  20,000  circula- 
!  tion  in  Northwest  is  looking  for  a  city  editor  to 
I  supervise  start  of  1 1  young,  aggressive  repor- 
'  ters  and  photographers.  Progressive  paper  that 
I  emphasizes  good  writing  and  modem  layout. 

I  Location  in  area  of  great  natural  beauty.  Experi¬ 
ence  preferred.  Send  resume,  clips  (our  city 
editor  must  be  a  good  writer)  and  salary  history 

filus  references  to  Box  5861,  Editor  &  Pub- 
isher. 


ENTRY  LEVEL  one-man  sports  department  job 
I  in  beautiful  Adirondacks.  Small  daily.  If  you 
like  winter  sports,  the  Adirondacks  and  hard 
work  and  can  use  a  camera.  VDT  and  can  write, 
send  resume  and  salary  requirement  to  Box 
5818,  Editor  &  Publisher. 


EDITOR  AND  PUBLISHER.  Applications  are 
now  being  accepted  for  the  position  of  editor  at 
a  small  central  Florida  weekly  newspaper.  The 
I  editor  is  responsible  for  all  of  the  writing, 

'  photography  and  layout  and  must  be  dedicated 
to  community  journalism.  Growing  rural  com- 
1  munity.  Send  resumes  to:  The  Editor,  PO  Box 
1899,  Inverness  FL  32651. 
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HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
PHOTOJOURNAUSM 


MANAGING  EDITOR  I 

To  edit  and  coordinate  the  efforts  of  3  other  | 
weeklies  of  a  central  California  newspaper 
group.  Must  have  strong  editorial  and  layout  \ 
skills.  Must  get  involved  in  community  affairs.  • 
Good  salary  and  benefits.  Send  letter  and  re-  i 
sumeto:  San  Luis  Publishing  Co,  1253  West  I  I 
ST,  Los  Banos  CA  93635.  j 


MANAGING  EDITOR 

The  American  Legion  Magazine  seeks  an  indi¬ 
vidual  versed  in  all  aspects  of  magazine  pro¬ 
duction  and  publication.  Managing  Editor 
duties  include  writing,  rewriting,  photography,  | 
editing  and  author  liaison.  Experience  in  veter-  i 
ansaffairs,  legislation  and  advocacy  journalism  j 
a  plus.  Submit  resume,  salary  history  and  sam-  I 
le  clips  to:  Personnel  Director,  The  American  I 
egion  National  Headquarters,  PO  Box  1055,  ! 
Indianapolis  IN  46206. 


MANAGING  EDITOR  ' 

For  sharp  weekly  in  Rockies.  Must  be  able  to  j 
write,  edit,  paste  up  pages  and  lead  news  staff. 
Good  lifestyle.  Send  resume,  salary  history  and  i 
6  clips  to  Box  5815,  Editor  &  Publisher.  | 


MANAGING  EDITOR/General  Manager  to  over¬ 
see  3400  circulation  Zone  4  weekly  in  a  com-  [ 
petitive  market.  Must  be  a  shirt-sleeve  journal-  , 
ist.  Sales,  management  background  helpful.  ' 
We  want  a  working  editor  who  can  motivate  | 
others.  Send  resume,  clips,  salary  needs  to  Box  ' 
5830,  Editor  &  Publisher. 


MAGAZINE  AND  ENTERTAINMENT 
EDITOR 

Excellent  opportunity  with  a  leading  twice- 
weekly  Chicago  suburban  newspaper  to  write  j 
and  edit  articles  on  leisure  activities  and  enter-  | 
tainment.  Successful  candidate  must  have  i 
training  and  experience  in  this  field  of  journal-  { 
ism.  Excellent  salary  and  employee  benefits.  | 
Please  send  resume  to:  John  Collins,  STAR  i 
PUBLICATIONS,  1526  Otto  Boulevard,  Chica-  ! 
go  Heights  IL  60411.  j 

An  Equal  Opportunity  Employer 


MULTI-TALENTED  and  experienced  editor 
wanted  to  start  new  color  monthly  city  maga¬ 
zine.  Well  financed  group  looking  for  someone 
experienced  in  all  phases  of  editing,  adminis¬ 
tration,  and  production  of  general  entertain¬ 
ment-lifestyle  magazine.  We  have  graphics, 
advertising  and  writing  staff  available.  Eixperi- 
enced  magazine  editors  only.  Send  resume  and 
work  samples  to:  PO  Box  3692,  Albuquerque 
NM  87190. 


WRITER  I 

The  University  of  Alabama  awrd-winning  news  ! 
services  division  seeks  a  staff  writer  to  promote  | 
in  the  state  and  national  media  the  activities  of  i 
the  university's  science,  engineering,  energy  I 
research,  health  sciences  and  business  prog¬ 
rams.  In  addition  to  writing  news  stories  and 
developing  marketing  strategies  for  the  promo¬ 
tion  of  these  programs,  responsibilities  include 
making  and  maintaining  local,  state  and 
national  media  contacts;  writing  for  the  faculty- 
staff  newspaper;  and  coordinating  special  pro¬ 
jects  as  assigned.  Position  reports  to  the  Direc¬ 
tor  of  News  Senrices.  Minimum  qualifications 
include  a  bachelors  degree,  preferably  in  jour¬ 
nalism,  or  communications  and  at  least  2  years 
experience  in  public  relations  or  news  writing. 
The  successful  candidate  will  be  able  to  de¬ 
monstrate  skills  in  writing  about  research  and 
other  scholarly  activities  for  the  news  media; 
top-quality  feature-writing  skills;  and  evidence 
of  successful  media  relations  wodt.  Salary  com-  | 
mensurate  with  experience.  Send  resume  and  i 
references  by  July  13  tO;  The  Employment 
Office,  PO  Box  6163,  University  AL  35468 
(Tuscaloosa).  An  equal  opportunity/affirmative  I 
action  employer.  i 


READY  to  move  up?  Good  reporter,  writer  with 
several  years  experience  needed  for  city  editor 
of  medium  circulation  daily  in  Dallas-Fort 
Worth  area.  Box  5888,  Editor  &  Publisher. 


MANAGING  EDITOR — Photo  Marketing,  the 
leading  trade  magazine  serving  the  photo¬ 
graphic  industry,  is  looking  for  a  top-notch  wri¬ 
ter  and  editor  who  can  work  with  an  associate 
editor  in  all  phases  of  producing  our  59  year  old 
monthly  trade  magazine.  Our  issues  average 
over  80  pages,  and  reach  14,0(X)  photo  retail¬ 
ers,  phototinishers,  manufacturers  and  sup¬ 
pliers  in  over  70  countries.  Candidates  for  this 
position  should  have  a  minimum  of  three  to  five 
years  of  magazine  experience  and  should  be 
able  to  demonstrate  strong  news  and  feature 
vrriting  skills,  possess  creative  magazine  layout 
know-how,  and  be  able  to  work  well  with  prin¬ 
ters,  typesetters,  graphic  designers  and  free¬ 
lance  writers.  We’re  looking  for  an  enthusiastic, 
take<harge  editor  who  enjoys  occasional  travel 
and  can  quickly  grasp  the  dynamics  of  our  in¬ 
dustry.  Journalism  degree  preferred.  Send  re¬ 
sume  with  references,  three  published  writing  i 
samples,  three  sam  pies  of  your  layout  skillsand 
salary  requirements  to:  Monica  Smiley,  Execu¬ 
tive  Editor  and  Associate  Publisher,  Photo 
Marketing,  3000  Picture  Place,  Jackson  Ml 
49201.  Absolutely  no  phone  calls,  please. 


MONTANA'S  capital  city  daily  is  looking  for  a 
top  quality,  high  energy,  new-breed  copy  editor 
to  take  charge  of  a  universal  news  desk.  Con¬ 
siderable  layout  and  slot  experience  necessary. 

If  you  know  how  to  put  a  lot  on  a  page  and  still 
keep  it  clean,  if  you  like  USA  Today  but  can  do 
It  better,  let  us  know.  Resume,  references, 
tearsheetsand  salary  history  to:  David  Fuselier, 
Independent  Record,  PO  Box  4249,  Helena 
MT  59601.  I 


MID-SIZED  TE)(AS  daily  seeking  experienced 
copy  editor  with  active,  incisive  delete  key. 
Southern/Southwest  background  preferred. 
Box  5885,  Editor  &  Publisher. 


MANAGING  EDITOR— top  slot  in  newsroom  of 
medium  sized  daily.  Zone  6.  If  you  are  in¬ 
terested  in  making  a  change,  have  at  least  5 
years  substantial  management  experience, 
have  good  writing  and  editing  ability,  solid  re¬ 
porting  background  and  training,  graphic  and 
layout  knowledge,  mature  news  judgment,  re¬ 
late  well  to  community  journalism,  capable  of 
relating  to  the  community  on  topical  important 
issues,  send  resume  and  salary  requirements  to 

Box  5898,  Editor  4  Publisher. _ 

FEATURES  EDITOR 

Small  Zone  3  daily  seeks  a  features  editor  to 
oversee  weekly  arts  and  entertainment  tabloid 
and  daily  entertainment  page.  Graphic  skills 
and  VDT  experience  a  must.  Send  resume  and 
salary  requirements  to  Box  5369,  Editor  &  Pub¬ 
lisher. 


WE  WANT  the  finest  small  daily  in  the  country 
and  will  pay  an  editor  what  it  takes  to  get  it.  Call 
BobPaulos;  (208)  667-3431. 


STAFF  REPORTER — If  you  have  at  least  a  year  i 
of  solid  experience  at  a  daily  newspaper,  can  I 
write  well  and  know  what  is  expect^  of  a  pro¬ 
fessional,  you  are  probably  the  person  we  are  I 
looking  for.  We  want  a  person  who  can  do  spot  j 
news,  beat  coverage  and  features  (hard  and 
soft);  somebody  who  can  work  independently 
but  reacts  well  to  direction  and  doesn't  blow  | 
under  the  pressure  of  multiple  deadlines.  Ex¬ 
perience  on  a  political  beat  will  be  a  big  plus  as 
will  knowledge  of  New  England  and  its  institu¬ 
tions.  Novices  should  not  bother  to  apply  and 
no  phone  calls  please.  Write:  John  Breen,  Edi¬ 
tor,  Nashua  Telegraph,  PO  Box  1008,  Nashua 
NH  03061. 


MANAGING  EDITOR  for  an  award  winning 
87(X)  PM  daily  newspaper,  Monday-Friday.  We 
need  a  talented,  enthusiastic  community 
minded  individual  who  will  enjoy  helping  to 
produce  one  of  the  brightest,  most  exciting 
newspapers  of  its  size.  The  individual  we  are 
seeking  must  know  what  community  journalism 
is  all  about  and  enjoy  being  a  part  of  the  com¬ 
munity.  We're  located  in  a  vibrant  grovrth  area 
of  Northern  Illinois,  and  we  expect  continued 
growth  in  keeping  with  our  standards  for  excell¬ 
ence.  In  return  our  group  offers  both  tangible 
and  intangible  benefits.  Send  resume,  letter 
and  references  in  confidence  tO:  Steve  Hunter, 
The  Daily  Sentinel,  PO  Box  709,  Woodstock  IL 
60098. 


NEW  LOUISIANA  WEEKLY  to  begin  publica¬ 
tion  in  key  metropolitan  market.  Will  be  strong 
on  coverage  of  local  and  state  politics  and  com¬ 
munity  news.  Politically  conservative.  Taking 
applications  for  editor,  reporters,  advertising 
manage,  circulation  manager.  Box  5851,  Edi¬ 
tor  &  Publisher. 


ONE  OF  THE  NATION’S  fastest  growing  metro¬ 
politan  dailies  is  looking  for  a  Tew  good  copy 
editors.  Imagination  and  enthusiasm  are  what 
we  want.  Applicants  must  possess  a  flair  for 
graphics  in  addition  to  headline  writing  and 
copy  editing  skills.  Please  send  cover  letter  and 
resume  along  with  layout  and  headline  samples 
to  Box  5B32,  Editor  &  Publisher. 


REPORTERS  &  PHOTOGRAPHER  for  new,  in¬ 
dependent  Black  weekly  set  for  Fall  start-up  in 
Zone  2.  Chance  to  advance  with  nevrspaper 
marketing  experts  say  will  be  area  leader.  BA,  2 
years  experience  or  equivalent  required.  Photo¬ 
grapher  also  must  show  ability  to  coordinate 
stringers.  Small  staff  must  be  innovative;  will¬ 
ing  to  work  long  hours  for  modest  pay.  Send 
letter,  resume,  clips  to  Box  5825,  Editor  & 
Publisher. 


REPORTER.  Enterprising,  aggressive. 
Polished  writer  for  urban  Zone  2  daily.  Send 
resume,  clips  and  salary  history  to  Box  5839, 
Editor  &  Publisher. 


REPORTER/photographer  for  regional  coverage 
of  city  and  county  governments  and  schools. 
Prefer  Texas  oriented  person  with  1-2  years 
experience.  Box  5886,  Editor  &  Publisher. 


SOMEONE  with  wide  editorial  background  to  1 
take  editorship  of  bi-weekly  newspaper.  What  1 
we're  looking  for  is  a  working  editor  with  hustle  i 
who  really  knows  the  business  and  wants  to  | 
control  a  fast  growing  newspaper  on  Florida's 
Suncoast.  Call  Don  Moore  at  (813)  484-2611 
or  write:  Suncoast  Media  Group,  200  E  Miami 

Av,  Venice  FL  33595. 

PHOTOJOURNALIST,  1  to  2  years  experience 
preferred.  Send  portfolio  and  resume  with  re¬ 
ferences  to:  John  Bard,  Director  of  Photogra¬ 
phy,  The  Tampa  Tribune,  PO  Box  191,  Tampa 
FL  33601. 

PRESSROOM 

A  GROWING,  well  managed  newspaper  orga¬ 
nization  with  a  major  printing  plant  located  on 
the  eastern  shore  of  the  Chesapeake  Bay  is 
seeking  a  production/pressroom  supenrisor. 
Candidates  must  have  a  proven  track  record  in 
quality  control,  the  hiring  and  training  of  peo¬ 
ple,  a  high  level  of  technical  expertise,  and 
supervisory  skills.  The  salary  and  benefit  plans 
are  competitive  and  the  quality  of  life  outstand¬ 
ing.  Please  send  resume  to:  Charles  Calka, 
Chesapeake  Publishing  Corp,  lA  Airpark  Dr, 
Easton  MD  21601. 

SPORTS  DESK  PERSON 

This  is  a  Division  1  sports  city,  and  we  need  a  I 
top  rank  desk  person  to  match.  Must  have  2  i 
years  desk  experience,  but  we're  looking  for  j 
more  than  a  copy  editor:  someone  with  an  eye 
for  spotting  stories  and  a  vision  for  how  those  | 
stories  should  be  developed  and  put  on  the  ; 
page;  someone  with  a  broad  knowledge  of 
sports  and  a  passion  for  newspaper  work,  ^nd  1 
resume  and  tearsheets  of  wur  best  work  to:  ' 
Mike  Connor,  The  Post-Standard,  PO  Box 
4915,  Syracuse  NY  13221. 

SPORTS  WRITER  with  broad  sports  back¬ 
ground  and  feature  writing  experience  sought 
by  bi-weekly  sports  publication.  Must  also  be 
willing  to  handle  other  duties.  Send  resume, 
clips  to:  Glenn  Feldman,  Hartford  Sports  Extra, 
522  Cottage  Grove  Rd,  Bloomfield  CT  06002; 
(203)  242-8999. 

EXCELLENT  OPPORTUNITY  for  quality  and 
production  oriented  pressroom  supervisor. 
80,000  morning,  110,000  evening,  250,000 
Sunday  Circulation  dailies  with  high  volumn  of 
advance  runs.  Will  supervise  a  staff  of  19  on 
two  shifts.  Currently  letterpress  with  plans  for 
offset  expansion-offset  experience  a  plus.  We 
offer  good  benefits  and  competitive  salary  in 
keeping  with  qualifications  and  experience. 
Small  Metropolitan  environment  in  Zone  2.  Ex¬ 
cellent  recreational  area,  especially  fishingand 
college  sports.  Reply  in  confidence  to  Box 
5843,  Editor  &  Publisher. 

THE  FAYETTEVILLE  TIMES,  a  young,  23,000 
circulation  newspaper  is  seeking  an  aggressive 
reporter  who  can  handle  competition  and  main¬ 
tain  indepth  coverage  of  a  county  beat.  Our  last 
Editor  &  Publisher  ad  brought  a  rising  young 
star  from  Pennsylvania.  He  was  with  us  a  year 
before  being  grabbed  by  The  Charlotte  Obser¬ 
ver.  We  are  looking  for  another  rismg  star  who 
we  can  keep  for  a  couple  of  years.  Send  clips, 
resume  and  salary  requirements  to:  Tom  En¬ 
glish  Jr,  Managing  Editor,  The  Fayetteville 
Times,  PO  Box  849,  Fayetteville  NC  28302. 

OFFSET  PRESSMAN  needed.  3-unit  News 
King.  Allan  Evans,  Russell  (Kansas  News); 
(913)  483-2116, 

PRESSROOM  NIGHT  SUPERVISOR— Zone  2 
daily  with  commercial  web.  Will  work  hands  on 
press,  supen/ise  pressmen  &  supervise  mail- 
room  operations.  Experience  with  spot  &  pro¬ 
cess  color  necessary.  Bright  future  for  energe¬ 
tic  &  aggressive  person.  Excellent  salary  and 
benefits  package.  Box  5847,  Editor  &  Pub¬ 
lisher. 

TOP  BUSINESS  newspaper  in  New  York  City 
looking  for  proofreaders,  stringers  and  tech  edi¬ 
tor  with  factory  automation  savvy.  Only  news¬ 
paper  pros  need  apply.  Box  5380,  Editor  & 
Publisher. 

TOP  EDITOR  wanted  for  area  business  publica¬ 
tion.  An  excellent  opportunity  for  an  experi¬ 
enced  business  writer  to  have  the  top  slot  on  a 
well-established  business  newspaper.  At  least 
three  to  five  years  experience  necessary.  Send 
resume  to:  KBL,  PO  Box  3508,  Louisville  KY 
40201. 

PRESSMAN  to  take  charge  on  a  four  unit  Goss 
Community  press  in  beautiful  Colorado  moun¬ 
tain  community.  Ask  for  Larry  Sebring;  (303) 
641-1414. 

WE  ARE  SEEKING  an  experienced  Urbanite 
press  operator.  We  have  an  8-unit,  2-folder 
press.  We  offer  good  salary  and  liberal  fringe 
benefits.  Call  or  write:  Personnel  Manager,  The 
Southern  Illinoisan,  PO  Box  2108,  Carbondale 
IL  62901;  (618)  529-5454 

ZONE  4  AWARD-WINNING  daily  seeks  sports 
copy  editor  with  minimum  2  years  experience 
to  join  9  person  staff.  Stren^h  in  layout  and 
design  a  must.  Send  resume  and  at  least  3 
layout  samples  to  Box  5852,  Editor  &  Pub¬ 
lisher. 

PRODUCTION 

E  &  P's  Help  Wanted  ads  reach 
the  Industry  people  you  are  look¬ 
ing  for  to  fill  that  open  position  at 
your  paper.  And,  Positions 
Wanted  advertisers  tell  us  that  E 
&  P  Classifieds  ads  get  results! 

COMPOSING  RCXIM  manager  for  7  day  50,000 
plus  circulation  AM  in  Anchorage  Alaska.  The 
person  we  need  must  have  experience  in  all 
phases  of  a  composing  room  operation  which 
produces  over  700  pages  a  week  in  addition  to 
commercial  printing.  Knowledge  of  Sll  front 
end  system,  Compugraphic  86()0  typesetters 
and  Advantage  II  add  systems  isa  definite  plus. 
As  part  of  a  management  team  you  will  motivate 
and  lead  a  dedicated  group  of  30  young  enthu¬ 
siastic  employees.  If  you  qualify,  call  or  write: 
Dale  L.  Bussow,  Anchorage  Daily  News,  Pouch 
6616,  Anchorage  AK  99502. 

FREELANCE 

WANTED:  Freelance  articles  sought  on  pock- 
etknife collection,  collectors,  lore.  Photosalso. 
Write  Box  5375,  Editor  &  Publisher. 

COMPOSING  ROOM  FOREMAN 

Zone  2  daily  seeks  individual  with  experience  to 
direct  all  phases  of  the  composing  room  opera¬ 
tion,  including  typsetting  ad  mark  up,  page 
make  up,  etc.  Send  resume  plus  salary  require- 
1  ments  to: 

!  R.  ROWE 

DAILY  RECORD 

1  55  Park  Place 

1  Morristown  NJ  07960 

MARKETING 

ASSISTANT  MARKET  RESEARCH  MANAGER 
Arizona  Republic/Phoenix  Gazette  needs  a  hard 
working,  experienced  professional  in  its  fast 

1  paced  market  research  department.  Must  be 

1  experienced  in  handling  all  phases  of  research 
from  questionnaire  design  to  final  report  and 
presentation.  Knowledge  of  computer  applica¬ 
tions.  Excellent  statistical  and  writing  skills  a 
must.  Send  resume  and  salan  requirements  to: 
Market  Research  Manager,  Phoenix  Newspap¬ 
ers,  PO  Box  1950,  Phoenix  AZ  85(X)1. 

IT’S  A  CLASSIFIED 
i  SECRET! 

I  We' II  never  reveal  the  identity  of 

1  an  E&P  box  holder.  However,  if 
j  you  don't  want  your  reply  to  go  to 
!  certain  newspapers  (or  compan¬ 
ies),  seal  your  reply  in  an  en- 
1  velope  addressed  to  the  box  hol- 
1  der.  Attach  a  note  listing  news¬ 
papers,  groups  or  companies  you 
don't  want  the  reply  to  reach;  put 
!  the  reply  and  note  in  an  envelope 
\  addressed  to  E&P  Classifieds.  If 

1  the  Box  Number  you're 
answering  is  on  your  list,  we'll 
'  discard  your  reply. 

MARKETING  RESEARCH 

SENIOR  RESEARCH  ASSOCIATE 
Dynamic  research  department  is  seeking  an 
experienced  professional  to  direct  research 
projects  on  consumer  behavior,  public  opinion, 
and/or  media  use,  and  to  analyze  and  report  on 
the  results.  Demonstrated  competence  in  com¬ 
puter  programming,  statistical  analysis  and  ex¬ 
pository  writing  required;  advanced  degree  pre¬ 
ferred.  Excellent  salary  and  benefits  and  an 
oportunity  to  grow  with  a  progressive  com¬ 
munications  company  located  in  one  of  the 
most  attractive  markets  in  the  Sunbelt.  Send 
resume  and  salary  requirements  to  Box  5871, 
Editor  &  Publisher. 
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HELP  WANTED 


PRODUCTION 


ELECTRICAL  GENERAL  FOREMAN 
Large  metropolitan  newspaper  has  a  current 
opening  for  an  electrical  general  foreman.  Re¬ 
sponsibilities  are  to  supervise  electricians  in 
maintenance  and  construction;  also  depart- 
nnental  budgeting,  purchasing,  planning  and 
liaison  duties.  Basic  administrative  skills 
essential.  Must  be  able  to  communicate  on  all 
levels.  Minimum  2  years  of  advanced  training 
in  electrical/electronic  theory.  A  working  know- 
ledK  of  construction  procedures  and  electrical 
cod«  is  also  mandatory.  Candidate  must  pos¬ 
sess  or  be  able  to  obtain  a  local  city  electrical 
license.  BFEE  preferred.  Requires  minimum  5 
years  in  a  supeivisory  capacity,  plus  minimum 

5  years  practical  experience  as  a  journeyman  in 
the  electrical  field.  Current  opening  is  a  salar- 
ied  position,  32-38K,  comprehensive  benefit  1 
packaK.  Resumes  please  to  Box  5813,  Editor  | 

6  Publisher.  i 

PRODUCTION  MANAGER,  medium  sized  dai-  j 
ly.  Zone  6.  Must  have  good  management  skills  j 
and  knowledge  of  composing,  press,  and  mail-  i 
room  operations.  Send  resume  and  salary  re-  ; 
quirements  to  Box  5899,  Editor  &  Publisher.  I 


overall  supervision  of  composing,  press,  | 
camera,  mailroom,  systems,  and  building.  ; 
Qualifications  required:  proven  management  | 
skills,  a  strong  commitment  to  meeting  dead¬ 
lines,  controlling  costs  and  maintaining  excel¬ 
lent  quality  control  program.  Knowledge  of  the  ' 
following  equipment  helpful:  10  unit  Goss  I 
Community  press,  DEC  PDP8  production  and  { 
business  system,  Mueller  5  station  inserter,  i 
Repro  Master  3000  vertical  camera  and  Spar¬ 
tan  II  camera.  Outstanding  fringe  benefits. 
Zone  5  location.  Send  resume,  including  salary 
history  and  experience  to  Box  5875,  Mitor  & 
Publisher. 

SYSTEMS  AND  PRODUCTION 
SUPERVISOR 

A  group  of  aggressive  weekly  newspapers  seeks 
a  person  who  knows  the  Harris  1250  Microstor 
computer  system  or  has  expertise  in  a  similar 
system.  Production  duties  include  quality  con¬ 
trol  and  hands-on  working  of  advertising  and 
editorial  paste  up.  Send  resume  (including  sal¬ 
ary  data)  to:  Lenny  Lake,  Operations  Manager, 
The  Housatonic  Valley  Publishing  Co,  11 
Boardman  Terrace,  New  Milford  CT  06776. 


HELP  WANTED 


PROMOTION 


PROMOTION/AD  WRITER 
Oeate  and  implement  advertising  and  promo¬ 
tion  program  for  newspaper  syndicate.  College 
grad  or  equivalent.  3  to  4  years  in  newspaper 
promotion  or  related  business.  Box  5873,  Edi¬ 
tor  &  Publisher. 


PROMOTION 

MANAGER 


Leading  business  publication 
offers  a  career  opportunity  for  a 
creative  media  promotion  mana¬ 
ger.  If  you  have  experience  and 
skills  in  copywriting,  graphics/ 
design  for  trade  paper  ads,  direct 
mail  for  both  advertising  and  cir¬ 
culation  promotion,  market  re¬ 
search  and  presentations,  here's 
a  spot  that's  made  for  your  ta¬ 
lents.  Wide  variety  of  projects  will 
challenge  the  experienced,  shirt¬ 
sleeve  promotion  person.  Back¬ 
ground  in  media  promotion 
essentiai,  editorial  skills  helpful 
too.  Mid-Manhattan  location.  Tell 
us  of  your  qualifications  in  a  sell¬ 
ing  letter  along  with  vour  resume. 

Box  5775 
Editor  &  Publisher 


POSITIONS  WANTED 


ART/GRAPHICS 


POSITIONS  WANTED 


AWARD-WINNING  illustrator/designer  seeks  i  1982  GRADUATE  with  Eiwlish  degree  seeks 
new  challenges.  Currently  emplo^  as  edito-  '  COPY  editing  position.  Excellent  grades.  Willing 
rial  artist  on  major  west  coast  daily.  Creative  |  to  lorn  what  you've  got  to  teach.  Ambitrous. 
and  professional.  Box  5859,  Editor  &  Pub-  '  Will  relocate  any  Zone.  Box  5883,  Editor  & 
lisher.  Publisher. 

CIRCULATION  i  hardworking  reporter  with  2V5  years  ex- 

— perience  seeks  position  with  medium  to  large 

!  g«^'|rSngtw®’ bS?  M28^ 

Box  587CEditor  t  Publisher.  :  tor  t,  Pubitsher. _ 

SMALL  PAPER  circulation  manager  or  home  !  MEDICAL/SCIENCE  writer.  Mature  family 
delivery,  single  copy  sales  manager.  11  years  man.  15  years  professional  writing  experierKe. 
recent  experience  in  all  facets  or  circulation.  >  Award  winner.  Bob  Peterson,  513  W  Monroe 
For  resume,  call:  (916)  722-1627  or  write:  R.  I  St.  Aberdeen  MS  39730. 

Kuhl,  PO  Box  2766,  Sacramento  CA  95812.  I  _ 

-  ;  PRECISION  JOURNALIST,  29,  looking  for 

PROMOTE  YOURSPLF  progressive  medium  to  large  city  daily.  Trained 

luvnucLr  i  ponjng  statistics,  socioloy,  criminology, 

through  ;  MA,  journalism:  MA.  sociology,  from  BiglO 

F£P  n tCFIFIcnc  '  school.  4  years  reporting  experience:  won  2 

_ ULAMfriCl/d  i  investisative  awards.  Excel  ent  references- 


ADVERTISING  MANAGER— immediate  open-  ! 
ing  for  fired-up  go-get-em  type  with  pocket  full  i 
of  double  trucks  looking  for  insertion  orders.  ! 
Direct  bright  community  weekly's  eager  young  i 
staff  in  Virginia's  fastest-growing  county.  Make 
big  bucks  in  a  hurry.  Send  resume  to:  Pub- 
li^er.  Chesterfield  Gazette,  530  Southlake 
Blvd,  Richmond  VA  23236. 

MAJOR  UNITED  STATES  Communications  I 
Company  which  owns  and  operates  guides 
throughout  Florida  and  in  Louisiana,  seeks 
money-motivated,  results  oriented  advertising 
sales  reps.  We  offer  an  excellent  salary/com¬ 
mission  plan  and  excellent  company  benefits 
package  for  qualified  self-starters.  Send  re¬ 
sumes  to:  Employee  Relations  Division,  Sun¬ 
belt  Publishing  Co,  800  W.  Hvry  438,  Alta¬ 
monte  Springs  FL  32701. 

RETAIL  ADVERTISING  SALESPERSON 
228,000  West  Coast  daily  has  an  immediate 
opening  for  an  experienced  advertising  sales¬ 
person  to  solicit  retail  advertising.  We  are  seek¬ 
ing  a  person  with  a  proven  sales  record  as  well 
as  skills  in  sales  presentations,  layout,  com¬ 
munications  and  use  of  marketing  materials. 
Competitive  newspaper  advertising  experience 
preferred.  Excellent  salary  and  fringe  benefits. 
All  replies  held  in  strictest  confidence.  An 
equal  opportunity  employer. 

Please  send  resume  and  salary  history  to  Box 
5838,  Editor  &  Publisher. 

SALES  MANAGER 

Exciting  original  concept  weekly  newspaper  I 
charting  Zone  9  inaugural  issue  seeks  experi-  i 
enced  individual  to  assume  direction  of  sales 
department.  Must  be  well-versed  all  aspects  of 
sales  management,  recruitment,  training, 
promotion  and  layout.  Salary  negotiable.  [ 
^us  and  profit  sharing  benefits.  We  are  pre-  i 
pared  to  better  competitive  offers  for  the  ideal  | 
candidate.  Reply  with  full  particulars,  refer-  : 
ence  contacts  and  salary  expectations  to:  G.S.  I 
Hobson.  PO  Box  2656,  Vancouver  BC  Canada  | 
V6B3X4.  Women  and  minorities  encouraged  to 
apply. 

15YEAROLD  Arizona  shopper  seeks  top  notch 
ad  salesman  with  creative  layout  ability.  Excel¬ 
lent  job  with  80  page  publication.  Call  Gene 
Fields:  (602)  754-2505. 


POSITIONS 

WANTED 

ADMINISTRATIVE 

EXPERIENCED  weekly  owner/manager  looking 
for  quality  opportunity  to  move  into  small  daily 
field.  A  number  two  position  for  publisher  look¬ 
ing  to  slow  down  a  little,  or  move  on  to  other 
projects  would  be  ideal.  Mid  30s  family  man  is 
a  fast-track  learner  who  can  produce  from  day 
one.  Background  includes  a  J  degree  and  ad 
agency  management  position,  as  well  as  hands 
on  experience  with  paid,  free  and  TMC  papers. 
For  more  write  Box  5827,  Editor  &  Publisher. 

NEWSPAPER  AND  SHOPPER  marketing  ex- 
ecutive  with  major  chain  desires  stable  and 
challenging  position.  Proven  leadership  with 
high  prqfits-able  to  develop  slow  movers,  new 
territories,  challenge  competition  for  large  or 
small  dailies,  weeklies,  or  shoppers.  Sound  ex¬ 
perience  includes  major  management  role  with 
prestigious  shopper,  publishing  daily  and  Sun¬ 
day  newspaper,  sales  and  marketing  director 
for  group  of  suburban  weeklies  and  shoppers. 
Family  man  and  community  oriented.  Excellent 
references-please  reply  to  Box  5794,  Editor  & 
Publisher. 

PUBLISHER,  general  manager,  ad  director  ex¬ 
perience.  Done  it  all  on  metro  daily,  weeklies, 
chains  and  independents.  Presently  employed. 
Seeking  new  challenge.  MBA.  Married.  Box 
5876,  Editor  &  Publisher. 

You  May  Take  One  Giant 
Step... 

toward  a  better  job 
by  placing  your  ad  in  E&P's 
Positions  Wanted  section! 

I _ ADVERTISING _ 

ADVERTISING  MANAGEMENT  POSITION—  I 
I  With  over  a  decade  of  sales  experience  in  Clas- 
I  sified.  Retail  and  Major  Accounts.  Ambitious, 
hard  working,  creative  advertising  media  con¬ 
sultant  with  exceptional  sales  leadership  and 
marketing  skills.  Ready  for  the  challenge  of 
management  position !  (jesire  long  range  oppor¬ 
tunity  with  an  aggressive  company  in  growth 
market:  Zone  3,4l6,8,  or  9.  Box  57%,  Editor 
I  &  Publisher. 


AWARD-WINNING  editor  of  quality  weekly  , 
seeks  reporting  position  with  aggressive  daily.  , 
Excellent  news  and  feature  clips,  proven  per-  , 
former  with  drive  to  spare.  Joe  Stephens,  979 
Shayler  Rd,  Cincinnati  OH  45245:  (513)  732-  ' 
2511. 

AGGRESSIVE  SPORTSWRITER,  BA,  26,  i 
career  position  sought.  Now  at  135,(X)0  cir-  ; 
culation  daily.  Events,  features,  planning.  3  ’ 
years  experience.  Box  5857,  Editor  &  (rob-  i 

lisher. _ 

COPY  EDITING  job  wanted  by  reporter  at  New  I 
York  suburban  daily.  Six  years  reporting  experi-  I 
ence,  good  eye  for  grammar,  familiar  with  j 
VDTs,  Kp  style.  Box  5877,  Editor  &  Publisher.  I 

EXPERIENCEDreporter, sixyearscoveringgov-  i 
emment,  entertainment,  four  years  as  bureau  | 
chief,  seeks  position  in  east.  Two  AP  citations.  ' 
Tim  Justice,  20  Paddock  Dr,  Newport  News  VA 
23606:  (804)  596-2743.  I 

EX-SENIOR  EDITOR  of  8-million  circulation  j 
women's  magazine,  returning  to  the  fold  after  j 
writing  a  bom,  seeks  highly  challenging  job  on  ' 
top-quality  women's  or  general-interest  pub-  | 
lication.  Reviving  moribund  magazines  or  sec-  : 

'  tions  a  specialty:  also  extensive  experience  { 
covering  lifestyles,  consumerism,  the  arts,  , 
architecture,  books,  fashion,  beauty,  travel,  I 
and  more.  Box  5596,  Editor  &  Publisher.  | 

ENTHUSIASTIC  YOUNG  WEEKLY  EDITOR  i 
seeks  sportswriting  or  sports  editing  job  on  dai-  i 
ly,anyZone.3yearsexperienceassportseditor  | 
on  weeklies,  campus  daily.  Also  metro  daily 
intern,  (tovered  pro,  college  and  high  school  i 
sports.  VDT,  layout,  photo  experience.  Call  i 
Dale  McGarrigle:  (207)  471-4481.  | 

FEATURE  WRITER— film  critic-general  ! 
assignment  reporter,  8  years  experience,  seeks  ] 
new  challenges  on  quality  daily.  Box  5834,  ' 
Editor  &  Publisher. 

WASHINGTON  congressional  reporter  since  ' 
1978  for  trade  press  desires  return  to  general  ; 
media  in  Washington  with  newspaper  or  news¬ 
magazine.  MSJ  and  seven  years  daily  experi¬ 
ence,  plus  congressional  and  agency  contacts.  ! 
$38,(^.  B<»  5874,  Editor  &  Publisher. 


MEDICAL/SCIENCE  writer.  Mature  family 
man.  15  years  professional  writing  experierKe. 
Award  winner.  Bob  Peterson,  513  W  Monroe 
St.  Aberdeen  MS  39730. 

PRECISION  JOURNALIST,  29,  looking  for 
progressive  medium  to  large  city  daily.  Trained 
in  polling,  statistics,  socioloy,  criminology. 
MA,  journalism:  MA.  sociology,  from  BiglO 
school.  4  years  reporting  experience:  won  2 
investigative  awards.  Excellent  references: 
(614)  422-1227  or  (614)  486-5113.  Dave. 

PLANNING  AHEAD? 

Editorial  page  editor,  eloquent  writer,  who  be¬ 
lieves  the  editorial  page  should  draw  readers 
the  way  Page  1  does  and  still  make  them  proud 
of  the  newspaper.  Available  this  fall.  Box 
5848,  Editor  &  Publisher. 

PUBLISHER  of  profitable,  award  winning  small 
daily  in  highly  competitive  Zone  6  market  wants 
to  move  up  to  similar  position  on  medium  sized 
daily.  Box  5887,  Editor  &  Publisher. 

QUALITY  COMMUNICATOR  seeks  new  chaT 
lenges  for  well-established  reporting,  writing, 
editing,  public  relations  skills  honed  in  daily, 
weekly,  wire  service,  agency,  corporate,  gov¬ 
ernment  staff  and  management  positions  at 
home  and  abroad.  William  F.  Wri^t,  415  Ex¬ 
ton  Rd,  Hatboro  PA  19040:  (215)  675-2635 
or  (215)  345-5714. 

SPORTSWRITER  with  2  years  experierKe  on 
mid-sized  daily  seeks  position  on  Zone  5  pub¬ 
lication.  Copy  desk  experience.  Complete 
knowledge  of  VDT  and  abilityto  meet  any  dead¬ 
line.  Box  5786,  Editor  &  Publisher. 

SPORTS  EDITOR:  Productive,  Professional, 
Christian.  9  years  as  Assistant  Editor,  col¬ 
umnist,  manager,  sportscaster.  References, 
clips,  winning  track  record.  I  want  to  serve  your 
dailyreadersand  raise  nwfamily  inyourquaint, 

I  friendly  town.  Box  5855,  Editor  &  Publisher. 

I  SUPERIOR  magazine  and  feature  writer.  Back- 

rnd  in  Inner  City,  Indian  Reservation,  Mid- 
East,  South  Africa.  Strang  academic 
I  credentials,  clutch  photographer,  literary 
award  winner,  highest  integrity.  Available  Au- 

fjst.  Write  tor  samples,  references.  Box  5897, 

^  ditor  &  Publisher. 

I  TRIPLE  THREAT — proven  pro  can  do  it  all. 

I  Award-winning  writer  (news,  sports)  and  au- 
I  thor.  Top  editor.  20  years  newspaper,  wire  ser- 
'  vice,  magazine  experierKe.  Will  consider  any 
interesting  offer,  any  Zone.  Box  5808,  Editor  & 
I  Publisher. 

I  20-YEAR  PRO  in  mid-sized  dailies,  people, 
budgets,  VDTs,  community,  editorials,  enter¬ 
prise,  you  name  it.  A  merger  has  made  me 
!  available.  Energetic,  committed,  ready  to  go. 

!  Box  5^3,  Editor  &  Publisher. 
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High  Court  acts  on  several 
First  Amendment  cases 

By  James  Earl  Roper 


The  Supreme  Court  ruled  unanimous¬ 
ly  (June  13)  that  a  Federal  “whistle¬ 
blower”  who  gets  demoted  because  of 
his  statements  to  the  media  does  not 
have  the  right  to  sue  his  boss  for  mone¬ 
tary  damages  on  grounds  that  his  First 
Amendment  rights  have  been  violated. 

The  court  said  that  Civil  Service  reg¬ 
ulations  provide  a  procedure  for  an 
aggrieved  Federal  employee  to  seek 
redress,  and  if  Congress  wanted  to  add 
specific  rights  to  collect  damages  for 
violation  of  the  employee’s  Constitu¬ 
tional  rights,  it  was  free  to  do  so.  The 
court,  however,  declined  to  create  such 
rights  by  judicial  decision,  holding  that 
Congress  was  in  a  better  position  to 
determine  whether  such  penalties 
would  be  in  the  public  interest. 

In  other  cases  affecting  the  media, 
the  court  without  commenting  took 
these  actions: 

— Refused  to  consider  a  request  by  a 
former  Miss  Wyoming  in  the  Miss 
America  contest  to  reinstate  her  libel 
suit  against  Playboy  magazine,  which 
ran  a  fictional  story  about  the  sexual 
exploits  of  a  Miss  Wyoming  during  the 
beauty  contest.  A  real  Miss  Wyoming 
had  persuaded  a  trial  jury  to  award  her 
$14  million  in  damages,  but  an  appeals 
court  threw  out  the  case  on  grounds 
that  the  “complete  fantasy”  article  was 
protected  by  the  First  Amendment. 
She  then  appealed  to  the  Supreme 
Court,  but  could  not  get  the  high  tribun¬ 
al  to  review  her  case. 

— Refused  to  hear  an  appeal  from  the 
National  Enquirer  against  a  California 
judge's  order  that  the  national  tabloid 
refrain  from  publishing  information  its 
lawyers  might  obtain  about  Hollywood 
personalities  while  preparing  to  defend 
itself  against  a  $20  million  libel  suit  filed 
by  actress  Shirley  Jones.  She  charges 
that  the  Enquirer  libeled  her  and  her 
husband,  Marty  Ingels. 

— Upheld  the  awarding  of  damages 
of  $269,000  to  entertainer  Cher  from 
Forum  magazine,  published  by  Play¬ 
boy  International.  The  court,  however, 
refused  to  reinstate  Cher’s  failed  suit 
against  The  Star,  a  weekly  tabloid  sold 
widely  in  supermarkets  (E&P,  June  4.) 

The  disputes  arose  from  an  interview 
which  Cher  gave  in  1980  to  freelance 
writer  Fred  Robbins,  who  intended  for 
the  resulting  article  to  be  published  in 
Vs  magazine.  At  Cher’s  request,  the 
magazine  did  not  use  the  article 
although  it  paid  Robbins  for  his  work. 
Robbins  then  sold  it  to  Forum,  a  sex- 
oriented  monthly,  which  took  out 
advertisements  featuring  Cher’s  name, 
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and  to  Star,  which  ran  promotional 
headlines  reading  “Exclusive  Series” 
and  “Cher:  My  Life,  My  Husband  and 
My  Many  Men.” 

Cher,  without  challenging  the 
accuracy  of  the  stories,  sued  on 
grounds  that  her  rights  to  privacy  had 
been  violated  by  Forum  and  Star.  Low¬ 
er  courts  awarded  Cher  $269,000  from 
Forum,  and  Forum  appealed  to  the 
Supreme  Court.  A  trial  jury  voted  to 
award  her  $369, 0(X)  from  Star,  but  an 
appeals  court  reversed  the  decision, 
and  she  appealed  to  the  Supreme 
Court.  The  tribunal,  without  comment, 
refused  to  consider  either  appeal. 

In  the  “whistle-blower”  case,  Wil¬ 
liam  C.  Bush,  an  aerospace  engineer  at 
the  George  C.  Marshall  Space  Flight 
Center  at  Huntsville,  Ala.,  told  news¬ 
paper  and  television  interviewers  that 
he  did  not  have  enough  meaningful 
work,  that  his  job  was  “a  travesty  and 
worthless,”  and  that  taxpayers’  money 
was  being  spent  fraudulently  and  waste- 
fully  at  the  space  center. 

William  R.  Lucas,  who  managed  the 
space  center  for  the  National  Aeronau¬ 
tics  and  Space  Administration,  started 
procedures  to  fire  Bush.  Lucas  charged 
Bush  with  “publicly  making  intemper¬ 
ate  remarks  which  were  misleading  and 
often  false,  evidencing  a  malicious  atti¬ 
tude  towards  management  and  generat¬ 
ing  an  environment  of  sensationalism 
demeaning  to  the  government,  NASA 
and  the  space  center,  thereby  impeding 
government  efficiency  and  economy 
and  adversely  affecting  public  confi¬ 
dence  in  the  government  service.” 

The  Federal  Employee  Appeals  au¬ 
thority  agreed  that  Bush  was  subject  to 
being  fired  but  ruled  that  as  a  first  offen¬ 
der  he  should  merely  be  demoted,  with 
his  salary  cut  $9,716  a  year.  By  going  to 
the  Civil  Service  Commission’s 
Appeals  Review  Board,  Bush  won  rein¬ 
statement  in  his  job  along  with  $30,000 
in  back  pay. 

Bush  also  sued  Lucas  for  damages, 
charging  defamation  and  violation  of 
his  constitutional  right  to  free  speech. 
Twice  an  appeals  court  ruled  against 
him,  so  he  took  his  case  to  the  Supreme 
Court. 

“We  assume  for  purposes  of  deci¬ 
sion  that  petitioner’s  (Bush)  First 
Amendment  rights  were  violated  by  the 
adverse  personnel  action,”  said  the 
high  court’s  opinion.  “We  also  assume 
that,  as  petitioner  asserts.  Civil  Service 
remedies  were  not  as  effective  as  an 
individual  damages  remedy  and  did  not 


fully  compensate  him  for  the  harm  he 
suffered. 

“Two  further  propositions  are  undis¬ 
puted.  Congress  has  not  expressly  au¬ 
thorized  the  damages  remedy  that  peti¬ 
tioner  asks  us  to  provide.  On  the  other 
hand.  Congress  has  not  expressly  pre¬ 
cluded  the  creation  of  such  a  remedy  by 
declaring  that  existing  statutes  provide 
the  exclusive  mode  of  redress.” 

In  the  absence  of  specific  congres¬ 
sional  action,  the  court  declined  to  cre¬ 
ate  a  judicial  right  for  an  employee  to 
recover  damages  from  a  supervisor 
who  has  improperly  disciplined  him  for 
exercising  his  First  Amendment  rights. 
“We  are  convinced  that  Congress  is  in 
a  better  position  to  decide  whether  or 
not  the  public  interest  would  be  served 
by  creating  it,”  said  the  opinion  in 
affirming  the  appeals  courts  decisions 
against  Bush. 

The  opinion  explained  some  of  the 
court’s  considerations: 

“Not  only  has  Congress  developed 
considerable  familiarity  with  balancing 
governmental  efficiency  and  the  rights 
of  employees,  but  it  also  may  inform 
itself  through  fact-finding  procedures 
such  as  hearings  that  are  not  available 
to  the  courts. 

“Nor  is  there  any  reason  to  discount 
Congress’  ability  to  make  an  even- 
handed  assessment  of  the  desirability 
of  creating  a  new  remedy  for  Federal 
employees  who  have  been  demoted  or 
discharged  for  expressing  controver¬ 
sial  views.  Congress  has  a  special  in¬ 
terest  in  informing  itself  about  the  effi¬ 
ciency  and  morale  of  the  executive 
branch.  In  the  past  it  has  demonstrated 
its  awareness  that  lower-grade  gov¬ 
ernmental  employees  are  a  valuable 
source  of  information,  and  that  the  su¬ 
pervisors  might  improperly  attempt  to 
curtail  their  subordinates’  freedom  of 
expression.” 

Weekly  acquired 

Wicks  Newspapers  has  acquired  the 
Eastern  Arizona  Courier  at  Safford  as 
the  seventh  newspaper  the  organiza¬ 
tion  owns  in  Arizona. 

Frank  H.  Newell  was  named  pub¬ 
lisher  of  the  10,000-plus  circulation 
weekly.  For  the  past  three  years  he  has 
been  publisher  of  the  Sidney  (Nebra.) 
Telegraph. 


John  A.  Park  Jr. 
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Newest/otdest  wharf— Pickering  Wharf,  in  historic  Salem,  Mass. 


FOR  HISTORIC  CHARM  AND  PRESENT-DAY  PROFIT 


American  history  comes  aiive  in  dozens  of  New  England 
cities,  towns  and  villages.  Here  you  find  not  just  the 
scenes  of  great  events,  but  actual  structures  made  famous 
by  history.  Concord  Bridge,  Faneuil  Hall,  and  Washing¬ 
ton’s  1775-76  headquarters  in  Cambridge  can  all  be  vi¬ 
sited,  and  look  much  as  they  did  during  the  Revolution. 

Famous  buildings  are  not  the  only  lure.  Realizing  that 
treasures  of  early  American  architecture  have  been  going 
to  waste.  New  Englanders  have  restored  whole  neighbor¬ 
hoods,  filling  once  run-down  areas  with  attractive  bou¬ 
tiques,  restaurants,  public  parks  and  shopping  malls.  The 


old  wharf  sketched  above  is  only  one  of  many  such  trans¬ 
formations,  filled  all  summer  with  happy  spenders  absorb¬ 
ing  quantities  of  colonial  atmosphere,  products  of  local 
craftsmanship,  and  justly  famous  New  England  food — all 
in  all,  an  expansive  experience. 

Vacation  business  in  billions  gives  an  important  lift  to  the 
New  England  economy,  making  it  more  recession-proof 
than  other  areas.  Just  one  more  reason  why  New  England 
newspapers — with  better  home  coverage  than  most  other 
U.S.  regions — can  claim  to  be  among  the  nation’s  most 
effective  advertising  media. 


Smart  marketing  starts  with  New  England  daily  newspapers 


MAINE 

Bangor  Daily  News  (M) 
Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 
Portland  Express  (E) 


NEW  HAMPSHIRE 

Union  Leader  (M) 

Nashua  Telegraph  (E) 

New  Hampshire  Sunday  News  (S) 


VERMONT 


Burlington  Free  Press  (M&S) 
Rutland  Herald  (M&S) 


MASSACHUSETTS 

Boston  Globe  (AD&S) 

Boston  Herald  (M&S) 

Cape  Cod  Times  (Hyannis)  (E&S) 

The  Enterprise  (Brockton)  (E&S) 

The  Daily  Transcript  (Dedham)  (E) 
Gardner  News  (E) 

The  Gazette  (Haverhill)  (E) 

Lynn  Item  (E) 

The  Middlesex  News  (E&S) 

New  Bedford  Standard-Times  (E&S) 
Pittsfield  Berkshire  Eagle  (M) 

Salem  Evening  News  (E) 

Springfield  Daily  News  (E) 

Springfield  Union  (M) 

Springfield  Republican  (S) 

The  News  Tribune  (Waltham)  (E) 

Daily  Times  and  Chronicle  (Woburn)  (E) 
Worcester  Telegram  (M-S) 

Worcester  Gazette  (E) 


CONNECTICUT 

Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M&S) 
Manchester  Journal  Inquirer  (E) 
Meriden  Record-Journal  (M) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day  (E&S) 
Torrington  Register  (E) 
Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


RHODE  ISLAND 

The  Newport  Daily  News  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
The  Westerly  Sun  (E) 
Woonsocket  Call  (E) 
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Herald-Post  Hero  Manny  Martinez  enjoys  his  prize  which  included  a  trip  to  Hollywood  to  meet  the  A-Team  stars. 
He  is  shown  with  stars  Melinda  Culea,  Dwight  Schultz,  Mr.  T,  George  Peppard  and  Dirk  Benedict. 

We're  interested  in  good  news,  too! 


The  El  Paso  Herald-Post,  a  Scripps-Howard 
Newspaper,  sponsored  a  Super  Hero  Contest  in  a  city 
wide  search  for  neighborhood  heroes. 

Nearly  100  nominations  were  received  by  Michael 
Quintanilla,  the  Herald-Post’s  contest  coordinator.  The 
letters  told  of  men,  women  and  children  who  have 
performed  unselfish  tasks,  good  deeds  and  even 
painstaking  chores.  Many  of  the  heroes  saved  lives. 
Others  had  devoted  hundreds  of  volunteer  hours  to 
make  El  Paso  a  better  city  to  live  in. 

After  feature  stories  appeared  on  the  front  pages  of 
the  Herald-Post  telling  of  the  exploits  of  El  Paso’s 
heroes,  a  panel  of  three  judges  picked  the  city’s  top 
hero. 


Manny  Martinez,  who  saved  two  people  in 
a  fire,  is  all  smiles  after  being  named  the 
Super-Hero  of  the  Herald-Post  Hero 
Contest. 


El  Paso  Herald -Post 

A  S:cripp5-Howard  Newspaper 


